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SEEING 
HEARING 


STARTING THIS WEEK! 


BEAST From 20,000 FATHOMS: up in this industry! 
Screen Play by Suggested by the Saturday Evening Post 
LOU MORHEIM and FRED FREIBERGER Story by RAY BRADBURY et eee 
Photography by Jack Russell, A.S.C. Associate Producer BERNARD W BURTON i if your date not get 
Technical Effects Created by RAY HARRYHAUSEN Music by David Buttoiph 
Produced b Directed b 
it in now-- and cash in! 


HAL CHESTER and JACK DIETZ - EUGENE LOURIE + Distributed by 
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AND ANOTHER 
SHOWMANSHIP FIRST ! 
ONLY WARNERS DO IT! 


Nothing ever 
x like this towering 
10-FOOT LOBBY DISPLAY! 


(IT’S ANIMATED! |liT ROARS! | 
[IT BLOWS ‘SMOKE’! 


[1T FLASHES LIGHT! | 

[IT’S IN COLOR! | 

[IT’S CUT-OUT AND MOUNTED! | 
IT’S BIGGER AND EVEN BETTER 


THAN OUR DISPLAY FOR 
‘HOUSE OF WAX’! 


See the 
pressbook for 
history-making 
details 

And see the 
presshook for 
the smash ads! 


The two free 


teaser trailers! 
The circus herald! 


The stunts! 
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Showmanship Reunion 


N this time of the year for school reunions there has 
if taken place another kind of reunion. The winners 

of the Quigley Grand Awards for showmanship 
during the past twenty years have assembled in New 
York to pay homage to this year’s winners and to com- 
memorate the twentieth anniversary of this continuing 
stimulus to better merchandising of pictures at the point 
of sale sponsored by the Managers’ Round Table of 
Motion Picture 

The winners over the years have gone on to practice 
more and better showmanship. Each has been entrusted 
with more responsibility. All realize that showmanship 
—good showmanship—is ageless and never more im- 
portant than today. That only a comparatively few, at 
any period, are leaders in that art and science is attested 
by the fact that both the winners this year, Mr. Ivan 
Ackery of Vancouver and Mr. J. P. Harrison of Denton, 
Texas, have reached the coveted goal in former years. 

It was particularly appropriate that during the reunion 
in New York the Round Table winners from other parts 
of the country as well as those now working in the 
metropolitan area were guests of honor at a Showman- 
ship lunch given by the Associated Motion Picture Ad- 
vertisers. The new AMPA president, Mr. Lige Brien, 
is himself a former winner of the Grand Award for Show- 
manship. The guest speaker was the man on whose 
shoulders falls ultimate responsibility for showmanship 
in the largest chain of theatres in the country, Mr. Leon- 
ard Goldenson, president of American Broadcasting- 
Paramount Theatres. Mr. Harrison manages for Para- 
mount’s Interstate circuit two theatres in Denton, Texas. 
Mr. Ackery manages the Orpheum, Vancouver, for 
Famous Players Canadian, a subsidiary of Paramount 
Pictures. 

That showmanship knows no age or place is demon- 
strated by the fact that the top awards have been won 
by managers in their twenties and in their seventies; in 
great metropolitan centers and in tiny hamlets. 

Renewed congratulations are extended to all the win- 
ners and to the many who have striven and are striving 
in the contest to increase the quality of their theatre 


operation. 
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Summer Product 


’ ‘HERE has been some unfounded anxiety in the 
industry that the transition to 3-D and wide screen 
processes would be accompanied by an acute prod- 

uct shortage this Summer. Recent announcements by 

the major distributors have tended to quiet such fears. 

The product line-up for release during the next several 

months should compare favorably with pictures playing 

in the hot weather periods of the past several years. 


MARTIN QUIGLEY, JR., Editor 


June 6, 1953 


This year something additional will be present in the 
performance of the several 3-D pictures and standard 
attractions presented on wide screens with stereophonic 
sound. Yet, of necessity, the number of such attractions 
will be limited. As yet not too many 3-D films have been 
completed. Also the number of theatres equipped with 
wide screens and stereophonic sound, while increasing 
from week to week, is still small in relation to the 
exhibition plant of the United States and Canada. 

The basic business in regular theatres and drive-ins 
will be done by pictures produced before the great studio 
interest in the new techniques. Fortunately, many of 
these attractions are in color. They have been made for 
many audience moods. With the Summer emphasis on 
light entertainment there are plenty of comedies and 
musicals on the way. Several distributors have stepped 
up their release schedules. Whether this is in recogni- 
tion of the need for more product by their customers or 
a desire to release completed regular pictures as promptly 
as possible so as not to be caught with a heavy inven- 
tory (or a combination of both) at this time may only be 
surmised. 

The favorable outlook for the Summer, of course, 
does not mitigate the one fact that ever since the be- 
ginning of World War II, a period of over a decade, 
there has been a shortage of product from the exhibitor’s 
point of view. First there were cuts in releases imposed 
or made desirable by restrictions in raw stock and other 
war-time problems. Since then there has been a sharp- 
ening in the public’s film taste so that hit attractions 
have done exceedingly well while average films have 
failed to do the busines anticipated. This condition has 
been no incentive to an increase in the number of produc- 
tions. The contrary is true. Restrictions in budgets also 
have tended to curtail total feature output of Hollywood. 
While individual picture budgets have been trimmed, 
there is a point beyond which—in the prevailing Holly- 
wood climate—cutting may not be done without preju- 
dicing quality. This condition has also tended to curtail 
production activity. 

However, no matter how obscure the long range out- 
look may be for an adequate number of features for 
houses that change bills several times a week, there 
should be available a goodly number of popular attrac- 
tions this Summer when the business can and should 


enjoy a sharp upturn in box office. 
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q In this Coronation Week the Hrraip extends to its 
readers in the United Kingdom, the Dominions, Terri- 
tories and other countries associated with the British 
Crown felicitations on the occasion of the assumption of 
the full dignities of the high office by Queen Eliza- 
beth IT. 

Martin Quigley, Jr. 
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“House of Wax” 
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The Tax Fight 
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a greater burden than a 99 per cent income 
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district meetings in the 
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ing a “ghost town,” one of its 
labor chiefs complained Tues- 
day. The reason: production abroad. 
Fifty per cent of Hollywood's craft 
workers are unemployed, Roy M. 
Brewer, IATSE representative, told 
the AFL Hollywood Film Council, 
which he heads. He added that 95 
features by next January will be 
planned for production abroad. 
However, at the same meeting, rep- 
resentatives of the Screen Actors 
Guild and the producers didn’t 
agree. They both said so far as they 
knew, eight majors planned only 11 
features abroad this year; and John 
Dales, Jr., Guild executive secretary, 
said only 11 of 8,000 members are 
using the tax law clauses which en- 
ables avoidance if abroad 17 of 18 
months, 


H OLLYWOOD is fast becom- 


> General admission tax collections 
in April, reflecting March business, 
were up sharply from March collec- 
tions and were the highest so far 
this year, the Bureau of Internal 
Revenue reports. The collections 
were, however, slightly below that 
for the corresponding month last 
year. Collections in April amounted 
to $25,160,355, compared with $21,- 
031,714 in March and $25,787,461 in 
April, 1952. 


> Horrible weather—fine grosses: 
the story of the Memorial Day week- 
end in New York City, Leading the 
Broadway box office parade were 
20th-Fox’s “Titanic,” which set a 
Saturday record at the Roxy; 
Columbia’s 3-D “Fort Ti” at the 
Criterion; MGM's “Young Bess” at 
Radio City Music Hall, and Univer- 
sal’s “Thunder Bay” at Loew’s 
State. “Young Bess” also broke 
Memorial Day records in its Music 
Hall stand. 


> Because of the increasing popu- 
larity of its TV lounge, the San 
Francisco Telenews theatre has an- 
nounced that it is installing a new 
set with a 10-foot screen to replace 
its present 24-inch model, The thea- 
tre also discloses that, indeed, the 
lounge is so popular that some pa- 
trons never go into the theatre audi- 
torium at all—a trend that bears 
watching, it would seem, to see it 
doesn't get out of hand. 


> Prospects looked bright at mid- 
week for the successful conclusion 
of negotiations between Cinerama, 
Inc., and Stanley Warner Theatres, 
whereby the latter will obtain ex- 
clusive rights for exhibition and dis- 
tribution of Cinerama equipment 
and production of pictures for Cine- 
rama, in return for financing. Pro- 
visions reportedly call for installa- 
tion of Cinerama equipment in from 
15 to 20 Stanley Warner houses, as 
well as production of a feature under 
Stanley Warner auspices. Justice 
Department approval will neces- 
sarily be sought on aspects dealing 
with production by exhibition inter- 
ests, it was indicated by a source 
close to the talks. 


>» Special midnight benefit shows in 
theatres throughout Texas—spon- 
sored by the Texas COMPO—are 
expected to bring approximately 
$30,000 worth of relief to the tornado 
victims of Waco and San Angelo. 
To date, more than $22,000 has been 
raised by the theatres of Dallas 
alone. 


> John Parsons, division manager of 
Telenews Theatres in San Francisco, 
is experimenting in the creation of 
his own “stereophonic sound,” called 
Telesound, It involves placing a 
speaker and amplifier units in vari- 
ous locations in the auditorium and 


then re-recording the standard re- 
lease sound track onto a magnetic 
tape which can be regulated to give 
the stereophonic impression. The 
innovation reportedly was used with 
success in the showing of Nevada 
atom bomb films. 


>» The Federal Communications Com- 
mission is expected to approve 
some time late this month the 
motion picture industry’s compro- 
mise theatre television proposal. 
The FCC staff, it was learned, has 
recommended that the Commission 
grant the industry’s request for 
authority to have special theatre 
television common carriers use the 
frequencies now assigned to other 
common carriers. The matter is 
scheduled to go before the full Com- 
mission during the week of June 22, 
with a decision likely late that week 
or early the next. 


> It seems to be getting too late in 
the session for Congress to take any 
action this year on bills to give Fed- 
eral courts discretion to award less 
than treble damages in anti-trust 
suits and to set up a uniform federal 
statute of limitations on these suits, 


> Don't look for any report in the 
next few weeks from the Senate 
Small Business sub-committee which 
has been studying industry trade 
practices. The sub-committee will 
be some time getting a promised 
report from the Justice Department, 
even more time in analyzing its 
record and deciding what to recom- 
mend. 


In BETTER THEATRES 


Just how wide-screen will affect recommended practices for auditorium seat- 
ing plans is yet to be determined by study of sightlines when wide-screen usage 
has become definite; in any case, both wide-screen and 3-D make even the 
higher standards of —Feoltene Sham vision" less tolerable than they are with con- 
ventional pictures. This is pointed out in presenting current tare of auditorium 
seating in ‘New Chairs for the ‘New Picture’.” 

While methods of applying stereophonic sound are also undetermined, funda- 
mental devices can be judged sufficiently to afford some idea of equipment 
requirements, and these are outlined by Gio Gagliardi in "What Stereophonic 
Sound Means in New Equipment.” 

In his series, "Getting Into the Drive-In Business,’ Wilfred P. Smith follows 
through an evening's operation to deal with important procedures of drive-in 
management. 
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YOUNG BESS SCOPE SCREEN 


FANFARE, for MGM's Coronation exploitation special, " Young 
Bess.’ The scene at the left is at the Egyptian, Hollywood. 
Above, adding their good wi hes to many sent to Queen Eliza- 

\|—-director George Sidney; his wife, MGM _ dramatic 
oach Lillian Burns: and fashion desiqner Helen Rose. 
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FATHERS. Jack L. Warner, 
executive producer for 
Warner Brothers, greets ex- 
Vice-President Alben W. 
Barkley and UN delegate 
Henry Cabot Lodge, Jr., 
seated, at the National 
Fathers’ Day Committee 
dinner in New York, where 
Mr. Warner received awards 
for ‘Give Me Liberty’’ as the 
"Film Short of the Year", 
and for star Danny Thomas 
as the ''Father of the Year". 


THE SCENE, left, at Djarkarta, Indo 

nesia, as Manny Reiner, Samuel Gold ON THE SET of RKO Radi 

wyn's foreign sales manager, talked Below, director Rudy Mate odu Edmund 
with President Soekarno, who ponsored Grainger, Mrs. Gus Lampe, F ida Darnell; 
"Hans Christian Andersen ‘i proc eeds Gu Lamy e. Schine circuit ge neral manager, and 
going to the city's poor children. oducer Samuel Wiesenthal. 


HELPING REBUILD a burnt orphanage, 

St. Joseph's, Englewood, N. J. At the fund 

raising show in the Skouras Teaneck Thea- 

tre: Murray Spector, manager; Grace 

Kelly, star; Plato Skouras, theatre execu- ae 

tive; and two of the orphans. MAGIC, by Tony Curtis, 
Janet Leigh, right, st 
Paramount's ‘Houdini’. The 


ar 


competent ¢ erformance was at 
yress cocktail party in New 
} y 


MEMBERSHIP, left, in Para 
mount's Club to ex 
ploiteer Mike Weiss, from A. 
W. Se hwalbe rg, Paramount Film 
Distributing Corp., president, 
right. Watching are vice-presi- 
dents E. K. OShea and Jerry 
Pickman. 
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Industry Honors Quigley Awards at 
Twentieth Anniversary Luncheon 
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Paying tribute to Martin Quigley for 
instituting and continuing the Awards, 
Leonard Goldenson, president of American 
Broadcasting-Paramount Theatres, pointed 
out to the AMPA members and the Award- 
winning guests that “with the motion pic- 
ture industry at the edge of the greatest 
period in its history, you men from the 
advertising field must guide our efforts 
so that the industry can derive the greatest 
possible benefits.” 

Preceding the introduction of Mr. Gold 
enson as the principal speaker, Lige Brien 
4ssuming the new pre 


AMPA, presented the 1952 Grand Awar 


ident of 


plaque lvan Ackery, manager f th, 

(Orpheun theatre Fam U Player Car 
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time Warner veatre manaaer in 
Pennsylvania, these were: 
LOUIS GROSSMAN, 1951. now man 
ger t the Mad n theatre, Br klyn, 
CHARLES £. DOCTOR, 1950, Famou 
Player Canaaiar Capit theatre Van 


uver B C 

ALICE GORWHAN_ 1948. director of 
yavertising and publicity for United Detroit 
Theatre 


CHARLES R. HACKER 1947 now 


GRAND AWARDS, as they were given 
Wednesday in New York at the Associated 
Motion Picture Advertisers. Above, Lige 
Brien, President of the organization, presents 
the plaque for J. P. Harrison, of the Inter- 
state circuit, to Leonard Goldenson, presi- 
dent of American Broadcasting-Paramount 
Theatres. Watching are Martin Quigley, left; 
Harry K. McWilliams, former AMPA Presi- 
dent; Max E. Youngstein, United Artists vice- 
president, who introduced Mr. Goldenson, 
luncheon guest speaker, and Ivan Ackery, of 
Vancouver, the Famous Players Canadian 
manager who won the other Grand Award. 
At the right, Mr. Ackery receives his plaque 
from Mr. Brien. 


manager f operatior tor Radio City 
Music Hall, N. Y., but a manager f 
Standard Theatre Milwaukee he 
PIERCE E. McCOY, 1945, manager ot 
the Miller theatre Auau ta Ga. 
EVERETT C. CALLOW, 1940, director 
f publicity for Stanley Warner Manage 
ment Corp. 
{ the Warner theatre, 


in Philadelphia, but manager 
Philadelphia, when 


he won. 

RAY BELL, 1939, now Washington con 
tact for Columbia Pictures, former Loew’ 
Theatres Publicit Washinaton. 


HARRY GOLDBERG, 1935, advertising 
and publicity director for Stanley Warner 
Management Corp., New York. 

MORRIS ROSENTHAL. 1934, now of 


Loew's Poli Theatre, New Haven, formerly 


y winner in 1946. 
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EXHIBITOR TO GET FULL 
FLOW OF GOOD PRODUCT 


Production Facts Belie the 
Belief Theatres Will Not 
Have Adequate Supply 


by MANDEL HERBSTMAN 


Anxieties to the contrary, the production 
facts show that the companies have rounded 
schedules for the 
months to follow, that assure 
will be 
In many instances special 
ind August 
not only to guarantee the showman a con- 
tinuing flaw of product but also that there 
no Jetdown in quality during the 


out product sunimer sea- 
Son, and 
the exhibitor his requirements 
abundantly met. 


releases are set for June, July 


will be 


sumimet onths. 


Program Covers Range 
Of Types and Processes 

| he 
diversitied, 
type. The range 
and dramas, 

They will be in 3-D, wide- 


highly 
story 


theoming = program 


technically as well as in 
of pictures covers musi- 
cals, comedies with a heavy 
accent on color. 
screen, standard screen, with stereophonic 
sound and standard sound. 
To assure 


jull scale advertising, 
ploitati 


maximum boxothee returns, 


publicity and ex 
campaigns are promised for the 
picture 
This week MGM announced it would have 
4a total of 15 release in- the 
three-month period ending in August. Ot 
eight will be in color 
ot the pictures will be “A 


M ickey 


pictures for 


that number, 

\me ne some 
Sheht Case of Larceny,” 
Rooney ; “Scandal at Gar- 
son, Walter Pidgeon; “The Story ot Three 
Loves,” Kirk Douglas, Leslie Caron, Farley 
Mason: “Arena,” in 3-D 
and color with Young; “Dangerous 
When Wet.” in color by Fechmicolor, with 
esther Willams, Fernando Lamas; ‘The 
Band Wagon,” Fred Astaire, Cyd Charisse, 


Fabray. 


with 


Scourie,” 


Granger, mies 


(sig 


Nanette 
Paramount to Have & 
Releases in 3 Months 

This week 


eieht pietures 


also) Paramount announced 
for the three summer months 
chnicolor, 


with five to be in color by Te 


Leading off in June is “Sangaree,” in color 
and 3-1. with Fernando Lamas and Arlene 
“Jamaica Run,” 
Dahl; “The 


Pay ne, Coleen 


Dahl. Following will be 
color, Rav Milland, Arlene 
Vanquished,” color, John 
Hlal Walls’ ‘Seared Stiff,” stereo- 
sound, Martin 
Lewis. July will bring George Pal’s “Hou 
dini,” color, Tony Curtis, Janet Leigh; and 
Billy Wilder’s “Stalag 17,” William Holden. 
releases are ‘Forever 

Rogers, Wilham Holden; 


Arrowhead,” in color, 


Gray 


phoni Dean and Jerry 


lemale,” 
and Nat 
(Charlton 


\ugust 
Ginget 
Holt’s 
Heston, 

Next Monday Universal 


and ‘Tuesday 
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FOX TO SPLASH PROMOTION 
ON EIGHT SUMMER FILMS 


exploitation campaign, 
20th Century 


been 


\ dynamic 
scribed as Fox's most 
( harle; 


company: 


one ol 
ambitious, has inmounced by 
Einfeld, vice-president, tor the 
eight top productions to be released between 
\ highlight of the point 
drive will be 


backe dl by 


emphasis 


now and August 
ot-sale merchandising 


advertising. Im everv case, 


unprece 
dented use ot newspapel 
will be 
with individual 


on local-level penetration 


theatres garnering exceptional aid through 
saturation advertising, 

The huge 
tion of the company’s 
ful lineup being presented in the summer 
months to 
theatres during the hot weather doldrums. 

The June openings are “Man On a Tight 
rope,” filmed in Europe under the direction 


over-all campaign is retl 


optimism in a power 


insure maximum attendance at 


South 
gala New 
it the May 


bows im at 


of Elia 


Street.” 


Kazan, and “Pickup. ot 
The 
York sendotf Thursday evening 
New York the latter 
York Roxy following the 
Both are 


strong newspaper and PV promotional cam 


former received a 


lair an 
the New 
‘Titanic.’ 


run ol 
heing pre-sold through 
paigns., 

\ hard-hitting ad 
blanketing the 
“Powder River” 
than 600 

‘White 
Brigade” 


Field,” are set. for 


vertisine and exploita 
miudlwest 
lated to 
tation Phree 
Witch Doctor,” 
“The Kid 


merchands 


tion camMpaten rs 


trea, Where 
open in more 
luly release 

he Glory ane from 
Lett 
drive 

In August, 
put into gear tor 


ind “Mister 


trony 


W ill 


“Dangerou Crossing 


exhaustive campaign 


Scoutmaster.” 


two di 


will hold a New 
York to map plans for its summer product 
Plans to be set 
Covers the Big 


“All I 


iy sales meeting in 


those on 

Donald O’Connet 

Stanwyck; “The 
Jeff Chandler 

“Thunder Bay,” James Stewart; “The Mar 
from the Alamo,” Glenn Ford; “Abbott and 
Costello Meet Dr, Jekyll and Mr. Hyde,” 
and “The Cruel Sea.” 


ine luce 
flown,” 
Desire,” Barbara 


Sioux Uprising,” 


Other Companies Have 
Outlined Programs 


J.ast Allied Artists 
program of 35 pictures for the 1953-54 sea 
The program will be highlighted thi 
month with the launching of “The Maze’ 


nationally on the 23rd. The film is the con 


Wee k announced 


SON. 


pany’s first in 3-D 

Several other  companie 
month have made production 
ments. Last week Columbia detailed a tour 


point embra ing 34 fe iture 


program 
3-D short 
coming nine month period Phe 


two subjects for release in the 

prograt 

embodies Columbia’s plans for future use ot! 
3-D, wide-screen and stereophonic sound 
meeting 1n New 

RKO 

aid the 


ke ased he tween 


During a_ sales 


three week Picture pre 
COMMANY 


May 


mere hands 


James R. Grainget 
have 10 pictures 
September with intensive 
planned Among them wall be 
Sea Around Us”; the Techn 
Walt Disney’s ‘The 
“French 


Techni olor 


campaigns 
such as “The 
color production ot 
and the 
color by 


Sword Rose”: Line,” 


musical in 


Robert) Mitehum 
Early last month an all-media production 
ot 44 picture IS months was an 


nounced by 


with 


covering 
Warne 
take 
evelopment it wa 
that 
cutback the 
output in the last tex 
that the total number of picture 
1953 will be Tn 
450 in 1952 
\rtists has not tully an 
nounced its release schedule wr the 
known that the 


Brother he pro 
re volu 


advantage ot all 
tated 


will 
| 


gram 
tionary ¢ 


It i noted 


there la 
Hollywood 
Current 


hee Ih a 
vradual picture 


mc 


veal 
cations are 
that will be made during 
tween 890 and 410, against 
\Ithough United 
comimeg 
company wall have 
huistory 


them 


rest number ot prcture thre 

present management \Vinong 
Return to Parad Cooper 
Melba,” Patrice Huston’ 
“Beat the Devil,” Humphi Ana 

le Litvak’ Mlaminia,” 
its Blue 


U-| Has Four Pictures 
Going Into Production 


film vill 


Four mayor 


one 
Bordes tarring 
he Glenn 
Stewart une Allyson “The 
which wall be 


Veb,” 


nounced HOruUYy, al The la 


3 ird (, Robin on 


: 
pa t 
: 
Toul 
and I, the furs 
vor) t 
Unive l-International. Three are in col 34 
| y ware 
Crea 
iVi7 
n oft 
an 
13 


Vow 


Show 


ALBANY 
ATLANTA 
BOSTON 
BUFFALO 
CHARLOTTE 
CHICAGO 
CINCINNATI 
CLEVELAND 
DALLAS 
DENVER 

DES MOINES 
DETROIT 
INDIANAPOLIS 
JACKSONVILLE 
KANSAS CITY 
LOS ANGELES 


TECHNICOLOR! 


in Color by 


JUNE 11th 


(except N. Y. June 8th) 


THIS LITTLE GIRL IS THE NEW CHAMP! 


4th month on Broadway, “Lili” is the longest run hit in New 
York—and no end in sight! A hit in Philly, Boston, Frisco, 
Portland, Ore., Kansas City, Los Angeles, and soon to 
repeat its success in new openings. See for yourself the 
Technicolor enchantment that makes it sure-fire everywhere. 


20th-Fox Screen Room 
?0th-Fox Screen Room 
M-G-M Screen Room 
20th-Fox Screen Room 
?0th-Fox Screen Room 
Warner Screen Room 
RKO Palace Bidg. Sc. 
20th-Fox Screen Room 
20th-Fox Screen Room 
Paramount Screen Room 
20th-Fox Screen Room 


Max Blumenthal’s Sc. Rm. 


20th-Fox Screen Room 
Florida State Screen Room 
20th-Fox Screen Room 


United Artists’ Screen Rm. 


* Except New York whichis June 8th 


Rm. 


1052 Broadway 

197 Walton St., N. W. 
46 Church Street 

290 Franklin Street 
308 S. Church Street 
1307 S. Wabash Ave. 
16 East Sixth Street 
2219 Payne Avenue 
1803 Wood Street 
2100 Stout Street 
1300 High Street 

2310 Cass Avenue 

236 No. lilinois St. 
128 East Forsyth Street 
1720 Wyandotte St. 
1851 S. Westmoreland 


w 
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2222222222222222 


MEMPHIS 
MILWAUKEE 
MINNEAPOLIS 
NEW HAVEN 
NEW ORLEANS 
"NEW YORK 
OKLAHOMA CITY 
OMAHA 
PHILADELPHIA 
PITTSBURGH 
PORTLAND 

ST. LOUIS 

SALT LAKE CITY 
SAN FRANCISCO 
SEATTLE 
WASHINGTON 


* 


20th-Fox Screen Room 
Warner Screen Room 
20th-Fox Screen Room 
20th-Fox Screen Room 
20th-Fox Screen Room 
M-G-M Screen Room 
20th-Fox Screen Room 
20th-Fox Screen Room 
M-G-M Screen Room 
M-G-M Screen Room 
B. F. Shearer Screen Rm. 
S'Renco Art Theatre 
20th-Fox Screen Room 
20th-Fox Screen Room 
Jewel Box Preview Thea. 
RKO Screen Room 


151 Vance Avenue 

212 W. Wisconsin Ave. 
1015 Currie Avenue 
40 Whiting Street 

200 S. Liberty St. 

630 Ninth Avenue 

10 North Lee Street 
1502 Davenport St. 
1233 Summer Street 
1623 Bivd. of Allies 


1947 N. W. Kearney St. 


3143 Olive Street 
216 E. First St., So. 
245 Hyde Street 
2318 Second Avenue 


932 N. Jersey Ave., N.W. 


M-G-M presents In Color By Technicolor + “LILI” starring Leslie Caron + Mel Ferrer + Jean 
Pierre Aumont + with Zsa Zsa Gabor + Kurt Kasznar + Screen Play by Helen Deutsch + Based 


on a Story by Paul Gallico + Directed by Charles Walters + Produced by Edwin H. Knopf 


12 Noon 
1:30 P.M. 
2 P.M. 

2 P.M. 
1:30 P.M. 
2:30 P.M. 
1 P.M, 

1 P.M. 

2 P.M. 
2P.M. 

2 P.M. 
1P.M. 
1P.M. 
1:30 P.M. 
1 P.M. 
2P.M. 
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6/11 
6/11 | 
: 6/11 | 


Vow 
Show 
“RIDE, 


Print by Photographed in 


TECHNICOLOR! ANSCO COLOR! 
JUNE 18th 


The Beauty 
and the Outlaw 
in a flaming 
drama of 
dangerous 
love! 


ROBERT TAYLOR - AVA GARDNER 
HOWARD KEELin ‘RIDE, VAQUERO!”’ 


This is marquee magic that delivers a terrific action- 
drama with gorgeous Ava (made for Technicolor) as the wife 
who loves a desperado. Spectacular scenes including 
The Looting of Brownsville, Texas, make it a MUST 
for showmen who know what’s BIG! 


CHARLOTTE 
CHICAGO 
CINCINNATI 
CLEVELAND 
DALLAS 
DENVER 

DES MOINES 
DETROIT 
INDIANAPOLIS 
JACKSONVILLE 
KANSAS CITY 
LOS ANGELES 


20th-Fox Screen Room 
20th-Fox Screen Room 
M-G-M Screen Room 
20th-Fox Screen Room 
20th-Fox Screen Room 
Warner Screen Room 
RKO Palace Bidg. Sc. Rm. 
20th-Fox Screen Room 
20th-Fox Screen Room 
Paramount Screen Room 
20th-Fox Screen Room 


Max Blumenthal’s Sc. Rm. 


20th-Fox Screen Room 
Florida State Screen Room 
20th-Fox Screen Room 


United Artists’ Screen Rm. 


1052 Broadway 

197 Walton St., N. W. 
46 Church Street 

290 Franklin Street 
308 S. Church Street 
1307 S. Wabash Ave. 
16 East Sixth Street 
2219 Payne Avenue 
1803 Wood Street 
2100 Stout Street 
1300 High Street 

2310 Cass Avenue 

236 No. Illinois St. 
128 East Forsyth Street 
1720 Wyandotte St. 
1851 S. Westmoreland 
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o 
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NEW YORK 
OKLAHOMA CITY 
OMAHA 
PHILADELPHIA 
PITTSBURGH 
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SALT LAKE CITY 
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SEATTLE 
WASHINGTON 
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20th-Fox Screen Room 
Warner Screen Room 
20th-Fox Screen Room 
20th-Fox Screen Room 
20th-Fox Screen Room 
M-G-M Screen Room 
20th-Fox Screen Room 
20th-Fox Screen Room 
M-G-M Screen Room 
M-G-M Screen Room 
B. F. Shearer Screen Rm. 
S'Renco Art Theatre 
20th-Fox Screen Room 
20th-Fox Screen Room 
Jewel Box Preview Thea. 
RKO Screen Room 


151 Vance Avenue 

212 W. Wisconsin Ave. 
1015 Currie Avenue 

40 Whiting Street 

200 S. Liberty St. 

630 Ninth Avenue 

10 North Lee Street 
1502 Davenport St. 
1233 Summer Street 
1623 Bivd. of Allies 
1947 N. W. Kearney St. 
3143 Olive Street 

216 E. First St., So. 
245 Hyde Street 

2318 Second Avenue 
932 N. Jersey Ave., N.W. 


M-G-M presents Robert Taylor + Ava Gardner + Howard Keel in “RIDE, VAQUERO!” 
Print by Technicolor - Photographed in Ansco Color + with Anthony Quinn + Kurt Kasznar 
Screen Play by Frank Fenton + Directed by John Farrow + Produced by Stephen Ames 
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ALBANY 6/18 6/18 12 Noon ae 
i} > 2 P.M. 
BUFFALO 6/18 6/18 2 P.M. 
6/18 1:3 6/18 1:30 P.M. 
6/18 6/18 2:30 P.M. 
6/18 i] 6/18 1 P.M. 
6/18 6/18 1 PLM. 
6/18 3 6/18 2P.M,. 
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6/18 6/18 1:30 P.M. 
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6/18 6/18 2P.M. 
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Terry Ramseaye Says 


MOVING TOWARD 
AN ELUCIDATION 


neignpoorr nNouse w trom now on er 
their movie 7 Tne peak f present day 
pertectior and in some instances, as they 
will hown in the future.’ The italic 
Fore ting nothing. 
rr Ma 
OPTIMISM IN ASIA—From Nate Golder 
film division, Department of Commerce 
we learn that in tnat tar ypital in pc ti 
silly beleaguered China a new pictur 
theatre } tHona Kona 
} ] yout $335 OOO ir ur money 
neing erected lts name The H ver 
yt { e wondering. According t 
there are getting concerned about 3-D 
What with the state of war and diplomacy 
affecting those part ne is to be 
pressed by nor slant and daring enter 
pr ‘ 
we se ren 
TALY SEEMS to be tak ng the flowering 
position of Rome on the cinema ene 
with in officia seriousne Aavice 


trom that side now indicate that the Italian 


vernment ponsoring a volume calcu 
ited to be the fticial 'Who Is "' « f 
the motion picture industry. It is in the 
hands of the Centro Sperimentale di Cine 


matoagratr a. 
There is the in dic ation of a certain att 


tude f presumption in inquiry received 
here asking large peration "“Owina 
to the tact that your yuntry Nas contrit 
a great deai the advancement 
nematographic technique 
Indeed The Italians may be advised 
ybout now that it was indeed the United 
tate wnich ntributed not only the ad 
vancement but al the invention and 
founding of the whole motion picture in 
titution. And that is flat, emphatic, docu 
mented. A it is the U. S. which has given 
taly it ntemporary stimulu 
re rea 
OBSERVATION—R. B. Wilby, ng and 
uccesstully in operations serving the 
ymusement seeking public, is current y view 
jy with an impartial interest the dimen 
yal adventures of H llywood, and the 


while playing some of the new product. 
to the 
yet develop. Meanwhile says he: 
-called legitimate play is in 3-D 

exactly 


He has hopes some contributions 
art may 


"Every 


ina the legitimate s position 


an enviable one a 


Convention 
OF Southern 
Groups Held 


The joint annual convention 


ATLANTA: 


of the Motion Picture Theatre Owners and 
operators of Georgia and the Alabama The 
itr Association opened Monday with a 


Loew's Grand of 20th Century 
process. 


address at the 
Marvin Griffin, 


crecning at 
The opening convention 
was given by Lieutenant 
Governor of Georgia, who spoke on the ex 
cellent that theatre 
the state 
Speakers for the 


\lfred 


owners give to 


SCT VICE 


afternoon session were 


president of Theatre Own 


Starr, 
was on. theatre 


ers of America, whose talk 
taxes, and Herman Levv, TOA). general 
counsel 


Mr, Levy declared that “an erroneous 
impression has arisen in the industry con 
refusal of the U. S. Su 
preme Court to grant the right of appeal in 
the Jackson Park and Milwaukee 


This refusal does not mean that the 


cerning the recent 


Towne 
Cases, 
Supreme Court gave its judicial blessing to 
the use of auction bidding. It 1s 
that the contrary impression be 
before it 


dissipated 
confuses exhibitors 


misleads and 


before it is adopted by dis- 
tribution as an additional attempted justifi 
cation for the present widespread and un 


jurther, and 


necessary use of competitive bidding where 
it is unwanted, had not been requested, and 
is being used by distribution solely for the 
purpose of obtaining increased film rental.” 

Mr. Levy stressed that “the denial of re 
view by the Supreme Court does not mean 
that it approves and affirms the decision of 
the lower court.” 

Mr. Starr warned that it is dangerous for 
production and distribution to advance the 
philosophy that 3-D can be the salvation of 
the industry. 

\t the election of officers J. H. Thompson 
Martin treas- 
Lam 


was named president, 
urer, John Thompson secretary, O. C 
executive vice-president, and Nat Williams 
and Ray Idmonson, vice presidents, 

Other speakers included Mike Simons, of 
MGM; Dick Kennedy, Alabama theatre own- 
er; T. Hiram Stanley, vice-president of the 
Nehi Corp., and Jack Braunagel, general 
manager of Commonwealth Theatres, Kan- 
sas City. 

Puesdav’s sessions, closed to the public, 
covered 3-1) and wide-screen exhibition. 


Skouras Circuit to Aid 
Fresh Air Fund Drive 


Skouras Theatres, New York, will launch 
a drive to assist in raising for the 
Fresh Air Fund, it has been announced by 
Spyros S, From June 
10-16, the 
film: short 
by 20th 
work of the program 


funds 


Skouras, president 
Skouras theatres will 
“I'm Nine Feet Tall,” 


entury-Fox, which explains the 


show the 
produced 
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Lie evitable Na unendina ore 
tandardizat ng ting ¥STEMS 
TY Wied aimer nal revolution 
nave provant 1 tlower tw teresting 
j eg rd j Motion 
Picture Daily ew 4 edia mera 
wr oror ¢ rey it nize n + n pr 
ture wr tography 2) RKO The ytre r 
May z f an experimental fF / 
ind eauinment st the Fight vil, 
theatre Ne w York. tor “ae monstrat r + 
thy jeye pment in pr + 
ma ng 
it would be ir a qgnment tor. be 
T 
urpin + keep an eye n them both. 
Meanwnhiis na more er theca 
{ eg ‘ wilt Ua camera tneatre 
proiectors may we ntribute me 
tryuct mpar nd pernar even 
ntra wr tiar the nian 
poral technological-trade scene 
Ihe Warner announcement jis emphat 
mina from Jack Warner in persor 
(Our nev mera wrat ut ne 
pact packaae the n t important techr , 
proauctior Everythir } W 
nave earnea throuan the year wout pr 
cl . 
jucing t ind three dimension tilms, plus 
na f wide researct nave 
; T 
yone ir in lhe camera 
if tor ¢ r a we DIGCr 
ma-white 
And now by announcement from Willian 
W. Howard of RKO the Ejqht Street 
vv. wara 
theatre peer equipped with ar 
purt M Mirror creer iz DY 50 
foot which all method projectior 
A A 
bor eg lire 1 na tere pt 
ind fem nas a peen installed. 
4 Exhibition generally will be watching f 
: what aive f any. from tt mportant 
rare 7 probpiem the ntu 
f mparative pertormance 
percna Da ney ma ne 1u t 
propaganda naken ut. The 
pul ty 4 emanate trom the experience 
2 Ww joubtedly bear me watching 
i De irge service n these aay 
mad 
Wit n en the ccibly 
é t an JOy 1e DIy 
humor {the py Trom J nnny 
of the REO Thestees 
wt ThaYT patron t TT popular NOW. 
16 


Theatre TV, Newsreel and 
Features Make a Full 
Record of Ceremonies 


by PETER BURNUP 


LONDON: The) motion picture industry 


fithy—though, as some thought, in odd 
fashion—took its part in the closing Corona- 
tion Day activities Tuesday. 

The nation’s theatres generally re 
mained dark until 4:20 in the afternoon 
Then, at 9 P.M., each of the approximately 
4,000 houses suspended its programme to 
enable the Queen's radio speech to be re- 
laved to the audience. The BBC’s TV ser 
vice ironically had allowed a chosen’ few 


theatres to remain open through the day. 


Packed Theatres Watched 
Ceremonies on TV 


Paramount's Plaza had a packed house of 
paying customers watching the ceremonies 
on its Kinescope screen Seven houses ot 
Jack Davis's group of newsreel theatres had 
installed TV sereens seven by five teet and 
an all-in rate and 
even provided meal service. 


brought in audiences at 


In accordance with previously announced 
plans, J. Arthur Rank’s Leicester Square 
Odeon, Doneaster Gaumont, Leeds Odeon 
ind Manchester Gaumont and ABC’s Com 
modore in the London suburb of Hammer- 
smith had invited audiences to large-screen 
TV shows throughout the day. 

Many theatres Tuesday night screened the 
telefilm of the Coronation which the BB¢ 
Newsreel 


men also showed their abilities and capa 


put out on its own programmic. 


bilities. By six o’clock Tuesday night thea 
tres as tar north as Glasgow and Edinburgh 
2W)-foot “flashes” of the 


proceedings, up to and imeluding 


were screening 
morning's 
the actual crowning. A complete reel, run 
ning to 2,000 feet, showing all the proceed 


ings, Was to be ready Wednesday. 


Color Process Facilities 
Of Nation in Action 


Meanwhile Tuesday night, in the midst of 
the populace’s jubilation, the whole color 
processing resources of the country mobilized 
to serve the two feature-length Coronation 
films: ABC’s WarnerColor “Elizabeth Is 
Queen” and the Rank organization’s “A 
Queen [Is Crowned” in color by Technicolor. 

Rank’s people had 18 Technicolor cameras 
in operation; the total complement avaiable 
in Europe. Two hundred people worked on 
the production and for weeks following the 
event, Technicolor’s laboratories will be 
turning out nearly 800 prints, claimed to be 
the largest number of prints of any film at 
a given time. 

The picture is being dubbed into French, 
Italian, German, Dutch, Portuguese, Span 
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INDUSTRY DOES 
RECORDING CORONATION 


RANK CORONATION FILM 


SPED TO U. S. BY JET 


An air-lift operation helped speed 
hundreds of Technicolor prints of 
J. Arthur Rank's full-length feature, 
"A Queen Is Crowned''—the story of 
the Coronation of Queen Elizabeth II 
—from London to the United States, 
Tuesday, within hours after the cere- 
monies. The 86-minute feature, sched- 
uled to open in the U. S. in Boston, 
New York and Baltimore this week- 
end, is distributed by Universal-Inter- 
national. The film is narrated by Sir 
Laurence Olivier and the musical 
score is played by the London Sym- 
phony Orchestra. Motorcycles and 
jet aircraft were used in this speedy 
distribution process. 


ish and Japanese. Other versions wall be 
subtitled. Technicolor estimated the capacity 
of its plant and was able to give approxi 
mations of the number of prints to be pro 
duced hourly from the time the first mastet 
was ready. 

The Rank organization worked out a de 
tailed schedule for sending the prints by 
plane from the London airport near the 
laboratories just as soon as the prints were 
ready. The print order tor the United State 
Was 150. 


Both Features to Have 
Showings on Friday 


Both the Rank and thre \ Be 
set to have their first public 


features were 
reeninyg 
dav; the former at the Leicester Square 
Odeon and the latter at Mai M’- Empire, both 
running as top teatures im their immediate 
general release 

Nothing like the BBC’ 


cast coverage of the Coronation had evet 


s worldwide broad 


heen attempted before, or, perhaps, with 
such suecess.  Fortv-three languages were 
used and WAT commentaries were recorded 
for historical purposes and tor retransmit 

sion later 

Places were provided for 104 broadeaster 

Abbey and at vantage 
sional route; tele- 


inside Westminster 
pomts along th proces 
Vision cameras were similarly placed and for 
the first time 


mental tests) pictures trom [.ondon were 


(apart trom recent exper 


seen simultaneously 
serlin, 100 miles east of the Tron Curtain 

\part from the domestic 
which 1s 


across [urope—even 
sound network 
in this country a comparatively 
small commitment, the BBC radiated Coron 
ation programs from its transmitters in the 
european Service and from Overseas Set 


vice stations to non-European countrie In 


a special program net 


addition there was 


PART IN 


vork which was used bv feu broa 
casting organizations tor the vn exclu 
Wve commentary ind a similar exclusive 


network was provided for non-Furepean 
1 


thorities 


broadeasting ia including the tou 
major American networks and the Canad 
\ssociation of Broadcaster 

\ worldwide gathering of filmemen wa 
brought together by the Rank Organization 
Coronation morning whem 


guished visitors like AL Datt, Malton ks 
Rackmil, the Canadian Odeon’ 
Brockington and David Gir 
among the Group's guests. With Rank ex 
artist nother 


ecutives techmicians, 


fortunate few thev a embled earl it’ thre 
theatre on the proce onal 
route, the Marble Arch Pavilion Marble 
Arch Odeon, New Gallery and the Play 
market Gaumont 

John Davis wa host at the Pavilion te 


the visitors who were not only able. t 


four Rank 


wateh the proce ron trom tanmd-Sseat but 
to see the \bbes ane other Coro 


tition events trom a large T\ ereen 


Wilcox’s “Beggar's Opera” 
Shown to Visiting Royally 


Producet Herbert Wileox cored 
of sorts when the premiere of his new film 
“The Beggar’ 
Rialto before an audience of visiting roy 


Opera,” Sunday might at the 


alty became the climax of the pre-Corona 


irrangement 


tion fervor. The premiere 


were handled by no less than the Lord Tigh 
Chamberlain and it would be hard to tind 
anvone im London that evening 
not aware ot the special screening. The film, 
which stars Sir Laurence Olivier, went ite 
the regular Rialto programme on 
cheduled to have its New York 


premiere in the near future 


and 4 


Use Paramount Color TV 


In Televising Coronation 
The first color broad int 
Great Britain Tuesday brought the Corot 


television 


tion ceremony to ho pitalized children 1 
ine the show on receivers using the Para 
mount Pictures-deyveloped Lawrenee Color 
Pulse Richard 


Lelevision 


Llodgson president © 


(hromatu Laborat i! 


affihate of Paramount), announced that 1 
telecast wa also viewed in other | 
hospitals and institutions a 

newspaper reporters to aid thet 

ing the event Phe kinescope pre 
which enable film to be ce veloped ty 
onds after being photographed Was 1st 

the N itional Broadea ting (4 pul ! 
bringing back films for [ S. telecasty 


Mr. Hodg 


mount large 


on also reported that the Para 
creen theatre TV was bew 
used to bring the events of the day to 


J.ondon. 


i 
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LEONARD GOLDENSON 


President, 

American Broadcasting- 

Paramount Theatres, Inc. 
“T can say honestly that 
it far exceeds our best 
expectations. It holds the 
promise of higher grosses 
and profits. Our theatres 
are now proceeding with 
installations.” 


SAMUEL PINANSKI 


President-General Manager, 
American Theatres Corp. 
“There is no doubt that 
CinemaScope opens a 
new technique for motion 
picture production. I have 
the greatest faith and 
confidence it will lead the 
way to a revitalization of 

boxoffice receipts.” 


CIRCUIT HEADS AND INDEPEND 


CINEM 


“J. MYER SCHIN 


Schine Circuit, Inc. 
“We've ordered Cinema- 
Scope installations and 
are looking forward to 
great things with it. I’ve 
seen many changes in the 
industry, but 20th-Fox’s 
CinemaScope is the most 
significant since the com- 
ing of sound!” 


| ‘ 
President 
| 
HE ‘NEW york HE 
\ 
ATION 
\gchary production 0 E KI 
, \ for Two pacitions! Films lJ RE AB 
BY qHomas M. \ 
spect! yo THE new your 
{. y 
\qwo picture’ yn Cine VE 
yuilize the wide photog, \ YN 
pny proces® recenuly \ WE : 
N 
RY 
NIN 
RS 
3 ‘ NY 


q 
SOL A. SCHWARTZ 


President, 

RKO Theatres Corp. 
“20th Century-Fox’s 
CinemaScope is a sensa- 
tional new technique and 
I am confident that it will 
bring a tremendous up- 
surge at the boxoffice. 
CinemaScope equipment 
has been ordered for 


RKO houses.” 


CHARLES SKOURAS 


President, 

National Theatres, Inc. 
“Our company has or- 
dered CinemaScope 
equipment for over 200 
houses of National The- 
atres. This is evidence of 
how much CinemaScope 
will mean to a revival of 
public interest in motion 
picture theatres.” 


ENT THEATRE OWNERS ACCLAIM 


ASCOPE 


leading showmen: 


JOSEPH R. VOGEL 


Vice-President, 
Loew's, Inc. 
“CinemaScope is an in- 
spiring step forward and 
will prove a tremendous 
stimulus to our industry. 
Loew’s will be among the 
first to equip its theatres 

for this great system.” 


All to Be in WarnerColor, 
WarnerPhonic Sound; 
Based on ‘Wax’ Gross 


the bigvest 


champion 


r the may 


yp its current record 
n feature, “House ot 
\\ | Charge at 
m of 2] majo 

1 de late last 
} york Jack Warner, 
ecutive producer, just betore he returned 
Burbank studio leach 
lye uid, Hobe shot in WarnerColot 
ind ill rr ded n WarnerPhonte 

ound 


Cites Public Acceptance 


House of Wax,” said Mr. Warner 
has green-lighted our future producing 
plan Whatever skepticism existed about 


ovel 


the 3-1) proce has been di pelled ly 


whelniung exl public acceptance 


played an ats world 


wherever 


wide 

In this sense ‘Llouse of Wax’ bears con 
parison with our early ventures imto sound 
uch a Phe Jaz inger’ and “The Singing 
bool” Revolutionary as these pioneer pu 
tures were, | hardly need pomt out the tre 
miprovement ound proce 
over the past quarter-century 


\\ ¢ 
parable 


xecutive prom ed that com 


ould 
3-1) 


expected 
venture, “Phe 
and in the 21 


provement 


thre con pany’ econd 
Charge it leather 


addition il 


River’ 


follow, all ot 


pictures to which 


will be tilmed with the recently announced 


\\ 
“Supply ind 


il-media Calera 


operat a truly in 


the production of 3-1) motion pictures as in 


any other industrial output,” said Mr. 
Warner, adding that the “House of Wax” 
demanded pattern) of imereased 


3-D production which Warnes 
Sees More Orders 


“It is most 


will supply 


encouraging,” he continued 


“to note that exhibitor throughout the 
world are keeping step with our thinking 
and planning \ thi production chedul 


is being set, orders tor more and more 3-D 
installations are being received by manu 
facture! of three-dimensional projection 


equipment and WarnerPhonic sound repro 
ducers.’ 

“The Charge at Feather River,” a west 
erm which Mr, Warner said will demon 
trate “greater range and depth than all 


previous conceptions of stereo photography,” 
IS now set for release 


in July. Productions 


include : 
Davy, 


nmecdiately scheduled to follow 


Mr, a musical 


Lucky starring Doris 


20 


WARNER PLANS 
21 FILMS IN 3-D 


RKO ANNOUNCES TWO 


3-D PRODUCTIONS 


RKO Radio's first two 3-D productions, 
"Second Chance" and “Arizona Outpost,” 
will be shown to exhibitors throughout the 
country July | and July 13, respectively, 
Charles Boasberg, general sales manager, 
announced this week. Both films are in color 
and both are available with stereophonic 
sound. "Second Chance’' was produced by 
Sam Wiesenthal under executive producer 
Edmund Grainger, directed by Rudy Mate 
and stars Robert Mitchum, Linda Darnell 
and Jack Palance. "Arizona Outpost'’ was 
produced by Mr. Grainger, directed by 
Alfred Werker, and stars Virginia Mayo, 
Dale Robertson, Stephen McNally and 
Arthur Hunnicutt. 


directed by Jack Donohue, with music and 
Ivrics by Sammy Fain and Paul Francis 
Web ter 

MI ror Murper, the international stage 
Wece to star Ray Milland and be directed by 
\lired Hitehcock 

fue Puanrom Apr, by Jack Webb and 
Harold Medtord, based on \llen Poe's 
“Murders in the Rue Morgue.” 

Honpo, starring John Wayne and Geraldine 
Page, ao Wayne-lellow Production to be 


directed by John Farrow 
starring 
ray and Barbara Stanwyck, 
Bernhard, and directed by 
PHEM, a sclence-fietion 
he following are 
being reac 


Fred MacMu 
produced by Joseph 
Roy Roland. 
dramia 
additional 
wed tor 


productions 
hooting in 


which are early 


WarnerColor and WarnerPhonic sound 
\ Star Is Bor starring Judy Garland, 
vith Sid Lutt producing, screenplay by Moss 
Hart, musical score by Ira’ Gershwin and 
Harold Arlen, directed by George Cukor 


or ‘Troy, based on the llomeri 
legend 

Mr. Ropers, trom the Joshua 
Havward New York stage hit 

Hien anp tHe Miouty, current Book 
of-the-Month Club selection by Ernest Gann, 
to be produced for Warner Bros. by Wayne- 
Fellows, with Wilham Wellman directing 


Muisstssrppr WomaAN, trom Tennessee 


Lovgan-Leland 


Wil 


liams’ original screen play, to be directed by 
hia Kazan 
Pur Last Train West, to star Alan Ladd 
Man o' War, the story of the great Amer 


ican thoroughbred, to be produced by Sid Luft. 
or Epen, Steinbeck’s current best 
seller 
Unpver tue Bic Tor, to star 
produced by Hlarold Hecht 


Burt Lancaster, 


lug KNIGHTS OF THE CRUSADES, story. of 
Richard the Lion-Hearted 
Rear Guarp, from J. Warner Bellah’s Sat- 


urday Evening Post story. 

Quierty My Captain Warts, from the his 
torical best-seller by Evelyn Eaton. 

BLUEBEARD AND His Seven Wives, based on 
the Parisian underworld figure of the turn of 
the century 

GOWN oF 
beth Purnbull. 

Mapemorsette Mopiste, by Victor Herbert, 
Kathryn Gravson and Gordon MacRae. 


GsLORY, famous best-seller by Fliza- 
Shigh 


starring 


Leigh Enters 
Wide=-Screen 
Sweepstakes 


Another horse has been entered in the 
wide Crees film weepstakes. In a press 
conference last Wednesday in New York, 


Douglas Leigh, designer of Times Square's 


electric spectacular advertising displays, an 
nounced thre development ol two new we 
tem Mr. Leigh said he 
his svstems for production 


a> hie has 


ingle optic 


plans to hleense 
completed 


ind exhibition a oon 
irrangement vith film producer ~ and manu 
facture! 

Vhe tirst o two systems, ¢ ted “Glam 
orama,’ 1 tid to be similar in nature to 


the projection delivered by Cinerama. \c 
cording to Mr. Leigh, picks up 
of the distorted photographic 


this system 
105 degre: 
field through a wide-angle device and pro- 


jects it back to a reflector, through a single 
projector, without distortion and on to the 
screen. The resultant picture iS in an aspect 
ratio of 2.25 to 1. 

This system, which the inventor sees as 
roadshow 


line with a 


undergoing additional tests. 


heing installed in 
policy, 1s 
Phe entire apparatus for this device would 
be located in the orchestra pit instead of the 
booth in the rear of the theatre. The exhibi 
eight 


now 


tor would need to remove only seats 


and install a deep curved screen in order to 
use the device. 

Mr. Leigh 
with Ralph 
Called “Superama,” it 
inventors to CinemaScope. 


other 


the 


camera 


developed svstem 


Hoge, a technician. 
1s compared bv its 
This is a dis 
tortion-free device which takes 
74-84 degrees 
projects it im 
1.66 to 1 to 2.66 to 1 on eithe 
regular 
special wide-angle lens and a standard pro 
standard 
throw the pieture on the screen. 


a picture Ol 
of the photographie field and 
an aspect ratio ranging from 
t curved Or 
screen, involves the use of a 


jector using a wide-angle lens to 


Both RKO and Paramount have seen 
demonstrations of “Superama™ with the lat 
ter having tilmed scenes from its forth 


coming musical “Red Garters” in the proc 


ess. Mr. Hoge has been supervising these 
tests on the coast Demonstrations 01 
“Superama”™ will be held shortly in) New 
York. 


Skouras Goes Abroad to Set 
CinemaScope Demonstrations 


Spvros Skouras, president of 20th Cen 
turv-Fox, lett New York by plane last week 
tor London and the continent where he will 
complete plans for CinemaScope demonstra 
tions there this month. While in London he 
with Silverstone, 
president of 20th Century-Fox International 
Corporation, and Earl I. Sponable, company 
attend the 
returning June 18, he 
Franktort, Zurich and 


was to conter Murray 


director, as well as 
Betore 


Paris, 


research 
Coronation 
plans to visit 


Lome 
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Anamorphic 
Lens Base of 
New System 


HOLLYWOOD: Vistarama, a photo 
graphic process which employs the ana- 
morphic lens on camera and projector and 
which yields a picture in an aspect ratio 
of 2.66 to 1, was demonstrated here this 
week by Carl Dudley, president of Vista 
ranma Corporation, 

The process, shown on a 65-foot wide 
screen borrowed from Columbia for the 
purpose, was said by Mr. Dudley to be 


compatible with 20th Century- 
and all other 
single film 


(The CinemaScope aspect ratio, formerly 


complete ly 
wide- 
strip. 


Fox’s CinemaScope 


screen systems using a 


2.66 to 1, is now set at 2.55 to 1 to accom 
modate extra sound tracks). The Vistarama 
is also described as being equally 
applicable to the 16mm field, in which Mr. 
Dudley 
According to the 


systen 


has large-scale interests 
Vistarama executive, 
that 


“release prints in any aspect ratio can be 


the svstem’s particular advantage is 


made from a single negative; therefore the 
producer can supply all theatres, with or 
without 
without the 


wide-screen and anamorphic lenses, 
expense of shooting two nega- 
tives,” 

The price ot under 
which the system would be provided have 
set, although Mr. Dudley made it 
was not going into the equipment 


the precise terms 


not been 
clear he 
field himself, The lenses are being made by 
the Simpson Optical Manufacturing Com 
pany. 

Present plans call tor production of three 
feature pictures and six short subjects for 
to begin as 
color 


use, with shooting 
Eastman tungsten 
negative is available. The system was to be 


theatrical 
soon as the new 


demonstrated to the 16mm convention in 
Chicago Thursday and next Wednesday at 


the RKO &6th Street theatre in New York. 


Shea Circuit President 
Salutes New Product 

\t a recent regional meeting of the Shea 
Nashua, N. H., Gerald J. 
stated that product 
was “the finest the 


circuit, held in 


Shea, president, new 


currently release 


motion picture companies have produced 
in many years.” He also announced plans 
tor a June Jubilee campaign in which man- 
agers will compete for promotions. The 


also discussed theatre operations, 


and 


Manaret 
maintenance general ad- 


vertising at the 


meetings. 


"Wax" Gets Wide Area 
Booking in Los Angeles 


Warner Brothers’ 3-D feature in Natural 
Vision and WarnerColor, “House of Wax,” 
opened Wednesday in 20 theatres in_ the 


Los Angeles area following a six-week run 
at the and Hollywood Para 


whtown 
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Office 
May, 


Box 
For 


Champions 


1993 


The Box Office Champions are selected on the basis of the gross revenue at key city 


theatres throughout the country. 


HOUSE OF WAX 
(Warner Bros.) (3-D) 

Produced by Bryan Foy. Directed by 
Andre de Toth. Written by Crane Wilbur. 
WarnerColor. Cast: Vincent Price, Frank 
Lovejoy, Phyllis Kirk, Carolyn Jones, Paul 
Picerni. 


MAN IN THE DARK 

(Columbia) (3-D) 
Produced by Wallace MacDonald. Di- 

rected by Lew Landers. Written by George 

Bricker and Jack Leonard. Cast: Edmond 

O'Brien, Audrey Totter, Ted de Corsia, 

Horace McMahon. 


MOULIN ROUGE 
(U.A.-Romulus) 

Produced by Romulus Films, Ltd. Di- 
rected by John Huston. Written by An- 
thony Veiller and John Huston. Technicolor. 


Cast: Jose Ferrer, Colette Marchand, 
Suzanne Flon, Zsa Zsa Gabor. (Champion 
for second month.) 


SALOME 
(Columbia) 

Produced by Buddy Adler. Directed by 
William Dieterle. Written by Harry Kleiner. 
Technicolor. Cast: Rita Hayworth, Stewart 
Granger, Charles Laughton, Judith Ander- 
son, Sir Cedric Hardwicke. (Champion 
for second month.) 


TITANIC 
(20th-Fox) 

Produced by Charles Brackett. Directed 
by Jean Negulesco. Written by Charles 
Brackett, Walter Reisch and Richard Breen. 
Cast: Clifton Webb, Barbara Stanwyck, 
Robert Wagner, Audrey Dalton, Thelma 
Ritter, Brian Aherne, Richard Basehart. 


Including drive-ins, 


Rialto 


mount theatres 
the theatres are the 
Manchester, Warner’s Huntington 
Warner's Waltern and Majestic, at 
Monica; Nubel, Bellflower ; 
bank: United Artists, Inglewood; 
Artists, East Angeles; 
dale; Reseda, Reseda; Encino, Eneino; Pic 
Westwood: Meralta, Downey; Ver 
mont drive-in, Gardena; Crown, Pasadena ; 
Wardman, Whittier; 
Inglewood; Floral 
and the South Gate drive-m 


Experiment at RKO 86th St. 

RKO Theatres has designated the RKO 
86th Street theatre in New York as the cir 
cuit’s experimental theatre for demonstra 


hour 
( Downtown ), 
Park, 
santa 
Calitornia, Bun 
United 
Los Capitol, Glen 


wood, 


drive in, 


\ngele 


Centinela 
drive-in, Lo 


tion of all latest developments in projection 


and sound. For this purpose it has been 
equipped with a 50 by 22 foot Miracle 
Mirror sereen and stereophomie sound 
system. 


MGM Has Supply of 3-D Viewers 
MGM announced this week that its branch 
offices are re ady to supply Polaroid viewer 
needed for exhibition of 3-D films at a cost 
‘Theatre 
“Arena,” 


of 10 cents each in all quantities 
MGM’s_ first 3-D 
are said to be ordering the 


booking filam, 
Viewer! 


immediate delivery. 


German Prize Film Opening 

“Keepers of the Night,” an award win 
er at the Venice Film 
portation from Germany by the Casino Filn 
Exchange, will open at the 55th Street Play 
house, New York Monday. 


Festival, and an in 


New York Exchanges May 
Strike, Companies Told 


Strike permission has been asked ot the 


International Alliance of Theatrical Stage 
Employee by Local 63, hom 
plovees Union, New York, covering ex 


Negotiations with a distribu 
had mo result. “The 


hange thre re 


tors’ committee have 


union is asking a 37!'o-hour week and more 


Management has re ponded that the 
industry at this time cannot grant such ce 
mand Its distributors’ commuttee has been 
inthe field negotiating other exchange pact 


to return to New York next week 


talks 


ind wa 


RKO Pictures Reelects 
All Present Directors 


Sten kholder ol RKO 


Picture Corpora 


tion, meeting Wednesday in) Dover Del 
reelected all present directors of the com 
pany. They are Noah Dietrich, Jani Ik 
Grainger, Howard Hughes, A. Dee 
on and J. Miller Walker \pproximately 
75 per cent of the shares entitled to vote 
were represented 


New York's Cinerama Moves 
“This | 


Cinerama,” the mitial program 


in the Cinerama wide-screen proce had 
its 627th atl final showing t th | ad 
way theatre in New York Thursday and 
the following evening began its new enyvave 
ment at the Warner theatre everal block 
away on Broadway. During its eight nt 
run at the Broadway, the program was seet 


by 823 ()4 people vho paid +] 740 


21 


‘HERBERT J. YATES] 


presents 


WERA RALSTON DAVID 
wir CHARLES WINNINGER - HOPE EMERSON - EILEEN CHRISTY - LEIF ERICKSON 


SCREENPLAY BY RICHARD WORMSER - Based on Vingie Roe’s Best Selling Novel “The Golden Tide” 


Sailing an uncharted course towa 
= @ @ 
\ 
: 


ave n 


men they 


BRIAN SCOTT BRADY 


And VEDA ANN BORG - JAN MAC DONALD - VIRGINIA GREY - DOROTHY FORD - BEN COOPER ; 
"BB BY R.G. SPRINGSTEEN * A REPUBLIC PICTURE 


| a 
- 


SENATE 


WORK NOT DONE 


Justice Department Plans 
to Take Action on Small 
Business Group Study 

Dy A, Tf N 


WASHINGTON \ enate Small Busi 
ub-committee has closed its hearing 


tr trace proble mis, hut thre spotlight 
till tocused on the sub-committee’s future 


The Justices Department ha promi ed to 


tid tiie record ol the hearimy and up 
plemer tatements filed with the sub-com 
md to take whatever action 1 


necessary.” It promised to file a statement 


vith the ub-committee when it has finished 


ts stud 

Vo Draft Senate Report 
sub-committee chairman cho ppel 
ts.) ud that once he gets thi report, 


he would like the members and the staff to 
ect privately with representatives of the 
Justice Department and the Federal Trade 


ion Following that, the sub-com 
dratt at report to the Senate 
Hlearins closed xpeetedly last week 
hen lustice Department official long 

ted tor key testimony isked to be let 
per onal Appearance 
learhier, federal Trade Commission chair 


edward | Howrey had testitied that 
the commission tries to avoid duplicating 
wk done by other Federal agencies, and 
that at felt the motion picture madustry wa 
preity vell the province ot thre Justice ey 
partment \nti- Proust Division 
\ustin ©. Keough, Paramount vice-presi 
ent and general counsel, the final witne 
ryued that no company could adhere on it 


to the adustry arbitratron it, sinmec 


npeting companies would not be doing so 
He also maimtamed that it would be im 
practical to try and put into effect now the 
poovnnit n Which agreement had been reached 
nd to negotiate later on points which are 
till an clispute 
Myers Asks Pressure 

Phere were these other late developments : 
In a supplemental statement filed with the 
ub-committee State \ssociation’s 
general counsel, Abram Fk. Myers, said that 


irbitration “does not and cannot reach the 


pre hlet ot thr madependent ex 
hibites pore release price iN ind eX 
Ve ot COM bidding by 
istributes Hle urged the sub-commuttee to 
bring pressure on the Justice Department to 
ct distributor three tronts, 
ind declared at would be a “ealamuty” if the 
did not ict on. these prob 
tead “relegated the exhibitors 
toy Panmunyjom conterence on arbi 


counsel ot 


UNIT'S 


the investigating group, and was replaced 


by Philip Jehle. 

Sub-committee taftf members were busy 
imalyzing all the testimony received so fat 
to spot gaps and conflicts on which further 
evidence might be needed 

In his testimony, Mr. Keough said he did 
not think the withdrawal of a picture be 
tween the end of its prerelease run and its 
first regular showing to be in violation ot 
the consent decrees. ‘“‘We don’t think that is 
clearance,” he declared, “‘and we don’t thmk 


it is a violation.” 
Open Bids a Problem 


Asked why, short of a complete arbitra 
tion plan, distributors couldn't agree to make 
bids public, Mr. Keough replied: wish 
ll the companies would open these bids up, 
but they would have to do it in spite of the 
wishes of some of their exhibitor custom- 
ers.’ 

He said that Paramount continues to sell 
pictures to some AB-Paramount theatres, 
“because they are the best outlets in their 
communities.” 

In his supplemental statement, Mr. Myers 
irgued that Justice Department action was 
required to halt pre-releasing because under 
the Paramount consent decrees, exhibitors 
cannot go to the statutory court for reliet 
and because losses arising trom any pre-re 
lease would probably not be enough to equal 
the minimum amount necessary to bring a 
private anti-trust suit in the Federal court 

Perming price-fixing “the most flagrant 


of the violations involved in the pre-releas 


ing practice,” Mr. Myers said it made 1 
difference whether the prices fixed were 
reasonable or unreasonable. He said the 
Department should use its powers under the 
decree to examine the books of the distribu 
tors’ and should take prompt action in. thie 
courts to “stamp out” this practice. 
Asks Restrictions 

Competitive bidding, Mr. Myers said, can 
he justified only where an independent ex 
hibitor seeks to obtain pictures on a run that 
has been monopolized by a circuit theatre, 
ind urged that the \ttorney General bx 
requested to apply to the District Court tor 
an order restricting bidding to these cases 
He also urged the sub-committee to recom 
mend that the distributors voluntarily put 


into effect the bidding reforms, set forth im 
their dratt of the arbitration system He 
aid that while these reforms would apply 
only to a limited number of cases, they still 
would be “ot much benefit.” 

Noting that Senators had raised the ques 
tion of why should the distributors act in 
such a wavy as to destroy their own markets, 
Mr. Myers said this was admittedly hard to 
understand, but that possibly it was because 
divorcement in the industry has been 
“merely technical, not real.” 


Name Majors 
In Suits for 


$101..369.803 


Phe Skouras Theatre Corporation this 
week filed two anti-trust suits asking for 
triple damages totaling $101,569,803. The 
defendants in both cases are the major com 
panies, with the exception of 20th Century 
Fox, and several theatre circuits. 

The plaintiffs in the first suit are 44 
theatres of the Skouras circuit and four of 
its subsidiary companies. The defendants 
besides the majors include the RKO and 
Warner cireuits and AB-Paramount Thea 
iTes. It charges unreasonable clearances 
ind runs and a conspiracy designed to javor 
the circuits named. It concerns especially 
the RKO and Warner theatres in West 
chester County, New York Citv and New 
Jersey. Loew’s theatres not named as de 
fendants in this suit are involved de 
fendants in the second suit. 

A permanent mandatory injunction against 
-pecific theatres and against the major dis- 
tributors in the matter of clearance and 
runs is asked in addition to damages, which 
when tripled total $87,187,803. 

The first suit involves as plaintiffs only 
the Riverside, Riviera and Nemo theatres 
belonging to subsidiaries of Skouras Thea 
tre Corporation. It asks $14,000,000 in 
triple damages and that the defendants be 
enjoined from an alleged conspiracy to de- 
prive the plaintiffs ot the right to negotiate 
for first run product. It charges that the 
distributors conspired to allocate product to 
RKO and Loew houses in first run splits 
to the detriment of the plaintiffs. 


Majors Win 
Texas Suit 


Theatre Enterprises, Inc., of Dallas, and 
major distributors won a victory in Federal 
Court, Dallas, last week, featured not only 
by collapse of a $315,000 anti-trust suit but 
iso reprimand to the plaintiff. 

The latter, R. E. Rushing, of the Ward 
theatre, Monahans, ‘Texas, was told by Fed 
eral Judge William Atwell: “Not only have 
vou failed to present a word of proof that 
the conspiracy existed, you have failed to 
present even a syllable ot proof.” 

Mr. Rushing charged Theatre Enter 
prises, Inc., operating the Texan theatre in 
his town, had conspired with the other de 
fendants to prevent him from playing first 
run pictures 


Plan CinemaScope ''Prodigal’’ 

" MGM's third picture in the wide-screen 
CinemaScope process will be “The Prodi 
gal,’ based on the Biblical story, Dore 
Schary, vice-president in charge of produc 
tion, announced in New York this week. 


MOTION PICTURE HERALD, JUNE 6, 1953 


| 
| 
hartes \] Noone re sened as 
24 | 


PLAY 


Ls. 


YORK 


CRITER 


J 
or, 
A 


by WILLIAM R. WEAVER 
Hollyu ood Editor 


HIN United Artist 
to get S P eagle’ 


phone d Joondon 


okay tor book 

ing his “Melba” onto the New Yor 
Capitol’s newly horizontalized screen (1.85 
to-l) he said no He had predic pr 
ture, a melodic and romantic account of the 
great operatic star’s early career, m studied 


Fechmeolor and im the tandard 1.33-to-1 


aspect ratio, and he was sure it couldn't be 
videned-out and ore-shaped without sacri 
fies too yvreat to contemplate, of the rare 
values that he, director Lewis Milestone and 


tar Patrice Munsel, had worked so hard to 


put mite it 


Happens to Be Patterned to 
Perfection for 1.85-to-1 


no until he got an 


So lie kept on saving 
opportumty to run at off on the big screen 
in the new proportion, and then he said the 
biggest, roundest yes in his experience So 
the film opens there—the first big Techni 
color the new shape to reach 
New York—on June 24 

Producer Eagle's quite undisguised 
urprise, the preture he had photographed 
m 1.33-t0-1 happen by the merest of luck 
(and he tracture thre ternest of Holly 
wood’s unwritten rules for creative artist 
hy foregoing claim to fore ivht) to fit the 


L.85-to-1 formula as if patterned to it 


He interrupts himsel) the engrossing 
recording 
didn't 
it on the big 
For 
equences 
toilet 


chore ot directing a tereophoni 
ol thre 


know 


picture to exclaim, “IT really 
what had, 
screen actually 
in Melba’s dre 


ome shot 


until saw 
een at! 
mistance, room 
that 

tale 


genuine originals, 


there are how. the 
ticles on her dressing 

“Some of these are the 
and all are items 
In the 1.33-to-1 dimension they appear as a 
little of small On the big 
every one of tand distinet) in 


to the enrichment of the 


rare, ome even pricele SS, 


articles, 
them 


screen 
out, 
color and outline, 


cene from the woman-patron’s pomt of 


vicw 
Large Screen Underscores 
Genuineness of Articles 


with the and 


carpets all of the 


the 
the 


ame way yowns, 
turnishing 
interiors are 
that fact 


enlarge d 


finer teatures of the genuine, 
when sec 


creation 


and nobody can mistake 


me them in the 


It hi Wmisistence upon genuimeness, In) 
ng things as in small, that unpels producer 
lagle to journey as far as need may dictate 


to Africa for “Atrican Queen,” to Italy, 
England tor “Melba” 


France and 


to pro 


26 


settings. He 


pictures in their story 
‘Yes, you can simulate foreign locales on 
back-lot in Hollywood, 


streets and signboards 


major studio’s 


© tar as buildings, 


are concerned, but you can't simulate thei 


people’s facial expressions, their manner, 
their walks—the living features that make 
up their character, their individualism. — If 


yvoure a well ted actor living in comfortable 
to look like a 


some terrorized coun- 


Calitornia you're not 


farving refugee trom 


try just b vou're Gressed an! made-up 
to look like 
uine with counterfeit, in pictures or anything 
else, so [ don’t try. I story 
sends me.” 


By present plan, the next Eagle production 


one. You never can match gen- 


go where my 


site will be Spain, where he'll be filming 
“Don Quixote,” and after that it will be 
France, where he'll be making “The Wit- 
ness,” which once was localed in Italy but 
belongs he beheve s, in Franee. will 


he tereophonically recorded, as “Melba” 1s 
before them, for he believes aural genuine- 


ness is as indispensable as visual genuine 
pictures were started and_ five 


OUR 
end shooting-level to 19 feature 

Three ot the undertakings are in 
are 3-D. One 
is in CinemaScope. black-and 
And af that sounds Ike seven, don’t 

everything gets to sounding like 


were finshed to bring the week 


new 
Iwo 
One iw 


color by Pechnicolor 
white. 

believe it 
these technological 


omething it) isn't, im 


“Demetrius” Is Sequel 
To CinemaScope “Robe” 


The CinemaScope undertaking, 20th Cen 
tury-Fox of course, is “The Story of Deme 
trius,” in color by Technicolor, and it is in 
the general nature of a derivative from thi 
studio’ 
Robe.” 


Robe.” 


first big CinemaScope project, “The 

Frank Ro who produced “The 
is producing this one also, and Del 
mar Daves is directing, The players include 
Victor Mature, Havward, Michael 
Renmie, Anne Bancroft, Jay Robinson, Wil- 
liam Marshall, Barry Jones and the cast will 
be very large and nameful, according to the 


Susan 


tudio announcement 

Grainger Productions, producing 
for RKO release, started) filming “The 
French Line” in 3-D and in Technicolor, 
with the skilled and seasoned Lloyd Bacon 
directing Jane Russell, Craig Stevens, the 
Arthur Hunnicutt, Steve 
Flagg and Laura Elliott 

Fechnicolor and 3-D are being used in 
“Gun Fury,” 


incomparable 


technological enhancement. of 


THIS WEEK IN 
PRODUCTION: 


STARTED (4) 


COLUMBIA 

Gun Fury (3-D, Tech 
nicolor ) 

\ Name for Herself 

RKO RADIO 

The French Line (Ed 
mund Grainger 


COMPLETED (5) 


Prod 3-D, Tech- 
nicolor ) 


20TH CENTURY-FOX 

Story of Demetrius 
(CinemaScope, 
Technicolor) 


COLUMBIA ert L. Lippert, Jr., 
1 Alamein Ansco Color, Lip- 
Hell Below Zero pert release) 


(Warwick Prod., 
Columbia release, 
Pec hnicolor ) 


INDEPENDENT 


Sins of Jezebel (Rob 


SHOOTING (15) 


The Moonltghter (1B 
Prod., 3-D) 

Beat the Devil (San- 
tana Pred-Romulus 
Films, Italy) 


Fort Bravo (Techni- 
color formerly 
Rope’s End) 


ALLIED ARTISTS 


Northern Patrol 
(Lindsley Parsons 


Prod.) 
Clipped Wings PARAMOUNT 
Flight to Tangier 
COLUMBIA (Technicolor, 3-1D) 


Lost Treasure of the 
Amazon (Pine- 
Thomas Prod., 3-D, 
Technicolor) 


Miss Sadie Thompson 
(Beckworth Corp., 
3-D, Technicolor ) 


INDEPENDENT Red Garters (Wide 
Fury in the Jungle Screen, Techni 
(Ben Bogeaus color) 
Prod.) 
Sabre Jet (Carl REPUBLIC 
Krueger Prod., Flight Nurse 
Cinecolor, United 
\rtists release) RKO RADIO 
METRO-GOLDWYN- Son of Sinbad (3-D, 
MAYER Color) 


Kiss Me Kate (3-D, 
Ansco Color) 

Crest of the Wave 
(London ) 

Porch Song 


20TH CENTURY-FOX 

Twelve Mile Reef 
(CinemaScope, 
Technicolor) 


Columbia, which has Lewis Rachmil as pro- 
and Raoul Walsh as The 
cast is made up of Rock Hudson, Donna 
Reed, Jed Carey, John Dierkes, Roberta 
Haynes, Pat Hogan and Lee Marvin. 
Columbia's “A Name for Herself” stars 
Judy Holliday and is being produced by 
red Kohlman; directed by George Cukor. 
Other players include Peter Lawford, Jack 


ducer director. 


Lemmon and Connie Gilchrist. 


RKO to Release ‘Night’ 

RKO will distribute J. Arthur Rank’s 
“Night Without Stars” in the United States, 
it has been announced. The film stars David 
Farrar and Nadia Gray. 


Long in U.S. with Film 

Dwight Long, producer-director, has ar- 
rived in New York with a print of his latest 
picture, “Tanga Tika,” which was _photo- 
graphed in Eastman color in Tahiti. 
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All of her beauty... 
intimately, incredibly 
close to you 

.in 3-D 


All the splendor ... 
the lusty drama... 
the torrid romance — 
that filled every page 
of the great best-seller 
about the Mistress of 
Sangaree... make every 
moment of the 
picture a real-life, 


breath taking 
D spectacle! 


TERANNDD ARLENE 


‘ALL RESULTS 
SENSATIONAL IN 


Atlanta. 
San Francisco 
Birmingham 
Des Moines 
Kansas City 
_ Fort Wayne 
Louisville 
Indianapolis 
Philadelphia 


wis FRANCIS L.SULLIVAN CHARLES KORVIN TOM DRAKE JOHN 
St. Paul = WILLARD PARKER - RANK MOSS. LUOMG 


Produced by William H. Pine and William C Thomas - A Paramount Picture 


Minneapolis 
and | in 


This is one of the attention-arresting 
ads in our ticket-selling campaign. . . 


i 4 
olor »\ 
> 2 
‘ 


Gains for 6 
Months Seen 
By Balaban 


Marne Balaban, Paramount Picture 
tockholders meet 


New Yor] ‘lLuesday that compan 


! or the second months of 1953 
exe last veat 
reporte iramount earning 
1M ere ahead of those ot th 
‘ ntl last i} bu 
1 Wi Junie ld | reate) 
! June 
Ir. B rt te ed fr thre 
‘ that “the use of the wide-screen and 
DD has stimulated a far-reaching evolution 
ou sil Ile announced the com 


iv all its pictures either 


that wle-sereen pictures can be shows 
thie conventional cree) 

He reported encouraging news from the 
relating to in testing and 
eriecting wide-angle photographie lense 

part of the company large-screen pro 


Mr. Balaban explained: “In addition 
to photographing at a wider angle than any 
now im use in Hollywood, these 
Jens can work intere hangeably with othe: 
tandard lense on any tandard camera 


require no more light than 


tandard Jerse 
Mr. Balaban said a maximum etfort 3 
being made to preserve existing values in 


the industry during this period of techno 
logical development He added, “We are 
equally concerned ibout the thousand ot 


ier theatre in village throughout thre 


vorld which may be excluded trom these 


developments hy ome propo ed 
technical proce that is not practical tor 
those theatre Paramount believes it is not 


necessary to write off these thousands of 


theatres and will make every conceivable 


effort to preserve them as a continuing and 
mportant asset.” 

Hle discussed Varamount’s extensive 
interests, and said many of the major com 
panties an the television manutacturing in 
dustry have recognized as the practical solu 


he color tube problem the invention 


Dr. ernest O. Lawrence and developed 


Para wit’ athhiate Pele 

on Laboratories, Jn 

MI] director were reelected to the board 
hey Balaban, \ rank freeman, 


\. Conger Goodyear, Stanton Grittis, Dunean 
John D. Hertz, Austin C. Keough, 
learl 1. MeClintock, Fred Mohrhardt, Mau 
rice Newton, Paul Raibourn, Edwin Weisl, 
George Weltner and Adolph Zukor 


Start Man, Go!" 

Go, Man, Go!” first production of Alfred 
Palea Enterprises, 1s currently being shot in 
Ni \ York Lhe story, hased on \be Sa 
Harlem Globetrotters, stars 
Dane Clark and Pat Breslin The picture 


\\ ony 


Howe. 


cted by Jan cs 


Statute of Limitations Wins 
Trust Suit for Paramount 


Paramount Pictures and the Paramount 


Film Distributing Corp., were dismissed as 


week in Los Angeles Federal 


court, in the anti-trust suit filed by Lorraine 


defendants last 


Valuskis, formerly operator of the Bell thea 
tre, Bell, Cal. The suit, tiled February 6 


Va 


asked $702,000 treble damages against sever 
distributor Federal Judge Ben Har 
rison granted the dist ul under the statute 
The discrimination allege 
practiced against the complainant 
tween June 18, 1938, and May 31, 1940 


British Talks 
ToOpenSoon 


} 


Ihe Coronation over, 


tion and Brits Preasury representative 


will meet shortly to extend o1 renegotiat 
the re ttanee vreement Indication it 
midweck were that the British will journey 


There thes 
would meet with men of the Motion Picture 
\ssocration ot America and the Society ot 
Independent Motion Picture Producers 

Phe current agreement 1S a revision. of 
the basic one, is for one year, and expire 
September 3u Phere is no indication vet ot 
However, Britain’ 


\mericans 


1 


the pattern of the talks 
dollar position is better, and the 
may ask tor removal of the restriction agrees 
to last vear, upon their share of the “Ieady” 
tax fund of $5,000,000, It is expected unre 
tricted remittance ot $17,000,000 annuall 
will continue to be allowed, as will use ot 


blocked funds in the sterling area 


Saland Signs Franchise 
Deal with 18 Exchanges 

\ franchise deal with 18 exchanges has 
been signed by Nathan Saland, head ot 
Independent Releasing Corporation, ‘The 
new franchise arrangements are with Mang 
ham Enterprises, Atlanta; 
Washington, D. C.; Federal Film 
Company, Boston; \Ibany 
Phoemx Films, Buffalo; Screen Guild Pro 
ductions of the Carolinas, Charlotte; Ath 


Equitv Film Ex 
hanve, 


Phoenix kiln 


ance Films, Canada; Imperial Pictures, 
Cleveland Lower Pictures, Dallas: Hal 
Fuller, Denver & Salt Lake; Dixie Enter 
prises, Nansas City; Independent Film Dis- 
tributors, Minneapolis and Milwaukee; Pre 
mnier Vietures, New York: 
of Lourmiana, New Orleans; Crown Filn 
ittsburgh; Hal C. Fuller, Port 


land and st ittle “ Jack Jaslow, Philadelphia, 


Lippert Picture 
{ 
Picture of Calitorma, San 


and lower 


| 


Kenlo Sets Production 

{1LEXANDRIA, LA.: John 
announced that he will produce shortly a 
picture based on the hte of Hank Willams, 
late hillbilly sing 


re 
will be made in 3-D and will be produced 


Kenlo has 


r and. actor The film 


in’ Hollywood as well as on location in the 


south, Mr. Kenlo has said. 


British Say 
No to Anglo. 
8. Group 


LONDON: Th 

( unc as rejected a proposal lor setting 

up an Anglo-American 


ditheulties 


Cinematograph Films 


deal with 


1 
petween the twe 


countries, 


dicated last week in the annual 


report ol the council 
Phe proposal was made by Tom O'Brien, 


National Associa 
tion ot Theatrical and Kine Employees. He 


eneral ecretary oO} thie 


tre 
irged the Coune) a policy de 


considet 


of remittable earn 
ngs of American. filt tor production in 
Britain lo this end he isked that a board 
he set up on which would sit British and 
\merican producer the Ministry ot Labor, 
the trade unions and representatives of the 
Films Council to settle 


Said the annual report “The council were 


various difficulties 


of the opinion that there already existed 
ufficsent imeentives to Americans to make 
films in Britain and expressed the hope 
that the use of unremittable sterling for this 
purpose would continue to be facilitated by 


Ggovernment 


Paramount plans that its Plaza theatre 
will be the first in Britain to present a com 
bination of 3-D and wide-screen technique 
\ Stabletord screen is being installed and 
will probably be first used for the “San 
garee” opening. Sidney Bernstein's Gra 
nada, in suburban Tooting, is now using a 
new wide screen manufactured by the firm 
of Andrew, Smith, Harkness. It has a 
light surrounding etfect and a forward apron 
it the foot 
claiming to be the first newsreel house to 


The Cameo in Charing Cross 1s 


be equipped with a wide sereen and stereo 


phonic sound. 


\ complete J. Arthur Rank Cintel large 
screen TV installation has been bought by 
the German company Uta-Film—the first to 
be sold outside Britain—and 1s to be in 
stalled in the Apollo, Dusseldort, seating 
nearly 3,000 people event screened 
was to be the Coronation, The sale is a direct 
result of the successful large screen demon 

ration held recently in Dusseldort. Nego 
tiations occupied some weeks. 


Reelect Eric Johnston 
President of MPEA 


reelected pre sident 0 
\ssociation. at 
n New 


Eric Johnston was 
the Motion Picture 
the organization’s annual 
York Wednesday. In addition, the follow 
ing also were reelected: Ralph D Hetzel, 
IJr., vice-president; Fred W. DuVall, treas 
Herbert 


secretaryv-treasures 


Export 


necting 


secretary 


urer; Sidney Schrieber, 
J. Erlanger, assistant 
and Frank J. Altord, 


The meeting also ratified a new one-veat 


assistant) treasurer. 


agreement with Yugoslavia 
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Vow in preparation 


The Industry’s Most-Wanted. 
Most-Often-Used Reference Book 


Thumb THE ALMANAC is referred to 
more often and by more people 

Indexed .. . than any other reference 

book in the motion picture 

and television fields. 

because: 


® THE ALMANAC contains a 
wealth of reliable and useful infor- 
mation which is not to be found in 


Codes 


Circuits 


Gov. Case 


® THE ALMANAC requires much 

less time (and no discouraging 
Drive-ins bother) to find the information 
you need. It is thumb-indexed in 
14 sections. 


Television 


and Radio 


Pictures Like a library of 
fourteen volumes in ONE! 


Great 
Britain 


THE ALMANAC is the only 
Services thumb-indexed reference book in 
this industry. There just isn't any- 
Press thing like it. It is the only accepted 
"Who's Who and What's What" 
for the entire field. Even at several 
times its price, many executives 
ree would not be without the latest 
Market Almanac! 


Equipment 


Organizations 


To make sure of your copy, order NOW. 


QUIGLEY PUBLISHING CO. 
Rockefeller Center, 1270 Sixth Ave. 
New York 20, N. Y. 


Please reserve a copy of the 1953-54 


Motion Picture and Television ALMANAC 


Enclosed please find check for $5.00 in full paymeni, including ship- 
ping charges. 


A QUIGLEY 
PUBLICATION 


The 1953-54 
Motion Picture | Name 
and Television Address 


ALMANAC : Zone State 


ALBANY 


\lbany it first 


Fabian’ Palace vave 
double feature how headlined bya 3-Dft 

Man in the Dark lop Wa $1, vhich 
Warnes strand charged, simultaneously 
for “Moulin Rouge Opening by Jam 
Lewis of the Holywood drive-in, near West 
Sand Lake, give the immediate Albany 
area 12 automobile theatres and the ex 
change district approximately 60 Visi 
tors imeluded: Bill Shirley, United Artists 
exploiteer and one-time Schenectady exhib 
tor; John Curtin, Republic district man 
ier; exhibitors Chase Hathaway, Syl 
van Letf, Rey Dunkleyv, Sam Davis and 
Walter Wertime, Si J. M. Schine, 
president of Schine Circuit and Schine Ho 
tels, was at the Ten Eyck Bob Cutler 


is new manager of the Rock Hill drive-in, 
and Andrew Brown, of the Middletown 
drive-in, for Harry Lamont. They are Mid 
dletown resident Lou Hart, Schine 


Watertown, taged a 
Border” premiere — ot 
“Young Bess” at the Avon, Watertown, 
dovetailng it into the Canadian celebration 
of the Coronation and the American ob 


ervance of Memorial Day 


ATLANTA 


Phe Sundown drive-in theatre, 
opened for the season 


Lroup 


“Hands-Across-the 


Columbia, 


The 


Temn., ha 


Carter drive-in theatre, Elizabethton, Tenn., 
owned by Earl Bolling, has opened 
Phe Archie theatre, Abbeville, Ala., has in 
stalled 3-1) equipment \l Saunders 
has opened tis Als drive-in at Bonifay, Fla 
Howard Wallace, president Wallace 
Films, checked in at his office atter a trip to 
Florida \lso back from Florida is Fd 
Stevens, Stevens Picture (george Ee. and 
B.C. Paul are the new owners ot the Casino 
theatre, Jacksonville, Fla The house has 


Follies and will be under 
Paul Phe 


been renamed the 
the managership ot 


Prince theatre, Huntsville, Ala., has in 
talled 3-1) Mi Rosahe ©. Condon, 
manager of the Valerie theatre, Invern 

Fla., tor the past five vears has resigned 
Ball LeHeup is the new manager I. | 


been appointed manager of the 


Polinkas ha 


Beach drive-in’ theatre, Jacksonville, Ila 
Mr. and Mrs, Frank Callaway, owners 

of the York Clover drive in, York, S. ¢ 
have a little baby girl 
BOSTON 

The Keith Memorial theatre has ordered 
the 48-ft. Miracle Mirror Screen tor. it 
first 3-1) showing starting June 10. 
i Universal’s Carmi From Outer 
Space Memorial also ha tercophoni 
sound Phree new drive-ims are being 
equipped with an all- RCA proyection booth, 
installed by Capitol Theatre Supply Phey 
are: one tor Richard Cody in) Montpelier, 
Vt. which will have equipment. also, 
purporting to be the first drive-in in New 


30 


equipped; one tor Charles 
White tield, N. H., and one for 
Dheatre in Belfa Maine, on the 
road The industry sent con 
dolences to Jo eph Ie Levine, president ol 
embassy Pictures, on the death of his 
brother, Nathan Levine . Graphic Thea- 
tres has sold the Mavtair, Bridgton, Maine, 
to a local man, Everett Douglas, who is op- 
erating Michael Redstone, owner of 
the Neponset drive-in, only drive- in in Bos- 
ton proper, has given the theatre over to 
the 101st Airborne Division for a meeting 
June 7 


| nyland 
Handy in 
\uyvusta 


BUFFALO 


The Buildings Division has issued a per 
mit for erection of a five-story steel pigeon- 
hole type parking facility on the site of the 
old Shea's Court Street theatre. ight 
hundred workers at the Cheektowaga plant 
of the American Optical Company are 
threatening to strike unless current negotia- 
tions produce an agreement. “Scared 
Stiff,” the current Martin & Lewis comedy 
hit, jammed ’em in at the Paramount, where 
is opened Decoration Day J. Baxter 
Smith, 58, for six years managing director 
of the Memorial Auditorium and Civic 
Stadium, died here. He sutfered a stroke in 
his office at the Touraine hotel, the manage 
ment of which he had only recently taken 
(seorge H. Mackenna, general 


over 
Manaver, Basil's Latavette, was re elected 
a director ot the Main Street Association, 


at the annual luncheon the other day in 
Hotel Statler Attending the event were 
Murray Whiteman, past chief barker, Vari- 
ety club, and Elmer FF. Lux, Elmart Thea- 
tres head 


CHICAGO 


The Vown Hall, Hanover, IIL, closed in- 


definitely June 1; it was operated by Stanley 


WHEN AND WHERE 


June 9-10: Annua! convention, New Mexico 
Theatre Association, Hilton Hotel, Albu 


que rque. 


June 10-11: Annual spring convention, 
Allied Theatre Owner: In na French 
Lick Springs Hotel, French Lick, Indiana. 


July 8-10: 34th Anniver ary 


Alli } The atre Owner 
Traymore Hote Atiantic City 
September 28 - 30: Conference, Texa 


ana Inte rnati na 


Association, Ado 


COMPO 


atre Owner 


Leay, who also runs the Stanley, Galena, 
Il... . Jay Rubin, formerly with Lippert 
here, has joined the local sales staff of Al- 


lied Artists. Sam Gorelick, RKO Chi- 
cago branch manager, is vacationing in 
Florida. ... Norman Lougee, Fox salesman 
here, became the tather of a baby boy last 
week, Allied Artists’ Chicago branch 
placed first in the company’s recent sales 
drive. B. &,K. installed 3-D in four 
more outlying theatres—the Northtown, 
selpark, Central Park, and Terminal—to 
show “House of Wax” in its second neigh- 
borhood release. . U-l’s “It Came From 
Outer Space” will follow another 3-D film, 
“Fort Ti,” into the B. & K. United Artists, 
Chicago. Ed Trinz was in town from 
California last week, visiting with friends 
on Film Row. 


CINCINNATI 


The headquarters of Northio Theatres, 
Paramount subsidiary, which have been 
maintained here for several years, have been 
discontinued, and the activities, except the 
booking, have been consolidated with the 
Detroit office. Selig J. Seligman, vice- 
president and general manager of Northio, 
has gone to the west coast, while Murray 
Baker, who has been booking, will continue 
in that capacity, with headquarters in near- 
by Hamilton. .. . Colonel Joseph F. Goetz, 
an RKO theatre executive here for a num- 
ber of years until joining the Air Force, 
and now chief of the Professional Entertain- 
ment Bureau, in Washington, has been 
pitalized there after a heart attack... . \r- 
thur Stackum has been elected president of 
the local MGM club. Vincent Jacons is the 
new vice-president, Betty Sontag, secretary, 
and Loretta Collins, treasurer. . The 
Newbold Circuit, of Bramwell, W. Va., ac- 
quired the Middlebury and Logan theatres, 
Logan, W. Va., trom Thalheimer Brothers, 
the transfer becoming effective June 1... 
A new drive-in theatre will be opened near 
Plymouth, Ohio, by Edward Ramsey, who 
operates the Plymouth, the only indoor the- 
atre in the town. 


CLEVELAND 


Arthur Young, Paramount booker, was 
the only member of the company in this dis- 
trict to be elected, this year, to the exclusive 
100 per cent Paramount Club... . Jim Ed- 
wards, now sole owner of Argus, Inc., is dis- 
continuing servicing 35mm projectors to 
concentrate on 1l6mm_ service Aaron 
Wayne, Paramount salesman for 25 years, 
has joined the United Artist sales force... . 
Leonard Mishkind, of Selected Pictures cir- 
cuit, and Mrs. Mishkind are vacationing in 
Florida... . Jack Sogg, MGM branch man- 
ager, and Mrs. Sogg are attending the June 
& graduation of their son, Alan, at Miami 
University. In the fall he enters the Uni- 
versity of Cincinnati School of Medicine. 

August Ig, leading exhibitor for 40 


1OS- 


(Continued on opposite page) 
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years, is retiring July 1 when the sale of 
his Ohio theatre, Lorain, to Nate and Sam 
Schultz of Cleveland goes into effect. : 
Irwin Solomon, longtime manager of War- 
ners’ Ohio theatre, Canton, succeeds Nat 
Rosen as manager of the State theatre, 
Cuvahoga Falls. Norwalk drive-in re 
opened over the week-end iollowing repairs 
to the screen tower damaged by an electri- 
cal storm. Jesse James drive-in, just out- 
side Toledo, opened June 2. The 1,000-car 
theatre was built by Ernie Forbes, Jack 
Armstrong and associates. 


COLUMBUS 


The Ohio Supreme Court has decided to 
review a Second District Court of Appeals 
decision which held the Columbus anti-bingo 
ordinance was in conflict with the Ohio 
General Code and therefore invalid. The 
Appellate Court’s decision reversed a Co- 
lumbus Municipal Court decision which 
found Mrs, Clarissa Barr guilty of operat- 
ing a keno game here. Bill to legalize 
dog racing in Ohio was killed in the Ohio 
House Taxation committee by a vote of 15- 
0. Theatremen opposed the bill. . . . The 
Ohio State University Arena theatre will 
open its fourth season June 30... . Ed Lurie, 
United Artists representative, was in town 
in advance of “Melba.” . . . Gene Fullen, 
WBNS disc jockey, was master of cere- 
monies on Loew’s Ohio stage for the finals 
in the “Young Bess” Coronation ‘Teen 
(Queen contest. 


DENVER 


Joe Stone, National Theatre Supply 
branch manager, is father to new daughter, 
Kimberley... . Tom Paulous, owner of the 
Liberty, Paonia, Colo., will be host to the 
Western Colorado Theatre Owners and 
Managers at a barbecue at Paonia July 
15, and all theatre personnel in the neigh- 
borhood about that time are invited. ... Fox 
Inter-Mountain Theatres will hold their 
summer convention in Denver July 7-9. ... 
Harold McCormick, city manager at Las 
Cruces, N. M., has resigned and will assist 
his brother George in the operation of the 
M & M Theatres, with houses in Canon 
City, Colo., and Truth or Consequences, 
N. M. Succeeding at Las Cruces is Mike 
Zalesny, city manager at Las Vegas, N. M. 
Seby Martinez, assistant city manager at 
Trinidad, Colo., will operate the Las Vegas 
houses until a permanent manager is decided 
on. . . . Neil Ross, Fox  Inter-Mountain 
Theatres manager at Delta, Colo., has been 
awarded a life membership in the U. S 
Jumior Chamber of Commerce in recogni- 
tion of his work for the JCC. 


DES MOINES 


Irvin Jeanotte has disposed of his holdings 
in the Exira theatre at Exira to C. A. Tuey. 


Mrs. Jeanotte is retaining her interests, 
however, and will continue to manage the 
house. . .. B. G. Buffington has closed 


the Wapello theatre at Wapello indefinitely 
due to illness. Buffington has been man- 
ager of the Wapello for the last 28 vears 
Pocahontas new Chief drive-in theatre 
opened last week under the management of 
Adrian Mueting of Fonda. . . . A Des 
Moines man, Earl (Buck) Manbeck, has an 
interest in a new wide-screen process which 
he believes is the answer to the 3-D prob 
lem. Manbeck, in conjunction with A. C 
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HALL BAETZ, NEW 
STERLING CHIEFTAIN 


DENVER: Hall Baetz, Denver city man- 
ager for Fox Inter-Mountain Theatres, has 
resigned and will go to Seattle to be gen- 
eral manager for 
the 40 Sterling The- 
atres houses in 
Washington and 
Oregon. While in 
Denver, Mr. Baetz 
developed the block 
party, by means of 
which hundreds 
were gotten back 
into the theatre 
habit. The plan calls 
for contacting en- 
tire blocks by the 
theatre staff, invit- 
ing the entire fami- 
lies to attend the theatre for a night as 
guests of the management, which plan has 
obvious values. 

Mr. Baetz started his theatre career in 
1918 when he went to work for Charles 
Skouras in St. Louis. He went to California 
in 1924, still with Skouras, as publicity man, 
manager and later as district manager be- 
fore going to Salt Lake City in 1940 as 
district manager for Fox Inter-Mountain 
Theatres in Utah, Idaho and Montana. In 
1948 he was promoted to city district man- 
ager in Denver. 


Hall Baetz 


Schuyler, formerly of NSS here, 1s applying 
for a patent on the process and expects to 
demonstrate it in Des Moines in the near 
future. . Mrs. Myron Blank is con 
valescing tollowing surgery. Marjorie 
Winter is the new cashier and secretary at 
Allied Artists. ... Phil H. Sproul has taken 
over the northeastern territory tor 
United Service... . Gary Sandler, son 
ot Nate Sandler, was home on furlough and 
told his family he expects to be discharged 
ina month. ... The Earl theatre at Earl 
ham has reopened after having been dark for 
several months. 


HARTFORD 


A 750-car drive-in theatre being erected 
at Bolton, Conn., by Manchester Drive-In 
Theatre Corp., Hartford, will have a late 
June opening, according to executive Ber 
nie Menschell Mrs. David Jacobson, 
mother of Morris Jacobson, general man 
ager, Strand Amusement Co., Bridgeport, 
Conn., cireuit, 1s dead Majority. of 
Connecticut and Western Massachusett 
summer theatres will open for the season 
late this month Sam Cornish, partner 
manager, Niantic Theatre Corp., Niantic, 
Conn., and Mrs. Cornish are marking their 
34th wedding anniversary. ... Larry Pelle 
tier has beea named. assistant manager at 
the EF. M. Loew’s theatre, Hartford 
Sam Harris, partner, State Theatre, Hart 
ford, and Mrs. Harris will return Aug. 1 
from Europe Jack Repass, son of the 
late Charles L. Repass and Mrs. Repa 
was married here to Miss Susan LaFavour 
Winsted, Conn 


INDIANAPOLIS 


Attendance at the SO0Q0-mile race here 
Memorial Dav was estimated as more than 
190,000. That, and a heat wave, took the 
starch out of first run film business over the 
holiday weekend R. H. Heacock, ot 
RCA’S engineering products department, 
will speak on 3-D and wide-screen at the 
only business session of the Allied Theatre 
Owners of Indiana French Lick convention 
Wednesday night . Wm. A. Carroll, 
\TOL secretary, expects an enrollment. of 
150 for the convention, an imerease over 
last veal Harry D. Bolton, 75, for 
many vears stage manager at the Circle and 
Old English theatres, died at Decatur, IL, 
May 24 Karl Cunningham has installed 
3-D equipment at the Fountain Square 
Phe Cantor cireuit’s new $250,000 Latayette 
Road drive-in, with a 1,000-car capacity, 
is slated for a grand opening late this 
month. 


KANSAS CITY 


Even after a week without television in 
Greater Kansas City (The Star’s radio and 
television. stations, WDAKF and WDAF- 
rV, have been “silent” since May 22 be- 
cause of a strike), exhibitors are unable to 
say whether the condition has promoted 
Grosses continue, 


ittendance at theatres. ... 
as estimated, somewhat below average. 
Fox Midwest invited editors of newspapers 
in the towns where the circuit has theatres 
to view the demonstrations of CinemaScope 
at the Orpheum June 2... . Word-of-mouth 
advertising of the 3-D fight film at the 
Roxy, downtown Durwood first run, caused 
teady increase in attendance as the week 


of howing advanced. “Sangaree” 
opened at the Paramount, with actor John 
Sutton attending. ... The Uptown, Colum- 


bia, of which Robert Spencer is manager, 
is the first Commonwealth circuit house to 
be equipped for 3-D and stereophonic sound 
Warner Brothers’ “House of Wax” is its 
first 3-D bill. 


LOS ANGELES 


Al Boodman, Columbia salesman, is con 
fined to the Temple Hospital with a back 
ailment \lex Cooperman, IFE Releas- 
ing Corp., flew to New York for a home 
olfice meeting. Norma Cain, who re 
signed her post at Warner’s to go into an 
other field, has rejoined the Warner office 
as a biller. . . Bob Benton, film buyer and 
booker for Sero Enterprises, is in the hospi- 


tal after suffering a heart attack. ... O. K. 
Leonard, who operates the Apache, Globe, 
\riz., combined business and pleasure by 


coming to town for the L.A.M.P.S. show 
ind also a buying and booking stint 

Roy, Dick, and Mrs. Lemmuecchi in town 
trom Bakersfield to shop around for new 
theatre equipment. . . . Bill Watmough, 
Warner Bros. salesman, returned to his desk 
alter undergoing treatment at the Cedars ot 
Lebanon Hospital. . . A number of film 


tlesmen from the variou exchanges 
journeved to Blythe to celebrate the opening 
of the new Rancho Verdi, Blythe 


MEMPHIS 


William Garner, Malco manager at Ru 
ellville, Ark., has been promoted to. city 
manager at Camden, Ark “Wild Pall” 
Pucker, Cheyenne, Wyo., was in town to 


‘ nti ing fade 
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finucd from preceding 


Sunset drive- 
Mc‘ ord, 
Mem 
Little Rock on busine . Ben 
RKO district Dal 
itor to the Memphis exchange 
Wray, partner in’ Exhibitors 
ervices, is recovering at Baptist Hospital 
from major surgery. . . M. J. Pruniski, 
Little Men 
on busine secre 
tarv at RKO, 1 
operation Jim 
Warner Bros. 


(arolina 


ike personal appearances at 
Memphi 
Pheatre 


i, We st Ml S 


United Corporation, was im 
phis trom 


ammiachk manager, 


Va 


North ‘Theatres, Wa in 
Schaible, 
recovering at her home 


Vernon, 


vacationimg 


hooker 


orth 


MIAMI 


Comeident with the 
‘Rai ley ol the 
Marty Wueher, and 
Gordon Spradley, co-hosted pre 
Roney Plaza to fete John 
Pavan town to do per onal appearance 
at both theatre Variety crew 
sill Peck was re 


prenizere ol 
‘Town 
Lincoln’ 


Mianu 
Seas,’ man 
he ad 
man, 


luncheon at. thre 


member 
elected Commander of the 


local Veterans of Foreign Wars post 
George West, manager of the Dade, pro 
moted a successiul tie-in with a shoe store 


Mitehell 


ANNOUNCE 


during the run of “Peter Pan.’ 


Wolison, president of WTVJ, 


construction will begin on the new 100,000 
watt transmitter building which has been 
approved by The transmitter will 
have the maximum power allowed, and 


hould be December 


MILWAUKEE 


The 
Helen 
closing wa 
by Earl Severson \l 
his Comet theatre here up for sale. . The 
new thanager at. the lox-Palace is) Tiarry 
Boesel, formerly with the Fox-Orpheum in 
Kenosha \bout eight 


ady 


Lyric theatre here, operated by 
Hanke, closed thi week Another 
the Oakland, last week, operated 
Honthaner ha 


evel ol Veal Avo, 


when Harry Bocsel was manager of the 
Palace here betore, he Wiis a Quigley \ward 
winnel Miss Brunner, head of the ad 
vertismy department 
Amusement Corp., had an appointment 
along with the manager of the Wisconsin 
theatre, Mr. Lorbeck, at the mavor’s office 
last week to have him sign a giant post card 
that is bem sent to Queen Elizabeth con 


vratulating hes Phe card was on display m 
“Young Be played 


MINNEAPOLIS 


where 


John Bolig has opened his new Garrison 
drive-in at Garrison, Minn. A. J. Johnson 
plans to open tis new drive-in Rapid 
Citv, S. D., this week Ralph Pielow, 


Sr., branch manager of MGiM in Pittsburgh, 
topped here to visit his son, Ralph, Jr., of 
Quad-States Theatre Service, on his way to 
Seattle Baill Soper, one-time head book 
er at Paramount, who has been on the we 
coast the past few years, has returned to 
Minneapolis, and is associated with Nort! 
west Theatre SOT VICE Dick Roll 
booker, has resigned to become 
a radio newscaster for station KYSAM, 
Mankato, Minn The annual golt tourn 
ment of the Northwest Variety club wl 
he Aug. 7 at Brookview Country Club. Gil 
bert Nathanson is im charge Ben Pash 
(Samuel Goldwyn's brother) was in repre 
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enting Goldwyn productions. ... The Dale, 


a St. Paul neighborhood house, won't ad:nit 
children unless they’re accompanied by 
adults. It’s good for business, the opera- 
tors report. . . . At the MGM-Paramount 


picnic at Excelsior Amusement Park, MGM 
beat Paramount in baseball, 8-5. 


NEW ORLEANS 


J. A. Parker’s Gem, Westwego, La., closed 
on May 31. Also shuttered are the Rex, 
Hammond, La., a Dixie Theatres showcase, 
and Mrs. Lawrence Andersen's Lincoln in 
Palmers Crossing, Miss . Geo. Stout is 
remodeling, re-equipping and enlarging 
Bee, Krotz Springs, La. It will be equipped 
with the Ballantyne 3-D package. . John 
Schaffer, Sr., Schaffer Film Delivery Sery 
ice, rounded out his 63rd birthday on June 
1... . The new drive-in under construction 
near DeQuincy, La., will be RCA-equipped. 
Joe Wingate is the owner The Pete 
Kichhorns, Memphis, Tenn., cradling 
their second, a baby girl born May 27... . 
Wilson, 


are 


20th-Fox division manager, Paul 
was here trom Atlanta tor several days’ 
visit with branch manager Wm. Briant and 


Giroux, Technicolor 
sentative from Hollywood, was in 
town Phe Strand, one of New Orleans’ 
first double billet of westerns and a 
movies, has changed its policy to single 
bigger and better pictures. 


OKLAHOMA CITY 


In Wichita, C. C. Murray, city manager 
for Fox Midwest Theatres, has announced 
the sale of the Palace theatre to the O. F. 
Sullivan Independent Theatre chai for an 
undisclosed sum. Until the sale of the Pal- 
ace, Fox owned four first run houses com- 
pared to two owned by Sullivan = Zeb 
Pruner, veteran Wichita theatre manager, 
will continue under the new R 
Benefit stage and screen shows in 35 Dallas 
theatres May 23 collected about $30,000 
to assist victims of the tornadoes at 
Waco and San Angelo Skyview drive 


(seorge 


personnel, 
repre 


tion 
and 


set-up. 


in theatre had a Giant Memorial Day Fire- 
works Display Saturday The Campus 
theatre, Stillwater, Okla., closed for the 
summer months May 26. Will open again 
in the fall Dalworth Theatre, Ince., 
Grand Prairie, Texas, has been granted a 
charter. Ineorporaters are Jack L. Weir, 
Hazel M. Weir and Alvertis Hubbard 


Gala opening of the Chief drive-in theatre, 
Topeka, Kas., was held May 20. 


OMAHA 


The theatre at Seward, Neb., donated re- 


ceipts trom a show to help pay expenses 
ot the citv’s basketball team to Seward, 
\laska, where the athletes will compete 
against athletes of that town. ... Bill Mis- 
kell, Tristates district manager, was the 
winning pitcher for the fathers’ team against 
their daughters in a Duchesne College 
game, The Hawarden, la., drive-in 
being built by Harry Lankhorst will open 


June 7 . Paramount has hired May Vohs, 
Wayne Teachers College spring grad, to 
replace Arlene Mich as stenographer. 

Pony Goodman, new Warner office man- 
iver, missed the Nebraska City golf tourney 
title by a three-foot putt. Winner was an 
old Omaha links rival, Dick Irwin... . The 


in at Centerville, S. D., 


Weverstad 


Pwoheht drive 


bv Walt 


new 
has been open 


PHILADELPHIA 


ids for the demolition of Warners’ Earle 
Cheatre Building were received by the new 
owners, W. T. Grant Co., which will build 


a two-story Grant store on the site : 
Both the William Goldman and = Stanley 
Warner Theatres circuits offered trophies 


for the first time at the 23rd annual Dela- 
ware County Kennel Club show this week. 

Neil Conway, home office employee of 
Paramount before going into the Navy, is 
out of the service and managing the Riviera, 
Seranton, Pa... . John Johnson, staff pho- 
tographer tor the Comerford Circuit in 


Scranton, Pa., is back at his chores tollow- 


ing an illness. New drive-in along 
Route 309 near Quakertown, Pa., accom- 
modating 800 cars, was opened by H. and 
M. Enterprises of Pittsburgh, Pa. . Over 


the protests of the Kutztown Fair officials 
and of Larry Fenstermaker, owner of the 
Strand, Kutztown, Pa., the School Board 
adopted a resolution imposing a 10 per cent 
tax on tickets for all amusements events. 
Paul Castello, Warner circuit district 
manager, celebrated his 20th wedding anni- 
versary. His son, Johnny, was home on 
leave from the Navy to add to the festivi- 
ties. Jane Hall, assistant manager of 
Ben Shindler’s Ace, returned to her post 
after being hospitalized trom pneumonia 


PITTSBURGH 


The Stanley theatre, which set all kinds 
of reccrds with “The House of Wax,” has 
struck another bonanza in “Shane,” which 
forced the management to put up the ropes. 
: kilm Row reports that the popular 
Enright theatre will be razed and the site 
used for the erection of a theatre-restaurant 
type house. With the possibility of a night 
club being added later. Sneak previews 
still are pulling some of the theatres here 
out of the red. The Fulton screened “lran- 
cis Covers the Town” and did its best busi- 
ness of the week. Many drive-ins are 
staging midnight spook shows with a couple 
of horror pictures on the screen, and are 
doing very well. The Floyd Klingen- 
smiths (he’s the Columbia salesman) have 
celebrated their 16th wedding anniversary, 
and the John MeGreeveys (he runs the 
booking for the Harris chain) were guests 
22nd 


at a party their wedding anni- 
versary Sally Enkoff is the new secre- 
tary at the Associated Theatres on Vilm 


Row. She succeeds Roseanne Fineberg. 


PORTLAND 


should 


Business start to perk here at 


all first run houses since nearly all have 
good product for a change WRB. field 
man Max Bercutt was in town for a few 


days, collecting bets he made on the fan- 
tastic business he predicted “House of 
Wax” would do at the Broadway. ... Mar- 
vin Fox, city manager for Hamrick The- 
atres, has installed the first big sereen in 
town at the Liberty for “Young Bess.” .. . 
J. J. Parker’s publicity director, Keith 
Petzold, has a big promotion going for “It 
Came From Outer Space . Guild theatre 
is giving a big play for “Lili.” 


PROVIDENCE 


“House of Wax,” 3-D with Warner- 
Phonic Sound, held for a third week at 


ntinueéd or Pf page) 
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(Continued from opposite pave) 


the Majestic. ee The Metropolitan scored 
a “scoop” over all leading downtown first- 
run houses by securing Martin and Lewis’ 
latest, “Scared Stiff.” On the same _ bill 
the Met offered the first local showing ot 
Wayne Morris in “The Marksman.” 

The nearby Somerset Family drive-in may 
be the first open-airer in this area to offer 
3-D attractions. Plans are underway for 
the introduction of this entertainment with- 
in the next week or two... . In conjunction 
with the forthcoming Coronation of Eng- 
land’s new Queen, Maurice Druker, Loew's 
State manager, 1s conducting a_ contest 
among local high school students, who are 
invited to vote for their favorite “Teen 
Queen.” . . . The New Haven railroad in- 
augurated the first of a series of special 
“show-trains” between this city and Boston, 
in conjunction with the offering of “Scuth 
Pacific” at the Boston Opera House. Choice 
seats were made available at the local depot. 


SAN_ FRANCISCO 


Stereophonic sound and CinemaScope 
screen installations are underway at the 
Fox, in preparation for “The Robe,” open- 
ing there Labor Day. ... F WC will reopen 
EK] Capitan early next month. Lou Singer 
will return as manager with Alan Finley, 
assistant. Singer is now reheving Frank 
Burhans (on sick leave) trom Paramount, 
Oakland, and Finley is assistant at Park- 
side... . Universal personnel are enthusias- 
tic about the sarney Rose Month (July ) 
and have adopted a medical theme for the 
drive .. Greorge Carmone, head booker, 
and King ‘Trimble, salesman, Paramount, 
were elected to the company’s 1006, Club 
for their outstanding work during the year. 
... Among the local men on the 23rd annual 
trout fishing weekend (May 29-June 1) were 
Robert L. Clark (Robert L. Clark Agency), 
Rotus Harvey and Gerald Hardy (Westland 
Theatres), Rodda Harvey (Harvey Theatre 
Construction), and Homer Tegtmeier (B. 
F. Shearer Co.). Deloras Harrison, 
National Sereen Service shipper (now on 
leave) is the mother of a baby boy. 


ST. LOUIS 


Edward L. Butler, chairman of the 

Amusement Employees Welfare Fund, and 
business representative of the Treasurers & 
Ticket Sellers Union, died recently. 
The St. Louis Board of Aldermen has in- 
troduced a bill to bar alleged discrimination 
by theatres, hotels, rooming houses, ete., 
by reason of race, color or creed. ... W. K. 
Gleason, salesman for Warner Bros., and 
family on Florida vacation. ... - Andy Dietz, 
head of Andy Dietz Enterprises and Co- 
operative Theatres, is coming along nicely 
at St. John’s Hospital after a major opera- 
tion. . . . George Jessel, Marion Marlowe, 
Frank Parker and Julius LaRosa, were top 
names in big show staged here prior to 
opening of Municipal Opera season. . .. Out 
of town exhibitors in town during recent 
davs: Joe Goldfarb, Alton, Tl; Russell 
Armentrout, Louisiana, Mo.: Eddie Clark, 
Metropolis, and Kenneth Hirth, 
Pacific, Mo. 


TORONTO 


Marvin Freedman, booker, Cardinal 
Films, is the father of a boy. All the 
downtown houses scheduled a midnight 
show the day before Coronation, a holiday. 
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Meantime interest ran high in the TV) show- 
ings as dealers reported a shortage ot sets 
... Doug Robertson, film editer with 
Cinema Canada, Ltd., has lett to join Na 
tional Film Board, Ottawa. Delagates 
from Canada to the Mexico City Variety 
Clubs Convention have returned tanned 
These include Bossin, Bert Wilkes 
Clare Appel and William Summerville, Jr. 
“Night Beauties,” French-made_ tiln 
by Rene Clair, is the longest run foreign 
language feature in Toronto as it goes into 
its third week at the Savoy, while “Moulin 
Rouge” holds the holdover honors with tout 
weeks at the Odeon. Famous Plavers 
Bowling League had a wind-up dinner at 
War Amps Club in Toronto. \ssociated 
Screen News is releasing a special featur 
ette made for the Canadian Pacitic Railway 
covering every vacation resort and city ot 
interest from coast to coast 


VANCOUVER 


The Calgary branch of RKO is leading 
in the Canadian section of the company’ 
23th anniversary sales drive Delors 
\nev is the new concession girl at the 
Dominion, replacing Shirley Strauch, who 
left to get married. . . . Irene Schnept, 
Dominion cashier, and her = sister, Betty 
Kurliak, head concession girl at the Para 
dise, returned from a 3-month vacation in 
their native Australia, Canadian Pi 
ture Pioneers forwarded $300 to the 
Senevolent fund—proceeds trom a Sunday 
midnight show at the Orphenm Charles 
Chaplin, Canadian head ot U.A., reports 


that “Moulin Rouge” is outgrossing any 
picture in the history of U.A. with hold- 
overs all) Canadian key towns. 
Capitol theatre secretary, Anne Gordon, on 
California vacation Dave George 1S 
a new addition to the Orpheum floor staff. 

Odeon circuit has transterred its book 
ing office for B. C. theatres from Toronto 
to Vancouver, with John Bernard in charge, 

Mrs. Charlie Doctor, wife of the Capitol 
manager, was “high rod” at Little River 
Fishing Lodge when she landed a six- and 
one-half pound rainbow trout. Charlie was 
in also ran Norman Harris, 22, of the 
Calgary Drive-In Company, died suddenly. 

(george Brewerton, REN owner, is in 
Salt Lake City on a business trip 


WASHINGTON 


John Broumas, general manager ot Roth 
Theatres, has resigned to head buying 
ind. booking service, with offices at 1015 


New Jersey Ave. N.W... New reliet 
manager for K-B Theatres is Howard Chis- 
holm. ... The Varietv Club of Washington 


Welfare Fund, and the National Epilepsy 
League, Ine., will benefit from the opening 
night performance of “Showboat” at the 
Carter Barron Amphitheatre on June 15. 

Joseph Bernheimer, direetor of 
Bernheimer Theatres, has a new drive-in 
theatre on the Indianhead Highway 
Loew's Capitol theatre will crown a 
“Coronation Teen Queen” in’ connection 
with its showing of “Young Be Variety 
Club chief barker Victor J. Orsinger held 
a meeting at his office to nuke arrangements 
for a possible Golf Tournament 


Your Natural 


Boxoffice Bonanza 
OPENED TO SMASH 
BUSINESS - RIALTO 
THEATRE — (Times Square) 


ASTOR EXCHANGES EVERYWHERE 
ASTOR PICTURES CORP., 130 West 46th St., N. Y. 36, N. Y. 


R. M. SAVINI, Pres. 


SUPER ANGLE 
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Davip Grireitns, president of the Kinema 
tograph Renters Society, and actor JOHN 
GikLcup were knighted in Queen Eliza- 
beth’s Coronation Honors List. Davip 
Lean and JouNn Farrow were named 
Commanders of the Order of the British 
Iempire. 


Grorce DPD. Burrows, Allied Artists execu 
tive vice-president and treasurer, will 
leave June 12 for London. 


Dore Scuary, MGM_ vice-president, has 
received a citation from the Americanism 
committee of the AMVETS | praising 
“The Hoaxters.” 


Leon Branpr, director of exploitation for 
Samuel Goldwyn Productions, re- 
igned upon completion of his duties in 
connection with “Hans Christian Ander- 
sen.” He plans to handle publicity and 
exploitation for film accounts. 


LEONARD SPINRAD has been appointed press 
representative for Polaroid 3-D Viewers 
by the Polaroid Corporation of Cam- 
bridge, Mass. 

Joun Broumas has resigned as general 

manager of Roth Theatres and Pitt-Roth 

Theatres, Washington, D. C., to set up 

his own buying and booking service. 


Epcar FF. Smirn, former manager of the 
Palace theatre, Tampa, Fla., has been 
appointed manager of the Florida theatre, 


Skiatron to 


Be Shown 


The initial public demonstration of Ski- 
atron’s subscription television is scheduled 
to be held June 9-17 at the Hotel Belmont 
Plaza, New York, but there appears to be 
negligible cooperation from motion. picture 
companies in furnishing films. A spokesman 
for the company indicated that there were 
still bids being made for product from the 
majors but at present Skiatron could not 
announce any definite demonstration films. 

According to the announcement released 
by Skiatron, the special programs to be in- 
cluded in the demonstrations will be “educa 
tion, sports, motion pictures and others.” 

Prominent in the proposed program is a 
film which will show the future possibilities 
of the system in the fields of motion pic- 
tures, grand opera, Broadway stage plays, 
major sports events and educational courses. 
The film, which was specially produced by 
Skiatron, will be previewed by the press 
June 8. 

Transmission of the programs will be by 
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St. Petersburg. Donatp Hotcomee, for- 
mer manager of the Seminole theatre, 
Tampa, will succeed Mr. Smith as man 
ager of the Palace. 


ArkTHUR Freep, MGM producer, returned 
Tuesday aboard the S.S. United States 
from a trip to England and France. 


Mitton Harris, a former member of 
RKO’s exploitation department, is now 
manager of the Hippodrome, Baltimore. 


Poitier A. WissMAN, has heen in 
charge of RKO Radio’s foreign account 
ing division for the past five years, has 
been promoted to executive assistant in 
the foreign department. WILLIAM A. 
Russo, Mr. Wissman’s assistant, will suc- 
ceed him in the foreign accounting section. 


G. L. CARRINGTON, president of Altec Serv- 
ice Corporation, this week flew to the 
coast after conferences at Altec’s New 
York headquarters. R. L. PRyAN has 
been appointed credit manager of the com- 
pany’s newly opened Atlanta office, it has 
been announced by Paut F. THomas, 
treasurer. E. ABRAMS, JR., has moved from 
the Altec Chicago office to the post of 
credit manager of the Dallas office. 


G. Arries, has been appointed 
director of sports programs for the ABC- 
TV network, it has been announced by 
Cuartes M. UNpdeRHILL, national direc 
tor of network program department. 


closed circuit during regular broadcast hours 
and over the facilities of WOR-TV during 
unscheduled hours. Skiatron and WOR had 
requested additional time for the transmis 
sion of the tests but were refused by the 
Federal Communications Commission, The 
company plans to apply later in the year 
for FCC approval to operate commercially. 


Hurwitz Lauds Work of 
Manitoba Pioneer Unit 


WINNIPEG: Uarry Hurwitz, president of 
the Manitoba branch of the Canadian Mo 
tion Picture Pioneers, has lauded the work 
of all those who recently donated their ser- 
vices at the benefit stage and screen show 
at the Capitol theatre. The Canadian Mo- 
tion Picture Pioneers Benevolent Fund re- 
ceived the entire proceeds of $1,850. Mr. 
Hurwitz announced that all branches of the 
industry had cooperated. 


RKO to Reissue "Tower" 

In order to take advantage of publicity 
Charles Laughton has been receiving re- 
cently, RKO will reissue “The Man on the 
Eiffel Tower” this summer, it is announced 
by Charles Boasberg, general sales manager. 


Netter Sees 
“Golden Era’ 


For Screen 


The motion picture industry is entering 
upon a “golden era” during which it may 
well surpass any of its most spectacular 
successes of the past. 
That, hedged by a 
couple of important 
ifs, is the prediction 
of L.-D. Netter, Jr., 
general sales man- 
ager of Altec Ser- 
vice Corperation. 

Talking in his 
downtown New 
York office this week 
about the tech- 
nological revolution 
which has reawak- 
ened public interest 
in the movies to an 


L. D. Netter, Jr. 


extraordinary degree, Mr. Netter specified 
one big if—‘Providing we give them a 
quality show. 

“You can’t fool the public for long,” he 
continued. “They will pick the best pictures 
and, coming to my department now, they 
will pick the best sound.” 

Stressing the fact that paralleling the revo- 
lution in production and projection meth- 
ods there has been an equally radical change 
in sound requirements, Mr. Netter pointed 
out the magnitude of the problems involved. 

Because stereophonic sound is an essential 
factor in the successful presentation of any 
of the wide screen methods now coming into 
general use, completely new sound installa- 
tions are required by any theatre desiring 
to equip itself for the new systems. 

Just incidentally, Mr. Netter pointed out 
wryly, stereophonic sound exactly triples the 
possible sources of trouble. Two other im- 
portant new factors introduced are the fact 
that the sound is magnetically reproduced 
rather than optically as heretofore, and the 
fact that top quality amplifiers and speakers, 
exactly matched, are an absolute essential if 
roughness and unevenness noticeable to 
audiences are to be avoided. 

On the matter of quality equipment, Mr. 
Netter emphasized that price should not be 
the controlling factor but that even on this 
point the best equipment is not very much 
more expensive initially than lower grade 
material. 

On the basis of present prices, he said, 
a small theatre can be completely re-equip- 
ped for $6,500, including installation costs. 
The figure for larger houses could run to 
$11,000, he added. 

Apart from the problem created by the 
almost overnight demand for new equip- 
ment, Mr. Netter was confident the ultimate 
benefits to be gained by exhibitors from the 
new installations would tar outweigh the 
difficulties inherent in this transition period 
in the industry. 
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Columbia . .» the original exhibitors’ reports department, established October 14, 1916. In it 
theatremen serve one another with information about the box office performance of 
om product—providing a service of the exhibitor for the exhibitor. ADDRESS REPORTS 


What the Picture Did for Me, Motion Picture Herald, Rockefeller Center, New York 20. 


Metro-Goldwyn-Mayer 
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HAVE a YOURS: : or and castit but ¢ my patror were Vint Pheats MeArthur, 
liked all | slightly confused General opinion seer to he tl 
ind s hiked penerall Some people 


ginning to shy away from musicals and V think it DECISION BEFORE DAWN: Kichir Baschart, | r, since it was largely about children, they really 


hecause the da Awe Gary Merril Ithough this is rifle long and wea ved it, even thous t might not have 
OF on st mes, if you can get then , it is exciting tood it t well. In facet, | world this will 
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4 playing time 


mux 


! 
Had 


ral erior to playing t 
i Kes “Having sec is pr to ing it t hool teachers » had it 

iffalo th thouk this idea das 
fore. Our main contact with the sel when t 
veekend entertainment But busine Vit ft ¢t . us to give them free how ~ ll town ar 


nt of being poor, so our paty ns were not huvir patronage Plaved Suada Monday. Shorts 
ction and ca 1 W. Booth, Be heatre, Rich Hil 


ostume dramas, even with the ee 


1y, May 18, 19.—Lew Young, Norgan Theatr Columbi 
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United Artists 

SKY FULL OF MOON: Carleton Carpenter Tar : GERALD McBOING’'S SYMPHONY: folly Frou 
Sterling—T saw an exhibitor'’s report in ‘Time maga- UNTAMED WOMEN: Lyle Talbot, Doris Herricl \udience did not get any laughs. Had quite a few 


zine on this nd af To remember rreetl it was n il picture with realistic prehistoric animal ' rable comment ibout it.--Rock Salzer, tate 

“ohew.”’ So T sa 1 double “phew! Plaved Frida ind ar gel reproduction of a voleano. Did aver 1 tre, St. Petersburg, Fla 
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YOU FOR ME: Peter Lawford, Jane Greer--A picture me of the peat of Hollywood's actor 
swell little comedy witl mart rma Pete ictresse ingsters liked this and so did 

Lawford and Jane G ford t the parent Mel Edelstem, Lybba Theatre, Hibi 


reer law ra’ poy 1 . 
here and we feel MGMhas a vahuble tht Universal 


GUNSMOKE: 


Out. hit by graduation exercises, this one should  Metro-Goldwyn-Mayer 
gc LITTLE JOHNNY JET: Technicolor Cartoon 
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it was a good picture, but not wd I pues 
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Rowell Brothers, Idle Hour Theatre, Hardwick, Vt ig 
rymore The customers who would have appreciate | t there were tio 
this film were ed off by the Bowart e, expect the ctivities taking place in town those two night 
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Pass Bill to 
End Censor 


Of Ohio Reels 


Qhio state censorship of newsreels 1 
nearmy its end Phe Senate Monday pa sed 
the Mosher Bill, ending such censorship, 23 
to 2: and the measure goes to the state 
Hou t probably next week 

State Senator Charl \. Mosher’s orig 


inal measure, which he recalled, would have 


tholished the whole censor hip law, passed 


in 1913 The present bill bans only new 
reel scrutiny 

Lhe current action stems from reeent vig 
orous testing of the state’s censor power 
Last fall a Voledo municipal court) ruled 
newsreels are exempt from: censorship, and 
mee then the reels have been shown with 
out state board clearance 

Phe board charges $3 for each reel cen 
ored and any funds im exece ot the abnount 
needed to operate the board go to the state 
uperintendent of public information, Some 
observer have reckoned uch oxct ha 


dnounted to more than $250,000 per year 


Paramount Will Distribute 


| 


return trom: 


} 


‘ 


dom 


North 


Anthony 


| 
| 


Re 


‘Ulysses"’ in U.S. and Canada 


the Italian film, 
m Canada and the United State 
Balaban of Paramount 
announced last 
in color 
photographed for a 
creen im the 1:66 to 1 
cla tale, 
the 


Paramount will release 


UTysse 


president 


Neture weel tollowing 


pieture 


Pechnineolor 


pect ratio, 4 


mm) Homer’ and Wil photo 
Italy 


Mediterranean 


locations im 


\irica and other 
Douglas as Ulysse 
Mangano It 
Ponti and 


Hecht 
eript: 


rea It stars Kirk 


(Quin and Silvana 

in benglish 
omt production of Zenith balm 
of Italy 
that 


contributed 


and Italian ver and oa 


uN and also De 
and 


Hal 


on directed the photography, and Mario 


aurentis, of countrys Ben 


ravine Shaw to the 


on spectacles, directed 


peciahi 
he wall be tinished in tune 


Doce niber 


tor a Rome 


m 


MGM and Houseman Plan 
New "Romeo and Juliet'’ 


MGM announced this week John 
Houseman, producer of the  tortheoming 
‘Julius Caesar has been engaged for the 
last several months preparing the screen 
production of another Shakespearean class:e, 
Romeo and Juhet,” whieh will star Pret 
Angel: as Starting date and other 
plavers have not vet been named. MGMT first 


Imed the play in 1937 with Leshe Howard 


and Norma Shearer im the tithe role Phe 
Julius Caesar” opened at the 
Booth theatre in New York on a two-a-das 
pohey June 4. Showines wall be on wace 
screen with the utilization of stereophoni 


36 


MPAA Seen Not Joining 
‘La Ronde" Court Piea 


The Motion Picture Association of Amet 
ica 1s the New York Court 
\ppeals decision upholding the ban on “La 


studving ot 


Ronde,” but mdications are it will not join 
in appeal to the U.S. Supreme Court. “La 
Ronde” has been banned on grounds of ‘im 


morality” and the industry organization pre 


fers to identify itself with test cases such as 
Pinky” and “Curly” in which there is no 
question of “imimeoralitv’ or “obscenity” in 
volved. Commercial Pietures Corporation, 


distributor of “La Ronde.” have announced 


that they will file an appeal with the 
Supreme Court. Their case will be based 
on the vagueness of the New York State 
heensing Jaw and the contention the ban 1 


MPEA Work 
Still Stadied 


\Ithoueh the current Federal Trade Com 
divestigation of the Motion Picture 
export Association has been under way tor 
1X months, Rolt Keiand, head ot ile 
PC'S New York office. has announeed that 
the end as not vet im sight \ecording to 
Mr. Keiland, the purpose of the investiga 
tion is to determine whether the MPRA 1s 


Federal trade laws 
attention 


\ rolating any 


Particular heme to the 


effects of MPEA operations affecting the 
exhibition and sale of films im foreign 
kets, and foreign films in this country Mh 
Keiland said that there 3 still a Guestion a 
to whether the FTC has any jurtediction im 
the matters under study 

Explaining the funetion of the FEC. the 
head of the New York office said that it 4 
delegated to maintain supervision over 
ganization operating under the Webb 
Pomerene Act It must determine if such 
operations are in restramt of trade or jiave 
the effect of depre Ing or mereasing market 


This 
to 


\imerican om 
tablishineg 


price wt authorized 


dlustries act unilaterally re« 


themselves in foreign markets following the 
last want 
Universal Sets District 
Managers Sales Meet 

Universal Pietures Company has sched 


two-day sales its district 


to be held June 8-9 in New York, 


uled a meeting of 


it was announced by Charles J. Feldman, 
general sales manager. ‘The meetings wall 
map distribution plans tor summer product, 


including “Francis Covers the Big Town,” 


“ALL T Desire’ and “The Great Sioux Up 
rising” to be released during July; °Thundes 
dav,’ “The Man from the Alamo” and 
“Abbott and Costello Meet D1 Jekyll and 
Mr. Hyde.” tor August) releas ind the 
special release ot Phe Cruel Sea’ The 


men also will disen peetal handling of the 


wide-sereen and stereophomie sound engage 
and U-T's first 3-D 


“It Came from Outer Space.” 


| hunder Bay 


ments of 
film, 


Rogers Unit 
Awards For 


Vight on TB OC 


To serve as a stimulus in the fight against 
tuberculosis and other chest the 
Will Rogers Memorial Hospital has insti 
tuted a ot 
awards. Announcement of the program was 
to have been made at a banquet May 30 in 
the Hotel New Yorker, New York, by Dr. 
kdgar Mayer, medical adviser to the board 
of the hospital 

In 


diseases, 


program annual achievement 


the 
members attending the annual convention ot 
the (Chest 
Dr. Maver emphasized the importance of the 
hattle against tuberculosis, pointing out that 
the bulletin of the National 
\ssociation reported, 


making the announcement before 


Americar, College ot Physicians, 


Puberculosts 
curious assump 
tion on the part of some people that inbercu 

major problem the 
This, the bulletin 
at variance with the 


losis is no longer a 


Umited States.’ an 
nounced, was “not only 
facts, but is downright dangerous.’ 
The 


bronze phiques and cash prizes to tbe pre 
sented in the 


hospital awards wall be sculptured 


fields of research, medicine and 


surgery, The initial presentation will) be 
made at the 1954 convention of the Ameri- 
can College of Chest) Physicans and the 
joint conference of the American Medical 
\ssociation 

Nominees for the awards wall be selected 


1954. 
representing the 
the staff of 
the hospital, will determine the imdividuals 
chetble the 


ichievement im the treld, 


hy the college shortly after January 1, 
Phe 


two medic il 


committee of judges, 


orgamzations and 


for prizes for outstanding 


Set "Melody" Release 


The national release date for “Melody,” 
Walt Disney's first 3-D cartoon, has been 
set for June 12, it has been announced Tues 
day by Sid Kramer, short) subjects sales 
manager for RKO, which will release the 


subject 


Benjamin R. Tolmas Dies 


Benjamin R. Tolmas, 72, retired motion 


picture salesman, died May 30 in a con 
valescent home at Broomall, Pa. Until his 
retirement a few vears ago, he was asso 
ciated with 20th Century-Fox as sales 
man in Philadelphia 
George Barnes 

(george Barnes, veteran cameraman who 


won an Academy Award tor his photography 


died May 30 in Hollywood, 


He is survived by his widow, two daughters, 


ot “Rebec ca,” 


two stepsons and a stepdaughter 


Richard Rosson 


Rosson, Of), director, died 
He had 


heen suffering from a tropical disease con 
\trica 


Richard film 


lune his home in Hollywood. 


tracted while on location in South 
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We Cant Be Bothered With the Old Films 


OR a long time now, it’s been socially 
proper to gather in museums and else 
where to view ancient movies, and 

word has gone out that these are 


current 


superiol 
in some way to anything new 
irom Hollywood. Please don't believe a word 
of it. We ran most of the old fiims, when 
they were new, but we don't want to see 
them now. It would destroy an illusion, | 
thought they 


deeades avo, and to see them 


cause we were good, a Tew 
again would 
reveal how clumsy, childish and crude ou 
early efforts were. 

There wouldn't be any harm in 
lating museum pieces as archives of mo 
tion picture history, if these films didn’t 
fall into the hands of commercially-minded 


groups who use them as bait to attract pay 
ing customers to their subterranean caverns 
We wish they would retire from 
cial theatre activities and pull the hole in 
after them. Insult is added to injury by the 


commer 


fact that reams of publicity material inake 
much too much of the artistic quality, o1 
the relative value, of these out-moded film 
productions. 

We know that Pickford and the 
Gish girls were just young girls, with ao 
more talent than today’s pretty girls, in 
their first pictures. David W. Griffith was 
a pioneer, but he wasn’t a perfectionist, nor 


Mary 


did he ever dreani of the degree ol perice 
have reached in present day 
Rudolph Valentino 


tion that we 
films. If we never see 
again, it will be too soon, and that goc 
tor all the others of his parti ular era. 
Worshiping the past. to the exelusion of 
the present, is living, backwards. 

Out through the country, this theme is 
picked up and magnified. The ery for any 
thing that’s old, anything that’s foreign, is 
chanted by a chorus of “arty” eritics and 
“liberal” magazines. It’s 
to join in the simulated applause for old 


very, very social 
films, and to sit on your hands when any 
thing new is offered. You see it in the col 
umns, and you hear it at the bars, because 


it’s “upper-class”’—to pan the bourgeois 


motion pictures. 


FATHER’S DAY 


Many managers make much of Mother's 
Day—and very properly—because Mother 
brings the family group to the movies and 
it is fitting that her favorite neighborhood 
theatre should be first to salute her on 
a community basis. 

But June 2Ist is Father's Day—and we 
hope there will be as many or more who 
will do something equally nice for Dad. 
After all, he's he one who digs down to 
buy the tickets, and who pays and pays 
and pays, all year around. Give him a 
break, and see how much he appreciates 
it! He deserves it. 

In England, where they are ahead of us 
in many ideas, they pay particular atten- 
tion to Pater. We recall some wonderful 
photographs that have come to us in the 
British mail, showing the broad smiles of 
"oldest fathers’ who have been brought 
up to the stage, and introduced to the 
audience by the manager, in typical British 
tashion, and with high good humor. 

Some carping critics complain about 
the commercialism of Mother's Day and 
Father's Day. Don't let them have 
any cause—but don't worry about it, 
either. Your local merchants will welcome 
the chance to cooperate with you in the 
sponsorships of Father's Day. Your theatre 
gives them showmanship advantages and 
a place to display their merchandise. 


Saturday Review, Arthus 
Knight was charmed with his own witty 


headline ‘The Movi \re Wider Phan 
but he had nothing good to say about 


Recently, the 


Ever” 
anything that was new in film industry. His 


closing remark: “It doesn’t seem to hay 


occurred to anyone vet that imanity magn 
fied to six times its normal proportions 4 
scarcely any the less inane.” A contempo 
rary says “The public doesn’t care a 1-D 


hoot for such 


What it costs to install and re-mstall, 
qg for Cinerama, is one for the book. An 
old) Broadway manager, whom we tound 
exploring at the Broadway the day we were 
similarly exploring, told us it cost $110,000 
to put Cinerama in the house and that they 
took out 400° seats. Sol knows. Now, he 
SaVS it will cost $47 000 to restore the house 
to its original form, (a contractural require 
nent with the Shuberts) so this adds up to 
$157,000, to get in and out of this old theatre, 
with a new process 

Now comes the pay-olf: 
ing another $50,000 


are spend 
and Sol 
is no longer interested, because this is a film 
theatre) to put Cinerama into Warner’ 
Warner theatre, 47th Street, which make 
the total $207,000 for installing, uninstalling 
and re-installing, to date, for this one Broad 
\nd, at the Warner, they are re 
3720 to 


(their figures; 


way run 
dueime the 
1535, which means that 2185 seats have been 


seating capacity, trom 


“voided” to make Cinerama as intimate a 


possible, ina formerly big: theatre 
The wire services have given wide 
coverage to a news” bulletin from 
Hollywood that movie theatre receipts are 


“off in 1952.) and 


printed and re-printed im hundred 


thi ! 
new 

papers with such headlines as “No Drop in 
the Bucket” Movies Blame TV and Vax” 
for what is apparent calamity. The publi 
doesn’t appreciate the fact that this lo 

from a 1951 gross of $1,278,000,000 to the 
current receipts of is de 


crease of less than 84% per cent. It sound 


like a lot to quick readers who get all then 


news in the headline and never apply any 
reasoning 

Phey might be imterested in the compara 
Internal Revenue Bureau 
then 


which amounted to twelve billion dollars im 


tive figures of the 


who admit an imerease in busine 


1952, an increase of 206, over the previou 
year And also admit that they will have to 
yet a further imerease of fitteen billion dol 
lars next year! Walter Brooks 
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An International Association of Motion Picture Showmen—Walter Brooks, Director : 


Lucky 
Guys! 


How tough it is to run a 
theatre! Especially when you 
can pose with your animated 
lobby display, as does man- 
ager Herbert Royster, of the 
Maytair theatre, Boston! 


Dale 
Meatre A hio cated M: 
tr ar authent 
urvivor a) ar di aster 
1912, ana ct below mad 
the tront f re Ishtabula 


Star-Beacou 


Ri 


Maupin 
ana 


th 


TECHNICOLOR 
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j 4 name—t ponsor the RIDERS (luf- } j 
— by 
. 5 Manager Lar Graver f the Stanle 
Warne r Mastbaum theatre in Phila Jel hia 
had this fine opportunity to build a proper 
38 


Mr. Goldicyn 
Should See 
This Doctor 


Whatever's the matter with this industry, 
we think that Sam Goldwyn should consult 
Charles Doctor, Capitol 
theatre, Vancouver, and get from him what 
we believe is the answer to the distributor's 


manager of the 


prayer—a showman’s submission the 
altar of selling approach for “Hans Chris- 
tian Andersen”—and if Mr. Goldwyn. gets 
one other campaign as good as this, from 
any place in the wide world, we'll perform 
the ceremonial rites in’ Macy's window at 
high noon, It's phenomenal. 

Charlie Doctor has given “Hans Chris- 
tian Andersen” what we have come to know 
in this corner as “the Vancouver treatment” 

and that means about twelve times better 
than anything he has seen from any of the 
Continents. We know, 
have Round Table members all 
world, as widespread as Sam himself, and 


hecause Wwe 
over the 


live 


he’s seen nothing Ike this, unless he comes 
to see it here. 

Charlie’s book contains 64 newspaper-size 
pages and 16 pounds. We can’t 
attempt to review it all here, in this limited 
except to say that it is 
Andersen” 


weighs 
space, more 
“Hans Christian 
pact space than anything 
heard of, except the reels, in 
which might weigh more, but contain less 
of the showmanship that is imeluded here. 


in more com 


we've seen or 


film cases, 


It takes more than the picture on the screen 
to sell the same picture, on the box office 
line, to those who are potential buyers. 
The campaign in Vancouver began weeks 
ahead of playdates with the Academy Award 
easter 
week with six days of w coloring contest 


nominations. It continued through 
for a coming attraction, with the coopera- 
tion of the Vancouver News-Herald. Then 
came 62 show windows, arranged coopera 
tively by local merchants under the gentle 
guiding influence of Charlie Doctor. Then 
followed cooperative newspaper advertising 
in advance of playdates, and a wonderful 
newspaper campaign, with paid advertising 
plus co-op ads in such display as to em- 
Thirteen days on the 
iront-page is just an indication, 

Then prize contests 


barrass deseription. 


and radio 


tieups which equal or surpass anything that 


follow 


we see in these United States, from any 
source whatever. That's why we suggest 
that Mr. Goldwyn better see this book. He 
might better be flying to Vancouver than 
anywhere in Europe, although we'll admit 
that showmanship is better, overseas, as a 
general rule, than it is in the U.S. A. 


He Quotes the "Herald" 

Wallace Bruce, manager of the Fox thea- 
tre, Lyons, Kansas, a town of 4500 popula 
tion, pleased with advertising for “Small 
Town Girl,” which his local paper 
special treatment. He quotes the HERALD in 
a letter of recommendation for the picture. 


gave 
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CONTENDERS FOR 
AWARDS 


JERRY BAKER 
Keith's 
Washington, D.C. 


JOHN BALMER 
Strand 
Plainfield, N. J. 


JAMES W. BERGEN 
Greenpoint, Brooklyn 


|. BERGER 
Jefferson, New York 


DAVE BORLAND 
Dominion 
Vancouver, Can. 


HUGH BORLAND 
Louis, Chicago, Ill. 


JOSEPH S, BOYLE 
Poli, Norwich, Conn. 


DEANE BROWN 
Lyric, Indianapolis 
R. N. BROWN 

Astra, Kirton, Eng. 


J. E. BURDICK 
Stanley 
Vancouver, Can. 


BILL BURKE 

Capitol 

Brantford, Can. 

CECIL CARTWRIGHT 
Gaumont, Chester, Eng. 


J. CAHN 
Hamilton, New York 


JIM CAMERON 
Capitol 
Ft. William, Can. 


R. CASAMASSINE 
Franklin, New York 


A. E. CAULEY 
Paramount 
Peterboro, Can. 


MARTIN CAVE 
Dominion 
Victoria, Can. 


LOUIS COHEN 
Poli, Hartford, Conn. 


HELEN COLOCOUSIS 
St. James 
Asbury Park, N. J. 


JOHN G. CORBETT 
Paramount 


Syracuse, N. Y. 
PHILIP de SCHAAP 


Paramount 
Amsterdam, Holland 
CHARLES DOCTOR 
Capitol 

Vancouver, Can. 


GEORGE DUNN 
Orpheum, Brooklyn 
W. D. DWORSKI 
Harris, Findlay, O. 
LAWRENCE EDGE 
Alhambra 

Shotton, Eng. 

JOHN W. ELLIS 
Odeon, Chester, Eng. 


HUDSON EDWARDS 
Hy-Way 80 Drive-In 
Savannah, Ga. 


DOUGLAS EWIN 
Regal, Oxford, Eng. 


CARL J. FERRAZZA 
Keith's, Cincinnati, O. 


ED FORCE 
Bushwick, Brooklyn 


ARNOLD GARY 
College 
Birmingham, Ala. 


F. O. GEBHARDT 
Mesa, Los Angeles, Cal. 


H. GENT 
Hippodrome 
Liverpool, Eng. 


VOGEL GETTIER 
Broadway 
Kingston, N.Y. 


SAM GILMAN 
State, Syracuse, N. Y. 


JOHN W. GODFROY 


Paramount, Ashland, Ky. 


IRVING GOLD 
8éth Street, New York 


J. M. GOW 
Capitol 

Nanaimo, Can. 
HARRY GREAVES 
Wintergarden 


Brisbane, Australia 


J. GREENBERGER 
Prospect, Brooklyn 


E. D. HAINGE 
Odeon 

Birmingham, Eng. 
MERLE F. HALLFORD 
Martin Theatres 
Thomson, Ga. 

N. J. HARTLE 
Capitol, Bolton, Eng. 


BOB HARVEY 
Capitol 
North Bay, Can. 


WILLIAM HASTINGS 
Orpheum, Denver, Col. 


JOHN HEARNS 
Proctor's 
New Rorchelle, N. Y. 


HERB HEINTZ 
Keith's 
Flushing, N. Y. 
BOB HELM 
United Artists 
San Jose, Cal. 


W. A. HILTON 
Astra, Marhan, Eng. 


S. D. HOLMAN 
Plaza, Plymouth, Eng. 


D. HUGHES 

Regal 

Cheltenham, Eng. 

T. A. JACKSON 
Odeon, Chester, Eng. 


MARGE KEINATH 
Jackson 


Jackson Heights, N. Y. 


BARBARA E. KERN 
Delancey Street 
New York, N. Y. 


ARNOLD KIRSCH 
De Luxe, New York 


SIDNEY KLEPER 
College 
New Haven, Conn. 


SHELDON KLIMAN 
Riviera, Hastings, Minn. 


ARTHUR KOCH 
Proctor's 


Mt. Vernon, N. Y. 


RUDOLPH KRAMER 
Chester, New York 


JOHN E. LAKE 
Savoy, Luton, Eng. 


R. C. LANGFITT 
Orpheum, Dubuque, la. 


RALPH LANTERMAN 
Community 
Morristown, N. J. 


FRED C. LEAVENS 
Elmdale, Ottawa, Can. 


M. LEVINE 
Dyker, Brooklyn, N. Y. 


G. LOCKYER 
Odeon, Stafford, Eng. 


A. LOEWENTHAL 
Ward, New York, N. Y. 


J. T. LOKENBERG 
Asta, Hague, Holland 


J. LONGBOTTOM 
Odeon 
Middlesbrough, Eng. 


ABE LUDACER 
Valentine 


Toledo, Ohio 
T. MURRAY LYNCH 


Paramount 
Moncton, Can. 

P. E. McCOY 
Miller, Augusta, Ga. 


C. L. McFARLING 
Orpheum 
Sioux City, la. 


TONY MASELLA 


Palace, Meriden, Conn. 


KEITH MAUPIN 
Richland 
Richland, Wash. 


GEORGE PETERS 


Loew's Richmond, Va. 
ALEX G. PLUCHOS 
Keith's 

White Plains, N. Y. 


E. G. PIKE 
Odeon, Southend, Eng. 


LESTER POLLOCK 
Loew's, Rochester, N.Y. 


L. C. PROCTOR 
Astra 
Pembroke Dock, Wales 


CLAYTON O. PRUITT 


Coliseum, New York 


C. A. PURVES 
Astra, Hemswell, Eng. 


JOE REAL 
Midwest 
Oklahoma City, Okla 


RICHARD REYNOLDS 
Alhambra, New York 


L. RHEINFELD 
Tilyou 
Coney Island, N. Y. 


C. RICHARDSON 
Astra, Kirkham, Eng 


JAMES ROBERTSON 


Regal, Girvan, Scot. 


SYDNEY L. SALE 
Granada, Dover, Eng. 


LARRY SCHAIN 
Marble Hill, New York 


H. G. SCHENK 


Paramount Films 
Frankfort, Germany 


SOL A. SCHWARTZ 
Fordham, New York 


CHAS. SEUFERLING 
23rd Street, New York 


WALLACE SHAFFER 
Strand, Dubuque, la. 


HAROLD SHAMPAN 
Gaumont 
Islington, Eng. 


OLGA SHARABURA 
Orpheum 
Sault Ste. Marie, Can. 


FRED E. SMITH 


Kenmore, Brooklyn 


JOE SOMMERS 
Kingston 
Kingston, N. Y. 


S. L. SORKIN 
Keith's, Syracuse, N. Y. 


FRED TYLER 
Grand, Banbury, Eng. 


LILY WATT 
Odeon 
Coatbridge, Scot. 


JOHN W.WILKINSON 
Haymarket 
Newcastle, Eng. 


G. C. WILLIAMS 
Regent, Chatham, Eng. 


LOUISE WILSON 


Loew's, Rochester, N. Y 


CECIL G. WINSTEAD 
Carolina 


Rocky Mount, N. C. 


J. A. WOODWARD 
Astra 
Milksham, Eng 


i) 
| 
e 


THE FORT 


statin 


Nothing is more in the news than Korea, and nothing can be better public relations for a 
theatre than to provide this friendly and family message service from your lobby, direct 
to the boys in the Far East, with the cooperation of short-wave amateur radio clubs. Here 
you see Sid Kleper's use of this great idea, in the lobby of Loew's College theatre, New 
Haven, Conn., as promotion for MGM's "Battle Circus.” 


Metro Call cist 


John Macedone, at Schine’s Auburn theatre, 


oy Auburn, N. Y., had two complete campaigns 
A for “The Clown” and “Mississipp: Gambler” 


both of which get applause trom Glovers 


MGM Pictures of Canada Ltd. announces 
$250.00 cash award for the best over-all 


ville and from this corner 
v 
Spike Cary, manager of Schine’s Palace 
theatre, Oneonta, N.Y. has a bright idea 
with high public relations value, to invite 


publicity, advertising and exploitation cam 
pagn oon “Young Bess” submitted — by 


one ot the following Canadian showmen 
Cha Doctor, ¢ apitol, Vancouver: Cliff 
Denham, Roval, Victoria; Walter Wilson, 
Paramount, Edmonton; Ralph Mitcheltree, 
Capitol, Calgary: Hillard Gunn, Capitol, 
Regina; Bill Novak, Capitol, Winnipeg : Ray 
lubman, Capitol, Ottawa; Pete Seelinger, 


student groups at the local State Teachers 
College to visit the theatre as part of visual 


education training. It has brought him some 


excellent Wespapel breaks 


Capitol, Piaditax; Harrison Howe, Vara 


Pre=Selling 
"The Kobe” 


More than one million persons to date 
have seen “The Robe" paintings by Dean 
Cornwell which 20th Century-Fox is tourine 
as advance publicity for the ¢ iInemaScope- 
Technicolor production being released thi 
fall, according to reports trom 11) leadi:: 
department stores which have exhibited t+ 
noted canvasses 

Phe tour, which was launched in February, 
has seen the paintings on display for periods 
ranging from one week to 10 days each 
at Bamberger’s, Newark: Davison-Paxon, 
\tlanta; Macy's, Kansas City; Macy's, 
San Francisco; LaSalle & Koch, Toledo; 
Younkers, Des Moines; Higbee’s, Cleveland ; 
Jordan-Marsh, Boston; Shephard, Provi- 
dence; Cherry & Webb, Fall River ; and cur- 
rently at Cherry’s, New Bedford. 

Complementing showings of the paintings 
is a handsome 16-page brochure of color 
reproductions—suitable for traming—ot the 
oil paintings, as well as production and back- 
ground information dealing with the 20th 
Century-Fox screen adaptation of the best- 
seller—the first picture scheduled tor exhibi- 
tion in the panoramic CinemaScope process. 

On sale only at the stores showcasing the 
Cornwell series, the booklet also contains a 
synopsis of the film’s sereen play; biogra- 
phies of author Douglas; illustrator Corn- 
well; Darryl KF. Zanuck, vice-president in 
charge of production for 20th Century-Fox ; 
Frank Ross, produces of “The Robe”: and 
Henry Koster, director of the $4,000,000 
spectacle. Stars Richard Burton, Jean Sim- 
tions, Vietor Mature, Michael Rennie, Dean 
Jagger and Betta St. John are also singled 
out for mention in the booklet, published by 
\l Greenstone and Co., New York. 


AFFAIR 
OF LOVE 


Lamoureaux, Capitol or Palace, Windsor: 


mount, Samt John; Joe Letave or Ed B GAILY INTIMA 
’ 


d 


TE STORY 
7 


: 


Snuth or Sam Hebseher, Capitol 
Valace, Hlanulton MGM's “Young Bess,” 


tory of the Ite of Elizabeth L, was released 


veross Canada in tune tor the Coronation 


Nothing Sarong With It 


Harry Untertort obtamed such a whale ot 


i co-op page, tilled with flying girls in then 


virdles, sponsored by “Sarong” vou-know 


whats—"‘the girdle that walks and doesn't 
vive’—as advertising for “Niagara” at 
Schine’s Paramount theatre, Svracuse—that 
we think he must be blushing vet 


Always 
Led The Field 


fe. 


Art Stanisch, manager of Switow's Kentucky theatre, Louisville, poses with Mrs. Jane 


. : vs Mclivaine, editor-author of "It Happens Every Thursday" and Earle Payne, booker for the 
CHICAGO 5 NEW YORK 36 Switow circuit, with the co-op display provided for this picture by local Triangle stores. 
1327 5.WABASH AVE. 630 NINTH AVENUE A good showman, and a showman's picture! 
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: You Can Do It In Your Town! a 
iid his assistant, 
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Film buyers of independent circuits in the U.S. rate current 
product on the basis of its performance in their theatres. 


report covers 130 attractions, 6,518 playdates. 


This 


Titles run alphabetically. Numerals refer to the number of en- 
gagements on cach attraction reported. The tabulation is cumula- 
tive. Dagger (+) denotes attractions published for the first time. 
Asterisk (*) indicates attractions which are listed for the last 


time. 
EX means Exe ellent; AA—Above 
BA—Below Average; PR—Poor. 


Abbott & Costello Go to Mars (Univ.) 
Abbott & Costello Meet Captain Kidd (WB) 
Above and Beyond (MGM) 

Against All Flags ( Univ.) 

All Ashore (Col.) 

Androcles and the Lion (RKO) 

Angel Face (RKO) 

Anna (I.F.E.) 

April in Paris (WB) 


Bad and the Beautiful, The (MGM) 
Battle Circus (MGM) 

Because of You (Univ.) 

Black Castle, The (Univ.) 
Blackbeard, the Pirate (RKO) 
Blazing Forest [Para.) 

Bloodhounds of Broadway (20th-Fox) 
Blue Gardenia, The (WB) 

Breaking the Sound Barrier (UA) 
Bwana Devil (UA) 

By the Light of the Silvery Moon (WB) 


Call Me Madam (20th-Fox) 
Cattle Town (WB) 

City Beneath the Sea { Univ.) 
Cleopatra (Para.) 

Clown, The (MGM) 

Come Back, Little Sheta (Para.) 
Confidentially Connie (MGM) 
Count the Hours (RKO) 


Desert Legion (Univ.) 

Desperate Search, The (MGM) 

Destination Gobi (20th-Fox) 

Down Among the Sheltering Palms (20th-Fox) 


Eight Iron Men (Col.) 


*Face to Face (RKO) 
Flat Top (AA) 
Four Poster, The [Col.) 


tGirl Who Had Everything (MGM) 
Girls in the Night (Univ.) 

Girls of Pleasure Island (Para.) 
Gunsmoke (Univ.) 


Hargman's Knot (Col.) 

Hans Christian Andersen (RKO) 
Happy Time, The (Col.) 
Hiawatha (AA) 

Hitch-Hiker, The (RKO) 

Hour of 13, The (MGM) 
House of Wax 


| Confess (WB) 

| Don't Care Girl, The (20th-Fox) 
| Love Melvin (MGM) 

Invasion U.S.A. (Col.) 

Iron Mistress, The (WB) 

Ivanhoe (MGM) 


Jack McCall, Desperado (Col.) 
tJalopy (AA) 

Jazz Singer, The {WB) 
Jeopardy (MGM) 

Jungle Girl (AA) 


Average; 


AV—Average; 

EX AA AV BA PR 
- 2 14 13 2 

13 60 30 2 | 

| 3 

! 8 ott 2 

- 2 42 2 

6 7 3 | I 

4 20 30 28 It 

@ 36 4 

9 46 2 

- | 7 10 6 

~ 2 21 3 

2 9 34 28 4 

- - - 6 | 

3 3 3 8 10 

17 13 4 4 ! 
- 3 3 

3 12 7 

- 3 12 19 18 

- I 5 9 
37 4) 49 3 

12 28 16 2 
- | 1§ 13 10 

- 5 19 - 
~ ee 5 3 

- 8 2 
| 14 23 3 

- - - 3 \ 
4 20 42 5 - 
4 2 I 5 6 
| 
| 2 9 2 | 

| 18 21 16 | 

2 3 4 7 3 

15 9 2 | | 
4 I 5 15 24 
- 2 3 2 - 

21 3 2 | - 
- 9 7 26 5 
- 32 20 7 
2 4 6 10 
28 «6416 3 
Foy 
- - 2) 2 40 
9 18 14 15 4 
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Kansas City Confidential (UA) 
Kansas Pacific (AA) 


Lady Wants Mink (Rep.)} 
Last of the Comanches (Col.) 
tlaw and Order (Univ.) 
Lawless Breed (Univ.) 
Limelight (UA) 

Lone Hand ( Univ.) 


Ma and Pa Kettle on Vacation (Univ.) 


Man Behind the Gun (WB) 

Man in the Dark (Col.) 

Meet Me at the Fair ( Univ.) 
Member of the Wedding (Col.) 
Million Dollar Mermaid (MGM) 
Mississippi Gambler ( Univ.) 
Montana Belle (RKO) 

Moulin Rouge (UA) 

My Cousin Rachel (20th-Fox) 
My Pal Gus (20th-Fox) 


Naked Spur, The (MGM) 
Never Let Me Go (MGM) 
Never Wave at a Wac (RKO) 
Niagara (20th-Fox) 

Night Without Sleep (20th-Fox) 
*No Holds Barred (AA) 


Off Limits (Para.) 
Operation Secret (WB) 
Outpost in Malaya (UA) 


Pathfinder, The (Col.) 

Peter Pan (RKO) 

Plymouth Adventure (MGM) 
Pony Express (Para.) 

*Pony Soldier (20th-Fox) 
President's Lady, The (20th-Fox) 
Prince of Pirates (Col.) 

*Prisoner of Zenda (MGM) 


Quiet Man, The (Rep.) 
Quo Vadis (MGM) 


Raiders, The ( Univ.) 

Redhead from Wyoming (Univ.} 
Ride the Man Down [(Ren.) 
Road to Bali (Para.) 

Rogue's March (MGM) 

Ruby Gentry (20th-Fox) 


Salome (Col.) 

*Savage, The [(Para.) 

Seminole (Univ.) 

She's Back on Broadway (WB) 
Silver Whip (20th-Fox) 

Sky Full of Moon (MGM) 
Small Town Girl (MGM) 
Snows of Kilimanjaro (20th-Fox) 
Sombrero (MGM) 

tSplit Second (RKO) 

Star, The (20th-Fox) 

Stars and Stripes Forever (20th-Fox) 
Stars Are Sinaing, The [ Para.) 
Stooge, The (Para.) 

Stop, You're Killing Me (WB) 
Strange Fascination (Col.) 


Tall Texan, The (Lippert) 
Taxi (20th-Fox) 

Thief of Venice {20th-Fox) 
Thunder in the East (Para.) 
Thunderbirds (Rep.} 
tTitanic (20th-Fox) 

Tonight We Sing (20th-Fox) 
Torpedo Alley (AA) 


Treasure of Golden Condor {20th-Fox) 


Tropic Zone (Para.) 
Trouble Along the Way (WB) 


Voodoo-Tiger (Col.) 


EX 


>i 


AA 
4 


SNS A — 


AV 


NO- 


Lad 


26 


FILM BUYERS RATING 


PR 


aw 
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CLASSIFIED ADVERTISING 


Fifteen cents per word, money-order or check with copy. Count initials, box number and address. Minimum insertion $1.50. Four 


insertions for the price of three. Contract rates on application. No borders or cuts. Forms close Mondays at 5 P.M. Publisher 
reserves the right to reject any copy. Film and trailer advertising not accepted. Classified advertising not subject to agency 
commission. Address copy and checks: MOTION PICTURE HERALD, Classified Dept., Rockefeller Center, New York (20) 


NEW 


M 


> BUYING “EM MAS NITE 


7 lf $1.50 ‘ bit Wagner 
CORP. 


elite s CINEMA SUPPLY 
W rnd St New York 1 


GE ET FOR INTERLOCKS MECHIANI 
$150.: Electric Metallic Sereen %e sq. ft 
4° Magazine Porthole Filters $47.50 pai 

0. 5S. CINEMA sSUPI’LY CORD, W St 
York 4 

USED EQUIPMENT 

WE HAVI ACQUIRED FROM THE UNITED 
tate G t urplus mm Holme 
pector loul magazine Sor 
pract for a e om i 


150. machine r is RIGHT & 
SIXTEEN FILMS INC., 243 W 


yot CAN‘T BEAT STAR’S VALUES I 
Mechanisms, excellent, 6 months’ guarantee, $475 pair 
paw Strong or Simplex 1 kw. lamphouses and recti 
tiers, rebuilt, $4 Forest 50/30 copper xide rectifie 


nit \utomaticket €195 


What do you need? STAR 
West 50th St.. New York 19 


rewister, excellent 
CINEMA SUPPLY, 441 


1) DEMAND MORE LIGHT! REBUILT GEN 


rators w/panel jit tat 4) ‘ 
« KW lamp ind Reet 1 ex 
‘ nt, Brenkert Ena rebult, S000. Hlall 
Motiogeray fais CINEMA SUPPLY 


DRIVE-IN EQUIPMENT 


SIMPLES DRIVE IN OUTEIP FOR S00 

$49 other from (Send for lists.) Inea 

poaker wd cone AY yunetior hax under 
ind cable SO5M. Time payments available. S. O 

SUPPLY CORP, W md St New 


CINEMA 


HELP WANTED 


PHEATRE MANAGERS EXPERILE ED 
vew England area in Connecticut and 
Write J POTMAN, Stanley-Warner Management 

orp., 70 College St., New Haven, Conn 

AMBITIOUS YOUNG PHEATRE MANAGER 
eaperienced and with eye for future, to work six day 
week with established Midwest theatre circuit and 
televisio pplicant. Replies confidential. BOX 2720, 
MOTION PICTURE HERALD 
A SMALL CIRCUIT OF THEATRES IN THE MID. 
west is in need of manager and an assistant man 


motion-picture 
sonal 


Some experience in 


ager. If you have 


business, are interested in a position with a re 
starting salary and a od opportunity for the futur 
please write, c/o BOX 2721, MOTION PICTURE 
— RAI b giving complete information as to your age, 
larital 1S, EXperience in g (newspaper and 
or an interview 


and advising, if you can be 


SEATING AND UPHOLSTERY 


FABRIC 
1} ATHERETTE SOUTARES. WONDERFUL VAI 
18 up to 2H ite ze. Guaranteed to fit all seats 
\ll colors, 4 each or more. Check with ordes 
Satisfaction guaranteed or mone efunded CROWN 
MOTION PURE SUPPLIES CORPF., 4 We 
44th St New Yor 


OUR BEST SEAT BUY! 820 HEYWOOD WAKI 
ld modern chairs w 7 pl veneer back, metal lined 
pring edge hien wy teel standards, exceller 
ondition ttractive miortable, ni $5.9 plent 
ither end tor (4 Bulletur S. S. CINEMA 
SUPPLY CORP We nd St... Nev 19 
STUDIO EQUIPMENT 

FASCINATING MONEY MAKING SHOOT 
local Newsreels, [VY Commercial Mak idvertisu 
tie-ups with local merchants. Film Production 
ment cata free US Si PPL 


CINEMA 
19 


CORP, 004 St... New York 


SERVICES 


HERALDS 
PRINTING CO 


WINDOW 
printing 


pl 
Cate. N 


PROGRAMS 
CATO SHOW 


BUSINESS BOOSTERS 


FOR 


COMIC BOOKS, BALLOONS, TOYS. W RI 
catalogue. HECHT, 3074 Park Ave.. New York 51 
THEATRES 
FOR SALE OUTDOOR THE ATRE. FIRST RUN 
features our poley. 700 cars, fully equipped, next to 
wn 45.000 80.000 population within 15 miles. Drive-u 
in Northern Within 40° miles BON 
MOTION PICTURE HERALD 


BOOKS 


MAGIC SHADOWS STORY OF THE 
Origin { Motion Pictures b Martin Quigley, 
Adventurous exploration of all the screen's history told 
n 191 ertsp paves and 28 rare ites trations. Exciting 
read for now and reference for to 
n A Georgetown Un Press book, Price, 


stpaid, $3.50 ‘BO. IKSHOP 1270 


Ave., New York 20, N. Y 


AND TELEVISION ALMANAC 


the big book yout your business edition 
Contam wer | 000 Inographies of important motion 
picture personalities. Also all industry statisties. Com 
plete - ane of feature pictures 1944 to date. Order your 
copy OO, postage included. Send remittance to 
OULG BOOKSHOP, 1270 Sixth Avenue, New 
York 20, N 

RICH ARDSON’S UEBOOK OF PROTECTION 
Best Seller. since 1911. Now in 7th edition. Revised to 
present last word in Sound Trouble Shooting Chart 
information on ll phases of projection and 
equipment. Special new section on television. Invala 


stpaid. QUIGLEY 


nd expert, $7.25 
York 20, N.Y 


70 Sixth Avenue, New 


able to beginner 
BOOKSHOP, 1 


Women Cite 
“Best Films” 


VASHINGTON: The “best awards 
of the General Federation of Women’s Clubs 
have gone to Walt Disney's “Peter Pan,” 
Samuel Goldwyn’s “Hans Christian Ander 


Will 
to Shirley 


son 


en,” and Warner Brothers’ “Story of 
Rover Other 


Booth as “best 


awards went 


actress” and Sherry Jack 


as “best child actress.” 
Phe awards were presented last week at a 
“motion picture luncheon” session of the 


clubs’ annual convention here. 
Che luncheon was addressed by Eric A 
Johnston, president ot the Motion Picture 


Association of America, who noted the 
recent report by the clubs’ motion. picture 
division “that more outstanding films were 
offered to the public im the last vear than 


before.” Ma 
“will not cause complacency, but 


Johnston promised that 
will 


evel 
this 


42 


serve to encourage Hollywood to produce 
even better pictures.” 

The industry 
nor protection from the 
told the luncheon, 
American film producers oppose 
interference. They 
self-regulation 
taste and 


neither 
Government, Mr. 


seeks subsidy 


Johnston “and by the 
same token, 
Gaovernment control or 


beheve and they practice 


in matters concerning public 


morals.” 


Legion of Decency Passes 


Eight Films Reviewed 

The National 
week approved eight 
three in Class A, Section 1, 
objectionable for general patronage, 
in Class A, Section II, 
tionable for adults. In Seetion | are 
Mountain Trail,” “Savage Frontier” and 
and the She-Devil.””) In Section TI 
Bad Men,” “Fort Ti,” 

“Thunder Bay” and “To 


this 
putting 


Decency 
films, 


Legion ot 
new 
morally un 
and tive 
unobjee- 
“Tron 


morally 


“Tarzan 
are “Citv. of “Sun 
Shines Bright,’ 


night at 8:30.” 


New York Variety Club 
To Honor Past Heads 


Three past chief barkers of the Variety 
Club of New York will be honored by the 
organization at a luncheon June 18 at the 
Hotel Piceadilly, New York. Those to be 
honored are Max A. Cohen, Fred Schwartz 
and William J. German, Chairman of the 
committee are Edward Lachman, 
present chief barker; Edward L. Fabian, 
first assistant chief barker, and = Martin 
Levine, second assistant chief barker. 


luncheon 


Six-Week Field Diive 
For Three UA Films 


A six-week advance exploitation drive 
that put 10 men in the field covering 34 key 
cities three times over has been launched 


Artists in behalf of three releases, 
“Melba” and “The 
will Tn 


by United 
“Return to 
Moon Is Blue.” The 
blanketed) by triple 
nounced. ‘The exploiteers will concen 


trate a time. 


entire country 
campaigns, it was an 


on one of the three at 
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Julius Caesar 


MGM—For the Ages 


If William Shakespeare could come alive for two hours probably his most 
rewarding experience would be to see this presentation of his “Julius Caes: 
No dramatist has ever been blessed with such a cast and production, 


While “Julius Caesar” lacks the colorful 


pageantry of “Henry V” and the intense 


drama of “Hamlet” (to mention two of 
Shakespeare’s plays brought to the screen 
in recent years), the enthusiastic group ol 
players assembled by Dore Schary for this 


film would be ditheult to mateh and impos 
sible to exceed. Their collective triumph 
is the greater because “Julius Caesar’—as 
scholars agree—is not one of Shakespeare’ 
best plays though it has always been one ot 
the more popular. This 1s true because im 
it are included some of the poet’s finest 
lines in commentary on human nature with 
its vanities, weaknesses and virtues. The 
delivery of the words of Shake peare Is 
rendered matchless by the wonderful re- 
cording made by the studio’s sound men. 

In a situation of this kind apportionment of 
honors would challenge the wisdom of a Solo 
mon. Critics and other patrons will long dis- 
pute who gives the best performance. The cast 
names—that will over-tax the largest marquee 

guarantee quality. As performed under the 
splendid direction of Joseph L. Mankiewicz, 
expectations are markedly exceeded. There 
are three major roles: Brutus, Mark Antony 
and Cassius; and four important parts of lesser 
lengtl fulius Caesar, Calpurnia, Portia and 


That James Mason as Brutus and John Giel 
gud as Cassius are excellent should be no sur- 
prise. That Marlon Brando is equally excellent 
as Mark \ntony may be one. The other roles 
by Louis Calhern, Greer Garson, Dehorah Kerr 
and Edmond O’Brien respectively are handled 
in fine fashion 


The mounting of the black and white pro 
duction lohn Houseman emphasizes dramatic 
values [he sets are somewhat stylized and 
reminiscent of a stage production on a grand 
cal \mple sweep is given for the camera 

the crowd and battle scenes. It would be 

ird to { t toa film where the fluidity of the 
mera wil its closeups and quick movements 
loes more to make a writer’s words under 
tandable \nd here the words are all Shake 
peare 

While the subject matter deals with the ovet 
throw of a dictator and the motives of the 

sons immediately concerned, the plot has 

pplication This is true because 

and woman, too—has within hin 
somet ofr a Brutus, i Caesar, a Cassius 
ind a Mark Antony 

“Julius Caesar” in this versior oO ¢ 
through the ages thrilling audiences as lor 
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is picture to the mutual profit ands: 
faction of themselves and their 
certain types of theatres long runs are assured 

Obviously this is no film to be viewed with 
out close attention by each member o1 the audi 


must be seen from the beginning ot 


Those who do will enjoy 

their finest hours in the theatre 

the home office screening roon 

viewer's Nating: 


Forever Female 
Paramount—Comedy Drama 


Witty and gay, an insight into t 


literate pertormers and producers of thi 
mate theatre, this owes 


its charm and unflagging energy 
production in all departments and the direction 


pathetic portrayals 


mother-and-daug! 


flops out of town 


only rewriting but a role as one of a number of 
younger men whom Miss Rogers has had as 
lovers He accepts the engagement, with at 
tendant pubheity, and the premise that further 
rewriting will make his play successtul 

He also has put aside repeatedly and then 
finally the overtures of an appealing young ac 
tress, who teels the play is good as written orig 
inally and that she can play the daughter; and 


Whose zaniness and unlimited aggressiven Is 
at first amusing, then pathetic, and then an 
noving——and who loves him This is Miss 
Crowley 


Phe denouement is when Holden realizes Miss 
Rogers is using him. He finds Miss Crowley 
in summer stock, in his play, and proving het 
talent This leaves Miss Rogers and Dougla 


iree to find each other anew \nd it provide 
for the payott-——a successful Broadway play, the 
original one, in which Miss Rogers plays the 


mother, and Miss Crowley the daughter, and 
which Douglas produce 

\ll the players are happy and civilized in the 
theatrical manner. Some of the best bits are in 
the repeated visitations to Sardi’s, traditional 
rendezvous of theatre people, successful at 
not so successful 

Seen at the company's New York projection 
room, where experienced circuit film” buyers 
were openly amused. Reviewer's Kating: Ea 
cellent-—FLoyp STON 


South Sea Woman 
Warner Bros.—Adventure Drama 


\ sense of humor and a bounemg pa 
been put mto a outh sea drama to make it 
Sea Woman” delightful and relaxing entertai 


ment Among the other ticket-selling asset 
f{ this story of two marine and a girl, 1s 1 
ast that portra the above-mentioned rol 
Burt Lancaster, Virginia Mayo and ¢ 
(Connor Occasionally the constructs i 
f the story show, but that 1s of 
portance for the overall effect } 
tur ol ¢ irm and 
is tory ope te 
mary eant he t 
he refuse 
ilf | te the ut t 
M L Suc 
ether 
i 
md it t ! 
i! ( t 


exhibitor, the question is) sumply—Are_ there 
cnough patrons who will appreciate it in hi i 
community? There are thousands of theatre : 
operator iround the world who can and will : 
will 
be lost. Those who do not care to listen, to 5, 
watch and to think will not be well enter 
ple ail 
Ri 
1 PCA 
No. 16238 atcdience classification 
Mark Antony Marlon Brand 
Witten Release date, August, 19 time, 9} min 
Casea Edmond O' Brier ute PCA No. General audic 
Calpurnia Greer Gat 
Portia J Deborah Ker tr e Page K 
George Macready, Michael Pate, Richard Hale, Al tanley Krown, 
Naper, John Hoyt, Tom Powers, William Cottrell, Jac 
Raine, Ian Wolfe, Morgan Farley, Bill Phipps, Doug Eddi ood x i 
Watson, Douglass Dumbrilie, Rhys Williams, Micl 
Ansara, Dayton Lummis, Edmund Purdom, Paul Gui Jessie WI M Ri 
fovle. John Doucette, Lawrence Dobkin, Jo Gilbert Donovar v ie Perrin, Marta 
Richard Shannon, Sal Manstield, Kathryn Grar 
taff, Rand Harper, Het Dar Bows Victor R 
{ 
talented and 
legit P 
of Irving Rapper; to the intelligence of pro : 
ducer Pat Duggan; to the perfection of pertor : 
mances from Ginger Rogers, Paul Doug! = 
\W folde nh, a host of ¢ haractet 
and Pat Crowley, one of Paramount's rising : 
young actresses 
There have been frank and none cl ! i : 
Hollywood; this does the 
same to the legitimate theatre. Paul Doug] E 
the producer, sometime successtul, always st oo 
ring the great but agine actress, Ginger Kk 
ers, and always in love with het Miss Rog: : 
is his former wile, conceited, imperious, talented : 
but unable to compromise with age 
comes playwright Holden, whose play about oe 
struggle they rewrite 
M may play the daughter The pla “oe 
Meanwhile, Holden has cor 
promised his principles sufficiently to accept 1 os 


H pial lo int 
t everal repercu ms, the filial upshot 
ind the mar not it their regi 
but on a Chine unk lf‘rom here fate 
mstance conspire to it the tri 
i t ea isial Co ; and Mi May» 
persistent t r determination t 
t it seen mething 1 il iys com 
ta 

] hve reenplay n ope 
efore Pearl] Harbor, i la ister discover 
it the island 1 being u i i ret ba 

1 i7 W het e trx 1 1 t the aid 
1 (onm aestr 1 tiie jut, 
t 1 i! il cy i | 1 
Lancaste! lon ra 
it tand and i i vith 1 
It 1 i 4 1 { 1 urt int i 
rol Lancaster a her i han 
rit ‘ thie i Ma 
i | cor i 
nplay | n Blur 
cen atl pr fion 
1] 
jt ‘ 
! 
‘ \ M 
) { ‘ 
! 
I’ 


The Affairs of Dobie Gillis 
MG M—Comedy with Music 


“The Dobie 
laphappy with 
and a bundle ot 
latter includes pert Debbie 
limbed Bobby Van the 
a couple of slightly giddy college 


Gaillis” is a 
leaturing 


bright 
sheet 

talent 
and 


\ftau ol 
comedy 
energy, goodwill young 
yuolds 
tithe 


kids 


Phe 
(in row) a 


involved 


in an equally giddy story and screenplay by hu 
morist Max Shulman. Shulman, it wall be re 
membered, is the author of the best-selling 
comic novel ‘Barefoot Boy with Cheek” and 
leather Merchants 
Phe combination of talents here is happy 1 


a modest production, 
not win great awards, but it cer 
from—as the 
Van, hereto- 
makes a 


all respect Designed a 
the film may 
tainly will entertain the customers 
sayings Maine to California 
fore known principally as a dancer, 
the uncomplicated extrovert 


fine Shulman hero 

brimming with goodwill towards men and a 
fatal attraction towards women and bad luck 
As his lovesick foil, Miss Reynolds displays, 
along with her vocal charms, a sure comedy 
technique which perhaps has never been seen 


good advantage 


toa 

Phe story, a meandering affair depending on 
comic interpretation rather than surprising in 
vention, follows Van's adventures on his enroll- 
ment as a freshman at Grainbelt University 
where he promptly falls in) love with Miss 
Keynolds She, like him, has a strong apathy 


into com 
sing 


vetting 


for books and a penchant tor 
promising dance, 


{ scrapes Pogether 
and blow up the chemistry building, which fiasco 
prompt parents to pack her off to New 
York and away from Van. How they are even 
tually reunited with the indication that true love 


they 


het 


vill be allowed to run its course, makes fot 
ome highly amusing farcical situations 

\ couple of other newcomers who share the 
comedy, singing and dancing spotlights are 
Barbara Ruick and Bob Fosse, two more fresh 
men endowed with talent and energy to spare 
On hand also are Lurene Tuttle and Hanley 
Stafford (the late “Baby Snooks’” radio papa) 


as Miss Reynolds’ distraught parents, and Hans 
Conried,. who makes something especially tunny 


wot a fey English professor sentenced to teach 


grubby little freshmen the rudiments of gram 
mat 

Arthur M. Loew, Jr. produced and Don 
Weis directed the show which is frenetic but 


fresh and bears the overall MGM_ polish 


also 


1862 


mgs spliced into the action include “All | 
Do Is Dream of You,” “I’m Through with 
Love and “You Can't Do Wrong Doing 
Right 
een at the MGM. screening room in New 
York Reviewer's Rating: Very Good.—VixN- 
ct NBY 
ele t R me, 74 min 
Pat Har De} Revr 
Dobie Gil Bol Va 
( Tras B I 
Lane ‘ lach } \ 


Sea Devils 
RKO-Coronado— 
Sea Adventure in Color 


Sea Devil charts a formula course on the 
high seas of adventure, piracy and intrigue 
Yvonne De Carlo and Rock Hudson share the 
lead in this boisterous drama of the Napoleonic 
era It has some solid ingredients of action 
and excitement, but they rest on a rather trail 


narrative fou Despite this, however, 
iy 


the non-critical fan should be ampli) 


dation, 

pieasca 
] 1 


rf yne good outdoor settings in color 


by Tect 


cenes wit 


e 
1 
imcoior and a Nn 


Miss De Carl 


mber of provocative 


With the ominou idow of Napoleon fal 
ing over Britain, Miss De Carlo undertakes a 


\ssuming the identity of a 


delicate mission 

french countess, she strives to maneuver int 
i position where she can furnish critical 1 
formation to the Britis] In the meantime, shi 


Hudso 


and smuggler 


meets soldier-of-fortune 

In strict accordance with what is ¢ xpected, thre 
two fall in love However, Hudson, thinking 
Miss De Carlo is a French spy, completely 
upsets the delicate planning and throws her 


into jeopardy. 


The screenplay designed by Borden Chas« 
has a number of brawls, close calls, and out 
breaks of skullduggery in it. In the climax 


finds herself in the clutches of 
French, with execution impend 
\t this point Hudson learns that 
on the side of the British and 
forthwith proceeds to rescue the distressed 
damsel. The accomplishment of the 
makes for some satisfactory, quick-paced drama 
which leads to the happy ending. 

As the distrustful Rantaine, a rival smuggler, 
Maxwell Reed, provides an obstreperous op 
ponent for Hudson. 

A Coronado Production, it was produced by 
David FE. Rose and directed by Raoul Walsh. 
The story was inspired from Victor Hugo’: 
“Toilers of the Sea.” 

Seen at the home office exchange projection 


Miss de Carlo 
the retributive 
ing for her. 

actually she is 


rescue 


room. Reviewer's Rating: Good—M. H. 

Release date M . Running time, 91 minutes 
PCA Ni W054. Genera nee classification 
Drouette Yvonne de Cark 
(jilliatt Rock Hunson 
Rantaine Maxwell Reed 
Denis O'Dea, Mehael Goodlitte, Bryan Forbes, Tacques 
Brunius, Ivor Barnard, Arthur Wontner, Gerard Oury 
Rank-Continental— 
Three Cowards in One 

Here is vet another omnibus feature from 
England. This time Noel Coward provides a 
trio of tales based upon a series of one-act 


plays he wrote back in the mid-thirties. Aside 
trom the author, the stories have no connection 
other than that they all have married couples 
is their protagonists 

The first is called “The Red Peppers” and 
is the least successful of the lot. It tells of a 
bickering vaudeville couple who form an alli 
ance when some of their co-workers start to 
needle them. It’s a noisy affair that ends up 


in slapstick, none of which is particularly 
amusing 
The second and best of the threesome is 


“Fumed Oak,” which is billed most appropriate- 


also tells of a squabbling family, only they re 
breed. Stanley 


ily on the screen as an unpleasant Come 


middle-« 
contend 


the “respectable” 


Holloway has to with ghastly 


mother-in-law, a selfish wife and a whining 
child. After seventeen years of torture, he 
asserts himself one night and tells each ot 


them off in a manner calculated to endear him 
to audiences everywhere. As the fil il 
he takes leave of them forever 


“Ways and Means” is the final f 
and it most typifies what is expecter 
way of brittle Coward humor. The 
couple in this case is an urbane pair 
sites who flit from city to city as n 


guests of wealthy acquaintances. 
American widow is subtly kicking then 


In order 1 


her French Riviera home. 
funds to finance a trip to Venice, 
up a scheme to fleece the woman out 1 some 


money she won gambling. The little plot ba 
remain honest vagrat 
hon 
chit-chat. But, as 

type of stylized hu 
but l 


fires on them and they 


[he episode is loaded with nu eps 


ted 


wople are charming, artificial 

‘Tonight at 8:30" has much wit a som 
wisdom, but very little warmt Even in the 
“Fumed Oak” sequence, the characte are suc 
i nasty group that they inspire ver ttle emo 
tion on the viewer's part. However, the cast 
is full of top British names that have good 
drawing-power here in the art theatres and in 
some general situations The best pertorm- 
ance is contributed by Holloway, but Valeri 
Hobson and Nigel Patrick as the traveling 
couple are also very amusing. 

The film is helped by the color by Techm 


color photography. Anthony Havelock-Allan 
produced and Anthony Pelissier directed for the 
J. Arthur Rank Organization. Continental 
tributing, Inc. is releasing in the U. S$ 
Seen at the Baronet theatre in New Ye 
where a full house enjoyed themselves tm- 


mensely, Reviewer's Rating Good. — Jay 
REMER. 
Re le te Mav, 19 Running time minutes 
(seneral audience classification. 
‘The Ked Peppers Kay Walsh, Ted R Martita 
Hunt, Frank Pettingell, Bill Fraser 
*FPumed Oak’’..Stanley Holloway, Betty Ann Davies, 
Mary Merrall, Dor Gordor 
Ways and Means’ Valerie Hobson, Nige Patrick 
Jack Warner, Jessie R La 


lron Mountain Trail 
Republic—Western Mail Call 


In this neat littlhe Western yarn, Rex Allen 
drops his role as a U. S. Marshal and dons 
the authority of the U. S. Post Office. This 
transformation does not however effect his end- 
less crusade to establish tranquility and fair 
play in the old California territory, Whether 
he’s a marshal, post office agent or just plain 
cowpoke, Rex, galloping along on Koko (“The 
Miracle Horse of the Movies”), always man- 
ages to come across with a clean-cut depiction 
of the knight in denims. 

As per usual, our hero is aided and abetted 
by the sure-fire performances of Slim Pickens, 
the gangling and good-natured sidekick, and 
Roy Barcroft, Republic’s perennial — villain. 
Slim keeps the story from slipping into possible 
overly tense situations with his face-contorting 


performance. Roy is still as mean a killer as 
they come. This time, though, Roy has some 
serious competition to parry in the scene- 


stealing performance of a little chimpanzee. 

Outdoor action enthusiasts are almost bound 
to be satisfied as the screenplay comes complete 
with fights galore, plenty of six-gun combats, 
hard riding and more hard riding to beat the 
hangman's noose that awaits an innocent man, 
and a soul-satisfying ending. They have even 
thrown in a clipper ship, a stage coach chase 
scene, the pert Nan Leslie as the distaff inter- 
est, and a fight scene in which Slim has to beat 
not only his enemies but the hangover effects 
of a Mickey Finn. 

Rex meanders onto the scene to inform all 
that he is in town to assure more speedy de- 
livery of the mail. He offers as a solution to 
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paying 
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xa ten 
; 
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the mail problem a race between the town’s 


stage coaches and the clipper ship. The vil- 
lains try to throw the rival stage owners into 
open combat. When this fails they kill one 
ot the owners and shift the blame to the rival. 
Rex does not fail in his mission though, as he 
captures Barcrott and proves that a man on 
horseback can carry mail faster than sailing 
ships or stage coaches, 
As he rides over the Iron Mountain Trail 
from San Francisco to San Diego, Rex, with 
a gallant and speedy assist from Koko, proves 
to be the organizer of the Pony Express. Asso- 

I 


ciate producer Edward J. White and William 
Witney, director, have fashioned a real pleas- 
ant little \Western from the screenplay by 


Gerald Geraghty. 

Reviewed at the home office projection room 
in New York. Keviewers Kating: Good. 
Rovert H. PERILLA 


Release te, May 8, 195 Running time, 54 min 
utes PCA N 16388. General audience classification 
Rex Allen... Rex Alien 
Slim 1} ens Slim Picken 
Gr Withers Nan Leslie, Roy Barcroft, Forrest 
Ta Alan Bridge, John Hamilton, George H. 


Landfall 


Stratford—Story of an Error 


Landiall” is a typical British war picture 
The stitf upper lips, the firm chins, the heroi 
tears, the reckless bravado are all in abundance 
Yet the picture always holds your interest, 
thanks mainly to some excellent performances, 
realistic dialogue and a fairly good plot device 

Michael Denison plays a pilot attached to the 
coastal mmand which patrols the english 
Channel tor U-Boats. He sinks what he be- 
lieves to be a German submarine, but which 
later proves to be British. He is charged with 
neglect and volunteers as a test pilot for a 
perilous job. In the meantime, his girl friend, 
through me odd pieces Of information she’s 
picked up, is trying to prove he was innocent 
of negligence and actually did sink a Ger 
man sul 

rhe tilm’s ending is conventionally happy, 
but not betore a tew more thrills and tears 
are provided. Patricia Plunkett, as the ordi 
nary girl in love with the upperclass officer, 
is extremely effective. Denison is a little too 
dashing at times, but he manages to convey 
the many emotions the role demands. <A large 
cast ot good British performers is also very 
helptul 

The tilm is based on the novel by the well- 
known Nevil Shute and was written by Talbot 
Jennings. Ken Annakin, who’s been doing Dis- 
ney’s live-action features, directed and Victor 
Skutezky produced 

Seen at the Normandie theatre in New York. 
Reviewer's Rating: Fair.—J. R 


Re te. M 419 Running time, && minutes 
Gener: cliassificatiot 
Rick Michael Denison 
Mor Patricia Plunkett 


} 


Maurice Denham, Joan Dowling, Kathleen Harrison 
tS. Matthews, Denis O' De: Marvaretta Scott, Se 
bastian Shaw, Nora Swinburne, David Tomlinson, 


Savage Frontier 
Republic—A Marshal Brings Law 


With his fists flying and his guns spouting 


justice, Allan Rocky Lane brings law and ordet 
to a small town in the West \ number of 


ern familiar faces, in the person of Eddy 
Waller, Bob Steele, Dorothy Patrick and Roy 
Barerott, help to keep the action rolling and 
provide tor a fairly interesting story. For the 
most part, the story is packed with cold-blooded 
killings and ambushes 

U.S. Marshal Lane is on the trail of three 
merciless killers as the film gets under way. 
The trail leads to a town where Eddy Waller, 
I | barber and sheriff, holds fort. A 


We 


gun battle in town brings to a head the long 
standing feud between influential citizen Roy 
Barerett and Bob Steele, a reformed bandit 


PRODUCT DIGEST SECTION, JUNE 6, 1953 


now on parole. Steele realizes that Barcroft, 
a former partner in crime, is secretly directing 
the notorious gang but fears that he will reveal 
his younger brother was at one time involved 
in a holdup. 

Steele finally decides to settle with Barcrott 
and straps on his guns once more. Lane averts 
a killing by placing Steele in jail for parol 
violation. A misinterpretation of Lane's inten 
tions by Steele’s brother, and sister, Dorothy 
Patrick, tied in with a nearly successtul attempt 
on the ex-convict’s life, nearly causes the killers 
to succeed in their mission. A final awakening 
by the respectable citizens of the town saves 
the day. 

Rocky and his supporting cast give compe 
tent performances. Waller provides the few 
touches of comic relief and Miss Patrick offers 
just enough of the presence of the feminine 
to please all and yet manages not to get in 
the way of the hard fighting. Harry Kelle 
directed and Rudy Ralston produced from a 
screenplay by Dwight Babcock and Gerald 
Geraghty. 

Seen at a New York projsction room, Ne 


wiwewer's Kating: Fair.—kR. H. P 

Release date, May ; Running time, 4 min 
utes PCA No. 160075 General audience classificatior 
Alla focky Lane Allan Rocky Lane 
Nugget Clark edd Waller 
Sam Bob Steel 


Dorothy Patrick, Roy Barcroft, Richard Avonde, B 
Phipps. Jimmy Hawkins, Lane Bradtord, John 
Kenneth MacDonald, Bill Henry, Gerry Flash, Black 


Jack 


Phantom from Space 
U A-Wilder—Science Fiction 


As an excursion into the science-fiction 
realms, “Phantom from Space” dramatizes the 
visit to this carth of a weird, elusive, phantom 
like man from another planet There is little 
distinction or imagination to the disheveled 
story but it does have lots of exploitable angles 

First evidence that something 1s wrong hap- 
pens when radio and television disturbances are 
reported. Then some murders break out, with 
reports about a man roaming about with an 
incredible helmet and no face 

The forces of the police and science swing 
into action and a melodramatic hunt goes on 
for the strange, invisible creature Luckily for 
the populace the “phantom” is separated from 
his helmet which is necessary for him to keep 
alive Phus in the climax the phantom just 
disintegrates before the eyes of the audience 
Noreen Nash adds some feminine allure as 
the woman whose husband is murdered by the 
unaccustomed visitor. Others in the relatively 
unknown cast who take part in the desperate 
search are Ted Cooper, Rudolph Anders and 
James Seay semi-documentary flavor is 
striven for throughout the film 

W. Lee Wilder produced and directed from 
the screenplay by Bill Raynor and Myles 
Wilder. 

Seen at the home office projection room, Re 
wmewer's Rating: Poor.—M. H 


Release date, May 15, 19 Running time 
munutes POA Ne Gene rene 
ficati 
Lt. Haze Ted ¢ 
Dr. Wyatt Kk ph A 
ea Nash, James Lande I) 


FOREIGN REVIEW 
CINDERELLA 


Times Film Corporation 
Italian with English Subtitles 


This is not a normal import, or for that 
matter a normal film, from any angle \ 
screen adaption of Gioacchino Rossini’s comic 
opera based on his adaptation ot the famous 
fairy tale—the film seems to be aimed at a 
strictly art theatre audience. This is in reality 
an opera that has been transferred to the 
screen. In this transter of medium, much of 
the charm and intimacy of the performamn 


has been lost and the comedy becomes a tritle 


hard to digest Phe major similarity between 
the plot ot the film and the taniasy is th 
virtuous triumph of Cinderella in the tinale. 

Fedora Barbieri, of the Metropolitan Opera 
Company, is heard as the dubbed-in voice ot 
Cinderella who is portrayed by Lori Randi 
Miss Barbieri is in tine voice but the basi 
selections she must work with are neither in 
spiring or interest provoking. On the credit 
side, it must be noted that a fine, if not one 
of the best, jobs has been done in the dubbing 
process. Miss Randi makes a handsome Cin 
derella and does her work in an admirabl 
manner 

Gino Del Signore, as the Prince, does a 
competent piece ot work, both vocally and visu- 
ally Iwo additional characters, the Prince's 
tootman and the wicked stepfather, find their 
way into the opera. The tootman, who poses 
as the prince to test the wicked sisters, pro 
vides a slight touch of the comic. The pompous 
stepfather is a little too pompous and tend 
to a bit too much ‘of face making to be either 
humorous or lively 


The musical background is provided by the 


orchestra and chorus of the Rome Opera Com 
pany, Oliviero de Fabritiis, musical director, 
seems to draw out the best of his performers 
\s a bit of music, “Cinderella” makes fairly 
entrancing listening, but as a screenplay it falls 
far short of expectations 

Reviewed at a projection room in New Yor! 
Reviewer's Rating: HH. P 


Release te, May Runnin time mir 
ite classification 

( ‘ \ Vito D 
l nt Pamantim, 1 
¢ i the R Compat t 


ra Barbieri and Fernanda Cadoni 


ADVANCE SYNOPSES 


THE GREAT SIOUX UPRISING 

(U-I) 

PRODUCER: Albert J. Cohen. DIREC 
TOR: Lloyd Bacon. PLAYERS: Jeff 
Chandler, Faith Domergue, Lyke Bettger 
Technicolor, 

ADVENTURI Jeff. Chandler, a Union 
captain released because ol wound i per 
suaded to stay in town when he discovers the 
ranchers are being duped and the Indian 
horses are stolen. After many raids, traps and 
escapes, handles EX pose the raiders, wins the 
girl and the promise of peace in the future fron 
the Indian 


AFFAIR WITH A STRANGER 
(RKO) 
PRODUCER: Robert Sparks. DIREC- 
TOR: Roy Rowland. PLAYERS: Victor 
Mature, Jean Simmons, Monica Lewis. 
DRAMA, Jean Simmons, a model, meet 
and marries Victor Mature, playwright \iter 
everal minor quarrels hie go moothly until 
Mature gambles away most of the money le 
got for a play and Jean loses her baby With 


money rolling in from another smash hit, hi 
vite remains grict-stricken until they adopt a 
young bev is the cure Jean needed 
Divorce rumors are ripe when Mature, out of 
town tor the opening of his play, is seen with 


With the arrival of his wife 
and their son, comes me appine 


le idiny lad 


SHOOT FIRST 
(United Artists) 
PRODUCER: Raymond Stross 
TOR: Robert Parrish. 
McCrea, Evelyn Keyes. 


DIREC. 
PLAYERS: Joel 


MELODRAMA Believing himselt to be a 
murderer, Joel MeCrea agrees to assist. the 
secret Service im tracking down an espionage 
MeCrea 1 under uspicion Wit tiie lice 
and the secret service chasing hin ¢ trails a 
uspect to London where the leader of the 
rang as discovered and MeCrea thereupon j 
erated 


vol 


Release dates and running time are furnished as soon as avail- 
able. Advance dates are tentative and subject to change. Run- 
sing times are the official times supplied by the distributor. 

All page numbers on this chart refer to pages in the PRODUCT 
DIGEST SECTION of MOTION PICTURE HERALD. A 

Short Subjects Chart with Synopses Index can be found on 
pages 1854-1855, issue of May 30, 1953. 

Feature Product by Company starts on Page 1813, issue of 


April 25, 1953. 


TITLE—Production Number—-Company 


A 
ABBOTT & Costello Go to Mars (316) Univ. 
Abbott & Costello Meet Captain Kidd 


(208) (color) WB 
Above and Beyond (313)* MGM 
Affair in Trinidad*® (501) Col. 
Affairs of Dobie Gillis, The MGM 
Against All Flags (color) (305)* Univ. 
Ali Baba Nights (5215) Lippert 
All Ashore (color) (534) Col. 
Amazing Monsieur Fabre, The (Fr.) 

(Eng. Dial.) Noel Meadow 
Ambush at Tomahawk Gap (color) Col. 
Androcles and the Lion (368) RKO 
Angel Face (312) RKO 
Angel Street (Brit.) Commercial 
Anna (Ital.) (Eng. Dial.) 1.F.E. 
Apache War Smoke (305) MGM 
April in Paris (color) (209)* WB 
Arctic Flight (5210) Mono. 
Army Bound (5216) Mono. 
Assassin, The (Brit.) UA 
Assignment—Paris (507) Col. 

B 

BABES in Bagdad (color) UA 
Bachelor and the Bobby-Soxer (385) RKO 
Bachelor in Paris (5213) Lippert 
Bachelor Mother (386) RKO 
Bad and the Beautiful (315)* MGM 
Bad Blonde (5211) Lippert 
Bandit of Sherwood Forest, The Col. 
Bandits of Corsica, The VA 
Battle Circus (321) MGM 
Battle Zone (5301) AA 
Beast from 20,000 Fathoms, The (221) WB 
Because of You (302) Univ. 
Because You're Mine (color) (304) MGM 
Bellissima (Ital.) 1.F.E 
Berliner, The (Ger.) Burstyn 
Beware My Lovely (302) RKO 
Big Break, The Madison 
Big Frame, The (319) RKO 
Black Castle, The (304) Univ 
Blackbeard, the Pirate {color) (307) RKO 
Blazing Forest, The (color) (5207) Para 
Blood on the Moon (388) RKO 
Bloodhounds of Broadway (C) 

(236) 20th-Fox 
Blue Canadian Rockies (4782) Col 
Blue Gardenia, The (215) WB 
Bonzo Goes to College (232) Univ 
Botany Bay (color) Para. 
Bowery Knights (5319) AA 
Breaking the Sound Barrier (Brit.) UA 
Bright Road (form. See How They 

Run) (326) MGM 
Bwana Devil (color) (3D) UA 
By the Light of the Silvery Moon 

(color) (219) WB 

Cc 
CALL Me Madam (color) (311)* 20th-Fox 
Call of the Wild (350) 20th-Fox 
Canyon Ambush (5244) Mono. 
Captain Kidd (5210) Lippert 
Captive Woman (306) RKO 
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THE RELEASE CHART 


Index to Reviews and Advance Synopses, 


For exploitation see Managers’ Round Table section. 

*Following a title indicates a Box Office Champion. 

Picture ratings under National Groups are estimates by 
leading women's organizations and national review committees; 
Adults (over 18 years), Y—Youth (ages 12 to 18), C—Chil- 
dren (ages 8 to 12). Legion of Decency Ratings: (A-1), Unobjec- 
tionable; A-2, —— for Adults; B, Objectionable in 
part; C, Condemne 


with Ratings 


(S) before a page number indicates advance syncpsis. 


Release 
Stars Date 

Abbott & Costello Apr.,'53 
Abbott & Costello-Charles Laughton Dec. 27,'52 
Robert Taylor-Eleanor Parker Jan.,'53 
Rita Hayworth-Glenn Ford Sept.,'52 
Debbie Reynolds-Bobby Van June 19,53 
Errol Flynn-Maureen O'Hara Dec.,'52 
Anna May Wong (reissue) May 22,'53 
Mickey Rooney-Dick Haymes Mar.,'53 
Pierre Fresnay Aug. 20,'52 
John Hodiak-John Derek May, 53 
Jean Simmons-Victor Mature Jan. 9,'53 
Robert Mitchum-Jean Simmons Feb. 11,'53 
Anton Walbrook-Diana Wynyard Nov. 10,'52 
Silvano Mangano-Vittorio Gassman Oct. 12,'52 
Gilbert Roland-Glenda Farrell Oct.,'52 
Ray Bolger-Doris Day Jan. 3,'53 
Wayne Morris-Alan Hale, Jr. Oct. 19,'52 
Stanley Clements Oct. 5,'52 
Richard Todd-Eva Bartok Apr. 22,'53 
Dana Andrews-Marta Toren Oct.,'52 
Paulette Goddard-John Boles Dec. 7,'52 
Cary Grant-Myrna Loy (reissue) Dec. 5,'52 
Dennis Price-Anne Vernon Apr. 17,'53 
Ginger Rogers-David Niven (reissue) Dec. 5,'52 
Lana Turner-Kirk Douglas Jan.,'53 
Barbara Payton-Tony Wright Apr. 10,'53 
Cornel Wilde-Anita Louise (reissue) Mar.,'53 
Richard Greene-Paula Raymond Feb., 27,'53 
Humphrey Bogart-June Allyson Mar.,'53 
John Hodiak-Linda Christian Oct. 26,'52 
Paul Christian-Paula Raymond June 13,'53 
Loretta Young-Jeff Chandler Nov.,'52 
Mario Lanza-Doretta Morrow Oct.,'52 
Anna Magnani-A. Blasetti Mar.,'53 
Gert Frobe-Aribert Wascher Oct.,'52 
Ida Lupino-Robert Ryan Sept.,'52 
James Lipton-Gaby Rodgers Mar.,'53 
Mark Stevens-Jean Kent May, 53 
Stephen McNally-Richard Greene Dec.,'52 
Linda Darnell-Robert Newton Dec. 25,'52 
John Payne-Susan Morrow Dec.,'52 
R. Mitchum-R. Preston (reissue) Mar. 27,'53 
Mitzi Gaynor-Scott Brady Nov.,'52 
Gene Autry-Pat Buttram Nov.,'52 
Anne Baxter-Richard Conte Mar. 28,'53 
Edmund Gwenn-Maureen O'Sullivan Sept.,'52 
Alan Ladd-James Mason Not Set 
Bowery Boys May 24,'53 
Ann Todd_-Ralph Richardson Dec. 21,'52 
Robert Horton-Dorothy Dandridge Apr.,'53 
Barbara Britton-Robert Stack Mar. 13,'53 
Doris Day-Gordon MacRae May 2,'53 
Ethel Merman-Donald O'Connor Apr.,'53 
Clark Gable-Loretta Young (reissue) Mar.,'53 
Johnny Mack Brown Oct. 12,52 
Randolph Scott-C. Laughton (reissue) Dec. 12,'52 
Margaret Field-Robert Clarke Oct.,’52 


REVIEWED — 
Running (S) == synopsis 
Time Issue Pege 
77m Mar. 21 1766 
70m Nov. 29 1622 
122m Nov. 22 1613 
98m Aug. 2 1470 
74m June 6 1862 
83m Nov. 29 1621 
76m 
80m Feb. 14 1717 
90m Aug. 30 1511 
73m May 9? 1829 
98m Nov. 22 1614 
90m Dec. 6 1629 
80m Nov. 15 1607 
Ii tm Aug. 9 1477 
67m Sept. 20 1533 
Nov. 15 1605 
78m Aug. 2 1470 
July 12 (S)1443 
90m May 2 1822 
85m Sept. 13 1525 
79m Dec. 20 1646 
95m June 7,'47 
83m 
82m July 
118m Nov. 22 1613 
80m May 16 1838 
87m Feb. 23,1946 
8im Mar. 14 1758 
90m Jan. 31 1701 
82m Oct. 18 1565 
80m 
95m Oct. II 1558 
103m Sept. 6 1517 
108m Feb. 14 1717 
80m Nov. | 1590 
77m Aug. 2 1470 
75m Apr. 4 1783 
67m Apr. 4 1783 
8Im Oct. 25 1582 
99m Dec. 45 1629 
90m Sept. 27 1541 
88m  Nov.13,'48 
90m Nov. 1! 1589 
58m Nov. 22 1614 
90m Mar. 14 1758 
80m Aug. 30 1509 
Feb. 7 (S)I7II 
May 16 (S)1839 
115m Nov. 15 1605 
69m Aor. II 1799 
79m Dec. 13 1637 
102m Mar. 28 1773 
[14m Mar. 7 1749 
Bim May 4,'1935 
53m Aug. 30 (S)ISII 
89m Aur. 4,°45 
45m Oct 4 1559 


Nat'l 
Groups 


AY 
AY 


AYC 


Herald 
L.of D. Review 
B Good 
A-| Good 
Very.Good 
B Fair 
Very Good 
Very Good 
B Very Good 
A-| Very Good 
B Very Good 
B Very Good 
B Very Good 
Fair 
B Good 
Good 
B Excellent 
A-| Good 
A-1 
Good 
A-! Good 
A-2 Fair 
Excellent 
8 Excellent 
Fair 
Good 
A-2 Good 
B Very Good 
Very Good 
A-2. Good 
Excellent 
Very Good 
Fair 
Good 
A-2 Fair 
A-2 Fair 
Good 
B Good 
A-| Very Good 
Good 
B Very Good 
A-| Good 
B Good 
A-| Very Good 
Excellent 
A-| Good 
A-2 
A-| Very Good 
A-| Excellent 
Average 
B Fair 
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AY 
AY 
A 
AY 
AY 
4 AY 
: AY 
A 
AY 
AY 
A 
A 
é 
AY 
AY 
AY 
AY 
ay 
AY 
AY 
AY 
AY 
\ A 
AY 
AY 
A Y 
AY 
i AY 
AY 


TITLE—Production Number—Company 


Castle in the Air (Brit.) Stratford 
Cattle Town (207) WB 


Cinderella (Ital.) Times 
City Beneath the Sea (308) (C) Univ. 
City Is Dark, The WB 
Cleopatra (5208) Para. 
Clown, The (316) MGM 
Code Two MGM 
Column South (color) (320) Univ 
Come Back, Little Sheba (5213)* Para. 
Confidentially Connie (322) MGM 


Count of St. Elmo, The 
(Ital.) 
Count the Hours (316) 


Cosmopolitan 


Cow Country (5310) AA 
Crash of Silence (form. Story of 

Mandy) (Brit.) (383) U-I 
Crimson Pirate (color) (202)* WB 
Cry of the Hunted GM 
Cupboard Was Bare, The (Fr.) Hakim 
Curtain Up (Brit.) Meadow 
DANGEROUS When Wet (color) MGM 
Desert Legion (C) (315) Univ. 
Desert Rats, The (319) 20th-Fox 
Desert Song, The (color) (220) WB 
Desperadoes Outpost (5174) Rep. 
Desperate Search, The (314) MGM 
Destination Gobi (color) (313) 20th-Fox 
Devil Makes Three, The (302) MGM 


Doomed (Ital.) 1.F.E 


Double Confession (Brit.) Stratford 
Down Amona the Sheltering Palms 
(C) (317) 20th-Fox 
Dream Wife MGM 
E 
EIGHT Iron Men (515) Col. 


MGM 


Everything | Have Is Yours (C) (306) 


FACE to Face (309 RKO 


) 
Fair Wind to Java (color) (5207) 


Rep. 
Fanfan the Tulip (Fr.) Lopert 
Fangs of the Arctic (5222) AA 
Fargo (5226) Mono. 
Farmer Takes a Wife (color) (307) 20th-Fox 
Fast Company MGM 
Father's Dilemma (Ital.) Davis 
Fear and Desire Burstyn 
Feudin' Fools (5213) Mono. 
Five Angles on Murder (Brit.) 

(form. Woman in Question) Col. 
5000 Fingers of Dr. T, The (C) Col. 
Flat Top (color) (5201) AA 
Flowers of St. Francis (Ital.) Burstyn 
Forbidden Games (Fr.) Times 
Forever Female Para. 
Fort Apache (387) RKO 
Fort Ti (color) (3D) Col. 
Fort Vengeance (color) (5303) AA 
49th Man, The Col 
Four Poster, The (519) Col. 
Four Sided Triangle, The (Brit.) Astor 
Francis Covers the Big Town (324) Univ. 

Cc 
GAMBLER and the Lady (5204) Lippert 
Gentleman's Agreement (352) 20th-Fox 
Ghost of Crossbone Canyon AA 
Ghost Ship (Brit.) (5228) Lippert 
Girl Next Door, The (C) (320) 20th-Fox 
Girl Who Had Everything MGM 
Girls in the Night (311) Univ. 


Girls of Pleasure Island (5215) (color) Para. 
Glass Wall, The Col. 


Glory at Sea (Brit.) Souvaine 
Glory Brigade, The 20th-Fox 
Golden Arrow, The UA 
Golden Hawk, The (color) (508) Col. 
Goldtown Ghost Riders Col. 


Great White Hunter (form. Macomber 


Affair) (5209) Lippert 
Greatest Show on Earth (C)* (5129) — Para. 
Guerrilla Girl UA 
Guest Wife UA 
Gunfighter, The (348) 20th-Fox 
Gunsmoke (color) (312) Univ. 

H 
HANGMAN'S Knot (color) (512) Col. 


Hans Christian Andersen (color) (351)* RKO 
Happy Time, The (506) Col. 
Hell Is Sold Out (Brit.) 


Realart 


PRODUCT DIGEST SECTION, JUNE 6, 1953 


Release 
Date 


David Tomlinson-Margaret Rutherford Dec. 26,'52 


Stars 


Dennis Morgan-Philip Carey Dec. 6,'52 
Lori Randi-Gino Del Signore May 14,'53 
Robert Ryan-Mala Powers Mar.,'53 
Sterling Hayden-Gene Nelson June 6,'53 


Claudette Colbert-H. Wilcoxon (reissue) Dec.,'52 
Red Skelton-Jane Greer Jan. 6,'53 


Ralph Meeker-Sally Forrest Apr.,'53 
Audie Murphy-Joan Evans June,'53 
Burt Lancaster-Shirley Booth Feb.,'53 
Janet Leigh-Van Johnson Mar.,'53 
Nelly Corradi-Massimo Serato Mar. 13,'53 
Teresa Wright-MacDonald Carey Apr. |,'53 
Edmond O'Brien-Helen Westcott Apr. 26,'53 
Phyliss Calvert-Jack Hawkins Mar.,'53 
Burt Lancaster-Eva Bartok Sept. 27,52 
Vittorio Gassman-Polly Bergen May,'53 
Fernandel-Berthe Bovy Nov.,'52 
Robert Morley-Margaret Rutherford Feb.'53 
Esther Williams-Fernando Lamas July 3,°53 
Alan Ladd-Arlene Dahl Apr.,'53 
Robert Newton-James Mason May, 53 
Kathryn Grayson-Gordon MacRae May 30,'53 
Allan Rocky Lane Oct. 8,'52 
Howard Keel-Jane Greer Jan.,'53 
Richard Widmark-Don Taylor Mar.,'53 
Gene Kelly-Pier Angeli Sept.,'52 
Franca Marzi-Otello Toso Apr.,'53 
Derek Farr-Peter Lorre May 2,'53 
Mitzi Gaynor-David Wayne Mar.,'53 
Cary Grant-Deborah Kerr Aug.,'53 
Bonar Colleano-Arthur Franz Dec.,'52 
Marge and Gower Champion Oct.,'52 


James Mason-Robert Preston Nov. 14,'52 
Fred MacMurray-Vera Ralston Apr. 28,'53 
Gerard Philipe-Gina Lollobrigida May,'53 
Kirby Grant Jan. 18,'53 
Bill Elliott-Phyllis Coates Sept. 7,'52 
Betty Grable-Dale Robertson July,'53 
Howard Keel-Nina Foch May,'53 
Aldo Fabrizi-Gaby Morley Sept.,'52 
Frank Silvera-Kenneth Harp Apr.,'53 
Leo Gorcey-Huntz Hall Sept. 21,'52 
Jean Kent-Dirk Bogarde Mar.,'53 
Peter Lind Hayes-Mary Healy Not Set 
Sterling Hayden-Richard Carlson Nov. 30,'52 
Aldo Fabrizi Oct. 6,'52 
Brigitte Fossey-Georges Poujouly Dec.,'52 
G. Rogers-W. Holden-P. Douglas Aug.,'53 
John Wayne-Henry Fonda (reissue) Mar. 27,'53 
George Montgomery-Joan Vohs May, 53 
James Craig-Rita Moreno Mar. 29,'53 
John Ireland-Richard Denning June,'53 
Rex Harrison-Lilli Palmer Jan.,'53 
Barbara Payton-James Hayter June,'53 
Donald O'Connor-Yvette Dugay July,'53 
Dane Clark-Naomi Chance Dec. 26,'52 


Gregory Peck-Dorothy McGuire (reissue) May,'53 


Guy Madison-Andy Devine Mar.,'53 
Hazel Court-Dermot Walsh June 12,'53 
June Haver-Dan Dailey June,'53 
Elizabeth Taylor-Fernando Lamas Mar.,'53 
Joyce Holden Glenda Farrell Feb.,'53 
Don Taylor-Leo Genn Apr., 53 
Gloria Grahame-Vittorio Gassman Apr.,'53 
Trevor Howard-Sonny Tufts Mar. 10,'53 
Victor Mature July,'53 


Burgess Meredith-Jean Pierre Aumont Mar. 20,'53 
Sterling Hayden-Rhonda Fleming Oct.,'52 
Gene Autry-Gail Davis May,'53 


Gregory Peck-Joan Bennett 
All-Star Cast May,'53 
Helmut Dantine Jan. 23,'53 
Claudette Colbert-D. Ameche (reissue) Sept. 5,'52 
Gregory Jean Parker (reissue) Jan.,'53 


(reissue) Dec. 12,'52 


Audie Murphy-Susan Cabot Mar.,'53 
Randolph Scott-Donna Reed Nov.,'52 
Danny Kaye-Farley Granger Dec. 19,52 
Charles Boyer-Louis Jourdan Dec.,'52 
Richard Attenborough-Mai Zetterling Jan.,'53 


— REVIEWED — 
Running (S) = synopsss 
Time Issue Page 
92m Jan. 10 1677 
Tim Nov. 22 1614 
96m June 6 1863 
87m Feb. 7 1709 
May 9 (S)183! 
Aug. 25,'34 
92m Dec. 27 1662 
69m Mar. 14 1759 
84m May 16 1839 
99m Nov. 29 1621 
7im Jan. 17 1686 
98m Mar. 21 1766 
74m Feb. 28 1742 
82m May 2 1822 
93m Feb. 21 1773 
104m Aug. 30 1509 
80m Mar. 14 1758 
82m Nov. 15 1607 
82m Feb. 7 1710 
95m May 23 1845 
86m Mar. 14 1758 
88m May 16 1837 
110m Apr. 25 1805 
54m Oct. II 1559 
Tim Nov. 29 1622 
89m Feb. 28 1742 
96m Aug. 16 1485 
94m Apr. II 1790 
86m May 16 1839 
87m Apr. 4 1782 
10im Mar. 14 1758 
80m Oct. 25 1581 
92m Sept. 27 1541 


92m 
92m 
96m 
63m 
69m 
8im 
68m 
88m 
68m 
63m 


88m 


85m 
85m 
89m 
93m 
128m 
73m 
75m 
73m 
103m 
86m 


7im 
118m 
56m 


92m 
69m 
83m 
95m 
80m 
88m 
82m 


83m 
57m 


89m 
153m 
8im 
90m 
84m 
79m 


8Im 
112m 
94m 
75m 


Nov. 
May 
May 


Sept. 
Apr. 
Apr. 
Oct. 
Apr. 
July 


Feb. 23,’ 


Jan. 
Nov. 
Oct. 
Dec. 


June 


Mar. 13,’ 


May 
Apr. 
May 
Oct. 
May 


Mar. 22, 


Dec. 


Nov 15," 


Apr. 


May 
Mar. 
Jan. 

Feb. 

Mar. 
Mar. 
May 


Sept. 
May 


Feb. |,’ 
Jan. 5,' 


May 


July 28," 
Apr. 29, 


Feb. 


Nov. 


Nov. 
Aug. 
Apr. 


1606 
1821 
1847 


1526 
1805 
1799 
1550 
1782 
(S)1434 


1246 
(S)1679 
1614 
1559 
1647 
1861 


1837 
1789 
1838 
1558 
1853 
(S)1291 


1646 
1783 


1839 
1750 
1686 
1742 
1750 
1766 
1838 


1525 
1846 


1177 
1823 


1710 


1589 
1621 
1485 
1783 


Nat; 
Groups 


AYC 


AY 
AYC 


AY 
AY 


AY 


AY 
AY 


RATINGS———— 
L. of D. 


A-| 


>> 


Herald 
Review 


Good 
Good 

Fair 

Very Good 


Very Good 
Good 
Average 
Excellent 
Good 


Average 
Good 


Good 


Very Good 
Very Good 
Very Good 
Good 


Excellent 


Excellent 
Good 

Very Good 
Good 
Good 
Good 
Good 

Very Good 
Average 
Fair 


Fair 
Very Good 


Very Good 


Excellent 


Excellent 
Very Good 
Ver y Good 


Good 
Very Good 
Good 
Very Good 
Very Good 


G ood 


Very Good 
Fair 


Excellent 
Excellent 
Excellent 
Good 
Very Good 
Good 
Excellent 
Fair 
Average 
Excellent 
Fair 

Fair 
Good 
Good 
Good 
Good 
Good 
Good 


Very Good 
Good 


Good 

Superior 
Average 
Excellent 
Very Good 
Very Good 


Very Good 
Excellent 
Excellent 


Fair 
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— 
AY B 
ay 
A B 
AY 
| RKO A A-2 || 
A2 
AYC A.2 : 
AYC 
A-2 
AY 
AY 
AY 
AYC 
AYC A-| 
AY A-2 3 
F 
15 | 
2 1 
23 
13 
25 
18 |_| 
4 
4 
5 
10 
22 
20 | 
6 
16 
A-! 
16 
A A-2 
30 
5 2 A-| 
47 
4 
16 
7 A A-2 a 
17 AY B i 
7 AY A2 
21 re 
16 
23 AYC A-| 
52 || AYC B 
A-2 
50 
mm mm AYC B 
AY A.2 
16 AY A-2 
4 


TITLE—Production Number—Company 


Heligate (5113) Lippert 
Hiawatha (color) (5202) AA 
High Noon® UA 
Hitch-Hiker, The (314) RKO 
Hoasters, The (319) MGM 
Homestesders, The (5323) AA 
Horizons West (235) (color) Univ. 
Houdini (color) (5223) Para 
Hour of 13, The (309) MGM 
House ef Wax (3D) (color) (218) wB 
Hurricane Smith (color) (5204) Para. 
| BELIEVE In You (Brit.) Univ. 
| Confess (213) WB 
| Don't Care Girl, The (C) (302) 20th-Fox 
| Love Melvin (color) (323) MGM 
I'll Get You (5206) Lippert 


Importance of Being Earnest (C) (381) 
( Brit.) U4 


Invaders from Mars (314) (color) 20th-Fox 
Invasion U.S.A. (513) Col. 
lron Mistress, The (C) (206)* WB 
Iron Mountain Trail Rep. 
it Came from Outer Space (3D) 

(322) Univ. 
it Grows on Trees (303) Univ. 
1t Happens Every Thursday (319) Univ. 

MGM 


Ivanhoe (color) (307)* 


JACK McCall, Desperado (color) Col. 
Jalopy (5318) AA 
Jamaica Run (color) (5220) Para. 
Jazz Singer, The (color) (212) WB 
Jeopardy (317)* MGM 
Johnny the Giant Killer (color) 

(5205) Lippert 
Juggler, The Col. 
Julius Caesar MGM 
Jungle Girl (5208) AA 
Just for You (color) (5201)* Para. 
Justice Is Done (Fr.) Burstyn 

K 
KANSAS City Confidential UA 
Kansas Pacific (5302) (color) AA 

L 
LADIES of the Chorus (514) Col. 
Lady Wants Mink (color) (5205) Rep. 
Landfall (Brit.) Stratford 
Last of the Comanches (C) (511) Col. 
Law and Order (318) (color) Univ. 
Lawless Breed (color) (306) Univ. 
Leonardo Da Vinci (color) Pictura 
Let's Do It Again (color) Col. 
Lili (color) MGM 
Limelight UA 


Little World of Don Camillo (ltal.-Fr.) 


Lone Hand (color) (317) Univ. 

Lusty Men, The (304) RKO 

Luxury Girls UA 
M 

MA AND PA Kettle on Vacation (314) Univ. 


Magic Box, The (Brit.) (C) Mayer-Kingsley 
Magnetic Monster, The UA 
Mahatma Gandhi—Twentieth Century 


Prophet UA 
Man Behind the Gun (C) (211) wB 
Man in the Dark (3D) Col. 
Man on a Tightrope (315) 20th-Fox 
Man with the Grey Glove (Ital.} IFE 
Marika (German) (color) Brill 
Marksman, The (5333) AA 
Marshal of Cedar Rock (5241) Rep. 
Maverick, The (5322) AA 
Meet Me at the Fair (C) (307) Univ 
Member of the Wedding (521) Col. 
Merry Widow, The (color)* (301) MGM 
Million Dollar Mermaid (C) (312)* MGM 
Miracle of Fatima (color) (203)* WB 
Mississippi Gambler (color) (310)* Univ 
Mr. Walkie Talkie (5203) Lippert 
Monkey Business (230) 20th-Fex 
Monsoon (color) UA 
Montana Belle (color) (308) RKO 
Moulin Rouge (C)* UA 


Murder Will Out (Brit.) Kramer-Hyams 


My Cousin Rachel (301)* 20th-Fox 
My Darling Clementine (351) 20th-Fox 
My Man and |! {303} MGM 
My Pal Gus (233) 20th-Fox 
My Wife's Best Friend (231) 20th-For 


1866 


Stars 


Sterling Hayden-Joan Leslie 
Vincent Edwards-Yvette Dugay 
Gary Cooper-Grace Kelly 
Edmond O'Brien-Frank Lovejey 
Guest Narrators 

Bill Elliott 

Robert Ryan-Julia Adams 
Tony Curtis-Janet Leigh 

Peter Lawford-Dawn Addams 
Vincent Price-Phyllis Kirk 
Yvonne De Carlo-John Ireland 


Celia Johnson-Cecil Parker 
Montgomery Clift-Anne Baxter 
Mitzi Gaynor-David Wayne 


Donald O'Connor-Debbie Reynolds 


George Raft-Sally Gray 


Michael Redgrave-Joan Greenwood 


Helene Carter-Arthur Franz 
Gerald Mohr-Peggie Castle 
Alan Ladd-Virginia Mayo 
Rex Allen-Nan Leslie 


Richard Carlson-Barbara Rush 
Irene Dunne-Dean Jagger 

Loretta Young-John Forsythe 
Robert Taylor-Elizabeth Taylor 


George Montgomery-Angela Stevens 


Bowery Boys 

Ray Milland-Arlene Dahl 

Danny Thomas-Peggy Lee 
Barbara Stanwyck-Barry Sullivan 


Animated Cartoon 
Kirk Douglas-Milly Vitale 


Brando, Calhern, Garson, Kerr, Mason 


Johnny Sheffield 
Bing Crosby-Jane Wyman 
Claude Nollier-Michel Auclair 


John Payne-Coleen Gray 
Sterling Hayden-Eve Miller 


Release 
Date 


Sept. 5,'52 
Dec. 28,'52 
July 30,52 
Mar. 20,'53 
Jan. 30,'53 
Mar. 22,'53 
Oct.,'52 
July,"53 
Nov.,'52 
Apr. 25,'53 
Oct.,'52 


Apr.,'53 
Feb. 28,'53 
Jan.,'53 
Mar.,'53 
Jan. 16,53 


Dec. 22,'52 
May,'53 
Dec.,'52 

Nov. 22,52 

May 8,'53 


June,'53 
Nov.,'52 
May,'53 
Feb. 20,'53 


Apr.,'53 
Feb. 15,'53 
June,'53 
Feb. 14,'53 
Feb.,'53 


June 5,'53 
June,'53 
Spec. 
Dec. 7,'52 
Sept.,'52 
Mar.,'53 


Jan. 16,53 
Feb. 22,'53 


Marilyn Monroe-Adele Jergens (reissue) Nov.,'52 


Ruth Hussey-Dennis O'Keefe 


Michael Denison-Patricia Plunkett 
Broderick Crawford-Barbara Hale 


Ronald Reagan-Dorothy Malone 
Rock Hudson-Julia Adams 
Documentary 

Jane Wyman-Ray Milland 
Leslie Caron-Mel Ferrer 
Charles Chaplin-Claire Bloom 
Fernandel-Gino Cervi 

Joel McCrea-Barbara Hale 
Susan Hayward-Robert Mitchum 
Susan Stephen 


Marjorie Main-Percy Kilbride 
Robert Donat 
Richard Carlson-Jean Byron 


Quentin Reynolds (Narrator) 
Randolph Scott-Patrice Wymore 
Edmond O'Brien-Audrey Totter 
Fredric March-Terry Moore 
Annette Bach-Mario Del Monaco 
Fred Liewehr-Harry Fuss 
Wayne Morris 

Allan Rocky Lane 

Bill Elliott 

Dan Dailey-Diana Lynn 

Ethel Waters-Julie Harris 

Lana Turner-Fernando Lamas 
Esther Williams-Victor Mature 
Gilbert Roland-Angela Clark 
Tyrone Power-Piper Laurie 

Joe Sawyer-William Tracy 

Cary Grant-Marilyn Monroe 
Ursula Thiess-Diana Douglas 
Jane Russell-George Brent 

Jose Ferrer-Collette Marchand 


Valerie Hobson-Edward Underdown 
Olivia de Havilland-Richard Burton 
(reissue) Mar.,’53 


Henry Fonda-Linda Darnell 
Shelley Winters-Wendell Corey 
Richard Widmark-Joanne Dru 
Anne Baxter-Macdonald Carey 


Mar. 
May 9,'53 
Feb.,'53 
May,'53 
Jan.,'53 
Jan. 


Spec. 

Feb. 6,53 
Jan.,'53 
May,'53 
Oct.,'52 
Jan. 30,'53 


Apr.,'53 
Sept. 24,'52 
Feb. 18,'53 


Apr. 28,'53 
Jan. 31,'53 
Apr.,'53 
May,'53 
Jan.,'53 
Feb.,'53 
Apr. 12,53 
Feb. 1,'53 
Dec. 14,'52 
Jan.,'53 
Mar.,'53 
Sept.,'52 
Dec.,'52 
Oct. 11,'52 
Feb.,'53 
Nov. 28,52 
Sept.,'52 
Dec. 14,'52 
Nov.,'52 
Mar.,'53 
Apr.’53 
Jan.,'53 


Sept.,'52 
Dec.,'52 
Oct.,'52 


-~ REVIEWS — 


Running (S) =synopsis 
Time Issue Page 
87m Aug. 23 1502 
80m Dec. 20 1645 
85m May 3 1349 
7im Jan. 17 1686 
36m 
62m Apr. II 1790 
8im Sept. 20 1534 

106m May 23 1845 
80m Oct. 4 1549 
88m Apr. 18 1798 
90m Sept. 13 1525 
91m May 2 1822 
95m Feb. 7 1709 
78m Dec. 27 1662 
77m Feb. 7 1710 
79m Feb. 7 1710 
95m Nec. 27 1661 
78m Apr. 11 1790 
74m Dec. 6 1630 

110m Oct. 18 1565 
54m June 6 1862 
82m May 23 1845 
84m Nov. | 1589 
80m Apr. 18 1798 

106m June 2! 1417 
76m Mar. 21 1765 
62m Apr. 18 1798 
92m Apr. II 1789 
107m Jan. 10 1677 
69m Jan. 24 1693 
86m May 2 1821 

121m June 6 1861 
70m 

104m Aug. 2 1469 
95m Mar. 14 1759 
98m Nov. 15 1606 
73m Apr. 4 1782 
Oct. 23,'48 
92m Mar. 28 1773 
88m June 6 1863 
85m Jan. 3 1669 
80m Apr. 4 1781 
83m Dec. 6 1629 
70m Nov. 29 1622 
Mar. 14 1757 

143m Oct. II 1557 

103m Jan. 24 1694 
80m Mar. 28 1773 

Sept. 27 1542 
96m Mar. 7 1751 
75m Mar. 7 1749 
93m Sept. 20 1534 
76m Feb. 14 1717 
8Im May 2 1822 
82m Dec. 27 1662 
70m Apr. || 1789 

105m Apr. 4 1781 

102m Jan. 10 1678 
78m Feb. 28 1743 

Apr. (S)1791 
54m Feb. 28 1742 
Tim Jan. 3 1669 
87m Dec. 13 1637 
Dec. 20 1645 

103m July 12 1441 

115m Nov. 8 1597 

102m Aug. 23 1501 
98m Jan. 10 1677 
65m Dec. 6 1630 
97m Sept. 6 1517 
79m Feb. 7 711 
Bim Nov. | 1589 

118m Dec. 27 1661 
83m Apr. 1790 
98m Dec. 27 1662 
97m Oct. 12,'46 
99m Aug. 23 1502 
83m Nov. 15 1606 
87m Oct. 11 1558 


Nat'l Herald 
Groups L.ofD. Review 
8 Very Good 
AYC A-| Excellent 
AY A-2 Very Good 
AY Good 
Fair 
A-2 Good 
Very Good 
AY A-2 Good 
A-2 Excellent 
AY B Good 
AY Good 
A A-2 Excellent 
AY B Very Good 
AYC A-| Very Good 
Good 
AY A-2 Excellent 
AY Good 
AY 8 Average 
AY B Very Good 
Good 
Very Good 
AYC A-| Excellent 
A-2 Very Good 
AYC A-| Excellent 
AY Very Good 
A-| Fair 
A-2 Very Good 
AY A-| Very Good 
AY B Good 
AY Good 
Superior 
B 
AYC A-2 Excellent 
Very Good 
A B Fair 
A-| Very Good 
Fair 
AYC A-| Very Good 
Fair 
AYC A-| Good 
A-2 Very Good 
AY A-2 Very Good 
Very Good 
AYC A-2 Excellent 
AY B Excellent 
A-2 Very Good 
AYC A-| Very Good 
AY A-2 Good 
A B Fair 
AYC A-| Good 
A-| Good 
AY A-| Very Good 
Good 
AY B Good 
AY A-2 Very Good 
AY A-2 Excellent 
B Good 
Fair 
AYC A-| Very Good 
Average 
AYC A-! Very Good 
A Good 
AYC A-2 Excellent 
AYC A-!| Good 
AY A-| Superior 
AY B Very Good 
Average 
AY B Excellent 
B Fair 
AY B Good 
AY B Excellent 
Good 
AY A-2 Very Good 
Excellent 
AY A-2 Very Good 
AY B Very Good 
B Good 
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TITLE—-Production Number—Company 


NAKED Spur, The (color) (318)* MGM 
idaughty Martine {Fr.) Globe 
Never Let Me Go (327) MGM 
Never Wave at a Wac (371!) RKO 
Niagara (color) (306)* 20th-Fox 
Night Without Sleep (235) 20th-Fox 
No Holds Barred (5214) AA 
No Time for Flowers (313) RKO 
OF Love and Bandits (Ital.) 1.F.E. 
Off Limits (5216)* Para. 
Old Overland Trail (5146) Rep. 
On Top of Old Smoky (5782) Col. 
One Girl's Confession (528) Col. 
Operation Secret (205) wes 
Outpost in Malaya (Brit.) UA 
P 
PAOLO & Francesca (Ital.) 
Pathfinder, The (color) (516) Col. 
Penny Princess (Brit.) (color) (382) Univ. 
Perilous Journey, A (5206) Rep. 
Perils of the Jungle (5214) Lippert 
Peter Pan (color) (392)* RKO 


Phantom from Space UA 
Pickup on South Street (322) 20th-Fox 


Plymouth Adventure (color) (310)* MGM 
Pony Express (color) (5217) Para 
Pony Soldier (C) (237) 20th-Fox 
Port Sinister (317) RKO 
Powder River (321) 20th-Fox 
President's Lady, The (312) 20th-Fox 


Prince of Pirates (color) (524) Col. 


Prisoner of Zenda (color) (308)* MGM 
Problem Girls Col. 
Promoter, The (Brit.) (285) Univ. 


Q 
Quo Vadis (color)* (218) 


MGM 

R 
RAIDERS, The (C) (30!) Univ. 
Raiders of the Seven Seas (color) UA 
Ramuntcho (Fr.) Davis 


Redhead from Wyoming (color) (309) Univ. 
Remains to Be Seen MGM 
Ride the Man Down (color) (5202) 
Ride Vaquero (color) 

Ring Around the Clock (Ital.) Int. Film Assoc. 
Road to Bali (color) (5209)* ara. 
Roar of the Crowd (color) (5311!) AA 
Rogue's March (320) MGM 


Rep. 
MGM 


Rome I! O'Clock (Ital.) Times 
Ruby Gentry (303) 20th-Fox 
s 
SALOME (color) (545)* Col. 
San Antone (5203) Rep. 
Sangaree (3D) (color) (5230) Para. 
Savage, The (color) (5206) Para. 
Savage Frontier Rep. 


Savage Mutiny (539) Col. 


Scandal at Scourie (color) MGM 
Scared Stiff (5222) Para. 
Scotland Yard Inspector (5202) Lippert 
Sea Around Us, The (color) RKO 
Sea Devils (color) RKO 
Secret Sonclave, The (Ital.) 1.F.E. 
Seminole (color) (313) Univ. 


Serpent of the Nile (color) Col. 


Seven Deadly Sins, The (Fr.) Davis 
Sextette (Fr.) Davis 
Shane (color) Para. 
She Had to Say Les 

(form. Beautiful But Dangerous) RKO 


She's Back on Broadway (color) (214) WB 
Silver Whip (309) 20th-Fox 
Siren of Bagdad (color) Col. 


Sky Full of Moon (311) MGM 
Slasher, The (5218) Lippert 
Slight Case of Larcency, A MGM 
Small Town Girl (color) (325) MGM 
Snake Pit, The (353) 20th-Fox 
Snows of Kilimanjaro (color) 20th-Fox 
Sombrero (color) (324) MGM 
Somebody Loves Me (color) (5203) Para. 
Something for the Birds (238) 20th-Fox 


Son of Belle Starr (color) (5309) AA 
Son of the Renegade UA 


South Pacific Trail (5145) Rep. 


PRODUCT DIGEST SECTION, JUNE 6, 


1953 


Stars 


James Stewart-Janet Leigh 
Dany Robin-Claude Dalphin 
Clark Gable-Gene Tierney 
Rosalind Russell-Paul Douglas 
Marilyn Monroe-Joseph Cotten 
Gary Merrill-Linda Darnell 

Leo Gorcey 

Viveca Lindfors-Paul Christian 


Amedeo Nazzari 

Bob Hope-Marilyn Maxwell 

Rex Allen 

Gene Autry-Gail Davis 

Hugo Haas-Cleo Moore 

Cornel Wilde-Phyllis Thaxter 
Claudette Colbert-Jack Hawkins 


Odile Versois-Andrea Checchi 
George Montgomery-Helena Carter 
Yolande Donlan-Dirk Bogarde 
Vera Ralston-David Brian 

Clyde Beatty 

All Cartoon Feature 

Ted Cooper-Noreen Nash 
Richard Widmark-Jean Peters 
Spencer Tracy-Gene Tierney 
Charlton Heston-Rhonda Fleming 
Tyrone Power-Cameron Mitchell 
James Warren 

Rory Calhoun-Corinne Calvet 
Susan Hayward-Charlton Heston 
John Derek-Barbara Rush 
Stewart Granger-Deborah Kerr 
Helen Walker-Ross Elliott 

Alec Guinness-Valerie Hobson 


Robert Taylor-Deborah Kerr 


Richard Conte-Viveca Lindfors 
John Payne-Donna Reed 

Louis Jouvet 

Maureen O'Hara-Alex Nicol 
June Allyson-Van Johnson 
Brian Donlevy-Forrest Tucker 
Robert Taylor-Ava Gardner 
Nando Bruno-Lauro Gazzolo 
Bing Crosby-Bob Hope 
Howard Duff-Helene Stanley 
Peter Lawford-Janice Rule 

Raf Vallone-Lea Padovani 
Jennifer Jones-Chariton Heston 


Rita Hayworth-Stewart Granger 
Rod Cameron-Arleen Whelan 
Ferando Lamas-Arlene Dahl 
Charlton Heston-Susan Morrow 
Allan ‘Rocky Lane-Dorothy Patrick 
Johnny Weissmuller 

Greer Garson-Walter Pidgeon 
Martin & Lewis-Lizabeth Scott 
Cesar Romero-Lois Maxwell 
Documentary 

Yvonne DeCarlo-Rock Hudson 
Henry Vidon-Tullio Carminati 
Rock Hudson-Barbara Hale 
Rhonda Fleming-William Lundigan 
Gerard Philipe-Michele Morgan 
A. Rignault-Yvonne Gaudeau 

Alan Ladd-Jean Arthur 


Jean Simmons-Robert Mitchum 
Virginia Mayo-Gene Nelson 
Rory Calhoun-Dale Robertson 
Paul Henreid-Patricia Medina 
Carleton Carpenter-Jan Sterling 
James Kenney-Joan Collins 
Mickey Rooney-Eddie Bracken 
Jane Powell-Farley Granger 

O. DeHavilland-Leo Genn 
Gregory Peck-Susan Hayward 
Ricardo Montalban-Cyd Charisse 
Betty Hutton-Ralph Meeker 
Victor Mature-Patricia Neal 
Keith Larsen-Peggie Castle 

John Carpenter-Lori Irving 

Rex Allen 


Release 
Date 


Feb.,'53 
Apr., 53 
May,'53 
Jan. 28,'53 
Feb.,'53 
Nov.,'52 
Nov. 23,'52 
Jan.31,'53 


Jan.,'53 
Apr.,'53 
Feb. 25,'53 
Mar.,'53 
Apr.,'53 
Nov. 8,'52 
Nov. 21,'52 


Feb. 13,'53 
Jan.,'53 
Mar..,'53 

Apr. 5,53 

Mar. 20,'53 

Feb. 5,'53 

May 15,'53 
June,'53 
Nov.,’52 
May,'53 
Nov.,'52 

Apr. 10,53 
June,'53 
Apr.,'53 
Mar.,'53 
Nov.,'52 
Apr.,'53 

Oct. 28,52 


Spec. 


Nov.,'52 
May 27,'53 
Feb.,'53 
Jan.,'53 
May 15,'53 
Jan. 1,'53 
Not Set 
May 18,'53 
Jan.,'53 
May 31,'53 
Feb.,'53 


Feb.,'53 
Not Set 


Apr. 1,'53 
Mar. 14,'53 
Feb.,'53 
June,'53 
Dec.,'52 
May 29,'53 
June 5,'53 
Apr.,'53 


(reissue) May,'53 


(Spec.) 
Apr. 3,'53 
Oct.,'52 
Oct.,'52 


June 28,'53 


Mar. 27,'53 
Oct. 20,'52 


Running 
Time 


89m 
94m 
87m 
89m 
77m 
66m 
83m 


98m 
89m 
60m 
59m 
74m 
108m 
88m 


92m 
78m 
9Im 
90m 
63m 
72m 
80m 
104m 
82m 
65m 
78m 
946m 
80m 
70m 
88m 


168m 


80m 


89m 
80m 
89m 
90m 


88m 
90m 
84m 
107m 
82m 


103m 
90m 
94m 
95m 
54m 
73m 
90m 
107m 
73m 
9im 


86m 
8Im 
120m 
90m 
118m 


89m 
95m 
73m 
72m 
73m 


7im 
93m 
108m 
114m 
103m 
97m 
8im 


57m 
60m 


REVIEWED 


(S) ==synopas 


Issue 
Jan. 17 
May 2 
Apr. 4 
Dec. 20 
Jan. 24 
Oct. 4 
Sept. 20 
Dec. 6 
Jan. 24 
Feb. 7 
Feb. 28 
Mar. 14 
Mar. 7 
Oct. 
Nov. 15 
Feb. 14 
Dec. 20 
Apr. 4 
May 23 
Jan. 17 
June 6 
May 16 
Oct. 25 
Mar. ? 
Nov. 8 
Feb. 21 
May 16 
Mar. 7 
Feb. 7 
Oct. 18 
Mar. 14 
Oct. 25 


Mar. 
Mar. 
Nov. 


21 
21 
15 


Page 


1685 
1823 
1781 
1645 
1693 
1550 
(S$) 1534 
1629 


1694 
1709 
1742 
1759 
1751 
1558 
1605 


i718 
1646 
1782 
1846 


1863 
1837 
1581 

1750 
1597 
1735 
1838 
1750 


1710 , 


1565 
1759 
1581 


(S)1823 
1759 
1645 
1805 
1590 
(S) 1767 
1830 
1613 
1846 
1669 
1823 
1662 


1757 
1751 
1853 
1534 
1863 
1687 
1821 
1798 
1623 
1686 
1862 


1733 
1799 
1846 
1751 
1797 


(5) 1591 
1693 
1710 
1837 
1597 


1830 
1741 


1533 
1741 
1501 
1558 
(S)1767 
1766 
1606 


AYC 


AYC 


L. of D. 


> 


> 


———KATINGS 
Nat'l 
Groups 


Nr 


> 


> 


> 


A 


>>>> >>> >> 
NAD 


2 


Herala 
Review 


Excellent 
Fair 
Excellent 
Excellent 
Very Good 
Average 


Good 


Fair 
Excellent 
Good 
Good 
Good 
Very Good 
Good 


Average 
Good 
Good 
Fair 


Excellent 
Poor 

Very Good 
Excellent 
Very Good 
Excellent 
Fair 

Good 
Good 
Good 

Very Good 
Fair 


Excellent 


Superior 


Very Good 


Average 
Good 
Good 
Good 


Good 
Excellent 
Good 

Very Good 
Very Good 
Good 


Excellent 

Good 

Very Good 

Good 

Fair 

Fair 

Very Good 
Excellent 

Fair 

Very Good 

Good 


Very Good 
Good 
Very Good 
Good 


Excellent 


Good 
Good 
Good 
Fair 


Good 
Excellent 


Excellent 
Excellent 
Very Good 
Good 


Average 
Fair 


1867 


A 
A 
AY 
AYC 
AY 
AYC 
AY 
AY 
AY \ ’ 
AY 
AYC 
AYC 
AYC 
AYC 
AYC 
AY 
AY : 
AY 
AYC 
| 
AY i 
|| Oct. 11 AY 
May 2 AY 
Mar. 14 
Dec. 20 AY f 
Apr. 25 
Nov. AYC 
Mar. 21 
May 9 
Nov. 22 AYC : 
May 23 
Jan. 3 AY 
Apr.,'53 May 2 
Jan.,'53 Dec. 27 A 
Spec. Mar. 14 A B : 
Feb. 15,'53 Mar. 7 AY HI 
May,'53 May 30 2 
Nov.,'52 Sept. 20 AYC 
May 15,'53 
Mer.,'53 Jan. 17 AY 
June 26,'53 May 2 : 
June,'53 Apr. 18 Be 
Oct. 31,'52 Nov. 29 
Apr. 22,'53 
May 23,'53 dune. 
A.| 
Mar.,'53 Feb. 21 AY A-2 
May,'53 A B 
May, 53 May 23 é 
| Mar. 7 
Apr. 18 AY A2 7 4 
Nov. | A-2 
Jan. 24 AY A.2 ‘ 
Feb. 7 
May 16 B 
Nov. 8 AY 
Feb. 26 
Feb. 28 AY A-| 
Sept. 20 AY B i 
Feb. 28 AY A-2 * 
Aug. 23 AY A2 
Oct. AY A-| 


TITLE—Production Number—Company 


South Sea Woman (222) WwB 
Split Second (318) RKO 
Springfield Rifle (C) (204) WweB 
Staleg (5224) Para. 
Star, The (316)* 20th-Fox 


Star of Texas (5332) AA 
Stars ond Stripes Forever(C)(239)* 20th-Fox 


Stars Are Singing, The (color) (5214) Para. 
Steel Trap (232) 20th-Fox 
Stooge, The (5212)* Para. 


Stop, You're Killing Me (210) (C} WB 


Story of Three Loves, The (color) MGM 
Strange Deception (Ital.) Casino 
Strange Fascination (505) Col. 
Sun Shines Bright, The Rep. 
Sweetheart Time (color) Rep. 
Sword of Venus (315) RKO 
System, The (217) WwB 
T 

TAKE Me to Town (color) (321) Univ. 
Tall Texan, The (5207) Lippert 
Tangier Incident (5316) AA 
Target Hong Kong (517) Col. 
Taxi (305) 20th-Fox 
That Man from Tangier UA 
Thief, The UA 
Thief of Venice (304) 20th-Fox 
Thunder Bay (color) Univ. 
Thunder in the East (5210) Para. 
Thunder Over the Plains (color) 

(form. Come On Texas) WB 
Thunderbirds (5201) Rep. 
Thunderhoof Col. 
Titanic (318) . 20th Fox 
Tonight at 8:30 (Brit.) (color) Continental 
Tonight We Sing (color) (347) 20th-Fox 
Torpedo Alley (5308) AA 
Toughest Man in Arizona (C) (5109) Rep. 
Trail Blazers (5329) AA 
Treasure of Golden Condor (C) 

(308) 20th-Fox 


Tromba, the Tiger Man (5201)(Ger.) Lippert 
Tropic Zone (color) (5211) Para. 
Tropical Heat Wave (5216) 
Trouble Along the Way (216) WB 


Turning Point, The (5205) Para. 
Twilight Women (Brit.) (5217) Lippert 
Two Cents Worth of Hope (Ital.) Times 
U 
UNDER the Red Sea (305) RKO 
Untamed Frontier (color) (230) Univ. 
Untamed Woman UA 
Vv 
VANQUISHED, The (color) (5221) — Para. 
Voodoo-Tiger (518) Col. 
w 
WAC from Walla Walla (5123) Rep. 
Wagon Team (476) Col. 
War of the Worlds (C) (5218) Para. 
Way of a Gaucho (color) (229) 20th-Fox 
What Price Innocence (Ital.) 1.F.E. 


Wherever She Goes (Australian) 
Mayer-Kingsley 

White Goddess (5224) Lippert 

White Lightning (5326) AA 


White Line, The (Ital.) 1.F.E. 
Wide Boy (Brit.) Realart 
Willie & Joe Back at the Front (233) Univ. 
Winning of the West (571) Col. 
Woman of the North Country (5144) 
{formerly Minnesota) (color) Rep 


Woman They Almost Lynched (5204) Rep 
Woman's Angle, The (Brit.) Stratford 
World in His Arms, The (C) (227)* Univ 
Wyoming Roundup (5254) AA 
X YZ 
YANKEE Buccaneer (234) (color) Univ 
Yellow Sky, The (349) 20th-Fox 
Young Bess (color) MGM 


Mono 


Gold (5221) 


Yukon 


Stars 


Burt Lancaster-Virginia Mayo 
Alexis Smith-Keith Andes 
Geary Cooner-Phyllis Thaxter 
William Holden-Don Taylor 
Bette Davis-Sterling Hayden 
Wayne Morris 

Clifton Webb-Ruth Hussey 


Rosemary Clooney-Lauritz Melchior 


Joseph Cotten-Teresa Wright 
Dean Martin-Jerry Lewis 
Broderick Crawford-Claire Trevor 
Leslie Caron-Pier Angeli 

Raf Vallone-Elena Varzi 

Hugo Haas-Cleo Moore 

Charles Winninger-Arleen Whelan 
Ray Middleton-Lucille Norman 
Robert Clarke-Catherine McLeod 
Frank Lovejoy-Joan Weldon 


Ann Sheridan-Sterling Hayden 
Lloyd Bridges-Marie Windsor 
George Brent-Mari Aldon 
Richard Denning-Nancy Gates 
Dan Dailey-Constance Smith 
Nils Asther-Roland Young 

Ray Milland-Rita Gam 

Maria Montez-Paul Christian 
James Stewart-Joanne Dru 


Alan Ladd-Deborah Kerr 


Randolph Scott-Phyllis Kirk 
John Derek-Mona Freeman 
Preston Foster-Mary Stuart 
Clifton Webb-Barbara Stanwyck 
Valeria Hobson-Niael Patrick 
David Wayne-Ezio Pinza 

Mark Stevens-Dorothy Malone 
Vaughn Monroe-Joan Leslie 


Alan Hale, Jr. 


Cornel Wilde-Constance Smith 
Krone Circus 

Ronald Reagan-Rhonda Fleming 
Estelita-Robert Hutton 

John Wayne-Donna Reed 
William Holden-Alexis Smith 
Freda Jackson-Lois Maxwell 
Mario Fiore-Vincenzo Musoline 


Documentary 
Joseph Cotten-Shelley Winters 
Lyle Talbot-Doris Herrick 


John Payne-Jan Sterling 
Johnny Weissmuler-Jean Byron 


Judy Canova-Stephen Dunne 
Gene Autry 

Gene Barry-A. Robinson 
Gene Tierney-Rory Calhoun 
Lyda Baarova-Otello Toso 


Eileen Joyce-Suzanne Parrett 
Jon Hall 

Stanley Clements 

Gina Lollobrigida-Raf Vallone 
Svdney Tafler-Susan Shaw 
Tom Ewell-Harvey Lembeck 
Gene Autry-Smiley Burnette 


Rod Cameron-Ruth Hussey 
John Lund-Audrey Totter 


Edward Underdown-Kathy O'Donnell 


Gregory Peck-Ann Blyth 
Whip Wilson 


Jeff Chandler Scott Brady 
Gregory Peck-Anne Baxter 

J. Simmons-S. Granger-D. Kerr 
Kirby Grant 


Release Kunning 
Date Time 
June 27,'53 99m 
June,'53 85m 
Oct. 25,'52 93m 
July,'53 120m 
Mar.,'53 89m 
Jan. 11,'53 68m 
Dec.,'52 89m 
Mar.,'53 99m 
Nov.,'52 85m 
Feb.,53 100m 
Jan. 17,'53 86m 
Mar.,'53 122m 
May,'53 96m 
Dec.,'52 80m 
May 2,'53 90m 
Not Set 
Feb. 20,'53 73m 
Apr. 18,'53 90m 
June,'53 8im 
Feb. 13,'53 84m 
Feb. 8,'53 77m 
Feb.,'53 66m 
Mar.,'53 77m 
May 8,'53 80m 
Oct. 10,52 85m 
Jan.,'53 91m 
Aug.,'53 103m 
Jan.,'53 98m 
Not Set 
Nov. 27,'52 98m 
(reissue) June,'53 77m 
May,'53 98m 
May,'53 81m 
Apr.,'53 109m 
Jan. 25,53 84m 
Oct. 10,'52 90m 
Apr. 19,'53 
Feb.,'53 93m 
Nov. 14,'52 63m 
Jan.,'53 94m 
Oct. 1,'52 74m 
Apr. 4,'53 110m 
Nov.,'52 85m 
May 15,'53 89m 
Dec.,"52 107m 
Oct.,'52 67m 
Sept.,'52 75m 
Sept. 12,'52 70m 
June,'53 84m 
Nov.,'52 67m 
Oct. 10,52 83m 
Sept.,'52 6Im 
Not Set 85m 
Oct.,'52 9Im 
May 100m 
Jan. 27,'53 80m 
Mar. 27,'53 73m 
Mar. 8,'53 
Jan. 12,°53 87m 
Dec.,'52 67m 
Oct.,'52 87m 
Jan.,'53 57m 
Sept. 5,'52 90m 
Mar. 2,53 90m 
Sept. 29,'52 90m 
Aug.,'52 104m 
Nov. 9,'52 53m 
Oct.,'52 
(reissue) Jan.,'53 98m 
May 29,'53 112m 
Aug. 31,52 62m 


— REVIEWED — 


RATINGS- 


(S) = synopsis Nat'l Herald 

Issue Page Groups L.ofD. Review 
June 6 1861 Very Good 
Mar. 21 1765 A-2 Very Good 
Oct. 4 1555 AY A-l Good 
May 9% 1829 Excellent 
Dec. 27 1661 AY B Excellent 
Jan. 17 1686 Excellent 
Nov. 22 1613 AYC A-| Very Good 
Jan. 31 1701 AYC A-| Very Good 
Oct. 25 1582 AY A-2 Fair 
Oct. 1557. AYC A-| Excellent 
Dec. 13 1637. AY A-2 Very Good 
Mar. 7 1749 AY A-2 Very Good 
May 30 1853 Very Good 
Oct. 4 1550 A B Fair 
May 9 1830 Good 
Feb. 28 (S)1743 
Jan. 17 1687. AY A-2 Average 
Mar. 21 1766 AY B Good 
May 23 1846 B Very Good 
Feb. 14 1717. AY Good 
Feb. 21 1733 A-| Average 
Dec. 20 1646 AY A-2 Fair 
Jan. 17 1685 AYC A-| Excellent 
May 2 1823 
Sept. 27 1541 AY A-2 Excellent 
Nov. 15 1605 AY A-2 Very Good 
May 9% 1829 Excellent 
Nov. | 1590 A A-2 Fair 
Feb. 14 (S)1718 
Nov. 29 1622) AY A-| Very Good 
Apr. 18 1798 Excellent 
June 6 1862 Good 
Jan. 31 170! =AYC A-| Excellent 
Dec. 20 1646 A-! Good 
Oct. 25 1582 AY Good 

A-! 
Jan. 24 1693 AYC A-| Good 
Nov. 22 1614 A-2 Fair 
Dec. 13 1637. AY A-2 Fair 
Oct. 1559 AY Good 
Mar. 21 1765 AYC A-2 Excellent 
Sept. 20 1533 AY A-2 Good 
Dec. 20 1647 B Excellent 
Oct. 4 1549 AYC A-| Very Good 
July 19 1454. AY Good 
Aug. 23 1503 A-2 Fair 
May 9 1830 Good 
Nov. | 1590 AY B Fair 
Oct. 25 1582. AYC A-| Good 
Sept. 13 1524 AY A-! Good 
Feb. 28 1742. AY A-| Excellent 
Oct. 4 1549. AY A-2 Good 
May 9 1831 Fair 
Feb. 7 1711 Fair 
Mar. 7 1751 Good 
Jan. 3 1669 Very Good 
Apr. 4 1783 B Fair 
Ot. 4 1550 AYC A-| Very Good 
Jan. 17 1687 AYC A-! Good 
Aug. 2 1470 AY A-2 Good 
Apr. 4 1781 A B Very Good 
June 21 1417 AY A-| Excellent 
July 12 (S)1443 
Sept. 13 15825 AY A-| Very Good 
Nov. 27,'48 Good 

May 2 1821 A-| Very Good 
July 12 (S)1442 
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All it takes is the LIFE audience to build the takes of theatres in city 


after city across the nation. For example: 


Market Areas Total Theatre 
Seating Capacitiest 
Akron 31,740 
Atlanta 40,070 
Bridgeport 48,478 
Fresno 20,729 


LIFE’s Single- 
Issue Audience’ 
95,320 
89,560 
151,550 

46,130 First in circulation 


9 Rockefeller Plaza, New York 20, N. Y. 


*From A Study of the Accumulative Aud: nce of LIFE, by Alfred Politz Research, Ine. First in readership 


tFrom 1952 Year Book of Motion Pictures. 


First in advertising revenue 


Great pictures built S great audience ° 2 
build | 3 
LIFE S great audience Can DuUl your pictures: % 
= 


If the MERRY-GO-ROUND of High Prices has you spin- 
ning, these daze... here’s the reason. 

The Bureau of Labor Statistics has recorded a 90.8% 
increase in your cost of living from 1939 to 1952... with 
such items as FOOD, FUEL, RENT and APPAREL leading 
the way. The Exhibitors Digest reports that from 1940 to 
1952 the cost of your theatre equipment and supplies 
zoomed upward 98.9% ... highlighted by such typical 
increases as PROJECTION EQUIPMENT... 115%; 
MARQUEE LETTERS ... 126%; SEATS... 143%. 

BUT you'll catch the one gold ring on this carousel of 
increased costs when you note the negligible increase, 
IF ANY, you've received from NSS during these same 
years of spiraling expenses. 

COMPARE all your costs with the LOW COST, 
Service-With-A-Smile Policy of the Prize Baby. 


NATIONAL, SERVICE 


PAITE BABY OF THE /NDUSTRY 


\ { / 
Mi 
Je 


PUUIPMENT FURNISHINGS PHYSICAL OPERATION 


New Chairs 
for the 


**New Picture”’ 


Gagliardi on 
Stereophonic Sound Methods 


Charlie Jones on 


Small Town Public Relations 
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sneak preview. 


PROFIT 


Take a sneak preview of vour profit ledger shortly after vou'’ve installed 
equipment tor vending Coca-Cola in vour theatre. You'll get an idea of 
the protitable vears that he ahead. You see... your customers like 
Coca-Cola. When vou make it possible for them to enjoy fhe pause that 
refreshes with ice-cold Coke while they enjoy the entertainment on 
vour bill... vou offer a double feature no fan can resist. There’s a wide 
choice of vending equipment available. For the money-making details, 


address: The Coca-Cola Company, P.O. Box 1754, Atlanta, Georgia. 
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VCORE S A REGISTERE 


Today’s 
theatre patron 
expects 
LIVING ROOM 
COMFORT 


Heywood -Wakefield’s spacious 
TC 70L ENCORE Chair provides “club 


chair” comfort in a theatre seat. 


More leg room, more room for arms and shoulders 
... these are keynotes of today’s successful theatre planning. In 
Heywood -Wakefield’s ENCORE, you find the necessary width and 
depth to relax in and the luxurious spring coil seat and back for real 
comfort. In construction, you have permanently fastened coil springs 
and all-steel frames to assure long, trouble-free service. For full 
information, contact your Heywood- Wakefield representative or 


write for our fully illustrated Theatre Chair catalogue. 


BETTER THEATRES SECTION 


She wants 
a full back 


and 


plenty of 
ELBOW ROOM 


HEYWOOD- 
WAKEFIELD 


EST. 1826 


Comfort ts our business... in theatre seating 


as in Heywood's famous household furniture 
like the Modern Tub Chair at top. 


HEY WOOD -WAKEFIELD 
Theatre Seating Division 
Venominee, Mich. 

Sales Offices: 

Baltimore, Boston, Chicago, New York 


| 
Fis 
| 
| 
| 
i, 
pes 
| 
A 
— 
| 
é 
iq 


ANY AND ALL EVENTUALITIES 
IN 3-D 
AND BIG SCREEN TECHNIQUES 


TODAY’S MOTIOGRAPH EQUIPMENT 
WILL NOT BECOME OBSOLETE 


You can buy a modern Motiograph-Mirrophonic Sound System now, 
and when you want to reproduce any of the newly proposed sound-on- 
film techniques you need only add additional Motiograph amplification 
equipment, Altec-Lansing ‘Voice of the Theatre” loud speakers and 
adaptation equipment for the Motiograph SH-7500 sound reproducer 
which is a part of all Motiograph systems. 

A Motiograph Sound System gives you the best balanced, most com- 
plete tonal range—a guarantee of life-like reproduction, delicate 
shadings of voice, musical qualities never before approached. 


OTHER MOTIOGRAPH 3-D EQUIPMENT 
AVAILABLE NOW 


Electrical and Mechanical Interlock equipment for all makes and 
models of modern sound reproducers. 


25’’ diameter upper and lower magazines designed to be used with all 
makes and models of modern projector mechanisms and sound re- 
producers. 

Continuous-Duty Generators for arc lamp operation from 50 to 125 
amperes. 


100-ampere High Intensity Arc Lamps. 


FREE! New Book on 3D— Write today for your free copy of Motiograph’s book on 
3-D, now on the press. It may serve to give you the answer as to whether you should 
epuip for 3-D or wide screen presentation. 


MOTIOGRAPH, INC. 


4431 West Lake Street Chicago 24, Illinois 
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protect Yourselt by installing 
adaproble for reproduction SOUND 
of conventional 2D and 3-D 
| | The most flexible of all theatre sound reproducing systems- 
single sound rack oF the 
4 multiple sound grack of 
recordind® 
grereophon'” sound js not 
with motiogroP™ for 
motiogroPh enginee’® have been 
anticipating and working om 
it for over re" years: 
motiogroPh sound equipmen™ is oll 
of The lowest cost model for 
the yheatre hos the 
some pasic componen's as does the 
\arges* syste™ for 
perwee"™ all models is in the 
number of amplifiers and 
loud speakers: 
4 


SPRING-BACK CHAIR COMFORT 
at 


LOW PADDED-BACK CHAIR COST 


the NEW 
International Model 2450 


Kimpak 
for spring damping 
Non-Sag. 
vertical springs 
Wire Grid 
Flexilator Insulator 
Rubberized 

Sisal Filler 

Deep cushion 
padding 


~ out excessive cost to you. Here, for re 
first time in theatre seating history, is 
a chair with d “cushion-comfort” back 


s new vertical non-sag smooth design . .. modern st 
construction is that it permits—for the active upholstery. 
first time—normal chair spacing of 32 i 
inches, instead of the 34- to 36-inch 
spacing required for conventiona 
spring-back chairs. chairs. You'll save as much as 20 


: Five vertical non-sag springs, cent in chair costs. See the new 
i ‘national Chair Medal 2450 ¢ 


re 
« 
- 4 
> 
> comfort they really want. 
qe new Model 2450 has all the 
features for which International Chairs. 
are famous: All-steel construction . 
priced as low as reguiar padded- hingeless seat suspension . . . de ) 
<a per 
RADIO CORPORATION of AMERICA 
ENGINEERING PRODUCTS DEPARTMENT, CAMDEN, 


When the sereen found its voice 
more than a quarter century ago, 
the question, “How much will it 
cost?” was asked — ifatall — from 
force of habit. Every showman 
knew he had to buy sound, just as he 
now sees the necessity for new equip- 
ment to handle the latest: epoch- 


making projection techniques. 


History Repeats 


Exhibitors today are hurrying to 
exploit the terrific public interest 
in 3-D and wide screen showings — 
spending thousands and tens of 
thousands of dollars on new optics. 
screens, sound equipment... But 


what about screen lighting? 


Light Losses Terrific 


For 3-D and wide sereen you 
need more light. Much more 
light. In almost every instance, 
regardless of theatre size or 
present equipment, you need 
ALL THE LIGHT YOU CAN) POs- 
SIBLY GET! 


If that seems like a broad state- 
ment, just consider 3-D light losses, 
for example. Even with to pro- 


jectors trained on the screen and 


How Much More Light 
for 3-D...Wide Sereen? 


with screens of much higher reflee- 
tivity than before, you give your 
patrons only about half as bright a 
picture as you previously furnished 
with conventional films! 

Wide screen — same story. In 
this new medium, projection light 
is distributed over 212 times the 


area of ordinary screens. 


New Equipment 
the Answer 


To repeat — you need all the 
light you can get. This means NEW 
EQUIPMENT — equipment to oper- 
ate the higher-capacity carbons at 
maximum currents. 

Give your patrons—and these 
great new entertainment media 
—the light they need. Don’t de- 
lay—call in your theatre equip- 
ment supplier for a complete 
diagnosis of your projection 
lighting needs. 


The term “National” is a reyistered trade-mark 
of Union Carbide and Carbon Corporation 


NATIONAL CARBON COMPANY 


30 East 42nd Street, New York 17, N. Y. 


District Sales Offices: Atlanta, Chicago, Dallas 
Kansas City, New York, Pittsburgh, San Franeise: 


IN CANADA: National Carbon Limited 
Montreal, Toronto, Winnipeg 


A Division of Union Carbide and Carbon Corporation 
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THE STRONG ELECTRIC CORPORATION 


1 CITY PARK AVENUE TOLEDO 2, 0HIO 
Please send free literature on Strong Arc Lamps and Rectifiers for 3-D projection. 


Name 
Theatre _ 
Street 


City & State 


Name of Supplier 


a 
DESIGNED 10 MEET ALL 3-0 REQUIREMENTS 
sTRONG 99 ,000-8 (3-D) 
‘ SROJECTION ARC LAMP 
ge hecommodales a 20-inch positive carbon which will burn quired py the fact that each ey® sees only one of the two 
continuously tor the {ull hour as required py the new projected images. 
6,000-foot reels, at 80 amperes (using 9m" positive and The position af the positive are erater automatically 
5/18" negative) at 96 amperes qusing positive maintained at the exact focal point of the reflector by 
and 11/32" negative): means of the exclusive Lightronic crater-positioning sys" 
tem. The positive and negative carbons are advanced by 
| Projects ihe tremendously increased yowume of light geparate motors, the spee ds of which are governie by the 
required pecause of the increased screen size, he 50% Bi-n etal Li nig TUDE. once the are has een stt yek, 
tight toss the screen resulting the use of the crater positioning aud the jength are automatically 
giners, ané the further toss to the viewer occasioned DY maintained without manual adjustment of the controls. 
the use potarci spectacles: a stream of alt girected just the arc stabilizes its 
* automatically maintains screen Vight that in intensity 
and color value 1s constant and identical t0 that of the Features unit construction whereby the various compon: ie 
associated \amp which 1s purning gimultanegusly> as te ents are instantly removable {or cleaning and inspection. : 
STRONG 95,008 (3-D) 
15-85 ampere: 3-Phase: 220-Nolt 
e 
* Automatic, fan-ail cooling. 
xx Permits \ong periods ol continuous operation, impossible The rectifier 1S puilt in single amp units to provide maximum 
with rectifiers designed to operate \amps on 20-minute cycles. tlexibility in electrical connection. 
Transformer taps provide adjustment to compensate for Higher power 3-0 rectitiers for use with lamps purning 10- 
supply voltage variations through 4 range of 10% above of mm carbons gre also in production and will be available {or 
10% below the rated A. ©. input yoitage throughout the out early delivery. 
put rating range. 2 
[or further deta 
The complete electrical and mechanical assem- apple, to the 
any syste? 
sockets, and gutput-contral 
switches that are employed to increase or 
crease the putput power even when the arc 
: 


GENERAL Coronation 


UPTOWN 


ae KANSAS “i880UR) 


box Orpheum Theatre, Kansas City, Missouri 
Mr. Arthur de Stefano 
West 15th otres J 
Kansas City 4, Missouri 


Dear Coun t: 


This letter is being writte 
a 


letting You know how wel 

e 2 

American CN@irs we insta) ua 

‘neatre, Kansas Cit 
ity, Missouri, 


© aske frican de é @ Chai 
SKked des 1a 
you to ha Ameri 
for the Or hestra Floor t: at w Surpass any chai 
*400r that auld s 
we inspected Or used evViously and I want yOu 
Oo know we not only ¢ onsider this he mos YXuPrLou 
to k t t ost lux ‘lous 
Seen but also f nd j 
it co 


appearing Chair we 


fortable and st 


The first a, 
wit and second balconi 
chairs, end li or 
theatre 4n Tred mohair Which n 
Can safe) rtable and luxurious. 
legitima Y Say it has the 

4 Mate theatre in 
I have had the 


Teseate 


Chairs were 


Privilege of at+ 
you on the way 
led the Way you and your 

he entire arrange organization 


Yours very truly, 


Another famous theatre reseats with 


American Bodiform. Chairs 


“Luxurious”... .“Comfortable”. . “Sturdy” 


Read what Mr. Pope says of this installation Bodiform Chairs, unexcelled for comfort, 

of Bodiform Deluxe Chairs with spring-areh beauty, convenience, and durability. Instal- 

seats and deep spring backs. Then consider lations remain in excellent condition after 

the impact on your theatre of the new wide many years of continuous service. 

tmerican Bodiform Deluxe chair with spring- 

ever, your patrons will be looking for prog- arch seatanddeepspring back. The FoxOrpheum 
Theatre uses these on the orchestra floor, and 


ress in seating comfort to match the pragrees tmerican Bodiform full-upholstered chairs in 


first and second balconies. 


sereen and 3-D developments. More than 


‘ntertainment. Reseat now with American 


cAmerican Seating Company 


VW orld's Leader in Public Seating * Grand Rapids 2, Michigan * Branch Offices and Distributors in Principal Cities 
Manufacturers of Theatre, School, Church, Auditorium, Transportation, Stadium Seating, and Folding Chairs 
ALSO DISTRIBUTED BY NATIONAL THEATRE SUPPLY 
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for JUNE 1953 


GEORGE SCHUTZ, Editor 


Simplifying the 
Simple Facts Of 
"Aspect Ratio’ 


EDITORIAL INDEX: 


Page 
REMODELING OF CENTURY'S PROSPECT THEATRE, FLUSHING, N. Y........... 12 
METHOD IN MANAGEMENT department: 
FILM BOOKING AND BUYING POLICIES, by Curtis Mees. Fourth of a Series 


CHARLIE JONES SAYS: In Small Towns Don't Get Too Big for Your Britches 18 


THEATRE REFRESHMENT SALES department: 


EVALUATING DRIVE-IN FOOD ITEMS AS TO TIME, SPACE AND YIELD, by 


DRIVE-IN department: 


PROGRAMMING AND SHOWTIME OPERATION, by Wilfred P. Smith. Fifteenth 
of a Series on Getting Into the Drive-in Business....................55. 26 


THE NEEDLE’S EYE—Projection Department: 
WHAT STEREOPHONIC SOUND MEANS IN NEW EQUIPMENT, by Gio 


PARAMOUNT SCREEN WITH LUMINOUS SURROUND...................... 32 
ABOUT PEOPLE OF THE THEATRE............................... 43 


Keto Jheatte is published the first week of each month, with the regular 


monthly issues, and an annual edition, the Market & Operating Guide, which 
appears in March, issued as Section Two of Motion Picture Herald. 


QUIGLEY PUBLICATIONS, Rockefeller Center, New York 20, N. Y., Circle 7-3100; RAY 
GALLO, Advertising Manager; CHICAGO: 120 S. LaSalle Street, Financial 6-3074; URBEN 
FARLEY & COMPANY, Midwest Representatives. LOS ANGELES: 3038 Beverly Blvd., 
DUnkirk 8-0163, KERR & GILLMANN, Western Representatives. 


BETTER THEATRES SECTION 


A COUPLE of issues back we pointed 
out—in a piece pretty much with tongue- 
in-cheek—that any theatre could have its 
own “aspect ratio" if it wanted one. The 
remark was prompted by the array of pic- 
ture proportions associated with various 
wide-screen ‘'systems."’ The actual sim- 
plicity of the matter was recently set forth 
by Herbert Barnett, president of the So- 
ciety of Motion Picture and Television En- 
gineers, in addressing a convention of 
Allied Theatre Owners of Western Penn- 
sylvania, in Pittsburgh. He said: 

"You have, we'll assume, an 800-seat 
theatre with a 15x20-foot diffusive screen. 
One day when you're feeling good, you de- 
cide your patrons will be happier if you 
gave your pictures that ‘big screen look’. 

"You don't want to spoil your customers, 
or ruin yourself, so you tell the man you 
want the next size—-15x25 feet. Just 5 
feet wider, but an increase of 75 square 
feet in area. First, buy the 15x25-foot 
screen. To project a standard 3x4 image 
on a 3x5 screen, you must reduce the 
aperture height. This much smaller aper- 
ture cuts down the amount of light that 
gets through to the screen. The light loss 
is 20°/,. Furthermore, the 80°/, remaining 
light must be spread over a larger screen. 
Therefore, your brightness will be 36°, less. 

"There are three ways to regain the lost 
illumination. One, by increasing the lamp 
output; two, by using a highly reflective, 
directional screen; and three, if necessary, 
by doing both. 

“Lastly, you must buy two projection 
lenses of shorter focal length. For each 
aspect ratio you change to you will need a 
different focal length lens. That's all." 

Yes, it's that simple . . . though of course 
it does not take into account impending 
and possible changes in cinematography. 

e 

Out of the national survey of theatres 
recently announced by SMPTE should come 
reliable data to guide the business in the 
application of the wide-screen idea. The 
information is needed for a practical un- 
derstanding of just how the "Big Picture" 
is to benefit theatres generally. It should 
also lead to a competent study of seating 
in relation to the larger picture—and to its 
curvature, if any. —G. S. 
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YPICAL models of the 

Seating Com- 

pany's chairs are the “Bodiform’’ 
—Model No. 16-001 of which is 
illustrated at left—and the Deluxe 
Loge,’ which is shown above (No. 
16-870). The ‘Bodiform’ takes its 
name from the design of its all- 
steel back, which is vertically 
formed to the contour of the 
occupant's spine. It has spring 
arch seat construction with foam 
rubber padding and an automatic, 
three-quarter rising action, pro 
vided by mechanism concealed 
within the seat. The “Deluxe” 
model also has the ‘“Bodiform’’ 
seat, but its back is of coil spring 
construction. The company’s ''Re- 


tractor’ model has a seat so sus 
pended as to cause retraction by 


shifting of the body weight. 
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HE “Super-Star’, illustrated above, is 

a basic model (No. 30) in the line of 
the Griggs Equipment Company. It has 
steel construction, including end standards, 
and features full-length back panels extend- 
ing over the upholstery of the raised seat. 
The chair is self-rising, coming to a 
three-quarter fold inside the standards. 


introduce consia- 
distance from the first 
The present standard 


minimum viewing distance calls for a little 


than one »« ver every foot of pic- 


width. Whether wide-screen technique 


re 
+ 
Thu 
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quire that much depends on the way 
tal screen area is used. 

the new picture techniques them 

ion to seating moderniza- 

even emphasize it. And if their ob- 

renewed prestige and appeal for 
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T HIRTY-TWO different variations of its chair, 
the “Universal,” illustrated above, are pro- 
vided by the Ideal Seating Company. Models in- 
clude styles with a self-rising or retracting seat, or 
both. Steel construction throughout is a feature of 
all the company's line, as are backs of full length 
to protect the seat fabric. Seat cushions are of coil 
spring and locked without the use of tools. 


-. addition to the RCA International line 
is Model 2450, pictured above, which has a 
spring back and yet retains the same dimensions 
as the company's previous Model No. 2000 with 
padded back. All RCA chairs have seats of auto- 
mobile-type cone spring construction. (For a 
complete description of Model 2450, see page 34.) 
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the ‘new picture 


A chairs in the Kroehler 
Manufacturing Company's 
line, one of which is pictured 
at right, have push-back type 
retracting seats. A low aisle 
light overlay (as shown) is 
provided for main floor loca- 
tion, while a higher one is 
available for balcony seats. A 
simplified wiring hookup is de- 
signed to afford easy installa- 
tion. Middle as well as end 
standards are streamlined. All 
models have steel construction. 


F the two basic models of Hey- 

wood-Wakefield, one of the ‘'En- 
core" series (Model TC700) for 
standard theatre seating is illustrated 
at right. It has a padded, uphol 
stered back and, like all of the com- 
pany's chairs, has coil spring seats 
and steel construction throughout. 
Armrests of this model are solid 
birch, and all steel parts are avail- 
able in a wide assortment of baked- 
on enamel finishes. The company's 
other basic series is a luxury-type 
chair known as ‘Airflo.’ It features 
@ spring base mechanism which al- 
lows change of seat-to-back ratio, 
according to the occupant's change 
of position, in a “rocking' effect. 


HE seating line of the Irwin Seating 

Company includes the Comet,” pic 
tured at left, and a "Standard" model. The 
"Comet" has a seat that automatically rises 
to a three-quarter position and, like the 
company's other chairs, features seat cush- 
ions of coil spring construction, a full- 
length back with rolled edges and steel con- 
struction throughout. Seat cushion is at 
tached to the pan without the use of screws 
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Old-fashioned ornamental design has given way to 
simplified and modernized decor, including new 
seats, in the remodeling of Century Theatres’ 
25-year-old Prospect theatre in Flushing, N. Y. 


Architect: JOHN J. McNAMARA, New York 


Decorator: RAU STUDIOS, INC., New York 


LOBBY: Remodeling in > lobby « nsi if removing ornamenta 


ter yn wall ana ceiling ana fe painting a shown 


rs were retainer pt on the left side where a 


wnlight were also installed. 


to refinishing of walls and ceiling of the 

and installing downlights, modernization here 

luded a new refreshment stand [above] and telephone booths 
lace a lounge alcove on the right. The face of the refresh- 

ment stand is ‘'Realwood’’ formica; the back bar and counter 
corrugated transite. A 


are colored formica; and the canopy is c 
rubber tile floor was installed across the stand and booth area, 
from which point the floor was recarpeted. An archway at the 


tar le f+ ads into the auditorium, (see to lett above). 
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AUDITORIUM: The major remodeling work here, 
outside of modernized lighting and new seats, con- 
sisted of furring out ornamental plaster on the walls 
and recovering with glass wool insulation. Orna- 
mental plaster in front of the projection booth and 


on the fascia of the balcony (see right) was also 


removed and these areas repainted. The main floor 
was reseated with Kroehler push-back chairs uphol- 
stered in Kelly green mohair. The seating plan was 
completely revised from a five-bank scheme to one 
of three banks with four aisles and a stagger sys- 
tem used with double armblocks provided wherever 
necessary to get proper sightlines (see above). The 
Prospect now has a capacity of 1979, representing 
a loss of about 200 seats on the main floor. RCA 
theatre television equipment was also acquired. A 
new Walker ''H. |.’ screen was installed for a pic- 
ture 25 feet wide whereas the previous one was 20. 
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Photo of remodeled auditormm above b 


MEZZANINE: 


this area 


al 


) 


COSMO 


the 


old 


plaster (below) has been removed and wal! 
talled {| 


ing refinished and d wnlight 


beverage machine 


were 


et 


n 


into 


the 


wal 


| 
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method 


* 


staff supervision 
institutional advertising 
exploitation equipment 


housekeeping & maintenance 


and related activities 


ECAUSE of levis 
lative battles 
and inevitable 


between the 
Iexhibi 


conflicts 
viewpoints of 
tors and those of Dis 
tributors, the buying 


and booking of film is 


a highly controversial 
phase of the 


pic ture theatre. 


motion 

It is sometimes filled with 
acrimonious debate. One cannot do much 
more than generalize in a discussion of the 
problems involved, 

This is not a department tor a beginner 
to step into. Indeed should one be going 
into the theatre business as an owner with 
buying and 


advisable that 


out experience in 
booking film, it 


a recounized film booker be 


previous 
would be 


the services ot 
retained to guide one in the formulation 


of policy at the outset, at least until some 


knowledye of the tield can be acquired. 


In almost all film) distribution centers 


there are firms and individuals that special 


ize in buying and booking film tor inde 


pendent theatres and small circuits. “hese 


avencies are usually owned and operated 
by former buvers and bookers for large 
theatre circuits, and are aware of what 
can and cannot be done with regard to 


available film product. 

The cost of film. te the 
been quite steadily increasing. 
say this is due to. increased production and 
Exhibitors, on the other hand, 


Exhibitor has 
Distributors 


other costs: 
tre wont to think that some selling policies 
are based upon a desire to get all that the 


bear, 


will 


traffic 
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FOURTH ARTICLE OF SERIES: 


Film Booking and Buying Policies 


Motion Picture Theatre Management 


By CURTIS MEES 


There are teature pictures tor which as 
70% =the box-ofhice 
“suggested” as film rental. The 


much as gross 
receipts Is 
Distributor may argue that the Exhibitor 
80% Distri 
butor guarantees a net profit to the thea 
10% If the potential 
$5,000, or this 
wouldn't — be, 


cannot lose on because the 


ot the vToss. 
better, 


tre ot 
gross IS may be 
worth consideration. It 
however, tor the smaller situations, 

Such pictures are often sold on the basis 
of a substantial increase ticket prices, 
which charge might drain the town. of 
entertainment money for some time to come. 

How to meet the Distributors on a com 
mon both make a 
profit, is a touchy point. Perhaps it would 
be well to examine briefly the relationships 


that existed in the past and how they have 


ground, where may 


changed through the vears. 

In the earliest days of the motion pic 
ture industry, films were variously made 
available to theatres, but 


obvious advantages, the territorial exchange 


because of. its 


system soon developed. For a long time 
pictures were rented from distribution 
companies that were more or less inde 
pendent of their producers; sometimes 


these distributors were entirely regional, 


renting certain pictures exclusively in a 
particular area on a “State's 
rights” As a rule films then were 
hooked for a “flat rental” of so much per 


so-cal led 


basis. 


day, or booking. 

Later developments in both the art and 
the industry encouraged the combination 
of production and distribution in one large 
organization, and 
effect, their own exchanges in the cities 
which had distribution 
centers; and each such producer-distributor 
offered a “program” of films. Such a pro- 
gram would cover an entire year, and often 


producers set up, in 


come to be film 


include short subjects, and sometimes a 


newsreel as well. 
“BLOCK BOOKING” DEVELOPS 


It became also the custom to sell a pro- 
gram betore the pictures were actually pro- 
duced. A company might have certain 
popular players under contract; or it might 
buy rights to specific plays, books or maga- 


zine stories and place prominent per- 
formers under contract for leading roles 
in pictures to be produced from them. 


These pictures, vet to be made, would be 


described in a brochure and in_ trade 
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that attracts more patrons 
to your theatre 


—the world’s largest 
manufacturer of living 
room furniture to build seats 
with luxurious ‘‘living 


room” comfort! 


And that’s only one 
reason why it’s good busi- 
ness to modernize your seat- 
ing with new Kroehler 
Push-Backs. They give your 
patrons a real se// on your 


house every minute of every 


show. 


Progressive theatre 
management likes Push- 
Back* Seats, too. Their 
durability and low mainte- 
nance cost are thoroughly 
proved by more than 15 
years’ service. For complete 


facts, write today! 


Chicago 11, 
666 Lake Shore Drive 
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Leave it to KROEHLER 


ITS 


BOOST CONCESSION SALES! Easy-to-leave, easy-to- 
return to “Push-Back”’ seats make your concessions easy to 
reach, easy to buy! 


1—Here’'s the normal 
comfortable positionof 
the Push-Back Theatre 
Seat. 


New York 16, N. Y. 
One Park Avenue 


2—Seated persons need 
not stand. A gentle 
movement of the body 
slides seat back. 


Inglewood 7, Calif. 


311 West 


Florence 


3—Relax—chair slides 
back to normal sitting 


position. No standing 
up. No inconvenience, 


KROEHLER THEATRE SEATS 


THE WORLD’S FINEST THEATRE SEATS 


*"Push-Back” is a trade-mark owned and registered by Kroehler Mfg. Co., Naperville, Ill. 


Texas 
2923 Jackson St. 
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ournal announcements, and sale men trom 
oftered them 


“block,” of 


each exchange to exhibitors 


is a Proup, pictures to be 


ailable from that company during the 
oming year. ‘This practice became known 
as “block (or blind) booking.” And for 


many years, except for an occasional “road 


how’ production, or “specials,” pictures 


ontinued to be booked at a flat rental 
instead of at a percentaye of the gross 
receipts, 

The custom of offering pictures on a 


percentage basis increased; however, the 
development which radically changed the 
which theatres rented films was 
Consent Decree, issued by the U. 5. 
Court in New York City (1941), 


representing an ayreement between a num- 


ystem by 
the 
District 


her of major producer-distributors and the 
US, Department of Justice. It followed 
vears of litigation under the Sherman Anti- 
Trust Act. 
ally were ordered 
theatres (“divorcement’’). 
alleved to 
upon product buying were instructed to 


And 


Producer-distributors eventu- 
to divest themselves of 
Some large cir 

” 
exert influence 


uits yreat 


dispose of some of their theatres. 


block booking was prohibited. 
BUYING POLICIES CHANGE 


As those were basic operating procedures, 


serious re adjustments arose and continue 


to arise-—as a result of these far-reaching 


changes. <A 


revarding new buying policies, and as the 


major problem developed 
new methods have not aged sufficiently to 
be considered “‘set,” it is difficult to lay 
down any hard and fast rules of conduct. 
exactly how these new methods of buy- 
ing will work out in the future is hard to 
say. But it is reasonable to expect that 
changes will be made to eliminate imprac- 
ticable arrangements. 

Many theatres have changed hands as 
a result of the Consent When 
future theatres are offered for sale, it is 
probable that the independent operator will 
such 


Decree. 


have an advantage in acquiring 
properties, since large circuits might be 
hesitant about enlarging their operations. 

‘This does not mean, however, that those 
theatres released, or to be offered for sale 
in the future, are necessarily profitable 
operations. Each theatre con- 
sidered on its Own merits, giving particu- 
lar attention to the availability of product. 

If you will observe some theatres and 


must be 


compare their product situation with that 
of several years past, you will find instances 
where relatively minor theatres are now 
playing very important pictures. This is 
a result of the new system of bidding on 
individual pictures. Sometimes smaller thea- 
tres are bidding on higher percentage terms, 
or longer playdates; or are making other 


Theatremen with Vision 


nig Aue street, 


Name 
Theatre 
Street 


DEAL PA nh. 
D E AL E AT N mic 
Please inl free 


City and State 


who take full advantage of the opportunities afforded by 
the "new era’ in picture presentation will undoubtedly 
inc'ude new, modern, comfortable seating in their equip- 
ment planning. 


Ideal offers the widest choice of seat- 
ing in the world—serviceable cast iron 
° or steel construction; full upholstered, 
padded or spring backs; a variety of at- 
tractively styled end standard designs; 
upholstering materials, finishes and colors 
to appeal to every taste; chairs from the 
lowest priced to the most luxurious—all 
the biggest values in theatre seating. 
Ideal also offers a line of comfortable, 
serviceable, safe, all-weather chairs for 
drive-in theatres for attracting pedestrian 
business. 


FREE PLANNING SERVICE 
WITHOUT OBLIGATION 


irs 
literature on Ideal chair 


unusual concessions to the Distributors to 
the important ‘The 
question is always whether a profit can be 


buy more teatures. 
realized under the terms. 

It is a fine thing for a theatre to play 
some outstanding product for ‘‘prestige’’; 
however, prestige is awfully hard to eat. 
Furthermore, in the long run, this type of 
buying the ultimate objectionable 
feature of increasing rentals for all exhibi- 
tors. The Distributors are naturally going 
to play off one bidder against the other 
for product which is absolutely essential 
Once a picture has 


has 


to theatre operation. 
been bought, there is no recourse to read- 
justment of terms. 


FACTORS AFFECTING PROFITS 


How much can one pay for a feature 
picture and still make a reasonable profit? 
That depends upon the individual theatre, 
as well as the particular picture. Your 
efficiency of operation in maintaining a 
reasonably low overhead will enter into 
this, as will also your investment in thea- 
And one must consider, of 
course, the drawing power of the picture. 


tre property. 


In earlier times, the product of a major 
studio might be offered on approximately 
the following basis: Of 46 pictures pro- 
grammed for the year, possibly 16 would 
be at a flat rental figure, 10 would go at 
25%, 10 at 30%, and the last 10— the 
cream of the crop—at 35° to 40%. (We 
speak here of the average theatre, not the 
larger metropolitan houses. ) 

This averaged out to a fairly reasonable 
rental over the year, but even then Exhi- 
bitors were likely to think it somewhat 
high. Of course there was much bicker- 
ing over the allocations of pictures to each 
bracket. Allocations rested with the Dis- 
tributors, and when in doubt as to the 
potential draw, their usual policy was to 
play a picture in one of their own thea- 
tres first, to get a more accurate idea of 
its appeal to the public before bracketing 
it for the rest of the trade. 

further rental 
still in force in some instances, fixed the 


agreement, which is 
rental to a certain high figure in gross 
revenue, called the “split: figure,” after 
which the theatre would pay a much higher 
rental. For example, the feature might 
rent for 40° up to $1,200 (if that repre- 
sented a high gross for the house in ques- 
tion), after which the Distributor was to 
get 50° of the excess gross. 

If after playing a feature three or four 
days, the Exhibitor realized he would 
exceed the split figure, he had then to 
gamble on a as to whether he 
would make more profit by extending his 
playdate at the lower percentage terms, or 
cutting it off as originally booked and pay- 


decision 


ing the split figure terms, 
The thoughtful Exhibitor guarded his 
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few flat rental pictures tor special occa- 
sions when he could book in a stage show 
or work out a local attraction which would 
increase his gross receipts, (That's about 
the only way to book a stage show, which 
has its own percentage terms if it is a 
really good show; otherwise it, too, is at 
flat rental.) 

‘There were some “turkeys” (poor pic- 
tures) in this flat rental group, some so 
bad it behooved the Exhibitor to pay for 
but not to play them, or to trade them out 
for repeat runs on better features. Occa- 
sionally, towards the end of the season, a 
Distributor had used up all his allocations 
for higher rentals, and a pretty good pic- 
ture had to be offered in the dower brackets 
to fill out his commitments! 

“Blind buying’ got a bad name with 
the public. When a picture came along 
that had objectionable features, the Exhi- 
bitor might tell his patrons that he “had 
to play it.” What he wanted, or thought 
he wanted at that time, was the privilege 
of buying only the top grossing pictures 
from each of the Distributors and dropping 
the less profitable features. 

“Blind buying” became a casualty of 
the law courts, but we are finding that it 
had advantages which were under-rated 
while its disadvantages were being so 
loudly discussed. Now an Exhibitor has 
the opportunity of wiewing each picture 
before he puts in his bid; but “good” 
product at a “reasonable” rental remains 
his problem. 


THEATRE FILM POLICIES 


In the trade, theatres are divided into 
“classifications” which give a general idea 
of their policies. ‘The top group is the 
large Metropolitan theatres, which are 
relatively few in number and with which 
we need not devote much space. ‘They 
serve as “show cases” for the industry and 
are in most cases controlled by the larger 
circuits. ‘There is a lesson to be learned 
from “show case” theatres, however, in 
realizing that frequently the Distributors 
will work out arrangements to play “fair” 
or mediocre pictures in a show case house 
where they have a_ friendly working 
arrangement, giving it preferred, or ex- 
tended, playing time—this to help convince 
other Exhibitors that because a “key” 
house gave it “preferred” booking, it will 
justify this treatment throughout the ter- 
ritory. 

The “A” theatre in a town, as might be 
imagined, is considered the leading first- 
run histone: In the larger cities there are, 
of course, a number of theatres falling 
within this classification. ‘These theatres 
follow the general policy of playing only 
the “best” pictures, and the length of 
ngagement may be longer. Admission 
(Continued on page 42) 
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A COMPLETE LINE OF FLOOR MATTING 


For Promoting Safety . Furthering Sanitation 
Providing Comfort Reducing Fatigue 


AT ALL POINTS IN THE THEATRE 


PROTECTS YOUR CARPETS 


DO-ALL” CORDED RUBBER MATTING 


Also ideal as a dirt remover for en- 
trances and lobbies. The deep ribs 
provide a non-slip surface. Prevent 
accidents. Comes in rolls 205” long, 
35” wide, !/," thick. Hugs the floor. 


4 mottled colors: Venetian Red, Erin 
Green, Delft Blue, Mosaic. 


For a Beautiful Lobby 


EZY-RUG COLORED RUBBER 
LINK MATTING 


Traps all dirt at the entrance. Dirt ordinarily 
tracked throughout the theatre is scraped 
from the shoes by the patented links and 
falls through the mat openings, reducing 
cleaning and redecorating costs. Prevents 
slipping on wet floors. Easily cleaned. Your 
choice of pattern or lettering in any com- 
bination colors. Any width to 
8 feet. Any length. 


Prolong the Life of Your Matting 


AMATCO RUBBER MAT CLEANER 


Safe and economical. Cleans in one-fifth the time. Removes oil and grease. Enhances colors. 


Nothing theatremen buy saves money and serves them in as many ways as floor matting. 


AMERICAN MAT CORPORATION 


“America's Largest Matting Specialists” 
1722 ADAMS STREET TOLEDO 2, OHIO 


Please send literature and prices on { | Do-All Matting, { | Ezy-Rug Matting, [|] AMATCO Cleaner. 
Name 

Theatre 

Street 


City & State 
IN CANADA: AMERICAN MAT CORP., LTD., WINDSOR, ONTARIO 


T) Nos. 550,528 and 282,236 


READ THE AVS — 


The F & Y Building Service is the outstanding 
agency in Theatre Design and Construction in 
Ohio and surrounding territory. 


THE F & Y BUILDING SERVICE 
319 East Town Street Columbus 15, Ohio 
“The Buildings We Build Build Our Business” 
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In Small Towns Don't Get 
Too Big for Your Britches 


ELMA, IA. 


about 


hubbub 
sight and 
maybe it would 


HAT all the 


multi-dimensional projection of 


sound going on these days, 


change the subject for a 
talk 


on the emotions and the 
a bit on that 


be a_ relief to 


minute or two and about something 
little less taxing 
intellect, if any. Let’s cogitate 
topic, Public Relations. 
Small town Public Relations are 


meant by 


elusive 
so dif 
ferent from what is commonly 
that term that it 


field of specialized experts. It 


almost calls for a separate 


wouldn't 


have to go quite as far as the doctors do 
when they have a man who 1s specialized 
at cutting out your spleen, another who 
is specialized at sewing you up, and an 


to become 
a specialist at But 
Public Relations in a small town is far dif 


other who has studied nine years 


threading the needle. 


terent from the same subject in city, 
and so different from public relations on 
i national scale that we hardly recognize 
as the same subject. 


aimed to be triendly per 


Where it is 


suasiveness on the big st ale, it approaches 


simple neighborliness in the town where, 


than one horse appears on the 


think 


when more 


street, the citizens there’s a parade 
voing on. 

Without Public Rela 
and ignoring the national viewpoint, 
look at it 
the fellow who operates in a place where 
knows of his potential 
and calls maybe ot 
‘These are the 
Relations 

through 


trying to define 


tions, 
let’s try trom the angle ot 
he already 
patrons by tace, 
them by their first name. 
showmen who know that Public 
not done 


is not advertising, it ts 


the medium of the radio, but is 
which they or their thea- 


part of 


press or 
a personal thing 
tre must have some immediate 
employing personal contact with a great 


portion of the public they serve. 
YOUR PATRONS KNOW YOU WELL 
The 
tions with his public is probably too close 
comfort, He knows every- 


average small town showman’s rela 


tor his own 
body so well, and they all know him so 
well, that many of the things that are 


being done in the way of public relations 
in larger communities he hesitates to do 


for fear of appearing ostentatious to his 


neighbors, or overly greedy in their eyes. 
Phe special attention that should be drawn 
to the and his 


from the public showman 
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—owner-manager of the Dawn theatre in Elma, la. 


theatre too often becomes commonplace 
after the 


months of acquaintance, 


first few 
or the first round 
Jost the that 
yoes with new management or new owner 
ship. It job to keep all 
things connected with the theatre glamour 


and quite ordinary 


of new ideas has 


Is a showman’s 


ous and of special appeal to the patron. 

Public 
relations after you become just plain Bill, 
instead of Mr. 
You 


town in a hurry. 


relations become more personal 
to your patrons and neigh 


bors. become neighbor in a small 
‘This means you become 
vrocer, the feed 
This is not 
good for the showman. By its very nature 
built glitter, 


and something tar removed from 


ordinary as the 
buttermaker. 


Just as 


salesman or the 


his is a business around 


romance 


the ordinary. His public relations problem 


is not one of mass selling, but rather of 


influence, making potential 
feel that he 


neighbor, but a special kind of acquaintance 


personal 


patrons not only is a good 


adding enjoyment 
When he 


through word 


who is instrumental in 


to their everyday living has 


convinced them individually 
and deed, they will take care of his public 
advertising for 


relations and much of his 


“word-ot-mouth,” in a ready dis 


his theatre and him. 


him by 


cussion of movies, 


DON'T GIVE 'EM "THE BUSINESS" 


It is as necessary for a small town show 


man to be a ready topic of conversation 
for his patrons as it is for a star to be 
talked whole. 


And it oes without 


public as a 
saying that the sub 


about by the 
jects of the conversation about him must 
be things that meet the approval of the 
majority of the people his community. 
Such personal approval is ten times more 
for the 
a star on the 
in the trade papers 
relations offered 


important small town showman 


than it is for national scale. 


You see every week 


evidence of good public 
by showmen in ali types of situations—such 


things as offering the theatre as a meeting 


place, for demonstrations, style shows, 


church services, etc. Special attention to, 
and programs for social, service or public 
groups always make good public relations. 

‘These groups are quick to note the dif 
desire to be of 
fatten 


ference between a_ true 


service, and mercenary scheme to 


and they are 
Overworking the 


the larder at their expense, 
quick to resent it. “but- 
tering up” of special groups can cause more 
‘harmful than helpful effects. 


showman. to 


It is for each 

community 
far and how 
treat- 
know him 


know his own 
well enough to discern how 

often he “preferred” 
ment to certain They 
well!—they know that he’s bought a new 
car, or his wife a new coat, or taken a trip 
to Washington, and they resent being made 
paying for 


can give this 


groups. 


the ones who are his luxuries. 


SELL THE GOOD THE INDUSTRY DOES 
The 


American 


best public relations man the 


motion picture industry is the 
small town exhibitor who almost daily rises 
to refute the accusations of immorality and 
disloyalty which are constantly being hurled 
at the movie business because some person 
in the industry has committed an offense 
of these types. The public is quite familiar 
with “big names” of this industry, but 
knows less than nothing of the vital part 
hamlet and 
It is not necessary 


yourself do 


the industry plays in every 
village of the country. 


to defend anything that you 


not condone. But most people in our 
industry are like folks in most other walks 
of life. Let’s not be hyper-sensitive; but 
let’s not be jellyfish, either! 

We small towners get mighty tired 
detending the morals of some of our indus- 
try’s more publicized constituents. You 


can’t defend what you know to be wrong. 
But we are guilty of negligence if we allow 
an individual case to contaminate all of us. 

Public relations are pretty much on a 
personal basis in a small town. We are 
the Class D league of the industry, We 
just can’t operate on the “knock ‘em dead” 
basis that they do in the big places. You 
either become one of the boys, a good 
neighbor, a good citizen, 
ness man who isn’t trying to jam a West- 


an honest  busi- 
a neighbor whom 
adver- 
because 


ern down the throat of 
vou know likes comedy, and whose 
tising vour friends 


they've learned to trust you, or you belong 


can believe 


In running your busi- 


don’t get too 


in another league. 


ness in a small community, 


big for your britches. 
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Evaluating Drive-in Food Items 
As to Time, Space and Yield 


By S. J. PAPAS 


Owner of the Keno Family drive-in, Kenosha, 
Wis., and the Westgate Outdoor at Racine. 


IN ADDITION to being in 
the motion picture business, drive-in oper- 
ators today are a part of the fourth largest 
industry in the United States—the restau- 
rant industry. By 1962 it is estimated that 
the dollar this will 
double, and | am exceedingly proud to be 


volume of industry 
part of so great an industry. 
Actually we drive-in people are “lucky” 
restauranteurs, because operating a conces- 
sion in a drive-in theatre is so simple and so 
as compared to operating a regular 
commercial restaurant that it isn’t 
funny. In our drive-in theatres we have 
no high-priced chefs, cooks or bakers- 
two, three, five or ten fellows that draw 
big salaries in one establishment. We have 
We have no fancy 
dishes or special soups and gravies to pre- 


even 


no porters, waiters, etc. 


pare which cost lots of money and often 
result in tremendous waste if not sold. We 
have no tremendous investment in equip- 
ment; we have no pilferage or stealing in 
a wholesale manner as restaurants and ho- 
tels do. 

To cut a long story short, we drive-in 
people are most fortunate in that we have 
found a second lucrative business within 
the first one. First in importance of course 
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A report on methods aimed at controlling food costs and main- 


taining quality simultaneously at the drive-in refreshment stand. 


is the theatre and our motion pictures; 
they should always be our foremost concern. 
Concessions, however, should be second. 


REFRESHMENT STAND PROGRAM 


And now, how should a concession stand 
be operated at a drive-in theatre? | would 
like to present some salient features of the 
program I have developed for my own 
operations. 

‘The three magic words in the concession 
business are Time, Space and Yield. What 
good is any item when the element of time 
in preparation is so excessive that it causes 
the loss of other sales? What good is any 
item when the space required to handle it 
is so excessive that it robs other and more 
important merchandise? And what good is 
any item when the proper yield is not real 
ized in 
profit ? 

Remember, in a drive-in concession time 
Perfect planning, timing 


order to produce the necessary 


is of the essence. 
and coordination are absolutely necessary. 
As you know, our audience is a “captive” 
one and if service and care are not exer- 
cised, complaints result immediately. | sin 


cerely believe that every concession, unless 


unusually small, should have a vending 


manaver. “The theatre manager cannot do 
both and do a good job. 

‘The most important item that we sell is 
popcorn, Why? Let’s 
test. Number 1—Time. 
lem, because we can pre-pop “kettle-fresh” 


give it the acid 


This is no prob 


corn and store it in a warmer so that when 
a sale is made it is perfectly prepared. Num 
Num 
‘The yield is terrific so | 
Number | 
In addition to the above it is also a highly 
As a 
ter of fact, I like popcorn so much I also 
Now 
of thought no doubt will bring controversy. 
difter. | 
say this, however: Sometimes it is necessary 
| base 


performance, 


ber 2—Space. This is no problem. 


Yield. 


therefore make it my 


ber 3 
item. 


nutritious and healthful food. 


sell it at the box-oflice. this school 


As everyone knows, situations 
to train and cultivate your patrons. 
my statements only upon 
When I can sell 20, 30, 50 and as high as 
84 boxes of popcorn at the box-office on one 
night, that’s for Selling 
the box-office will not prevent patrons from 
Don't let 


me! popcorn at 
coming to the concession stand. 
anyone ever tell you different. 

Other salient facts to 


popcorn are as follows: (a) It is a 


about 
food 


remember 
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product; the raw material, equipment and 
personnel handling must be clean. Sell the 
nutritional benefits of corn, as health has 
a strong selling appeal in advertising. (b) 
Popcorn is perishable. It must be kept 
fresh and the stock rotated. Moisture con- 
tent is important and should be kept at 
about 13.547. (c) Popcorn is an “impulse” 
item; display it strongly in order to create 
the urge to buy among customers. (d) 
Package popcorn to sell; glamorize it; 
dramatize its values. Describe it freely 
with adjectives like “fresh,” “hot,” “kettle 
fresh,” and “buttered,” etc. 


TESTS OF COLD DRINKS 


Next in importance at our vending coun 
ters, I would say, are cold drinks. We 
concentrated on them in one situation, and 
the results were amazing, because the the- 
atre is in the middle-west, where we only 
operate six months or even less, and the 
weather is only what you may call warm 
during just three months. Our large 16- 
ounce drinks selling for 20c moved better 
than our regular 9-ounce drinks which sell 
for 10c! 

Let’s give cold drinks the acid test. 
Time: No problem. Space: No problem, 
Yield: Terrific. I like cold drinks so much 
that I always build special racks for them 
in store rooms. On the top rack vo all 
the Coca Cola gallons; on the second go 
the root beer gallons; and on the bottom 
vo all the Orange Crush yallons. 


BUYING QUALITY MEATS 


Along with cleanliness and sanitation at 
the refreshment stand, quality of merchan- 
dise is important. ‘This is especially true 
of meats. ‘There is no substitute for qual- 
ity and in spite of their knowing this many 
operators still buy the cheapest hot dogs 
and hamburger, etc. What's the result? 
A lot of waste; customer dissatisfaction and 
no repeat business. Pennywise and pound 
foolish. 

I went into the preparation of my own 
hamburger so that 1 would actually know 
what I was serving. Important points to 
watch are as follows. 

All beef used should be from federally 
inspected plants and its handling should be 
under the same sanitary conditions as all 
products handled under the supervision of 
the Bureau of Animal Industry, U.S. De 
partment of Agriculture. Know what parts 
of the carcass are used by your supplier 
(chucks, plates or rounds) and have a defi 
nite understanding as to the grades of beef 
used. Meat for hamburger should be of 
commercial grade or better from. steers, 
heifers, cows, or bulls. What are the gov- 


ernment grades? Prime, good and com 


mercial. 
Parts to be excluded are bloody neck 


trimmings, shank meat, trimmings from the 
chuck, plate or flank, hearts, livers, lungs, 
etc. ‘The fat content should be that which 
is found in chucks, briskets, plates and 
other forequarter meat and should not ex- 
ceed more than 25%. 

We buy, process and fabricate all our 
meats. For hamburgers we have a patty- 
forming machine, which I would not rec- 
ommend to small operators as the invest- 
ment is too large. With this machine I 
have absolute portion control and know 
exactly what each patty costs me. Also 
| have a hamburger patty that has a “loose 
texture,” which means greater bun cover- 
ave, less shrinkage, faster cooking, greater 
tenderness, and more patties per pound. 

What I am trying to convey to you is 
the word quality. It means everything. 


RULES FOR BREWING COFFEE 


Coffee is also very important. ‘Too many 
drive-in operators have sloughed good cof- 
fee off. 

Rules for brewing it are as follows: 1. 
Carefully measure quantities of both water 
and coffee. No guesswork; one pound of 
coffee to two and one half gallons of water. 
2. Make only the amount needed. Warmed- 
over coffee is bitter and has lost its aroma, 
Never add old coffee to a new brew, 

3. Discard coffee grounds; they can only 
be used once. 4. Time the preparation of 
coffee. It should never be made more than 
15 minutes before an intermission. Main- 
tain it at a uniform temperature below 
boiling point. Coffee loses both flavor and 
aroma when permitted to stand for long 
periods after brewing. 5. Keep your equip- 
ment clean. All coffee equipment must be 
cleaned carefully and immediately after 
each use. Coffee contains certain elements 
which attract themselves to brewing devices 
and develop a rancid taste upon contact 
If a filter cloth, bag 
or sack is used, it must be washed clean 


with oxygen in air. 


each time in cold water. ‘hese must never 
touch anything as they absorb offensive 
odors. When not in use, submerge them 


in cold water, 


HANDLING WALKING SUNDAES 


Another very successful item we handle 
is the walking sundae. ‘The Borden people 
have designed a special cup known as the 
“theatre cup.” As it appears, we sell it 
as a dixie cup or plain ice cream for 15c. 
This contains 5 ounces of ice cream. When 
a customer asks for chocolate, strawberry 
or another flavored sundae, off comes the 
lid, on goes the syrup topped with rich 
whipped cream and chopped pecans. The 
price now is 30c. If this item is correctly 
merchandised, it is a killer! 

As for candy, it definitely has its place 
at the drive-in refreshment stand. How- 


ever, only a small variety of 10c merchan- 
dise should be handled. Candy selling for 
20c¢ or more per item does not move or re- 
peat rapidly enough to handle. 

Finally, there is nothing more important 
than control in any operation or business. 
Spoilage and pilferage indirectly come un- 
der control. The yields of merchandise are 
also under control and food costs. 

In those last two words is centered the 
meaning of my whole program. And the 
words mean just what they imply: the cost 
of your food or the cost of the merchandise 
you are selling. If you do not know your 
food cost on each and every item you are 
handling, you had better be careful, be- 
cause you are on dangerous ground, 

We realiy didn’t start making money in 
the concession business of our drive-in the- 
atre until we instituted a weekly Inventory 
and Vending Report especially applicable 
to drive-in theatre concessions. ‘This re- 
port has saved us. We tried to use a regu- 
lar indoor theatre vending report at first, 
but it was impossible. 

This drive-in report tells you anything 
you want to know about your concession 
operation—even to the extent of the day 
that merchandise is delivered and by whom. 
There is a space for petty cash, disburse- 
ments, payroll, cash register readings, re- 
ceipts deposited, receipt reconciliation, sta- 
tistics for current and accumulative figures. 
‘There is also a space for spoilage. 


VENDING INVENTORY RECORD 


The second page contains the vending in- 
ventory record. ‘The top section of this is 
for entries of all merchandise accounted for 
as sales items. Popcorn sales by actual box ; 
candy by actual count, etc. The bottom 
portion is for merchandise or supplies used 
in connection with the sale of the above 
items. ‘This report, which | worked long 
upon preparing, is so designed that on the 
eighth day of every week I am in a posi- 
tion to know exactly what my drive-in the- 
atre concession did during the last seven 
days. 

Now it is the yield that is impurtant, as 
I tried to point out. Isn’t it vital for you 
to know if you are getting seven boxes of 
popcorn out of every pound instead of 11 
or 12 as you should be getting? This form 
lets the manager know all these things. 

It is up to the drive-in operator to do 
the right job, because upon the pattern he 
establishes will the drive-in theatres estab- 
tablish their future in food, and their fu- 
ture in human nutrition. And depending 
upon the pattern he establishes now and 
the type of job he does, he will be able to 
increase the drive-in. theatre concession 
business throughout the world. 


[The above is a speech in part, delivered by 
Mr. Papas at the National Drive-in Convention 
held recently in Milwaukee.] 
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MANLEY, INC, 
Dept. MPH-653 
1920 Wyandotte St., Kansas City 8, Mo. 


{}) Rush complete information on the new Manley ICE-O-BAR 
(_) Rush complete details on the Manley SUPER STADIUM, 
(.] Please have a Manley representative call. 


Address. 


Now you can serve up to 1500 ice cold drinks on continuous 
flow...just as fast as two operators can draw them! The sensational 
Manley ICE-O-BAR is unparalleled for easy operation, fast cooling... 
guarantees cold drinks during peak rush periods. Uncomplicated design 
and standard parts mean any local refrigeration man can install and 
service the super-efficient ICE-O-BAR. Remember, a drink machine 
makes 65% gross profit for you. So mail coupon today for complete 
details on the best drink machine ever made—the new Manley 


ICE-O-BAR! 


You'll sell more of your biggest profit item faster with this 
famous big-volume Manley popcorn machine. The Super Stadium is 
the only machine that gives you all these profit-making ...money- 
saving ... features 

@ Cascade kettle that increases gross profit 10% ... kettle rotates 
full 360 degrees...available in 12, 16 or 24 ounce sizes. 

@ Pops 20 to 25 boxes every 2 minutes. 

@ Special heating element keeps stored corn hot, fresh, crisp 
under all conditions ...stores up to 180 boxes of popped corn 
in elevator well that rises at the flick of a switch. 

@ New seasoning well with thermostatic-controlled, automatic 
plug-in... liquifies seasoning at proper temperatures, delivers 
accurate measurement of any desired amount direct to kettle. 

The Manley Super Stadium is the perfect machine for handling 
big crowds fast... top seller for drive-ins, any large-volume operation. 

And, remember, nobody outpops Manley! This fact is cogclusively 
proved in an unbiased report from one of the nation’s leading re- 
search laboratories. Get all the facts. Ask your Manley representative. 


Write today {or complete details om this 
MANLEY 


: 
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‘Two To ems 
| 
Top Volume 
Manley Combination 
1920 Wyandotte St., Y 
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Van Myers Proposes 
New Popcorn Program 


FIVE-STEP merchandis- 
ing program designed to increase the sale 
theatre refreshment stands 
has been proposed 

by Van Myers, con- 
cession manager for 
Wometco Theatres, 
Miami, Fla., and 
member the 
board of directors 

of the National 
Association of Pop- 
Manufactur- 
ers, Inc., Chicago. 
The plan has been 
taken under advise- 
and its proposed 


of popcorn at 


corm 


ment by the NAPM 
united industry trade group, the Interna- 
tional Popcorn Association. 

First on Mr. Myers’ list of suggestions 
is trailers, technicolor.” 
They would especially effective in 
double-feature houses when shown just 
prior to the break between features, he said. 

Secondly Mr. Myers advised preparation 
of a small, brief manual for the training 
of sales help. “Such a manual should de- 
scribe the proper method of manufacturing 
popcorn, the most attractive eve-appealing 
ways to display it, and the best methods of 
selling it. It should also contain hints on 
the importance of the cleanliness of equip- 
ment, neatness in the appearance of sales 
personnel, and the development of a warm, 
friendly selling technique,” he pointed out. 

The third theatre need, according to Mr. 
Myers, is for some effective type of point- 
of-sale advertising. This should not take 
up too much space and yet it must be easily 
observed and create the impulse to buy, he 
explained. ‘Mobiles, which are wind-cur- 
rent activated point-of-purchase advertising 
aids, could be very effectively used at the- 
atre concession counters,” he said. 

Fourthly, Mr. Myers recommended that 
NAPM offer incentives in the form of cash 
or prizes in a competitive campaign among 


“preferably in 
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theatres to solicit the best ideas on how to 
promote and sell popcorn. “With judging 
done by a representative panel of industry 
concession experts, appointed by NAPM, a 
fund of information and ideas for promo- 
tion could be developed tor the general 
benefit of the industry,” he said. A fur- 
ther step, he added, would be to publish 
the best ideas in an NAPM_ popcorn sales 
promotion brochure and distribute them to 
theatres. 

Finally, Mr. Meyers stressed the impor- 
tance of intra-circult promotions and con- 
tests. “If NAPM could make available 
a certain sum of money or prizes for indi 
vidual theatre circuits some wonderful con- 
tests, running over several weeks, could be 
sponsored 
sales as well as many fine ideas on popcorn 


promotion,” he said. 


Promotion Boosts Sales 
Of Higher Priced Candy 


REFRESHMENT stand pa 
trons in houses of the W. S. Butterfield 
Theatres’ circuit, with headquarters in De- 
troit, are buying more of the larger-sized 
candy products—including those sold at I1¢ 
and 25c—than ever before, due to special 
promotional campaigns. ‘This was disclosed 
in a report made by Loyal Haight of the 
circuit for the trade publication, Candy 
Industry. 

Sales emphasis was placed by the circuit 
on the larger candy products in an ettort 
to increase profits, Mr. Haight explained. 
Stock of the larger (1lc) items was in 
creased at the stands as that of the smaller 
ones (sold at 6c) was reduced, he said, 

Special promotion of the 25c product also 
helped to boost these sales, according to 
Mr. Haight. The most popular items in 
this price range were found to be chocolate 
coated and panned raisins, peanuts and 
almonds, with solid chocolate and carmels 
also good sellers. 

In explaining the lack of patron resis- 
tance to the higher priced merchandise, Mr. 


Haight pointed out that “quality” and 


resulting in increased popcorn | 


counter 


CASH DRAWER | 


MODEL VI 


IDEAL FOR CONCESSION COUNTERS 


5 coin, 5 currency compartments with bill weights. 
High-grade disc tumbler lock. 

Warning gong rings each time drawer is opened. 
Kiln-dried Indiana hardwood. 

Easy action drawer—roller mechanism. 

Office grey or natural lacquer finish (specify). 
Size 18'/4" x 1444" x 41/2" high. 

Shipping weight approx. 19 Ibs. 


Price $26-5O Shelbyville, Ind 
ORDER TODAY OR WRITE 


INDIANA 


DRAWER CO. 
SHELBYVILLE, INDIANA 


Dept. M 


For The Best Signs You'll See... In ‘53 


ADL 


CHANGEABLE LETTER DISPLAYS 


ADLER GLASS-IN-FRAME DIS- 
PLAYS—‘‘REMOVA-PANEL” — 
“THIRD DIMENSION” PLASTIC 
& CAST ALUMINUM LETTERS 


ADLER “‘SECTIONAD” LOW COST 


11843 b W. Olympic, Los Angeles 64, Calif. 
3021 b West 36th Street, Chicago 32, Ill. 


WITHSTAND 
TOUGHEST WEAR 


Comfort the minute 


they're occupied! 
Their Beauty sparkles! 
WRITE FOR CATALOG 


GRIGGS EQUIPMENT C 


Belton, Texas 


Meschendise Sold in the Theatre A 
: 
e 
: | 
CHANGEABLE LETTER DISPLAYS = 
WRITE FOR FREE CATALOG : 
ADLER SILHOUETTE LETTER Co. 
Chairs 
== 
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PRUIT ORANGE - 


B® Refreshment stand business was rec ently expanded at E. M. Loew's Center 
theatre in Boston by the opening of a second counter, behind the one in the 


IO 


lobby and facing the street, to get busine from pedestrian traffic. Construction 
| of the second stand, which is primarily equipped to serve ice cream, was made 
| possible when the manager, Nick Lavidor, discovered that a small cigar store 
next door to the theatre was available. Since the store was located immediately 
adjacent to the lobby of the theatre, it was only necessary to break down the 
wall and build the new counter. The arrangement also provides for refreshment 
attendants to move easily from one counter to the other. This movement is 
necessary since different merchandise is prepared at each stand. Equipment 
for ice cream service is all on the street side (see photo above), while the candy 
display and popcorn warmer are on the theatre side (photo below). Drink dis- 
pensers are at both counters. A variety of soft drinks are offered, including 
three fruit flavors (orange, pineapple and grape), and root beer and Coca Cola. 
The most popular item, however, is ice cream, and patrons are offered a number 
f assortments, including “dairy freeze" ice cream in two flavors (chocolate and 


vanilla); ‘‘walkaway sundaes” in three flavors (fudge, strawberry, and pineapple): 
three different frappes, and a special fruit juice and ice cream mixture. Eight 
attendants operate the stands, working in shifts of three. The buying and super 
vision are handled by Mr. Lavidor and his assistant, Don Dyer. 


“value” have been emphasized. Buying high 
quality candy helps in another way, he 
added, in that it is “backed by a solid ad- 
vertising program.” Such candy is prac- 
tically “pre-sold” by the ads, he said, and 
the theatre patron can make his selection 
quickly and with a “minimum of confusion 
as to what should be purchased.” He noted 
a difficulty in selling unknown or “off- 
brand” merchandise. 

In the same report Mr. Haight com- 
mended those candy manufacturers who 
leave the prices off wrappers and packages. 
“This helps theatres to maintain their 6c 
and Ile prices,” he said. 

In regard to packaging of candies weigh- 
ing from 3!2 to + ounces, he expressed a 
preference for the window boxes rather 
than cellophane bags. “Cellophane bags are 
impractical because the material crackles 
in the quiet theatre, embarrassing the con- 
sumer and annoying other patrons,” he ex- 
plained. He suggested that candy manu- 
facturers interested in the theatre trade 
give greater consideration to such  pack- 


aging, 


New Vender Using 
Freshly Ground Coffee 


AN AUTOMATIC coffee 
vending machine, which employs freshly- 
ground coffee in making the beverage in- 
stead of concentrates or pellets, has been 
introduced by the ABC Vending Company, 
New York. 

‘Trade-named the “Perk-O-Matic,” the 
new machine is designed to make more than 
400 cups of coffee through a series of syn- 
chronized percolators. As one percolator 
drops below the 15-cup mark, it automatic- 
ally kicks off the next percolator so that 
freshly brewed coffee is always served, the 
company explains. Each percolator is air- 
tight and air-sealed, it is pointed out, in 
order to maintain uniformity of content 
and a maximum of cleanliness. 

The vender measures 30 inches across 
the front, is 27!2 inches deep and 76% 
inches high. It will serve coffee four ways 
—hlack, black with sugar, with cream or 
with cream and sugar. ‘The liquid is 
brewed before the ingredients are added. 
For installation an ordinary electrical out- 
let (100-volt AC) and a water line are 
required. 


THEATRE SALES CANDY PANEL 


The merchandising of candy in theatres 
will receive attention at one session of the 
National Confectioners’ Association’s 70th 
annual convention to be held June 14th to 
18th at the Waldorf-Astoria Hotel, New 
York City. Participating for theatres in 
a panel devoted to “Merchandising for In- 
creased Sales,” on June 18th, will be Leon 
J. Levenson of the American Theatres Cor- 
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America. 


poration, Boston, chairman of the conces- 
sions committee of the “Theatre Owners ot 


of its “Buckingham” 
which is a fountain tvpe unit for non-car- 
bonated drinks equipped for promotional 


Smaller Version of 
Beverage Dispenser 


A SMALLER-SIZED version 
beverage dispenser, 


crushed ice, yet 


der-counter 


series of cascades. 

nated by a light in the top of the globe. 
Capacity of the dispenser is six gallons. 

It operates on a ‘x h.p. compressor and is 


just three moving parts. 
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illumination, has been introduced by Mod- 
ern Refreshers, Inc., of Chicago. 

Called the “Buckingham Jr.,” the new 
dispenser has a transparent globe from the 
top of which beverages flown down over a 


This action is ilhumi- 


26 inches high by 15 inches in diameter. 


Crushed Ice Machine 
With Three Capacities 


A NEW 
signed to produce hard and clear ice “‘peb- 
bles” has been added to its line of ice-mak- 


ice machine de- 


ing equipment by 
the Ajax Corpora- 
tion of America, 

Ievansville, Ind. 
Called the “Ajax 
Pebble Ice Maker,” 
the unit is available 
in three capacities— 
200, 400 and 800 
pounds per day. The 
ice it produces is 
said by the company 
to be similar to 

dry and non-mushy.”’ 


Floor space required tor the new machine 
is less than | square yard, and it has a 
height of 39 inches, which provides for un- 
installation, if 
simplified construction, the machine has 


Of 


desired, 


Other features 


include an automatic cut-off designed to 
control ice overflow. 


Promotion-Minded Movie Theatre Owners... 


Here's a NATURAL for YOU! 


GLEAMING STAINLESS STEEL 


conNoLy DOTT-A-GRILL | 


AUTOMATIC 


Now operating in Thousands of 


+ INDOOR THEATRES ~ DRIVE-INS 
STOPS TRAFFIC with its fascinat- 


ing slow rotary motion—SELLS MORE 
FRANKFURTERS—Makes ‘em FASTER 
—Makes ‘em BETTER! 


NO SMOKE—NO ODORS 


No Installation needed Just Plug In! 


Saves time and labor NO) ATTEN 
DANT REQUIRED to wateh or turn 
franks no seraping of grill. 
Eloy Dri 
SELF BASTING Theatre, Eloy. Palace T 
ace 
seals in juices, barbecues frankfurter Colum bus Drive-in Thea w “we Huntington 
evenly on all sides, retains natural R tng. tre, Hilltop pp 
flavor frankfurter expands in’ size ‘alto Theatre, Tuls Escanaba oe 'n Theatre 
looks worth more, and you GET Mission Theat Okla, Dells Th 
MORE for it! Turns out up to 500 Texas re. Datbert, De'ls Wiese Wisconsin 
delLciously barbecued franks per hour! Starlight Drive-in 7 Canal 
Parkersbur heatre Tt Theat 
a Ww Va veumcari, M atre 
7 hese are SOME of the Wash rih, Karsas eaven 
THEATRES now reaping ois ing’ Greensburg, Theatre 
Orive-te Theatre Theatre, Montgomery 
4 eaon 
Roo 61 
Orchards prj Civie Cent 
ve-In or Theatre 
with one or more Lewiston, Idaho Montana “reat 
iranada abash Drive. 
Vista Monte Wabash, tea In Theatre, 
orado Mesa Dri 
o o on Drive. rive-tn 
Sier City, Bos. Yuma. Arizona Theatre, 
4 
Park olumb.a Theat 
# These theatres are finding ROLL Theatre, Oh re, Dayton, 
YES! A-GRILL an important souree of Mm. Benton Park, Holdride r 
added income You too can increase your Rio ; fae Drive. 
take’ with this sensational — erowd Theatre re, Holdridge, 
pleaser! Write today for details Twi polis, Wyoming | Studio Theatre Sacra a 
win Palms Drive Calif , mento, 
—— 
tre, Corpus Chris Thoa Motor 
NEW FEATURE! Ornhey am, Belling 
oh, Mg featre. St. jo Yand ash 
switch permits all rollers to rotate heat . ell Theatre, El Paso 
bypasses half of rollers enabling full 
frankfurter display in continuous rotary 


motion without cooking 
periods 


even during low 


Consult your local dealer —or use handy coupon for further information. 


l J. J. CONNOLLY, INC | 
457 W.40th St.. N.Y. 18. N.Y. Dept. BT-6 
| Please send me literature on complete line of Connolly | 
| Automatic Roll-A-Grills | 
MANUFACTURER | NAME 
457 W. 40th STREET, NEW YORK 18, N. Y. | ADORESS | 
Phone: CH 4-5000 Cable: JAYCONLEY NY) CITY STATE 


Seventh Edition— 


Bluebook of Projection 
By F. H. RICHARDSON $7.29 


Postpaid 
The Seventh Edition of thi 


motion f ture pre yn 
persons 


| 
up-to-minute 


tandard textbook or 


TO all concerned with s¢ reening 35 mm film 
guidance. — the Seventh Edition contains four chapters on Theatre 
Television, prepared for the practical instruction of motion picture projec- 


tionists. Send your order to— 


QUIGLEY BOOKSHOP, 1270 Sixth Avenue, New York, 20 


bring 
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Che Orive-in 


A regular department devoted 


to the design, equipment and operation of outdoor theatres. 


By WILFRED P. SMITH 


Former drive-in circuit executive, now oper- 
ator of his own drive-in at Ledgewood, N. J. 


IN ORDER under- 


stand the daily opera- 


tion of the drive-in 
hic h we hay been 
planning and “‘con- 


structing’ in the pre- 


ceding fourteen install- 
SETIES, 


ments of this 


let ous begin with 


preparations tor a pet 
through to the 


work right 


and 


formance 
conclusion of an entire evening's operation. 

Our 
be the so-called 


first observation, of course, would 
“marquee” —actually, the 


attraction sign—at the entrance drive. It 
is important to concentrate on the pull 
ing power of stars or teatured players likely 
to be popular in your immediate area, and 
bill them accordingly. For instance, it must 


be determined whether your sign should 


bill. sav, “Quo Vadis” with Robert ‘Vay 
lor; or carry the star’s name ahead of the 
title because of his popularity in your tet 
ritory. ‘Phese are decisions of importance 
with each change of program, as it can 
mean a great deal of difference in the 


box-office gross. 

To illustrate turther, the mention. of 
the title alone, such as “Ma and Pa Kettle 
on Vacation,” eliminating the names of the 
stars who are as familiar to the small town 
audience as vour next door neighbor, would 
be sufficient, assuming this particular series 
of pictures is popular in your area. In any 
the most out of 


always vet your 


event, 
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attraction copy, If it was worth spending 
hundreds of dollars to install the attrac- 
tion advertising equipment, it deserves 
thoughtful use for billing. 

As he approaches the box-office, the pa- 
tron looks for an admission sign in the 
window or comparably conspicuous loca- 
tion. ‘This display should be in bold 
characters that can be read clearly from a 
distance not less than 25 feet. This per- 
mits the patron to get out the proper 
amount of money in good time and elimi- 
nates questioning the cashier, all of which 


helps to keep your trafhe moving. 
CASHIER OPERATIONS 


It is imperative that your cashier should 
and and be 
the who may 

Contrary to practice 


attired cordial, 


with 


be neatly 
patient even patron 
become agyravating, 
theatres, the drive-in cashier is 


He should ignore the 


at indoor 
likely 
conversation of an exasperating patron, or 
try to switch him on to another theme with 
some such pleasant remark as, “Isn’t this a 
“Your little man 
outfit on 


to be male. 


beautiful evening 
has areal 
or, “That is a beautiful car you 
A pleasing personality, with 
human nature, Is 
the 


certainly cowboy 
there,” 
have there.” 
a good understanding of 
important in handling amusement 
seeking public. 

The 
answer the telephone with a pleasing, clea: 
voice, and to give information quickly with 
a minimum of questions from the caller. 


cashier should also be able to 


“Tonight we are showing two Technicolor 
features—By the Light of the Silvery 
Moon,’ with Doris Day and Gordon Mac- 


Programming and Showtime Operation 


Fifteenth of a Series on GETTING INTO THE DRIVE-IN BUSINESS 


Rae, at 8 and 11 o’clock; and “The Lone 
Hand,’ with Joel McCrea, at 9:30.” By 
giving them the basic information promptly 
a lot of unnecessary conversation is saved. 

In a short time the cashier should develop 
the proper knack; if after a trial period of 
around 30 days the necessary qualifications 
do not show up, it would be well to make 
a change. A drive-in theatre operation can 
have the “money changer” the 
country, but without a likeable personality, 
that ability goes for nought—every patron 
expects a cashier to know how to make 
change accurately. The first impression a 


best 


customer receives is a lasting one. 

Upon the opening of the theatre, the 
owner or the manager should be around 
the box-office greeting people, just as they 
used to do at indoor theatres. A special 
asset of a drive-in is its informality, and 
this is emphasized by the creation of a 
“folksy” atmosphere, to which the presence 
of the owner or manager can be an impor- 
Addi- 
tionally, it is well for the cashier to know 
For one thing, 
it gives him contidence when a line of 


tant contributor as people arrive, 
that “the boss is around.” 


entering cars is putting pressure on him, 

In the important matters of handling 
money, making change, filling out the box- 
office statements, preparing deposits, and 
entering the opening ticket number for the 
following evening's business, the following 
suggestions can be followed: 

As the motorist drives up to the box- 
office, the cashier says, ““Good evening. . . . 
That is $1.20 out of $5.”—or whatever 
amount is handed to the cashier. The 
cashier should always lay the bill next to 
the change tray, not in it. He then pro- 
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ceeds to take eighty cents, and three sin- 
gles from the change tray, and in handing 
the change to the patron, to count it out. 
‘To count it out is to make sure that no 
mistake has been made. 

During the time it takes the next car to 
drive up to position at the box-office, the 
cashier proceeds to put the bill received 
trom the previous patron in the bill tray, 
and to observe the number of patrons in 
the car coming up. The cashier should be 
alert at every moment; even during the 
course of short “polite” conversations, he 
keenly attentive to the transac- 
tion at hand. 


must be 
A good cashier has trained 
himself to do this, 

Upon completion of the activities at the 
box-office, the cashier enters his closing 
number of the next ticket to be sold in 
a column provided tor it in the box-office 
statement (forms for such statements can 
be obtained from theatre supply dealers). 
It is well to enter the net amount in one 
column, and the fax in another, and then 


total both. For instance: 


Adm. At 50¢ Tax 10¢ Total 
500 250.00 50.00 300.00 
Opening Number Closing Number 
001700 002200 


Before filing away the 
night's 


report ot the 


business, the cashier should im 


TIME SCHEDULE 


Location“ 4 AG 09, Co Feats 7 LON 


Other Subjects 707? — VOTE: Mak TECHN/COLOR 


BunnNG CADER Rua | Feder TIME SHOW GOES ON 
Time |Setting 2 3 ‘ 6 

INTERIM 42. So | | | 

Gress / Fo | | | 


Coming Attracpona 
DateS-?-7- 


CAATOON 


for the cashier's use. 


Feature"7 Bs k IAG WA Y Starring WA 
Tome S0- Prophecy of Be 


Sey F Averylad 
Bhim feozeorsays ™ 


A time schedule like the one above should contain complete information about the program — | 


Theatre’ /70-70L/U™ Feature Grasse Starring” Ta MARINES 


mediately transter the closing number ovet 
to the opening number column ot the next 
night’s box-office statement. In that way 
there can never be a slip-up on the num 
bers running from one night to the next. 
The cashier should also be trained to 
observe the ticket itself when opening the 
box-office the next evening, to confirm that 


its numbers is as entered in the statement. 


Another extremely important  precau- 
tion is alwavs to double check to be certain 
the numbers run consecutively when at- 
taching a new roll of tickets. 

During operating hours the cashier 
should have some schedule for the manager 
or owner to take as much cash out of the 
box-office as feasible, to minimize the risk 


of robbery. It is a good idea to vary the 
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we Debris Collector and Incinerator 
 *SNACK-~ KAR 


*NAME SIGNS 
*BOX OFFICES 


PERMASCREEN for 2-D pictures, Immediate delivery. 
PERMALUM screen for 3:D and 2-D pictures, In process. 


NEW... they're BEAUTIFUL... 


POSTER 


OUTDOOR AND INDOOR THEATRE 


Poblocki now has available 4 new types of WEATHERPROOF 
extruded alumilited aluminum poster cases, all sizes to fit all needs. 
The door frames range from I‘ to 4 3/8" in width. 


In stainless steel, cases can be curved or in any design. 


POBLOCKI CASES ARE BUILT BETTER TO LAST A LIFETIME. 


2189 S$. KINNICKINNIC AVE. 


NATIONAL THEATRE SUPPLY or 


DUCTS 


“MARQUEES 


Conventional and Inner Service 
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AUTOMATIC CAR COUNTING 
DRIVE-INS? 


“ 


teu 


None like it anywhere! Always ac- 
curate and on the job. Used for 
years as the Foolproof Automatic 
Car Counting Meter. 

Easy to install. 

Simple in operation. 

Usually placed just inside the box- 
office area of a drive-in. Now avail- 
able with either a visible or invisible 
locked meter. 


For information write: 


BEREZNY ENGINEERING & 
MANUFACTURING CO. 


4208 AVALON BLVD. 
LOS ANGELES 11, CALIF. 


YOUR QUESTIONS ARE INVITED. If you have a 

problem of design or maintenance, the editors of 

BETTER THEATRES will be glad to offer sugges- 

tions. Please be as specific as possible so that 
questions may be answered most helpfully. Address 
to BETTER THEATRES SERVICE DE 
New York. 


your letter 


PARTMENT, Rockefeller Center 


schedule—some thief might be “casing” the 
premises in and about the box-office. 
After the box-office statement of the 


night’s business has been completed, the 
bank deposit slip should be made in dupli- 
cate. One the bank keeps, the other is 
signed by the bank teller as confirmation of 
the amount deposited, and this duplicate 
should he 


This procedure eliminates errors. 


attached to the box-office state- 


ment. 


ADMITTING THE CAR 

The next employee to be met by the 
patron is the ticket taker. He too should 
be trained as an ‘ambassador of good-will.” 
‘Taking the ticket, he politely says, “Thank 
you,” and directs the patron to the ramp 
number where the attendants are then 
parking cars, 

As the driver approaches the ramp officer 
or attendant, a clear and intelligible sign 
with flashlight or hands should be given to 
direct the patron into the location where 
a speaker is available. After the car has 
stopped in place, an attendant greets the 
patron with a friendly ‘Good evening” 
or a cheery hello, at the same time attach- 
ing the speaker to the window of the car. 
He then goes on to repeat this procedure 
with subsequent patrons. 

The attendants should appreciate that 
patrons may off their lights, 
thereby to be an annoyance to patrons in 
in a 


not turn 


surrounding cars. Simply. saying 


friendly tone, “Your lights are on, sir’; 


or “Kindly turn off your lights, sir,’ is 
sufficient reminder. 
For the drive-in theatre that uses “‘sys- 


tematic parking” (Berrer “THEATRES for 
March) it is well not to park all the way 
to the end of a ramp, since the early patron 
entitled to a location, A 
reasonable practice would be to leave six 


Is preterred 
speaker posts, Or spaces tor 12 cars, on each 
end vacant late However, 
there are many drive-ins that use the “‘pick- 


for arrivals. 


your-own spot” system of parking. 


BOOKING AND SCHEDULING 


There are various policies and procedures 
ot booking and = scheduling picture pro- 
yrams. ‘The writer will try to avoid con- 
fusion and controversy by confining this 
discussion to methods which he prefers. 

First the selection of features: Here we 
assume a double-feature policy. We always 


attempt to get a balance of music and 
drama; drama and comedy; comedy and 
mystery; music and mystery; western and 


comedy ; western and mystery: ‘The vartety 
of features should be carefully watched so 
as to keep bookings interesting at all times. 
And we believe that every drive-in should 
always incorporate a cartoon in every pro- 
gvram—they are often of as much interest 
to adult audience as to children. 


When we have a single-teature program, 
it is because the picture is very long. We 
bring this to the attention of our patrons 
with an announcement trailer on the head 
of the prevue trailer; for instance: Date 
Strip—Sunday, Monday, ( fol- 
lowed by special trailer copy) Due to the 
extreme length of this splendid new pic- 
ture it will be shown as a single feature— 
dlong with an entertaining program of 
variety short subjects (followed by trailer 
of feature). 

‘This procedure gets rid of numerous in- 
quiries as to why we are not having a 
double-feature, and further the 
patron that he will get his money’s worth 
of at least in a 
quantity. 


Tuesday 


assures 


entertainment, good 


PROGRAMS AND TRAILERS 


It is of vital importance to keep your 
customers informed of your coming at- 
tractions at least one week in advance. You 
will find that the majority of theatrical 
printing offices will forward the desired 
layouts simply by your notifying them of 
the play dates and the titles of the features. 

There are three methods of distributing 
a weekly program. One, the cashier can 
easily give it to patrons along with the 
tickets (this is the most effective manner 
we have found). Two, the ticket taker 
can dispose of the programs, wearing a 
carpenter's apron to carry them in so as 
not to hinder him in tearing the ticket in 
half. Three, the ramp attendants can dis- 
tribute them to cars after they are parked 
(this method not recommended too 
highly since it is likely to be more or less 
haphazard). In any event do not neglect to 
have a weekly program out on time. Your 
patrons look forward to it, and it is your 
most effective medium for promoting re- 


Is 


peat business. 

Just before intermission, as soon as the 
“The End” the it is 
good policy to light all floodlights. Then, 
with a recording playing background music, 
a trailer on refreshments should immedi- 
ately come on the screen. Some suggested 


comes on screen, 


copy: 

FRAME 1—Folks! It ts now refresh- 
ment time! 

FRAME 2—To make the show more 
enjoyable visit our refresteria in the main 
building located in the center of the thea- 
tre on ramp Six, 

FRAME 3. (creeping trailer) —Our 
Friendly Staff Is Serving FRESH 
CRUNCHY POPCORN, Delicious ALL 
BEEF FRANKFURTERS, Refreshing 
Cold Soft Drinks, Quality Assortment of 
Candies, ICE CREAM—Cones, Pops, and 
Cups—AND A Superior Grade Of Other 
Goodies. 

FRAME 4—The_ hilarious 


(Continued on page 42) 


olor car- 
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by a man and his machine, 


BY GIO GAGLIARDI 


AFTER MANY years of lay- 
ing on the shelf, stereophonic sound has 
burst into life practically overnight. Cine- 
rama gave this multi- 
channel sound a new 
start with a really su- 
perb presentation, us- 
ing magnetic pickup 
tor the first time. Then 
came  Warnerphonic 
sound with ‘‘The 
House of Wax.” Now 
there is to follow a 
large quantity of pic- 
ture productions with 
multiple tracks from practically all the ma- 
jor companies. 

Let us examine the methods used in the 
reproduction of these newer stereophonic 
recordings, amd check the variable proce- 
dures that may be encountered. At the 
present time stereophonic sound is usually 
recorded as three magnetic sound tracks on 
a separate oxide-covered 35mm sound film. 
In addition, with 3-D, there may be an 
optical emergency sound track on one of 
the picture films, and a special effects track 
on the second picture film. 


GIO GAGLIARDI 


STANDARD EQUIPMENT LISTED 


In general, the equipment for reproduc- 
ing stereophonic sound considered here, for 
sake of simplicity, on the basis of three 
tracks and with reference to automatic vol- 
ume control) may consist of the following: 

Magnetic sound reproducers mounted 
apart from the projector mechanisms, with 
the soundheads having three magnetic pick- 


BETTER THEATRES SECTION 


Che Eye 


A Department on PROJECTION & SOUND 


No other art or industry in the world narrows down its success to quite such a NEEDLE’S EYE as that 
through which the motion picture bas to pass—an optical aperture 
the projectionist and his projector. 


What Stereophonic Sound 
Means in New Equipment 


THE TREND IS TO 


in the continuous miracle of the screen 


”"—-TERRY RAMSAY! 


ups arranged for taking off three 200-mil 
magnetic sound tracks, ‘The mechanism for 
driving this magnetic film with such a dum- 
my head is kept in synchronism with the 
projector mechanism by means of a selsyn 
motor coupled to the projector drive motor. | 

The magnetic film drive is kept free from | 
flutter and wows by special damping equip- | 
ment similar to that used in optical sound- 
heads. The film is housed in upper and | 
lower magazines, each having a capacity of 
approximately 5,000 feet. 

2. The magnetic sound 
coupled to three-channel 
equipped with specially regulated 
supplies and generally mounted steel 
cases away from the reproducers. ‘The fre- 
quency response and volume level of each 
preamplifier channel can be adjusted so that 
all three channels will operate at the same 
relative levels. 1 
provided so that main operating level 
be controlled. 

3. A main power rack contains three 75- 
watt amplifiers, one for each channel. (In 
the RCA system recently announced, this 
rack contains also a monitor speaker ampli- 
fier, and a monitor control switching panel. 
By means of the control panel, each sound | 
channel can be checked individually if de- | 
sired. This panel also contains an emer- | 
gency switch for connecting the center sec- | 

| 


light has a color 

im and laboratories’ tests prove 
| that the cooler a carbon burns, 
| the less chance of blistering the 
reproducer is | ‘polarizi fi buckl 


power 
; are higher in th 
cooler colors: blues, . greens, 
indigoes; and lower on heat con- 
ducting colors ret and 


A ganged gain control 
INSIST ON ORLUX CARBONS 
better 3D and P mi 


tion of the three stage speakers directly to | 
the output of the old amplifier rack con- | 
nected to the motion picture soundheads, | 
so that an emergency composite sound track 
can be used if necessary.) 

4. Three complete sets of horn systems | 
are placed behind the screen, each set con- | 
taining low-frequency and_ high-frequency 
sections with their associated dividing net- | 
work. Special speakers and 
also be provided for the auditorium, 


CARBONS, | 


cabinets may i) 
Boonton, N. J. 


for 


| 
B FOR EFFECTIVE 
— 
| 3D = = 
— 
Carbous 
THEATRE OR 
DRIVE-IN * 
29 
. 


SEAMLESS 
SILVER 


3-D 
SCREENS 


Super-reflective screens for 
all third-dimensional processes 
and wide-screen systems; en- 


gineered 


to 


assure 


sharp, 


brilliant pictures with vivid 


contrast in any theatre. 


Produced of permanently 
flexible, seamless plastic. 
Clean-cut perforations, with 


no projecting fibres to im- 
pede sound or collect dirt. 
Fungus proof. Unaffected by 


moisture. 


tective coating. 


Only $1.50 


per square foot 


Shipped with pro- 


Write for free sample 
and details today! 


WILLIAMS 


SCREEN COMPANY 


1675 SUMMIT LAKE BOULEVARD 
AKRON 7, OHIO 


NOW READY! 


Evaporative Coolers 
20% Off! 


Order NOW 


AIR BLOWER 
DELIVERY WHEEL 
4000 CFM 16° Dia 
5500 CFM 18° Dia 
7000 CFM Dia 
10000 CFM 24° Dia 
12000 CFM 24° Dia 


Prices include 


450 Ibs 
OO Ibs 


800 Ibs 


1000 Ibs 
1000 Ibs 


Blower and Motor, 


for prompt delivery 


SHIPPING 
WEIGHT 


LIsT NET 
$297.00 $237.60 
420.00 336.00 
65.00 452.00 
740.00 592.00 
795.00 636.00 


lir Washer 


with double bank filter mats, hermetically sealed 
recirculating pump 


steel cabinet 


ali housed in smart galvan- 


S.0.S. CINEMA SUPPLY CORP. 


Dept 


30 


G02 W. S2 St., 


19 


Cable 


SOSOUND 


the reproduction of incidental sound effects. 

An accompanying block diagram indi- 
cates a stereophonic assembly that may be 
used for the reproduction of sound in a 
number of recorded combinations. Let us 
2-D with three-track 

magnetic tape recording. 
reproducers are in- 


assume a picture 
stereophonic 
Where two magnett 
stalled, each reproducer may be tied in syn- 
chronism with one projector (No. | repro- 
ducer with No. | Projector, and No. 2 re- 


producer with No. 2 Projector). 


In such eases, ordinary 2,000-foot reels 
can be used, since changeovers may be 
made at will. The picture changeover is 


made in a standard fashion, and the sound 
changeover may be made from the output 


PRoy. No.2 CELL 


changed to some extent. ‘The single re- 
synchronized with Pro- 
jector No. | and the picture film may be 


producer may be 
laced on a large reel. This would neces- 
sitate an intermission. A_ possible varia 
tion to permit continuous operation would 
be to use large reels on the stereophonic 
reels on the 
This 


would give a continuous performance with 


synchronized set, and small 


free projector with standard sound. 


the greatest part in stereophonic sound. 
SET-UP FOR 3-D PICTURES 


A set-up shown in the diagram may be 
used readily for 3-D pictures with stereo- 


phonic sound. In this case a single mag 


 PREAMPLIFIERS 
wd 
{CHANNEL 2 CENTER 
a |z RIGHT 
> CHANNEL 3 
POWER STAGE 
ww AMPLIFIERS | SPEAKERS 
< 
CHANNEL 4 
in AUDITORIUM 
CHANNEL 2 SPEAKERS 
REGULAR THEATRE | 
PROJ. NO.1 | 
PROJ.NO AMPLIFICATION SYSTEM 


SOUND HEAD 
FIGURE I—Block diagram showin 


two magnetic tape reproducers and 


two projection head sound film interconnection for stereophonic sound. 


ot the three channels in one reproducer to 
the output of similar channels in the second 
reproducer. Complications only arise in 
the complexity and location of the sound 
changeover. 

In that kind of setup, the photocell pick- 
up is in the off position; however, the pic 
ture film may a single composite 
photographic recording for emergency use, 
and it can be switched on through the 
regular theatre amplifier system and routed 


carry 


through a proper output switch or relay to 
the center horn system behind the screen. 
If this were not re- 
quired, it might be possible to use the 
standard film track for sound effects to 
be reproduced as desired through multiple 


emergency teature 


auditorium speakers. 
If we assume that only one magnetic re 


| producer is installed, then conditions are 


netic reproducer is installed in synchronism 
with the two projectors. Since all three 
machines run together, large reels must be 
used to reduce the number of intermissions 
to a minimum. For this particular set-up, 
the three-channel 
picked from magnetic film and fed to the 
optical 


stereophonic sound is 
speakers behind the screen. 
track on the right hand machine (Projec- 
tor No. 2) could produce special sound ef- 
fects through the main theatre amplifier 
with this energy fed to speakers around 
the auditorium. An optical track the film 
in Projector No. 1 could be a composite re 
cording to be used through the main am- 
plifier for emergency purposes. 
Arrangements similar to those in the 
diagram may be used, with certain slight 


modifications, for practically every stereo- 
phonic release print where the three sound 
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tracks are recorded on separate 35mm magqg- 
netic film. It is obvious, however, that 
for 2-D stereophonic continuous operation, 
two magnetic reproducers are required, as 
well as two projectors. For 3-D continu- 
ous stereophonic operation, t2o magnetic 
reproducers and four projectors are needed. 


SOUND FOR CINEMASCOPE 


Recently 20th Century-Fox adopted an 
entirely new system for its CinemaScope 
productions. “This system places three mag- 
netic sound tracks, plus a control (or spe- 
cial effects) track, on the same film with 
the picture, and installs a magnetic repro- 
ducer between the gate and the upper maga- 
zine of each projector. “This would make 
loss of synchronism between picture and 
sound impossible. Among other advantages 
of such a method are that sound and _ pic- 
ture would remain physically together. 

In order to locate magnetic tracks of 50- 
mil scanning width, on the picture film it- 
self, it is proposed to reduce the width of 
the sprocket holes. New = sprockets with 
It is be- 
lieved that these sprockets could operate 
film having standard sprocket holes with- 
out any trouble. Complete new sets of 
sprockets and guide rollers would be needed 
tor all projectors, as well as the photo- 
track (Incidentally, — these 
sprocket wheels and rollers would have to 
be of non-magnetic which yet 
could be machined to extremely small tol- 
erances. ) 

There arguments and 
against the various systems now adopted or 
If one adds the separate types 
of stereophonic methods to the several pic- 


narrower teeth would be used. 


soundhead. 


material 


are both for 


proposed. 


ture proportions being contemplated, one 
gets an impression that choas has overtaken 
motion picture technics. “The industry 
should consider conversion steps very care- 
fully so that all changes will be compatible 
with each other for adequate exhibition of 
product. Any other procedure will produce 
and money. 


tremendous waste of time 


Out-of-Phase Shutters | 
In 3-D Projection 


The existence of 3-D picture 


running 
with frames ut of synchronization has 
been noted by Paramount studio tech- 
nicians, according to an announcement 


f a booklet, apparently prompted by 


release of "Sangaree, which said to 
Jescribe ‘a simple method of re-setting 
the gearing and timing of any projector 
pair.’ The projectors must f course 
be threaded frame-for-frame, with eact 
shutter at the upright position Moving 
the shutter shaft as in 2-D framing can 
it the two shutters in 3-D projection 
ut + phase. At least the tw tTiims must 
tart out with frames in ‘perfect’ 


syn- 
hronism; what happens to them because 


| of film shrinkage cannot be helped. | 
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THE Continuous Duty POWER SOURCE 


REQUIRED FOR 3-D PRESENTATIOI 


RECTIFIERS 


ASHCRAFT 


For NEW 9 mm 
Suprex copper-coated carbons 
60-75 Amperes—Type S-8570 


For 8 mm 
Suprex copper-coated carbons 
60-70 Amperes—Type S-8570 


For 9 mm 
High-Intensity uncoated carbons 
70-90 Amperes—Type S-8585 


For High-Intensity 10 mm 
Rotating uncoated carbons 80- 
95 Amperes—Type S-100 


This is not a tube-type rectifier... 
it is a heavy-duty Selenium Plate 
Rectifier whose dependability 
has been proved in the largest 
theatres and drive-ins for over 
4 years. 


The ideal power source for 3-D presentation. In countless instarie 
present generators or rectifiers are unsuitable for the continuous ope 
ation required when both arcs are operated simultaneously. The 
Ashcraft Heavy-duty Selenium Rectifier may be operated 24 hours per 
day, if necessary... 


C. $. ASHCRAFT MANUFACTURING CO., INC. 
36-32 THIRTY-EIGHTH ST., LONG ISLAND CITY 1, N. Y. 
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Specifications and recommendations 
issued by engineers of Paramount Pic- 
tures on a screen arrangement for pic- 
tures in neighborhood of 5-to-3 ratio. 


IN ISSUING technical data 


on its screen arrangement tor picture pro 


portions of 5 to 3, Paramount Pictures 


submits that aspect ratlo as one allowing 


“almost all theatres” to present a large 


picture “without cutting off the top and 


bortom because of balcony overhang” or 
other conditions. 
that 
expressed as 1.66 to 1) are suited to “pres 


1.33-to-1 


ratio, and additionally to 


It is further pointed out 


these proportions (they also may be 


normal screens as well 
1.66-to-1 


“the 1.75, 1.85 and any other intermediate 


ent day 
as the 
aspect ratios.” 

The material included drawings of the 
Schlanger-Hoftberg synchronous surround 
as applied to the Paramount sereen, and 
the “The 
shape of this screen and its: surroundings 


accompanying discussion says, 
and 


that 


are important in giving a 
effect. It is 
detail of construction be closely ad 


panoramic 
wide-screen important 
every 
hered to it theatres are to obtain the maxi 
mum effect on audiences which Paramount, 
by costly experimentation, has found pos 


sible.” 


‘The curvature of the screen is based, ac- 


Photograph of a Paramount curved screen with 
picture area of 33 feet, 4 inches by 20 feet, and 
synchronous luminous surround (see plan below). 


50’ 


Paramount Screen with Border 
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cording to these data on various conditions 
related to the projection throw. It is stated: 

“The 
which would apply to a house with a pro- 
jection throw of about 120 feet. This 
curvature will vary somewhat, depending 
on the width of the house and the throw. 
For normal houses, the radius of curvature 
should be equal to, or greater than, three- 
quarters of the distance from the center of 


radius of curvature is 90 feet, 


the screen to the projector, assuming that 
the projector is not farther forward than 
the last row of seats. In very wide houses, 
the radius should be approximately equal 
to the projection throw.” 


Paramount engineers believe in a picture 
scaled to dominate an audience by its own 
dimensions. “They recommend “that the 
screen size be as large as possible, limited 
only by available light, the vertical and 
horizontal audience viewing angles, and the 
front seat viewing distance. Very large 
theatres with large prosceniums should be 
individually considered. In general, such 
houses will be limited by maximum avail- 
able height of the picture, which in a few 
cases will exceed 20 feet.” 

Referring to the synchronous luminous 
surround, the specifications call for wings, 
a cornice and a base ramp “covered with 


RADIUS Point 


screen 


DF fir 
| 


eoce or 
| BASE 


The drawing shows 
specifications of the 
Schlanger - Hoffberg 
synchronous luminous 
surround as applied 
to a Paramount 
screen of the size 
picture above _ it. 
However, Paramount 
engineers recom- 
mend that cross 
sectional dimensions 
of the cornice, base 
and wings of the 
surround be the 
same for all screen 
sizes, with these 
members made 
shorter or longer ac- 
cording to actual 
screen dimensions. 


MOTION PICTURE HERALD, JUNE 6, 1953 


: 
: peel 
| 
a 
_A 
ra 
; 
ra 
i 
ZI 
33'4 
| 1 
| 
|. 7 or 
4 
‘ 
. 
| 
| 
~ a | 
| 
32 


any of the white materials currently used | 
for 2-D screens. If stereophonic horns are | 
to be located back of the wings, the wing | 
material should be porous (perforated?) 
the same as for any sound screen. The | 
side surrounds may be mounted on dollies 
if they must be moved to frame pictures of | 
different sizes, or to clear the stage.” 

The picture proportions with this meth- | 
od are obtained by insertion of an aperture | 
plate of that ratio. ‘The plates should be | 
filed “very carefully until the picture just | 
fills the screen area.” And it is recom- 
mended that “the plate be placed farther 
from the film than normal in order to | 
throw the edges of the picture slightly out | 
of focus and produce a soft edge to the | 
picture at the junction of the picture and | 


the surround. No projected light should 


fall directly on the surround.” 

It is to be noted that with a luminous 
surround indicated, with illumination pro- 
vided by screen reflection, the discussion 
asserts that “the screen itself may be metal- | 
lic finish so that the same screen can be | 
used for both 3-D and 2-D pictures.” 

The Paramount engineers, headed by 
Loren Ryder, submit that for 3-D pictures, 
the “unfiltered incident light should be 20 
foot-candles, and preferably 25 foot-candles. 
These readings are taken at the center of | 
the screen without film, with the projec- | 
tion running, and without the polarizing | 
filter in the projector beam. ‘This assumes | 
an adequate lamp capacity. With a metal- 
lic screen, the incident light for 2-D show- 
ings need not be quite as high as formerly 
specified by the SMPTE recommendations 
(around 15 foot-candles) because of the 
light gain by the metallic screen material.” 


Section of the rear of a Paramount test screen, | 
showing the frame construction used for curved 
surrounds or side wings. Paramount points out, how- | 
ever, that theatre equipment suppliers ‘undoubted- | 
ly will develop prefabricated frames for direct | 
sale to theatres.” | 


BETTER THEATRES SECTION 


On location at Universal City, California, Bob Hoff, Ballantyne Co. execu- 
tive vice-president, and Julia Adams, Universal-International star, chat beside 
one of the trucks recording stereophonic sound. Miss Adams is co-starring 
with Van Heflin in “Wings of the Hawk,” being filmed in 3-D with stereo- 
phonic sound. The Ballantyne Co. is working closely with Universal-Inter- 
national on all sound and projection developments in the new medium. 


s Protect the HEART of your theatre. 


: YEARS OF PROMPT, 
EFFICIENT, COURTEOUS 
SERVICE 


"RCA Service Company, Inc. 
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about Products 


% news and views of the market and its sources of supply 


Equipment “Package” 


Developed for 


3-D, Wide-Screen, Stereophonic Sound 


COMPLETE theatre equip 
ment for third-dimensional and wide 
screen films, and stereophonic sound, lias 
been developed by the Ballantyne Com 
pany, Omaha, under a “package” sales 
plan. in announcing the equipment, J. 
Robert executive vice-president, 
explained that although it 1s called a 
‘package,’ each order wall be tailor-made 
for the mdividual theatre. This will be 
done, he said, by means of an order form 
on Which the theatre owner can specity 
dimensions and other requirements tor 
his particular operation, The “package” 
includes the following equipment : 

1. Two wide-angle, {/2.0 projection 
lenses. 

2. A curved sereen in a choice of six 
sizes, but each with an aspect ratio of 
2-to-1 Widths are 22, 24, 30, 40, 50 and 
60 feet. ‘The screen is curved on a 90 
foot radius. The surface is metallic. 

A metal frame for the curved screen is 
iso available, but is not included in the 
‘package” because “some theatre owners 
nay preter to build their own trames on 
the job,” said Mr. Hoff. 

3. Two sets of aperture plates are 
supplied, one in a 2-to-1, and one in a 
1.85-to-l ratio. Additional aperture 
plates in other accepted ratios, such as 
1.75-to-L and 1.66-to-1 will be made 
available at additional cost. A special 
aperture plate holder has been designed 
for the changing of aperture plates when 
using different picture proportions on the 
same program 

4. Stereophonic sound equipment in- 
cludes a three-track magnetic reproducer, 
three pre-amplifiers, three power amplhi- 
fiers, one booth monitor, one sound 
mixer, three two-way horn systems, and 
supplementary auditorium speakers. 

5. A complete interlock system is sup- 
plied for synchronizing the three-track 
magnetic reproducer and two projectors 
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\lso included are polarizing porthole 
filters and holders, a filter cleaner, and 
projection alignment film. 

Magazines of either 24- or 25-inch di 
ameter are not included “because many 
theatre owners already have them,” Mr. 
Hoff poimted out 
can be supplied 


Hlowever, they, too, 


He also said that within a few months 
the company expects to have anamorphic 


R. Scott Ballantyne J. Robert Hoff 


lenses available. “Whether or not these 
lenses are produced will depend upon the 
demand for them as governed by the 
amount of product released, and certain 
clan to patents rights that are currently 
being examined from a legal standpoint,” 
it was explained, 


PRODUCTION NOW UNDERWAY 


The average cost of the package is esti- 
mated by the company to be about $6,000, 
depending upon screen sizes and other 
variations indicated by the size and char- 
acter of the theatre. Production on the 
equipment has already begun, Mr. Hoff 
said, with first deliveries expected within 
60 days from June Ist, by which time the 
company anticipates having units rolling 
off the assembly line at the rate of about 
50 per day. 

Distribution will be only through deal- 
ers, Mr. Hoff said, adding, “In those few 


areas not served by a Ballantyne dealer, 
the company will accept orders through 
any reputable theatre equipment dealer.” 


Spring-Back Chair With 
Padded-Back Spacing 


A NEW SPRING-BACK 
auditorium chair with dimensions de- 
signed to require a minimum of extra 
back-to-back spacing has been added to 
the RCA line of International auditorium 
seating. Designated International Model 
No. 2450 (it is pictured on page 11), the 
new chair has the same dimensions as the 
company’s Model No, 2000, including the 
same back overhang and wing depth, 
which is said to permit installation with 
the same back-to-back spacing and to al- 
low equal knee room and passing space. 
Theatres now equipped with padded-back 
chairs can thus be re-equipped with the 
new spring-back model without loss of 
capacity, it is pointed out. 

The chair has a metal back of 20-gauge 
steel stamping having a finished weight 
of 7!4 pounds. The back length is 24 
inches and is formed with a double curve 
for extra strength. ‘The steel back is at- 
tached to side plates by steel wings weld- 
ed m a pre-determined position for 
proper pitch and rigidity. There are five 
“no-sag” springs, equally spaced, verti- 
cally attached to the back panel and 
secured in place by steel clips spot-welded 
to the back. These springs are clipped to 
a 40-gauge steel border wire formed to 
follow the contour of the long steel back. 

The padding over this spring construc- 
tion consists of a wire grid ‘‘flexilator” 
woven in burlap, a '-inch rubberized 
sisal filler pad, and a laver of felted cot- 
ton. The upholstery material is tailored 
and secured to a heavy steel wire formed 
to the shape and contour of the back. This 
cover assembly snaps into the formed re- 
cesses of the back panel and is thus at- 
tached without the use of tacks of clips, 
and it can be quickly removed and _ re- 

(Continued on page 37) 
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ADVERTISERS 


NOTE: See small type under advertiser's 
name for proper reference number where 
more than one kind of product is advertised. 


Reference Adv. 
Number Page 
|—Adler Silhouette Letter Co. 23 


Changeable letter signs: Front lighted panes for 
drive-ins (1A), back-lighted. panels (18), and 
changeable letters (iC). All dealers 


2—American Mat Corp. 17 
Rubber mats (2A), mat cleaner (2B) Unaffiliated 
dealers. 

3—American Seating Co. 8 
Auditorium seating NTS and direct 

4—Ashcraft Mfg. Co., C. S. 3I 
Rectifiers. Unaffiliated dealers 

5—Ballantyne Co., The 33 
Projection and sound equipment Dealers: |, 4, 7, 

19, 20, 21, 32, 35. 43. 66, 70, 77, 80. 93, 105, 113, 
116, 125, 133. 

6—Berezny Engineering & Mig. Co. 28 
Drive-in car coumer. Direct 

7—Carbons, Inc. 29 
Projection carbons. Franchise dealers 

8-—Clancy, Inc., J. R. 3rd Cover 
Stage rigging. Direct. 

9—Coca-Cola Co., The 2nd Cover 


Soft drinks (9A), dispensers (9B) 
principal cities 


Branches in 


10—Connolly, Inc., J. R. 25 


Frankfurter grills. Direct 


11—F & Y Building Service, The 17 


Architectural design and building service 


12—Griggs Equipment Co. 23 


Auditorium seating. Direct 


13—Heyer-Shultz, Inc 31 
Metal projection are reflectors Dealers marked * 
and NTS. 


14—Heywood-Wakefield Cc 3 
Auditorium seating. Dealers &. 10. 14, 32, 56, 101 
104, 129 and Direct 


15—Ideal Seating Co. 16 
Auditorium seating (15A), drive-in stadium seating 
(15B). Unaffiliated dealers 


1\6—Indiana Cash Drawer Cc 23 


Cash drawer for drive-in mMeession sale Direct 


17—International Projector Cor; 4th Cover 
In-car speakers (i7A complete projection and 
sound systems (i17B) NTS 


18—Kroehler Manufacturing Co 15 


Auditorium seating. Unaffiliated deaiers 


19—LaVezzi Machine Works 4) 


Removable film gate. All dealers 


20—Manley, Inc. 22 
Popcorn machines (20A). beverage dispensers (20B). 
Offices in principal cities 


2!1—Motiograph, Inc. 4 
Complete projection and sound systems (21A), 
mechanical interlocks (21B). Dealers 8, 10, 13, 

27, 30, 32, 34 6, 40, 42, 51, 54, 57, 59, 63, . 
67. 70. 75. 85. 91, 100. 104, 409, 115, 118, £23, 
128, 130, 132 


22—National Carbon Co., Inc. 6 


Projection carbons. All dealers 


23—National Super Service Co., Inc. 37 
Vacuum cleaners. All dealers 


MART 


Firms are numbered for easy identification in using postcard. Dealer indications refer to listing on following pages. 


Reference Adv. 
Number Page 
24—National Theatre Supply 39 


Distributors. 


25—Payne Products Co. 39 
Carbon savers, Dealers (1, 18, 23, 38, 42, 57, 58, 69, 
82, 109, 114, 116, 119, 123, and NTS in Albany, 
N. Y., Memphis and Denver 


26—Poblocki & Sons 27 
Poster cases (26A), portable debris cart (26B), 
portable snack bar (26C), attraction signs (26D), 
box offices (26£), marquees (26F), theatre fronts 
(26G), drive-in projection screens (26H). NTS and 
direct. 


27—Radio Corp. of America 5 


Auditorium seating. Dealers marked *. 


28—RCA Service Co. 33 


Projection and sound maintenance service 


29—S. O. S. Cinema Supply Corp. 30 


Distributors. 


30—Strong Electric Corp., The 7 
Projection are lamps (30A), rectifiers (308) 
Dealers: |, 2. 3, 4, 7, 8 9 #2, 13, 14, 17, 10, 
20, 21, 22, 24, 25, 26, 27, 28, 30, 32, 34, 36, 39, 
40, 41, 42, 44, 46, 47, 48, 49, SI, 52, 54, 55, 56, 


* 78, 79, 80, 81, 84. 86, 91, 92, 93, 97, 98, 99, 
101, 103, 105, 106, 107, 108,109, 413, 114 
105, 116, 017, 118, 119, 122, 123, 125, 129, 130, 198. 


32, 133. 

31—Theatre Seat Service Co. 37 
Theatre chair rehabilitation service. Direet. 

32—Vallen, Inc. . 4) 
Curtain controls and tracks. Direct 

33—Wagner Sign Service, Inc. .28 
Changeable letter signs: Front lighted panels for 
drive-ins (33A); back-lighted panels (33B); and 
changeable letters (33C). Ovalers: 8, 10, 12, 13, 


14, 65, 66, 17, 21, 23, 24, 25, 26, 28, 29, 30, 32, 
34, 35, 36, 40, 41, 42, 43, 44, 54, 56, 57, 59, 60, 
62, 64, 66, 67, 69, 70, 72, 73, 74, 75, 77, 79, 80, 
86, 88, 89, 91, 92, 98. 100, 101, 104, 107, 108, 109 
114, 615, 819, 120, 122, 123, 125, 129, 131 and 
NTS Detroit 


34—Westrex Corp. 37 


Foreign distributors 


35—Williams Screen Co. 30 


Projection screens. Direct 


36—Wrigley, Jr. Co., Wm. 21 
Chewing gum. Direet 


Index to products Advertised 
& described in this issue, with 


e Dealer directory 
e Convenient inquiry postcard 


EDITORIALLY ... 


AUTOMATIC COFFEE VENDER, page 24 


Automatic coffee vending machine using freshly 
ground coffee. From ABC Vending Company. Post- 
card reference number E37. 


FOUNTAIN DRINK DISPENSER, page 25 

Smaller-sized version of a fountain-tvpe, illumi- 
nated beverage drink dispenser announced by 
Modern Refreshers, Inc. Postcard reference num- 
ber E38. 


CRUSHED ICE MACHINE, page 25 

New machine to produce ice ‘pebbles’ added 
to its line by Ajax Corporation of America. Post- 
card reference number E39. 


3-D, WIDE-SCREEN "PACKAGE," page 34 

Theatre equipment for 3-D and wide-screen films 
and stereophonic sound developed under “pack- 
age’ sales plan by Ballantyne Company. Postcard 
reference number 5A, 


SPRING-BACK CHAIR, page 34 

New spring-back auditorium chair, Model 2450, 
added to RCA-International line. Postcard refer- 
ence number 27A. 


STEREOPHONIC SOUND, page 38 


New stereophonic sound equipment in five differ- 
ent models for various-sized theatres from Motio- 
graph, Inc. Postcard reference number 21C, 


LETTER BAR ASSEMBLY, page 38 


Horizontal bar assembly to hold slotted change- 
able copy letters on flat surfaces. Developed by 
Wagner Sign Service, Inc. Postcard reference num- 


ber 33D. 
PLASTIC-CERAMIC LETTERS, page 38 


New line of interchangeable letters for signs 
and displays. Hernard Manufacturing Company. 
Postcard reference number E40, 


SIMPLEX SOUND SYSTEMS, page 38 
Simplex stereophonic sound equipment. Postcard 
reference number 20A, 


RCA STEREOPHONIC SOUND, page 38 
Stereophonic sound reproduction equipment 


from RCA with separate reproducer for three-track 
magnetic pickup. Postcard reference number 27B. 


For further information concerning products referred to 
on this page, write corresponding numbers and your name 
and address, in spaces provided on the postcard attached 
below, and mail. Card requires no addressing or postage. 


TO BETTER THEATRES Service Department: 


Please have literature, prices, etc., sent to me according to the following 
reference numbers in the June 1953 issue— 
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ALABAMA 

Feature Gervies, (8174, Merrie Birmingham 
ARIZONA 

2—Girerd Theetre Supply, 682 W. Buren St. Phoenix 
ARKANSAS 


S—Theatre Gupply Ce., 1071 Grand Ave., Fort Smith 
4—Arkansas Theatre Supply, '608 Main St Little Rock 


CALIFORNIA 


Fresno: 
&—Midstate Theatre Supply, (908 Thomas 


Los Angeles: 
6——john P. Filbert, 2007 Vermont Ave.* 
National Theatre Supply, 1961 8S. Vermont Ave 
7—Pembrex Theatre Supply, 1960 8. Vermont Ave 
SH. F. Shearer, 194 & Vermont Ave 


San Francisco: 
National Theatre Supply. 255 Golden Gate Ave 
o—Preddey Theatre Gupplies, 167 Golden Gate Ave. 
10—B. F. Shearer, 243 Golden Gate Ave 
1i—Western Theatrical Equipment, 337 Golden Gate Ave.* 


COLORADO 


Denver: 
National Theatre Supply, 211! Champa St 
13-—Servies Theatre Supply, 2054 Broadway 
14—Westers Service & Supply, 21/20 Broadway * 


CONNECTICUT 

New Haven: 
Mational Theatre Supply, (272 Meadow 
DISTRICT OF COLUMBIA (Washington) 
& Sons, 925 Now Jersey N. W.* 
16@—Ben Lust, 100! Now Jersey Ave, N. W 


FLORIDA 
i7—Joe Hornstein, 273 W. Flagier St Miami 
18—Southeastern Equipment, 206 Bay St., Jacksonville.* 


io—United Theatre Supply, 110 Franklin St., Tampa 
yu—United Theatre Suppiy, 329 W. Flagier St.. Miami* 
GEORGIA 
Albany: 
21—Dixte Theatre Service & Supply, N. Siappey Or 
Atlanta: 


22—Capital City Supply, 161 Walton St.. N 4 
National Theatre Supply, 147 Walton St.. N 


23—Seutheastern Theatre Equipment, 201.3 NN. Ww. 
24—Wil-Kin Theatre Supply, 301 Nerth Ave 
ILLINOIS 

Chicago: 


25—-Abbott Theatre Supply, 1211 8. Wabash Ave* 
26—G. 0. Anders Co., 317 8. Sangamon St 
27—Gardner Theatre Service, 1255 8. Wabash Ave. 
28—Movie Supply, 1316 8. Wabash Ave 

National Theatre Supply, (325 Wabash Ave 


INDIANA 
Evansville: 
20—Evaneville Theatre Supply, 2000 E. Chandler Ave 


indianapolis: 
30—Gor-Bar, 442 Iilinols St 
$1-—Mid-West Theatre Supply Company, 446 N. 8t.* 
National Theatre Supply, 436 N. lilinols St 


IOWA 
Des Moines: 


82— Des Moines Theatre Supply, St 
Natloaa! Theatre Supply, 1102 High St. 


KANSAS 


Wichita: 
53—Southwest Theatre Equipmest. P © Bon 2138 


Theatre Supply Dealers 


Dealers in the United States listed alphabetically by states, numbered or other- 
wise marked for cross-reference from index of Advertisers on preceding page 


KENTUCKY 


Louisville: 


4—Falls City Theatre 
Theatre Supply, 200 


LOUISIANA 


New Orleans: 
Theatre Supply, 1309 4 
National Theatre Supply, 220 8. Liberty St. 
54—Southeastern Theatre Equipment, 214 & Liberty 8t.° 


Shreveport: 
34—Alon Boyd Theatre Equipmeat, P. 0. Box 262. 


MARYLAND 


Baltimore: 
F. Dusmanm Co., i2 East 25th St. 
National Theatre Supply, 417 St. Paul Place. 


MASSACHUSETTS 


Boston: 
41-—Capitol Theatre Supply, Piedment 
42—Jjoe Cifre, 44 Winchester St. 
Theatre Supply. 2B Winchester St 
44— Massachusetts Theatre Equipment, a Piedmoat St. 
National Theatre Supply, 37 eg oe 
4S—Standard Theatre Supply, 78 B 
46—Theatre Service & Supply. 30 St. 


MICHIGAN 

Detroit: 
47—Amusement Supply, 208 W. Monteaim St. 
48—Ernie Forbes Theatre Supply, 214 W. Montcalm 4 
49—MeArthur Theatre Equi 
National Theatre Supply. 2312-14 Cass Ave. 

Grand Rapids: 


° 
a 


5'—Riageld Theatre Equipment, 106 Michigan St., N. W. 


MINNESOTA 


Minnegpolls: 
52—Elliott Theatre Equipment, 1110 Nicollet Ave. 
53—Freseh Theatre Supply, tiii Currie Ave.* 
54—Minneapolis Theatre 75 Glenwood Ave. 
National Theatre Supply, 56 Glenwood Ave. 
55—Westera Theatre Equipment. 45 Glenwood Ave. 


MISSOURI 


Kansas City: 
56—Missour! Theatre Supply, w. 
National Theatre Supply. 18th 
57—-Shreve Theatre Supply, w. iste St. 
36—Stebbios Theatre Equipment, 1804 Wyandotte St. 


St. Louis: 
59—MeCarty Theatre Supply, 3330 Olive St. 
National Theatre Supply 3212 Olive St. 
60—St. Louis Theatre Supply Co., 3310 Olive St.° 


MONTANA 
61—Montana Theatre Supply, Missoula 


NEBRASKA 


Omaha: 
62—Bailantyne Co., 1712 Jackson St. 
National Theatre Supply, 1610 Davenport St 
63—Quallty Theatre Supply, 1515 Davenport St. 
Theatre Supply, 21/4 N. (Sth 6t.* 


NEW MEXICO 


65—Easters New Mexice Theatre Supply, Bor 1009. Clovis. 


NEW YORK 


Albany: 
66—Albamy Theatre 443 Peart 
National Theatre Gepply, 962 Breadway. 


Aubern: 
67—Auburn Theatre Equipment, Ceurt st 


Buffalo: 
69—Eastern Theatre Supply, 496 Pearl St.* 
National Theatre Supply, 498 Pearl St. 
70-—Perkine Theatre Supply, 505 Pearl St. 
71—Usited Projector & Film, 228 Franklia 


FIRST CLASS 
(Sec. 34.9, P.L.&R.) 
PERMIT NO. 8894 
NEW YORK, N. Y. 


BUSINESS REPLY CARD 


No Postage Stamp Necessary if Mailed in the United States 


Postage will be paid by— 
QUIGLEY PUBLISHING COMPANY 
ROCKEFELLER CENTER 
1270 SIXTH AVENUE 
NEW YORK 20, N. Y. 


New York City: 

72—Amusement Supply, 341 W. 44th St 

73—Capitol Motion Pieture Supply, 630 Ninth Ave.° 

74—Crown Motion Picture Supplies, 354 W. 44th St. 

75—Joe Hornstein, 630 Ninth Ave 

National Theatre Supply, 356 W. 44th St. 

76—8.0.8. Cinema Supply, 602 W. 52nd St. 

77—Star Cinema Supply, 441 W. 50th St 
Syracuse: 

78—Central N. Y¥. Theatre Supply, 2/0 N. Sallea St 


NORTH CAROLINA 


Charlotte: 
79—Bryant Theatre Sopply, 227 S. Church St. 
80—Charlotte Theatre Supply, 116 8. Poplar. 
Bi—Dixie Theatre Supply, 213 W. 3rd St 
National Theatre Supply, 304 S. Church St 
82—Southeastern Theatre Equipment, 209 S. Poplar St.* 
63—Standard Theatre Supply, 219 S. Church St. 
84—Theatre Equipment Co., 220 S. Poplar St. 
85—-Wil-Kin Theatre Supply, 229 & Chureh St. 
Greensboro: 
86—Standard Theatre Supply, 215 E. Washington St. 
87—Theatre Suppliers, 304 & Davie St. 


OHIO 


Akron: 
88—Akron Theatre Supply, (20 E. Market St. 
Cincinnati: 
89—Mid-West Theatre Supply, 1638 Central Parkway.* 
National Theatre Supply, 1657 Central Parkway 
90—Theatre Equipment 1714 Legan St. 
Cleveland: 
National Theatre Supply, 2128 Payne Ave. 
91—Ohio Theatre Equipment, 2/06 Payne Ave. 
92—Oliver Theatre Supply, E. 23rd and Payne Ave.* 
Columbus: 
93—American Theatre Equipment, 165 N. High St. 
94—Mid-West Theatre Supply, 862 W. Third Ave. 


Dayton: 
95—Dayton Theatre Supply, |!! Volkenand St. 
96—Sheidoa Theatre Supply, 627 Salem Ave 
Toledo: 


97—American Theatre Supply, 439 Dorr St 
9%—Theatre Equipmeat Ce., (206 Cherry 6t. 
OKLAHOMA 


Oklahoma City: 
99—Century Theatre Supply Co.. 20 N. Lee St. 
100—Howell Theatre Supplies, 12 S. Walker Ave. 
National Theatre Supply, 700 W. Grand Ave. 
10i—Oklahoma Theatre Supply, 628 W. Grand Ave* 


OREGON 


Portland: 
102—Modern Theatre Supply, 1935 N. W. Kearney St.* 
Motion Supply. 916 N. W. {9th St. 


04—B. F. Shearer, 1947 N. W. Kearney St. 
+ kd State Theatre Equipment, 1923 N. W. Kearney St. 
PENNSYLVANIA 
Philadelphia: 


107—Blumberg Bros., 1395-07 Vine St.* 

National Theatre Supply Co., (225 Vine St. 
Pittsburgh: 

108—Alexander Theatre Supply, 84 Van Bramm St.* 

109—Atias Theatre Supply, 402 Miltenberger St. 

National Theatre Supply, 172! Bivd. of Allies. 

110—Superior Motion Picture Supply, 84 Van Bramm St. 
Wilkes Barre: 

ttt—Vincent M. Tate. 

RHODE ISLAND 


112—Rhode Isiand Supply, 357 Westminster St. Providence 


SOUTH DAKOTA 
113—American Theatre Supply, 316 Main St., Sloux City. 
TENNESSEE 
Memphis: 
114—Monarch Theatre Supply, 492 8. Seeond 8° 
National Theatre Supply. 412 8. Second St. 
115—Tri-State Theatre Supply, 318 8. Seeond 8t 


TEXAS 


Dallas: 
'16—Hardin Theatre 714 Hampteo Ra. 
117—Herber Bros., 408 8. Harwood St. 
118—Modern Theatre Equipmemt, 1910 Jaekson 8t. 
National Theatre Supply, 300 8. Harwood St. 
119—Southwestern Theatre Equipment, 2010 Jasksen 


Houston: 

120—Southwestera Theatre Equipmeot. (622 Austia 
San Antonio: 

12i1—Alamo Theatre Supply. 1808 Alametes St. 

UTAH 
Salt Lake City: 


1620 Wyoming Ave., Forty-Fert. 


124—Western Sound & Equipment, 264 E. First 
VIRGINIA 
125—Norfolk Theatre Sypply, 2700 Colley Ave. 
WASHINGTON 

Seattle: 


126—American Theatre Supply, 2300 First A ' 
Theatre Equipment Co., 2228 ‘Gen 
128-——Modern Theatre Supply, 2490 Third Ave.* 

National Theatre Supply, 2319 d St. 

F. Shearer, 23/8 Second Ave. 

WEST VIRGINIA 

130—Charieston Theatre Supply, 508 Lee St, 


WISCONSIN 


Milwaukee: 
'Si—Manhardt C 1705 w ybeure 
Ray Smith, 710 W. State 
Equipment & Supply, 64; Servet a 
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of the cushion from scuffing. 

which is) 3 


shion assembly 


rrower than the chair size, con 
spring-edge cushion and a metal 
of 20-gauge steel, the seat pa 

to support the cushion and 

he hu ge action ot the chair. The 


EETTER 


hog rings to 


Te tion of the seat 1S 


THEATRES SECTION 


n automobile-type with a bev 

uphol Istered on the top 
ed or soft fabric. The springs 
'remier wire, having 16 cone coils 
20-, 21- and 22-inch width 
Phe coil spring unit is mounted 
ed toa 9/16-inch veneer board 
over the springs consists of a 
tion rubberized sisal pad ard 
otton weighing approximately 
nes unit is attached by 
the print unit border wire, 


by a burlap flexilator-insulatot 


res through burlap). The cushion 
applied ove! the 
and tacked to 


hree steel clips are 


cotton and 
the cushion 
ittached to 
board to provide permanent 
nin the seat pal 


shion 


1, but pernutting 


al for recoverimg, 


Ineved by 


horizontal stretel rod ex 


oh the sea istened 


t pan and 


axis of 
t] sent 1] eat pan 
ngs, which require 
e tei on of rotati overned 
olled b eans of spri chy 
the fiber bus! gy and xle at 
t rotat up ird it 
positive ent 

el nd rc lt 
tion, 1x'é-inch middle stand 


Often we get new jobs, with sugar- 
coated recommendations from pleased 
customers. That delights us! In case you 
don't know us, may we modestly recom- 
mend our own set-up? We're tops in 
seating rehabilitation—repair of parts, 
uphoistering of seats or backs; replace- 
ment of worn cushions or backs with new 
ones—on any type or make of chair. 
SKILL ..? Professional! QUALITY ..? 
Super! SERVICE..? FAST! GUAR- 


he € A 
Model row Further Cuts Cleaning Costs 
Especially designed for cleaning the small and 
average theatre and amusement center, this new 
Super Model JS provides heavy duty theatre 
: cleaning in a compact, light weight uot at an 
attractive low price. 

; Built juste like the big Super theatre cleaners, 
the new Model JS provides the same power, 
pick-up and performance. In size only ts tt 
powertul t * smaller. Can be used with all Super theatre clean 

ing tools—screen brush, hi-up tube, ete., for all 
Other Super Models a suction cleaning and Seine 
Ask your supply dealer or write for 
Model all General ining and complete data about this and the 
ing. Powerful, readily ible other specialized Super theatre 
cleaners. 
Mode! BP-1 A quiet, double duty cleaner for both wet and dry 5 if 


NATIONAL SUPER SERVICE CO., 


1941 N. 13th St. 


Sales and Service in 
Principal Cities 


In Canada: Plant Main- 
tenance Equipment Co., 


Toronto, Montreal, 
Vancouver 


ANTEE..? 100°! And, there's no 


intersuption of your daily show. May i 

we quote on your needs? Write today. 
MANUFACTURERS—foam rubber & spring cushions, back & seat covers 


DISTRIBUTORS—upholstery fabrics and general seating supplies 


INC. 
Toledo 1, Ohio 


Super cleaners are 


(UL) 


SINCE 1911 


Ves 


Nashville, Tennessee 


This New Super Still 


ipproved by Underwriters 
Laboratories and Canadian Standards 


“Once Over Does It” 


SUPER SUCTION, 


“THE DRAFT HORSE OF POWER SUCTION india 


One way to posted bea coupon: clipper 


FOR THEATRES OUTSIDE U. S. A. 


FOR STUDIOS EVER YWHERE— 
No Matter What You Need...Westrex Has It! 


Westrex maintains a complete supply and service organization 
to meet the needs of studios throughout the world and of 
theatres outside the United States and Canada. Look to Westrex 


Westrex Corporation 


111 EIGHTH AVENUE, NEW YORK 11, N. Y 
HOLLYWOOD DIVISION: 6601 ROMAINE STREET, HOLLYWOOD 38 


AND CANADA— 


trroer 


xe Distribution and Service for the Motion Picture cakes 
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\ stamped panel of 20-yauge steel 


thereon and held in place by the 


fitted 


inver in the center of the standard and 
hie im rest Panel stvles are available 
eithe Modern or Neo-Cla ic, although 


ther International panel styles may be 
iostituted 


‘The 


h irdwood 


hh iped ot kiln drvyed 
lf 


arm rest ire 
j he 


securely 


Metal finish is top-grade 


arm rest channel, 


tastened by screw 


rauve steel, is 


to the arm rest. 


enamel. Wood finish is one coat of fille 
ind one coat of clear lacquer 
Stereophonic Sound 

With Five Models 

STEREOPHON 

sound tems, including five difterent mod 
els for use in theatres ranging trom SUO 
eats or le to those of 5.000 or more, have 
been announced by Motiograph, Inc., Chi 
avo 

Amplifier and speaker equipment of the 
ystems is desivned to reproduce three chan 
nels ot tereophonis sound, whether it be 


separate 


recorded on the picture film or 
filam, the company points our. If tour chan 
nel recording should become standard, only 
i few added to 
the amplification equipment, it 1s explained 

All Joud-speaker equipment in the sys 
tems is Altec Lansing’s “Voice of the The 
and of auditorium 
speakers are designed and manufactured by 
Altec. 


iyned pre-amplifiers, magnetic 


minor additions need he 


the two sizes 


The systems also employ Altec-de 
producers, 
monitor speakers and switching panels. 
Power amplifiers in the intermediate and 


while Motio 


the 


larger models will be Altec, 


graph will furnish those in smaller 
systems 

Prices for the systems will range trom a 
basic price of $5,000 for the smallest model 
for theatres of SOO seats or less, to a basic 
price of less than $10,000 for the largest 
system, ‘The 


price will also depend on certain variances 


to the company. 


according 


in the number of components used in in 
dividual installations, it is pointed out. 
‘To insure proper installation of the svs 
tems, Motiograph has retained the Altec 
assist its dealers in 


Service Company to 


initial surveys and supervising 
placements. All orders will be handled by 
Motiograph dealers. 

In the near tuture Motiograph plans to 


a booklet giving complete 


making 


publish descrip 
tions of the new film presentation methods, 
which will be provided free of charge to 
interested exhibitors, Other equipment now 
available fromm the company for 3-D and 
wide-screen showings includes projector 
bases, 25-inch diameter magazines, aperture 
plates, mechanical and electrical projector 
high power venera 


interlock equipment, 


ete. 


tors, 
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Bars for Mounting 
Changeable Letters 


1 HORIZONTAL bar as 
sembly designed to hold slotted change- 
ible copy letters on any flat surface has 


Wagner Sign Service, 


been dey eloped by 


Inc., Chicago. Theatres can use their 
regular marquee letters on these bars 
over refreshment stands and to advertise 
cominy attractions within the theatre, the 
company points out. 

The device consists of a series of 24 
nch baked enamel mounting bars, which 


DAY 


can be placed on any flat surface, includ 
metal 


walls, 
aligning 
provides spacing of the 
bars—2 1/3 t4-inch letters, 5 
inches for 6-inch letters, and 7 
A brochure on 


ing plaster or plywood 


bulletin boards, 


tor 


panels, or 
tool proper 
inches tor 
inches for 
$-inch and larger letters. 
the new device is available from the com- 


pany (218 S. Hoyne Avenue). 


Plastic-Ceramic Letters 
For Signs and Displays 


ot 


changeable letters of plastic-ceramic compo- 


A NEW LIN} inter- 
sition, designed for signs and displays, has 
been introduced by the Hernard Manutac 


turing Company, Yonkers, N. Y. The let 


MODERN modern 
MODERN modern 


ters have a smooth white. tile-like finish 
which may be colored with paint, lacquer 
or show card color. 

Three types of letters are available, in- 


cluding ones with hardened steel pins mold- 


ed in back, enabling them to be attached 
sott background with slight 


firmly to any 


pressure, in the way a thumb tack is used. 
A second type has a sanded back for gluing 
to hard surfaces. The third kind is a track 
lugs on the bottem to fit in 


letter with 


channels for upright signs. 


Simplex Sound Systems 
Placed in Production 


FOLLOWING tests in a 


number of installations, Simplex stereo 


phonic sound equipment 
International Projector 


Walter E. 


as been placed 
in. production by 


(Corporation, according to 


(jreen, president of National ‘Theatre 
Supply, distributors of Simplex projec 
tors and sound systems. 

Plant facilities and production sched- 
ules have been expanded to hasten de- 
livery of stereophonic apparatus, — said 


Mr. Green. He added that National also 
is laying plans to provide a complete line 
of other equipment required by the new 
technique, ‘Vhese include wide-angle lenses 
as well as wide-screens, in addition to 3-D 


devices and supplies. 


NEW LITERATURE 
Projection Lenses catalog 
(Bulletin No. 212) describing its line 
of “Super Snaplite’ and “‘Snaplite Se 
ries II” projection lenses, has been ts 
sued by the Kollmorgen Optical Cor 
poration. Data includes the standard “Su- 
per Snaplite’ and the 4-inch diameter 
“Super Snaplite,’ both of which have 
speeds of f/1.9. The bulletin also’ in- 
cludes a screen chart. Copies be 


secured by writing the company at 30 


Church Street, New York 7, N.Y. 


RCA Stereophonic 
Theatre Sound System 


STEREOPHONTIC sound re- 


production equipment has been — an- 
nounced by RCA, with a separate repro 
ducer for three-track magnetic pickup. 


Sound from the three tracks is ted through 
a three-channel amplifier system to three 
horn systems. Sound effects recorded photo- 
graphically on a 3-D film can be reproduced 
to 


It 


through the existing theatre amplifier 
speakers spaced around the auditorium, 
is pointed out. 

Switching arrangements are provided so 
that a composite sound track on one of the 
3-D films can be 


center section of stage speakers only. How- 


reproduced through the 


ever, when the composite track is used, the 


the other motion picture 


effects track on 
film cannot be used. 


The 


magnetic sound reproducer ts 
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nes 


mounted on a ial pedestal designed 


teed mechanism and 
The 


single- 


for use with a film 
for the reproduction of sound only. 
mechanism is driven by a 
induction kept in 


chronism with the motors on the picture 


entire 
phase motor syn- 
heads by means of a selsyn motor coupled 
to it. 
pickups arranged for taking sound off of 
200-mil tracks. 
(There are 


three magnetic sound 
no provisions in this sound 
reproducer for reproducing sound from a 
photographic track. ) 

The tilm-feed mechanism mounts on the 
driven by it 
The only pur- 
pose of this mechanism, it is pointed out, 


sound reproducer is 


through a rubber cog belt. 
Is to teed the filir. smoothly to the sound: 
head. The and 


both have a capacity 


have 


lower magazines 
for 5,000) teet of 


film. ‘he lower magazine take-up mechan- 


upper 


ism is driven by a leather belt. 

‘The head 
three-channel pre-amplifier through three 
shielded, 


Sper lal 
‘These cables are provided 


magnetic is coupled to a 


two-conductor, rubber 
covered cables. 
with cannon plugs so that they can be 


attached easily between the sound-head 


and amplifier input. 


YRE-AMPLIFIERS DESCRIBED 


The pre amplifiers consist of two sep 
tor 
electrically 


arate units each channel, compen 


for optimum sound re 
All 
mounted in a spe- 
case, A 
steel case contains a regulated power sup- 
ply which furnishes d.c. to both the fila- 
ments and plates of the tubes in the am- 


sated 


production from a magnetic track. 


six amplifier units are 
| 


cial wall-mounted steel separate 


plifiers, 
The 


adjusted so that all three channels will 


lume level of each channel can be 
operate at the same relative level. Separate 
volume controls are also provided so that 
the level of each channel may be adjusted 
remotely if necessary. 

‘The main power amplifier rack consists 
of three 
monitor speaker amplifier, and a monitor- 
By means of the 


70-watt amplifier channels, a 
control switching panel. 
control panel, each sound channel can be 
che ked 


if desired. 


individually or simultaneously, 
This panel also contains an 
emergency switch for connecting the cen- 
ter section of stage speakers to the out- 
put of the amplifier rack coupled to the 
that the 


used if 


soundheads so 


track 


motion picture 


composite sound can be 
necessary. 

Three complete sets of stage speakers 
are provided. Each set contains two low- 
frequency horns with four speaker units, 
and two high-frequency horns with two 
units. 
the 


tion of special sound effects. 


speakers can be 
tor 


Special 


speaker 


added tor auditorium, reproduc- 


BETTER THEATRES SECTION 


‘The soundhead has three magnetic 


Film Synchronizer 
in Variety of Models 


\ NEW FILM synehro 
called 
been marketed by 


New 


studios, 


the “Svnehromaster,” has 
the Neumade 
York. 


laboratories 


nizer, 
Products 
Corporation, Besides being 
and ex 
facilitate 


matched splicing of 3-D films in theatres. 


required by 


changes, synchronizers — also 
The new Neumade unit is produced in a 


tor lomm and 35mm 
3 and 4+ hubs. (Pictured is 


with 4 


variety of models 
film, with 2, 
Model 354 


ay 
for 


hubs. ) 


Other assemblies containing 5, 6 or more 
hubs can be quickly assembled to order, 
the manufacturer states. 
the 
clude large sprockets (16mm 
35mm—16 


counter; an adjustable frame count dial; 


“Svnchromaster”’ in 
40) 


reset-type 


Features ot 
trame ; 
trame); a tootage 
individually adjustable dural tension roll 
ers; and precision ball bearings through 
out. The units have a hammerloid enamel 
finish and polished chrome and aluminum 
trim. 
Combination machines are also avail 
able for matching l6mm and 35mm frame 
for ‘They 


tootave 


frame, have frame 


and 


separate 


and be 


as individual 


G-E Water Cooler 
Line Redesigned 


dials counters 


converted for use machines 


COMPLETELY rede 


signed line of water coolers, with ten 


models ranging in capacity from 4+ to 20 
gallons and including bottle coolers, has 
the Air-Conditioning 
Electric, Bloomfield, 


been announced by 
Division ot General 

‘Trade-named the “Diamond Anniver 


Water the 


company’s 75th anniversary this vear, the 


sary Coolers,” in) honor of 
“stream 
the 


the 


new coolers have been 


lined” 
traditional 


given a 


stvling in a departure from 


‘boxy and bulky” design 


p YEAR OW Cappows 


The CRON-O-MATIC 


Fully Automatic 


CARBON SAVER 


for Ashcraft “D"” and “E," Brenkert-Enarc, 
Peerless Magnare and Strong Mogul! lamps. 


Burning average iengths (3!4'') down to 
saves 21°" or 22.2%. of the carbon cost. 
Uses positive carbon stubs of any length 
without preparation. When entirely con 
sumed, the new carbon goes into use 
without losing the light, or otherwise 
affecting lamp operation. 


No more “Will it burn a full reel” quessing 


Only $52.50 


If your dealer can't supply you, order direet 


PAYNE PRODUCTS CO., 
Cron-O-Matic Division 
2451 W. Stadium Bivd., Ann Arbor, Mich. 
C) Send literature on the Cron-O-Matic. 
(| Ship Cron-O-Matic Carbon Saver. 
C.O.D., including postage. 
Remittance herewith. 
NAME 
THEATRE 
STREET 
CITY & STATE 


EXPORT: Frazar & Hansen, Ltd., 
San Francisco, New York, Los Angeles 


NATIONAL 


Division of Metionel « Simples + Bludwerth Inc 
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. 
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ompan points out pe ial feature of re readily available tor maintenance and 

the new styling include a front apron of — adjustment. 

tainte tecl at the top, which is de Fight different settings provide a wide 
ned to protect the cabinet from water ranye of water temperatures to choose trom. 

lrips during drinking. “There is also a Once set, the non-squirt bubbler stream, 

louvered front panel which tapers in front | which can be adjusted from the front with 


op to bottom, where a full width pedal out taking the top off, delivers a stream of 


enables control of the drinking Water trom ool water at the desired height. ‘The 
iny in tront of the cooler. ‘This COMPressor, completely sealed in 
tapered design and the special curve of — steel, is the same unit used in the G-F re 


the pedal avoids scuffing of shoes or stub triverator. 
bing of toes, it is pointed out. Despite the design changes, water con 


The cabinet has a hammered finish in nections are standard and no adjustment 


soft vrey so that it will blend with any in plumbing is required to hook up the 
interior. Dimensions of the cabinets are new cooler when it replaces an old model, 
4) inches high, 1442 inches wide and 127% the company points out. Bottle coolers 
inches deep, making it require 300° less have also been redesigned along the same 
floor space than previous models general lines of the G-E pressure type units. 

Other new featyres of the coolers have “Their features include a recessed faucet 
been designed to permit ease of installa- ind a hidden waste receptacle. 


tion, service and maintenance, as well as 


eficient delivery of cool water, according Automatic Hand Dryer 


to the company. ‘These include building 
the bubbler guard as part of the top piece, With Ozone Deodorizer 
thus eliminating need for separate instal 
lation of this part. Also, the stainless 


A NEW AUTOMATIC hand 


steel top has been electropolished to make — dryer which also contains a built-in deodor 


to finger marks and for izing system has been developed by the 
American Dryer Distribution Corporation, 


it more resistant 


easy cleaning. ‘The louvered front: panel 
snaps off for easy access to the interior of | Philadelphia. Called the “American Dry 


the unit. All the mechanism and controls er,” the new unit has a General Electric 


ACOUSTICAL TREATMENT WITH FIBERGLAS 


At the Canton, Ohio, Memorial Auditorium a noise problem threatened to make the huge $1,200,000 
public building practically useless. Now echoes and reverberations have been reduced to a minimum by 
acoustical treatment with Owens-Corning Fiberglas. The auditorium includes 1,450,000 cubic feet of 
space, with the ceiling 60 feet high in the center, and seats 3600. Following recommendations of Bolt, 
Beranek and Newman, Cambridge, Mass., consultants in acoustics, a “restrained” installation was made. 
In other words, a large portion of the central forward part of the ceiling was not covered. It was left open 
to assist in the proper distribution of sound. Two main objectives were suppression of long-delayed 
reflections or echoes from the rear of the room and the reduction of excessive reverberation time. These 
were met with the use of 25,000 square feet of Fiberglas ceiling board, 2,000 square feet of Fiberglas 
white wool and 1,650 square feet of Fiberglas perforated tile. Ends of the ceiling board were laid on the 
lower flanges of the steel roof purlins with the sides supported by metal T-strips extending between the 
purlins. Each board is 7 feet long and 1!/2 inches thick. The white woo! was spread over the back wall to 
a height of 16 feet, then covered with perforated Transite to allow noise to reach the Fiberglas and 
be absorbed. The rest of the rear wall was covered with the Fiberglas perforated tile. 


40 


ozone system designed to destroy tion- 
ible odors in washrooms. 
Housed porcelain and chrot cabi- 


> he drver | le hich revolve 
net, the drver has a nozzie which revolves 


on a 360° evcle and thus may aiso be used 


for face drying. A press of the chrome 
starter button produces a stream ot warm 
air from the nozzle, drying the hands with- 
in IS seconds. A timing device turns off 
the motor and heating elements at the end 


of a 30-second cvele. 


intercom System for 
Confidential Uses 


TWO-WAY intercom- 
munication system designed particularly for 
use when quiet or confidential conversation 
is required where other persons are within 
earshot has been introduced by Executone, 
Inc., New York Citv. Called the “Multi- 
ple Handset Intercom System,” its setup 
employs a handset station in the exposed 
trea, Which is used to call a central point to 


obtain information, issue) instructions or 


place orders. The user lifts the handset 
from its cradle, depresses the built-in talk- 
button and speaks ina quiet tone; the voice, 
unplified to the required volume level, ts 
clearly heard at the central location, where 
confidential conversation Is not necessary. 


At this other end the user there answers 


the call through a staff station f1 tCTOSS 
the room, with no need to stop work to 
apy roach or operate the unit. TV repis is 


heard only by the person using the handset 
station to originate the call. No one else, 
no matter how close by, can overhear the 
conversation, the company’s announcement 
points out. Where the central location is 
in a large area, a two-way trumpet-type 
staff station may be used. 


The system is not limited to one exposed 


location as any number of handset stations 
mav be used, permitting personne! to call 
and talk confidentially with central 
location. A red busy light provided on 
each handset station illuminates to indicate 
when the system is in use. Handset sta- 
tions are connected through an umplifier 


to the staff station at the central location. 
The handset station consists ot a black 


handset 91/16 inches long, 3 inches wide, 


MOTION PICTURE HERALD, JUNE 6, 1953 


: 
j 
1 \ A, 
\ 
4 
‘ 
4 
7 
r 
= 


1 


inches wide, 2'4 


inches high. It is equipped with a re 


tractable coil cord and is suspended by a 


receiver in a cradle switch provided. 

The central amplifier is relay-controlled 
and housed in a ventilated metal case 9! 4 
inches long, 6 inches wide and 614 inches 
high. It operates on a 50-60 cycle, acc. 
only. 

The staff station is housed in a durable 
metal cabinet 6 inches wide, 614 inches 
high and 312 inches deep at the base. It 
may be mounted on a table or the wall o1 
ceiling. The trumpet-type staff station, 
constructed of heavy gauge spun aluminum, 
is 10 inches in diameter and 10 inches long 
with the equivalent et a 19-inch air 
column. 


Photographic Murals 
For Theatre Walls 


INDIVIDUALLY produced 
photographic murals tor mounting or the 
walls throughout the theatre in such areas 
as the fover, lounge, ery room and behind 
the refreshment stand, are now being sup 
plied by Photomammoth Murals of North 
Hollywood, Calit. 

Murals which are smaller than 4x10 feet 
are permanently pasted on Masonite panels. 
‘Those above that size are mounted on 
inch Homosite board, which comes up to 
8x14 feet in one piece. “Vhe widest mural 
paper is 48 inches; when both dimensions 
are larger than this, there is a seam. ‘This, 
the company points out, is not noticeable 
when the mural is mounted. 

The mural paper used has a low reflec 
tive surtace, it is explained, and it stands 
more abuse mounting than) ordinary 
paper. Tt also takes oil colors well tor 
those who wish to color their own mural. 

For those who desire them, the company 
has a wide variety of scenes in stock which 


catalog 


can be made to size specified. 
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and a vertical black handset hanger 3 1/16- 


inches deep and 35¢- 


Installation of a Photomammoth mural in a theatre lounge. 


showing these is available. Murals can 
also be made trom customers’ nevatives or 
prints. Negatives from 2! 4x2! 4 inches to 
Sx10 inches can be used. Prints, drawings, 
maps, ete., can be made into a mural. 

The murals can be furnished in- black 
and white, sepia tone (rich brown) o1 
colored in oils. When shipped unmounted, 
the company provides simple instructions 
tor placing them on the wall or on boards. 
They can be put directly on any wall, as 
wallpaper is applied. 


New Odorless Paints 
with Dirt Repellent 


NEW ODORLESS paints con 
taining a wax base desizned to give them 
dirt and water repellent qualities have been 
developed by the Enterprise Manutacturing 
Company, Chicago. 

‘Trade-named “Staize-Clene,” the new 
product is available in flat, semi-gloss and 
high gloss enamels and in 39 different col 
ors. “Syncon” is the name of the wax base, 
which, according to the company, helps it 
to stay clean longer as well as making it 
readily washable. Vhe paints are also spe 
cially treated to resist mildew. 

Application of the paints is easy, the com 
pany explains, and in most cases only one 
coat Is required. A two-color bulletin de 
scribing the product may be secured by 
writing the company at Department AW, 
2841 South Ashland Avenue. 


New Fluorescent 
Lighting Fixture 


NEW fluorescent light 
fixture designed with simple lines to. per 
mit a Variety of pattern) planning for 
blending with contemporary interiors, has 
been announced by the Edwin BF. Guth 
Called the Peer 


Lite,” the new fixture will) torm amy 


Company, St. Louis. 


CURTAIN CONTROLS 
TRACKS 


AERO SUPER SPEED CURTAIN 
CONTROL 

© Operates heavy curtain— 

225 F.P.M. 

© Magnetic brake and safety clutch 

—Standard Equipment 

Instantaneous, finger-tip command 

Adaptable to Vertical lifts 

There is a Vallen model for every 

Curtain Operating Need—including 

Round-the-Corner and Rear-Fold 


conditions. 


For your answer contact Headquarters. 


VALLEN, INc., AKRON 4, OHIO 


PICTURES | 


No. E-78-L 
Removable Film Gate 


If your intermittent is in good con- 
dition and you are experiencing 
trouble in picture steadiness —look 
to your film gate. The New LaVezzi 
Film Gate with its longer pads 
and centrally located conical 
compression springs exert just 
the right tension to eliminate 
unsteadiness—is gentler on the 
film—and the intermittent. See 
this gate at your dealer or write 


for further information. 


LAVEZZ1 MACHINE WoRKS 


4635 W. LAKE ST., CHICAGO 44, ILL. 
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rectangle ‘| or as de 


ed, the company points out. Its flex 
lity also permits the use of a wide range 
of Jouvers and diftusers. It is available 
vith Albalite, Flutex, Opriluy 


ind Prism Lens bottoms, or with Grate 


te i plastic lattice-like louver-diffuser ). 
liver distributed illumination is pro 
vided by the unit with 20°) uplight and 
downlight. ‘Top plates for 
downlight are available. “The fixture is 
made in sizes for various applications 


Sweeper for Debris 
In Outdoor Areas 


SWEEPER designed to 


icuU it up and bag debris in outdoor 
ireas | wen announced by the Atwater 
Strong Company Atwater, Ohio. Called 
the “\Muleh-Vac the unit was originally 
mtended olely as a sweeper for leaves. 
It has now been adapted, the company 
pomt it, to cleaning up paper litter, in 


luding popcorn boxes and bays, Cups, and 


civarettes, chewing gum, tood and candy 
Wrappel 

‘The sweeper ts self propelled and uses 
6 hep. Wisconsin gasoline motor, It 


has 3-toot wide pick-up and can be used 
on grit dirt, loose stone or hard surtace 


areas, according to the company. 


Film Booking and 
Buying Policies 


Continued trom page 11 


prices ite scaled higher and the over all 
operation is one which necessitates larger 
staffs and consequently incurs higher over 
head Ir does not tollow, theretore, that 
the \ necessarily the more 
protitable operation ino a town, 

\s eht be expected, buying pictures 


tor the “A” house is more difficult, for it 
is here the wrangling begins for the top 
rental pictures. And with the introduction 
of the bid system of buving, we find the 
“B” houses trving to take away some of 
the “A” 
situations. 

The “B” houses show the less important 
first-run product, generally speaking, and 


house product in competitive 


frequently play stage shows where the 
facilities permit. Depending upon the size 
of the town, the length of the run is about 
the same as for the “A” houses, although 
here avain the Distributor enters the pic 
ture as he desires extended playing time 
for his “better” product, particularly those 
films he considers to be definitely of “road 
caliber, 

So-called “action” pictures are likely to 
be bought for the “B” houses, except for 
action pictures which demand 
Re-issues oft 


“prestige” 
“A” house playing time. 
important older pictures are another impor 
tant source of film material for the “B” 
house. 

The “C” 
playing anything they can get which offers 
Features 


houses operate as catch-alls, 


possibilities of making a_ profit. 
of obscure producers often play “first-run”’ 
it these; and the “sensational” picture 
finds outlets in this bracket. 
Subsequent-run, features which had good 
records earlier engagements form the 
“C” houses. This 
means that the manager of a “C” house 
has to study the returns on the better 


backbone of product tor 


houses continuously to catalog in his mind 
those pictures which he considers still 
worth booking. 

Double features are strong in the “C” 
houses, whose patrons seem to be more 
interested in quantity than quality in their 
entertainment. Encouraged by the 1932 
1936 Depression, double features survived 
that era and still have an important place in 
the industry. While they have been widely 
cussed and discussed (mostly cussed!), the 
practice goes merrily on, thumbing its nose 
at those who deplore it. 

Neighborhood and drive-in theatres are 
generally subsequent-run operations, seldom 
playing ahead of the downtown houses. 
They offer problems greatly similar in the 
booking of pictures, more nearly resembling 
those of the “B” and “C”’ houses. 

In the foregoing only the surface has 
been scratched. Men (and women, too) 
who have devoted the greater part of their 
lives to this field will tell you that they 
So the 
competent theatre manager must give a 
good bit of time to the study of booking, 
whether he be a circuit theatre manager 
with bookings handled from a central office, 
or an independent—in which latter case 


are still learning new “angles. 


the entire burden falls upon him. 


[Other aspects of film buying and booking 
soll be discussed in the next installment 


Programming 
and Operation 


(Continued from page 28) 
toon on tonight's program will follow inter- 
mission in a few minutes. 

During the intermission period the oper- 
ator can play three or four records, preter- 
ably popular numbers. 

Following the intermission is a good spot 
for coming attraction trailers. In the same 
lineup of trailers can be incorporated traffic 
Upon leaving exit to 
the right... . Please replace speaker before 
Upon leaving the 


instructions, such as: 


moving your car. 
theatre turn right on Highway such-and- 
such, 

Follow the set of trailers with the car- 
toon and then vo into the feature. 

After the feature another set of traffic 
information trailers should be run as final 


reminders, 


EXIT TRAFFIC FORMULA 


In the case of an average size or larger 
drive-in it is well to divide the exit traffic 
into two lanes. For example, at a 12-ramp 
theatre, make ramps one through eight into 
one lane, and ramps 9 through 12 into 
another; then while letting 10 cars out of 
ramp one, let 20 cars out of ramp nine, 
proceeding with the remainder in the same 
manner (10 cars out of ramp 2, 20 out of 
ramp 1O—10 cars out of ramp 3, 20 out of 
ramp I], ete.). 

The writer has trained his staff (five 
men) to handle the “break” (end of a com- 
plete show) in) that manner with such 
eftect that there has not yet been (since 
1945) a single case of a dent fender. 

Very important, of course, is the method 
of stopping the traflic in each ramp after 
the allotted number of cars has been let 
out. ‘Train the attendant to put his hand 
up as an officer would at a street inter- 
section and to call out in a clear, friendly 
tone, “Please stop your car, sir,” at the 
same time turning his flashlight on, then 
immediately off. 

You will note that the first eight ramps 
are handled in) approximately the same 
proportion as the last four, thereby aftord- 
ing fairness to all in the exit schedule. 

When the last car has left, attendants 
should immediately check across the ramps 
for speakers missing from posts. “hose 
lett on the ground should be tested for 
clarity of sound before being returned to 
their posts, and those found defective 
should be replaced at once. ‘There is noth- 
ing more annoving to a drive-in’ patron 
than to get a speaker that is not working 
properly, and the best time to make sure 
that will not happen is the night betore. 
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HERBERT GRIFFIN, prominent figure in 


died Mav 6th in 


Los Angeles, where he had been making 


projection engineering, 

his home recent 
He 
vice-president and a 
the In 


Projec- 


years. Was a 
director of 
ternational 
tor Corporation. 
He was 
England 
to this country early 
in 1900. A’ gradu 


ate electrica! 


born in 


and came 


engl 


neer, he was em 


HERBERT GRIFFIN 


ploved in the con 

struction of the Pennsylvania railroad tun 
He later took 


up motion picture projection and became 


nel under the Hudson river, 


i charter member of Projectionists’ Local 
306. In 1913 he joined the Nicholas Power 
Company, New York, projector manufac- 
turers. ‘Laking leave from the company in 
1918, he went to Russia to take charge of 
motion picture equipment tor the YMCA. 
Rejoining Power in 1919, he became sales 
manager, and upon consolidation in 1926 
of that firm with the Simplex Projector 
Company to form ‘the International Pro 
jector Corporation, he was named. vice- 
president. He was a founder of the Society 
of Motion Picture and ‘Velevision Engi- 
neers, and its president in 1943-44. He its 
survived by his wife, several children and a 
number of grandchildren. 


A. D. ‘Tare has resigned as manager 
of the Medina theatre in Medina, Ohio, 
in order to assume that position at Stanley- 
Warner's Vogue theatre in Cleveland. 


Lioyp JOHNSTON, formerly manager of 
the State theatre in Waterloo, Lowa, has 
been named manager of the Oelwein drive- 
in at Des Moines. 


Woltberg Theatres, Denver, has pro- 
moted Jack WobeELL to the position. of 


out People 
of the Theatre 


© 
AND OF BUSINESSES SERVING THEM 


city manager for that citv. Replacing him 
as manager of the circuit’s Paramount thea 
tre there is GreORG! RYDER. 


WINGAT!I 


the theatre (formerly 
known as the State) in Azusa, Calif. 


lou has been named man 


ager of Edwards 


S. vice-president and general 
Westrex has 
returned to New York after visiting Eng 
land, France and Italy. 


manager ot Corporation, 
In Rome he held 
t four-day conference with Westrex man 
Denmark, Belgium, 
Switzerland, France, Spain, Algeria, Egypt 


agers from England, 
and Italy, where the equipment problems 
ot stereophonic sound and 3-D> were dis 


( ussed, 


WittiamM G. Myers, owner of the Echo 
and Deluxe theatres in Balitimore, is con 
theatre at Pocomoke 
City, Md. An opening is planned tor early 


July. 


structing a drive-in 


Davip KapLan, tormerly projectionist 
at the Translux theatre in Boston, has been 
named assistant manager of that theatre. 

A 500-car drive-in is being constructed 
at Marshfield, Mass., by four co-owners, 
including Morris FEINBERG, FRANK 


Carvi, An and Bocarpe. 


Dick JOHNSON has resigned as office 


manager for Columbia Pictures in Atlanta 
Flovd 


quarters in Haines City, Fla, 


to join ‘Theatres which has head 


From among his six sons, who are associated with him at Poblocki & Sons, Milwaukee manufacturers of a 


variety of theatre products, Ben Poblocki (shown above second from right) can and does organize 


many a team for sports. 


This he did recently for the American Bowling Congress’ tournament held 


at Chicago with (reading from the left) Ray, Jerry, Jim and Barney. 


BETTER THEATRES SECTION 


ison, Kan. 


the 


The 
VICKINLEY 


scientific 


Lyste B. “Mac” 
as vice-president in charge of 
and Carn A, 
Days as vice-president in charge of n 


elections of 
instrument. sales, 
nu 
facturing have been announced by the 
Bausch & Lomb Optical Company, 
fer IN 1929 to 


McKinley was 


Roches 
1942 Mr. 
tor 


From 


an instrument salesman 


Bausch & Lomb several mid-western 
and eastern states. After that he went to 
Rochester to become assistant to the chiet 
inspector of military instruments, [In 1946 
he was appointed administrative tant 


to the vice president of the Scientitic In 


strument Division and a year later wa 


promoted to sales manager of the 


lon 
Mr. Day, an engineer, joined Bausch & 
Lomb in 1931 after graduating t the 
U.S. Naval Academy. After a year’s tac 
tory. training, he joined the Scientitn 
Instrument Sales Division. In 1942. he 


\lanutacturing 


coordinated prod 


was transferred to the 


Division where he uction 


of optical gunfire control instruments for 


the He later 


moted to works manaver ot all Rochester 


armed SErVICes, Wis pro 


manufacturing, production control, and 
plant maintenance activities. In 1947 he 
established the company's eveglas frame 


plant at Wellsville, N.Y. 


‘Twelve distributors of RCA sound prod 


ucts were honored for outstanding sales 
achievements at the annual award dinne: 
held at the Knickerbocker Hotel in Chi 


cago during the 1953 Radio Parts Show. 
More than 175 distributors, field sales rep 
resentatives and home office staff members 
of the Products RCA 
Victor’s Engineering Products Department 
attended ‘The award 
were as follows: Harry Crow, American 
Amplitier & ‘Velevision Corporation, Wash 
ington, D. C.; FRrepLANDER, Atom 


Sound Section ot 


the event. winners 


ic Sound Engineering Company, Oklahoma 
City; Kennetil Hovey, Audio Service 
Inc., Indianapolis; ArrHur 
Radio-Sound Corporation, 
New York; HeNry Fine, East Coast Ra 
dio & TV Company, Miami; Josepi Ri 
HAK, Hamburg Brothers, Pittsburgh; Les 
HARTMAN, L. C. 


SCHNEIDRE, 
Commercial 


Hartman Sound Equip 


ment, Roanoke, Va.; ANTHONY LANG 
HAMMER, William Dandreta Company 
Providence, R. RicHarp “THOMAS 


Radio Service 
Ala.; Rat 


Company, Birmingham 
GSANTT, Rae 
kort Worth; 
ER, Sound Photo Equipment 


Lubbock, ‘Tex.; and J 
Wholesale | le tronic 


Csantt Sound 


WALK 


Comp iny 


ROBERT 


ROUKLI 


Haute h 


ARI 
Supply, In 


CHESTER JORDAN, formerly manager oft 


Calif., 
tor Western Amusement Company, Ine., 


Fillmore theatre in’ Fillmore, 
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GENERAL INQUIRY COUPON 


for types of product NOT ADVERTISED in this issue 


Please use coupon and refer to item by its number in listing when- 
ever possible; otherwise explain in space indicated for numbers. 


ADVERTISING 
10|—Cutout devices 
102—Display frames 
103—Flashers 
104—Lighting fixtures 
105—Letters, changeable 
|\06—Marquees 

107 ~Signs, attraction 6 
108—Signs, theatre name 


1—Polishes 


612—Sand urns 


604—Cleaning compounds 
605—Deodorants 
606—Disinfectants 
607—-Gum remover 
608—Ladders, safety 
609—Lamps, germicidal 
610—Paint, aud. floor 


613—Soap, liquid 


AIR SUPPLY 

201—Air cleaners, electrical 
202—Air washers 
203—Blowers and fans 
204—Coils (heat transfer) 
205—Compressors 
206—Conditioning units 
207—Control equipment 
208—Cooling towers 
209—Filters 

210—Grilles, ornamental l 
21 | —Heaters, unit 
212—Insulation 
213—Motors 

214—Oil burners 
215—Outlets (diffusers) 


ARCHIT'RE & DECORATION LOUNGE FURNISHINGS 
901—Chairs, sofas, tables 
902—Cosmetic tables, chairs 
903—Mirrors 


PROJECTION and SOUND 


30!—Acoustic plaster 
302—Acoustic tiles 
303—Black-light murals 
304—Decorating service 


305—Fabric 
306—Luminescent paints 
307—Mirrors 


308—Porcelain enamel tiles 
309—Tiles, ceramic 
310—Wall boards and tiles 
311—Waell paper and plastics 
312—Wood veneer 


DRIVE-IN THEATRES 
40!—Admission control system 
402—Box-offices 

403—Design service 
404—Electric cable (underg'd) 
405—Fencing 

406—In-car heaters 
407—In-car speakers 
408—Insecticide foggers 
409—Lighting fixtures {outd'r) 
410—Screen paint 
411—Screen towers 
412—Signs, attraction 
413—Signs, name 
414—Signs, ramp and traffic 
415—Stadium seating 
EMERGENCY 

501—Fire extinguishers 
502—Lighting equipment 
GENERAL MAINTENANCE 
60!—Blower, floor cleaning 
602—Brooms and brushes 
603—Carpet shampoo 


IGHTING 


6!4—Vacuum cleaners 


FLOOR COVERINGS 
701—Asphalt tile 
702—-Carpeting 
703—Carpet lining 
704—Concrete paint 
705—Linoleum 
706—Mats, rubber 


80!1—Black-light equipment 
803—Dimmers 
804—Downlighting equipment 
807—Luminaires 
(See also Advertising, Stage) 


100!1—Acoustic materials 
1002—Acoustic service 
1003—Amplifiers 
1004—Amplifier tubes 


1005—Cabinets, accessory 


1006—Cabinets, carbon 
1007—Cabinets, film 
1008 —Changeovers 
1009—Cue markers 
1010—Effect projectors 
101 1—Exciter lamps 
1012—Fire shutters 
1013—Hearing aids 


1014—Lamps, reflector arc 


1015—Lamps, condenser 
1016—Lenses, condenser 
1017—Lenses, projection 
1018—Microphones 
1019—Mirror guards 
1020—Motor-generators 


1021|—Non-sync. turntables 


1022—Photoelectric cells 


1023—Projectors, standard 


1024—Projectors, 16-mm. 
1025—Projector parts 
1026—Projection, rear 


1027—Public address system 


1028—Rectifiers 
1029—Reel and alarms 


1030—Reels 


1031—Reflectors (arc) 


1032—Renovators, film 
1033—Rewinders 
1034—Rheostats 

1035—Safety devices, projector 
1036—Screens 

1037—Speakers and horns 
1038—Splicers 
1039—Soundheads 
1040—Stereopticons 
1041—Tables, rewind 


SEATING 

1101—Chairs 
1102—Expansion bolts 
1103—Fastening cement 
1104—Foam rubber cushions 
1105—Upholstering fabrics 


SERVICE and TRAFFIC 
1201—Crowd control equip't 
1202—Directional signs 
1203—Drinking fountains 
1204—Lockers, checking 
1205—Uniforms 
1206—Water coolers 


STAGE 

1301—Curtains and drapes 
1302—Curtain controls & track 
1303—Lighting equipment 
1304—Rigging and hardware 
1305—Switchboards 


THEATRE SALES 
1401—Candy 
1402—Candy Machines 
1403—Grills 

1404—Gum 

1405—Gum machines 
1406—Ice cream 
1407—Popcorn 
1408—Popcorn machines 
1409—Popping oil 
1410—Soft drinks, bottle 
141 1—Soft drinks, syrup 
1412—Soft drink dispensers 
1413—Showcases 
1414—Vending carts 


TICKET SALES 
150!1—Box offices 
1502—Changemakers 
1503—Signs, price 
1504—Speaking tubes 
1505—Ticket choppers 
1506—Ticket registers 


TOILET 

1601—Hand driers, electric 
1602—Paper dispensers 
1603—Soap dispensers 
(See also Maintenance) 


VENDING—See Theatre Sales 


CENERAL INQUIRY COUPON 


(TO BE MAILED IN SIGNER'S BUSINESS ENVELOPE) 


To Better Theatres Service 


by the retere e number 


there 


Name 


Address 


Department: | expect to buy products as indicated 


below, and | would like to have the manufacturers 


+ in + 
if in 7 


with me. 


Theatre 


Los Angles, has been named assistant cits 
manager for that circuit in Victorville, 


Calif. 


Jack Drum has resigned as manager of 
the Big Sky drive-in at Monrovia, Calit., 
ind succeeding him is BILL KATSKY. 


Dick GReEDE has been appointed man- 
ager of the Bluemound drive-in at MLil- 
waukee, succeeding Bos Gross, who is now 
district manager for the Smith Manage- 
ment Company, Boston, in Indiana, Hh 


nois and Wisconsin, 


The Roxy theatre in Barnsdall, Okla., 


was destroved by fire early in May. 


CHarces Hunt, an electrician from 
Manchester, N. H., has purchased the 
\lton drive-in at Alton, N. H. 


Louis ‘TUNick, owner of the Patapsco 
and Hollywood theatres in Baltimore, has 
purchased the Victory theatre there trom 


ep PrROTKA, 


The Grand theatre in Dunean, Ohio, 
which was closed after the death of its 
owner, Witttam N. Day, JRr., has been 
reopened by Louts DouGias, the town’s 


postmaster. 


Construction of a new 300-car drive-in 
west ot St. Ansgar, Lowa, is being planned 
by HartaAn ANDERSON, owner of the 


Roxy theatre there. 


J. CAMPBELL, manager of Hart 
ford ‘Vheatres’ Central theatre in West 
Harttord, Conn., is this year marking his 
35th anniversary in the motion picture 


industry. 


CHaries STOKES has been appointed 
manager of Associated Prudential ‘Vhea- 
tres’ Plavhouse theatre in) New Canaan, 


Conn. 


Jack Jaconrs has been named manager 
of the Vista theatre in Hollywood, Calif., 
recently purchased by Wayne Berk trom 
Lerron, 


Ken Prickerr has been appointed gyen- 
eral manager in Alexandria and Shreve 
port, La., for Don George Theatres, Inc., 


Shreveport. 


The Crem theatre in Abbeville, La., Was 


recently destroyed by fire. 


The appointment of Wooptr B. SyL- 
VESTER to assume active managet of the 
Leachman. Aggie, Campus and Moonlite 
drive-in theatres at Stillwater, Okla., has 
heen announced by KENNETH C. BLACK 
LEDGE, division manager for Video Inde 
pendent Theatres, Inc., Oklahoma’ City. 
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and Installed by Clancy 


Clancy’s complete stage engineering and installation service 
has kept pace with all developments in theatrical presenta- 
tions for the last 75 years. We point with pride to the 
four theatres shown above, all featuring the exciting new 
Cinerama and all outstanding examples of Clancy’s design 


and installation skill. 


Whatever your stage requirements — new construction 
or remodeling — big or little —located anywhere in the 
world... you can always depend upon Clancy engineering, 
manufacturing and rigging. Write for your free copy of 


“Standard Stage Rigging Specifications.” 


J. R. CLANCY, INC. 


SYRACUSE 4, N. Y. 


World’s Largest Designers, Manufacturers and Riggers of Mechanical Stage Equipment 


NO JOB TOO LARGE; NO JOB TOO SMALL — WORLD-WIDE SERVICE 


Detroit 
| 
{ cj 


From a whisper to an explosion—from 
pianissimo to double fortissimo, there’s 
more listener pleasure in SIMPLEX IN-A- 
CAR SPEAKERS! Your drive-in deserves 
them—your patrons will welcome them! 


If you're not already a “SIMPLEX” 
drive-in, why not do as exhibitors every- 
where are doing—try SIMPLEX—there’s 
a vast difference in SIMPLEX IN-A-CAR 
reception! 


Specify SIMPLEX IN-A-CAR SPEAKERS — 
IT’S GOOD BUSINESS! 


U.S. pat, OFF. 


IN-A-CA 
SPEAKER 


NATIONAL 


Division of National « Simplex « Bludworth, Inc. 
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